lly  HMews 


for  media 


gives 
ovaHoa 
Tim  Wallace 

ies’ 
i  op 
3%  f  i  Hieir 
h  ome 


"Lucia  Was  Here"  is  the  tag  attached  to  the  lead  article  in  the  travel  section  of  the 
Chicago  Daily  News  every  Saturday. 

It's  true.  Travel  Editor  Lucia  Lewis  gives  Daily  News  readers  only  what  she  has  checked  | 
out  in  person. 

And  that's  plenty.  Enough  to  make  Daily  News  travel  pages  the  most  reliable,  the  most 
helpful  and  the  most  stimulating  in  the  world  of  vacation  attractions. 

Miss  Lewis  is  an  expert  on  the  mechanics  of  every  mode  of  travel.  She  is  a  tirele«s  tripper, 
a  daring  explorer.  Her  painstaking  attention  to  details  gives  a  practical  flavor  to  her  advice. 

This  realistic  approach  is  coupled  with  vivid  imagery  and  romantic  appeal.  Lucia's  efferves¬ 
cent  delight  in  new  places  and  new  ideas  is  contagious  and  many  a  holiday  spot  has  been  over¬ 
run  because  of  her. 

Four  times  she  has  received  the  Mark  Twain  Award,  one  of  the  highest  honors  conferred 
upon  travel  writers. 

Wanderlusting  Chicagoans,  will  buy  a  ticket  most  anywhere  if  Lucia  was  there. 
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RECENT  INSTALLATIONS  BY  SCOTT 

All-New  Equipments  and  Additions  to  Existing  Plants 

Modern,  high-speed  SCOTT  press  units,  color  equipped,  3-2 
Folders,  and  Reelroom  equipment  were  recently  chosen  by  these 
leading  newspapers  to  meet  their  requirements  for  sustained 
high  speed  production  and  flexible  spot  and  ROP  Color. 

If  your  plant  needs  additional  pressroom  -  reelroom  equipment 
to  keep  pace  with  increased  circulation  and  color  requirements, 
by  all  means  let  a  SCOTT  engineer  help  you  solve  the  problem. 


I  SCOTT  I 

IMirfff  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  rMnamM<i.N.J. 
EXECUTIVE  t  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  1 7,  NEW  YORK 


More  than  85%  of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown— roughly  the  ABC  city  zone- 
making  Baltimore  a  uniquely  compact  market. 

An  estimated  92%  of  the  total  Baltimore  market  retail  sales  are  made  in 
this  same  compact  area,  making  it  a  highly  productive  market  (America’s 
12th  largest,  in  fact). 

Baltimore’s  centralized  growth  in  the  past  20  years  has  added  half  a 
million  people  (about  equal  in  size  to  such  complete  cities  as  Miami 
or  Rochester)— making  it  an  ever-growing  as  well  as  a  compact,  rich  market. 

Contact  with  this  compact  market  now,  as  always,  can  best  be  established 
by  your  use  of  the  Sunpapers.  More  than  88%  of  our  daily  circulation 
(77%  of  it  home  delivered)  and  more  than  82%  of  our  Sunday  circulation 
(80%  home  delivered)  is  in  Baltimore’s  compact  city  zone.  With  the  Sun- 
papers,  you  reach  the  overwhelming  majority  of  Baltimoreans  where  they 
live,  where  they  work,  and  where  they  buy. 

The  Baltimore  Sunpapers 

ABC  3131159:  Combined  Morning  and  Evening  413,299 -Sunday  319,972 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott— Chicago,  Detroit 
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Here  in  St.  Petersburg  a  few  years  ago  Hallo¬ 
we'en  meant  vandalism. 

The  Times  thought  something  constructive  could 
be  done  about  it. 

There  is  a  fine  city-owned  baseball  park  here  — 
you  know,  where  the  Yankees  and  Cardinals 
train. 

The  Times  suggested  a  Hallowe'en  Parade  —  in 
costume  —  with  prizes.  The  whole  city  went  for 
the  idea.  Costume  prizes  were  offered  by  mer¬ 
chants  and  civic  clubs  at  every  age  bracket  for 
the  most  beautiful,  best  home  made,  most  comi¬ 
cal,  most  novel,  most  grotesque. 

Parents  and  children,  clubs  and  churches  all  par¬ 
ticipate  —  and  after  the  parade  and  judging  — 
there  are  parties  for  junior  high,  senior  high,  col¬ 
lege  and  adult. 


Vandalism?  Defeated  by  an  Idea!  The  Times  can 
also  give  force  to  your  business  ideas! 


^t.|^et^rsbur9  Sitnes 

FLORIDA'S  BEST  NEWSPAPER 


Wire  —  write  phone  or  better  still 
visit  us  for  detailed  market  dalo. 
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NOVEMBER 

5-7 — Pacific  Northwest  Newspaper  Advertising  Executives  Associsf;- 
Olympic  Hotel.  Seattle,  Wash. 

7 —  AP  Association  of  Florida  and  Florida  Daily  Newspaper  Associatly 
British  Colonial  Hotel,  Nassau,  Bahamas. 

8- 10 — ^Texas  Circulation  Managers  Association,  Rice  Hotel,  Houston. 
8-10 — Communications  Forum,  Pennsylvania  State  University.  Ur've 

Park,  Pa. 

8- 11 — Association  of  National  Advertisers,  The  Homestead,  Hot  Spr: 

Virginia. 

9- 20 — American  Press  Institute,  New  Methods  of  Producing  Newsp*.. 

(under  50,000  circulation)  Columbia  University,  New  York. 

11-14— Sigma  Delta  Chi,  Golden  Anniversary  convention,  Claypool  H;-, 
Indianapolis,  Irtd.,  and  De  Pauw  University,  Greencastle,  Ind. 

13 — UPl  Massachusetts  Newspaper  Editors,  1812  House,  Framingham,  M: 
15-16— Kansas-Missouri  AP  Association,  Kansas  City. 

17 — Mid-America  Newspaper  ROP  Color  Conference,  Sheraton 
Chicago. 

17-18 — Iowa  AP  managing  editors,  Waterloo. 

20-21 — New  England  Society  of  Newspaper  Editors,  Providence,  R.  I. 


DECEMBER 

4- 5— California  Press  Association,  Hotel  Clift,  San  Francisco. 

5 —  Wisconsin  Associated  Press  Association,  Milwaukee. 

5-6— North  Carolina  AP  News  Council,  Wilson. 

7-18 — American  Press  Institute,  City  Editors,  Columbia  University, 
York. 


JANUARY— 1960 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  S^e 
Plaza,  Boston. 

11- 22 — American  Press  Institute,  Circulation  Managers  seminar,  CoL- 

University,  New  York.  [' 

14-15 — Allied  Daily  Newspapers  of  Washington,  Washington  AthleticC 
Seattle. 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference,  Hotel  Sch . 

Milwaukee,  Wis. 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kr 
Boston. 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuque'-que. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Cs: 
Hotel,  Lubbock,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Wonr 
Hotel  Sheraton  East,  New  York. 

29-30 — Newspaper  Purchasing  Executives  Conference,  Netherland-H  ■ 
Cincinnati,  Ohio. 

3 1 -Feb.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  S,' 
Syracuse,  N.  Y. 


FEBRUARY 

4-7 — California  Newspaper  Publishers  Association,  Hotel  Statler. 
Angeles. 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (-•?*:: 
under  75.000). 

15-17 — New  York  State  Publishers  Association,  Buffalo. 

21-22 — Midwest  Newspaper  Advertising  Executives  Association,  Kansas^ 
Mo. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting,  Drake 
Hotel,  Chicago. 

27-29 — Northwest  Mechanical  Conference,  Hotel  Leamington.  Minn. 

MARCH 


10-12 — Southwestern  Journalism  Congress,  Bollemont  Motor  Hotel,:-' 
Rouge,  La. 

24-26— International  Press  Institute  assembly,  Tokyo. 

28-30 — Science  Writers  Institute,  University  of  North  Carolina,  Chape 
N.  C. 
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"But  Mr.  Weever— the  New  York  News  has  to  be 
our  base!  You  can’t  laugh  off  2,200,000  exclusive  adult 
...and  65%  of  them  are  in  the  $5,000  and  over  bracket.’* 
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Light  Reading  Fans— Try  This  One 

"Does  One  Look  Forward  At  Forty?"  by  Leonard  Wihherley 

Some  three  years  ago  I  turned  fort>',  to  my  distress,  and  grimly  set  | 
out  to  face  that  portion  of  life  dismissed  in  my  youth  with  the  com¬ 
passionate  and  slightly  contemptuous  word  “middle-aged.”  i 

It  seemed  to  me  that  the  adventure  of  life  must  now  be  left  behind; 
the  zestful  contest  for  a  place  in  the  world  must  be  abandoned  to 
younger  warriors;  that  now  was  the  time  for  me  to  plod  about  the  | 
neighborhood  rather  than  walk  with  any  briskness  or  verv-e.  Middle-  | 
aged  friends  wryly  welcomed  me  to  their  ranks  and  murmured  oblique 
advice  about  taking  things  easy,  and  watching  your  heart,  old  man, 
and  maybe  cutting  out  the  practice  of  daily  tennis  and  a  daily  dip  in 
the  ocean. 

How  dull  then  the  prospect  of  middle-age  that  lay  ahead  of  me! 

And  how  utterly  false  the  picture  was!  At  forty  three  I  find  1  am 
having  more  fun  that  I  had  at  thirty  three.  I  have  travelled  more, 
earned  more,  gardened  more  and  laughed  more  than  I  did  in  what  I  i 
now  look  back  upon  as  my  harassed  thirties. 

Those  crises  attaching  to  unpaid  bills,  or  the  problem  of  raising  a 
little  money  at  the  bank  which  at  thirty  set  my  stomach  aflutter  and 
destroyed  my  appetite,  now  do  not  perturb  me  at  all.  I  look  at  the 
unpaid  bills  upon  my  desk  and  reflect  upon  the  millions  of  unpaid 
bills  lying  upon  millions  of  desks  all  over  the  world.  I  say  to  myself 
that  there  is  undoubtedly  a  chap  in  perhaps  Darjeeling,  India  further 
behind  the  financial  eight  ball  than  I.  And  I  know  that  he  will  find  a 
way  out  as  I  also  will  find  a  way  out.  For  the  great  gift  that  the  forties 
bring  is  self-confidence — a  knowledge,  resulting  from  years  of  testing 
one’s  ability  and  worth,  neither  inflated  nor  deflated ;  a  knowledge 
which  none  can  shake. 

A  self-confident  youth  in  his  thirties  is  a  disturbing  and  somewhat 
obnoxious  figure.  But  a  self-confident  man  in  his  forties  is  a  natural 
figure ;  a  consolation  and  assurance  to  a  world  perhaps  too  much 
obsessed  with  psychiatry  with,  at  the  other  end  of  the  scale,  com¬ 
placency  pills. 

When  I  was  thirty  three,  I  would  have  hesitated  for  a  long  time 
over  taking  my  wife  and  five  children  over  to  Europe  to  live  for 
some  several  months  in  Portugal,  a  nation  of  which  I  knew  nothing 
and  in  which  I  had  no  contacts.  But  I  did  this  very  thing  at  forty  three, 
quite  calmly,  brushing  aside  with  easy  self-confidence  the  warnings 
of  my  younger  friends  that  in  foreign  parts  I  would  expose  my  children 
to  many  diseases  with  which  foreign  medicine  was  quite  incapable 
of  coping.  I  began  to  feel  myself  a  master  of  my  fate  and  of  my 
family’s  fate.  I  knew  that  though  many  problems  might  arise,  I  was 
wise  enough  and  experienced  enough  to  cope  with  them. 

Do  not  misunderstand  me  here.  I  do  not  pretend  to  a  greater  devel¬ 
opment  of  mind  at  forty  than  I  had  at  twenty.  I  freely  acknowledge 
that  in  my  Uventies  my  mind  was  more  active  and  quested  like  a 
ferret  down  every  path  of  knowledge.  I  read  books  in  great  quantities, 
fell  in  love  six  times  each  year,  solved  some  major  world  problem 
for  my  friends  at  least  once  a  month  and  was  in  every  way  a  healthy  | 
young  man.  | 

It  is  not  that  my  mind  is  more  active  or  deeper  now  that  I  am  forty. 

I  have  plumbed  the  inner  recesses  of  my  soul  and  come  up  with  a 
comforting  depth  of  about  two  inches  whereas  previously  I  had  ' 
imagined  two-thousand  fathoms.  Rather  it  is  that  I  have  lived  longer. 
That’s  the  secret.  The  tragedy  of  the  young  is  that  they  have  every-  i 
thing  in  lavish  quantity  but  the  one  essential  to  living — namely  experi-  j 
ence.  The  blessing  of  the  middle-aged  and  the  elderly  is  that  they  j 
have  all  that  was  theirs  in  youth,  plus  plenty  of  experience.  j 

How  I  was  vexed  in  my  youth  by  the  inattention  of  the  world! 

I  cannot  adequately  describe  the  struggles  I  had  to  obtain  an  audience 
— even  so  minor  an  audience  as  applying  to  the  president  of  some 
company  for  authority  to  reform  his  whole  business  for  him  and 
make  him  millions  in  profits. 

Now  I  have  all  the  audience  I  require  and  am  at  times  embarrassed  , 
by  the  weight  which  people  will  give  to  my  opinion.  They  ask  me 
what  we  should  do  about  Russia  or  sputniks  or  the  segregation  issue  1 
and  when  I  tell  them  they  listen  and  nod  wisely.  I  don’t  suppose  they 
agree  with  me,  but  at  least  they  listen  which  they  never  did  before. 

And  that  is  another  great  gift  of  being  middle-aged.  Your  very 
years  command  an  audience  for  you. 

Were  anyone  to  offer  me  an  elixir  by  which  I  could  return  to  my 
twenties  or  thirties  I  would  take  him  to  the  nearest  lamp  post  and 
hang  him  as  a  miscreant  who  wished  me  nothing  but  turmoil. 

At  forty  then  I  look  forward  serenely  to  the  next  decade  when  I  I 
shall  be  in  my  fifties.  If  things  are  so  good  now,  how  wonderful  life 
is  going  to  be  then.  . 

©  1959  Spadea,  Inc. 

This  was  a  FOR  THE  RECORD  release  dated  November  26,  1958 
Your  readers  deserve  this  treat. 

Spadea  Syndicate,  Inc.  120  W.  31st  St.,  New  York  1,  N.Y. 

Stirling  Spadea,  Sales  Manager  Longacre  5-0478 
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The  journalist-fhilatelist  conceivably  could  collect  U.  S. 

stamps  depicting  virtually  every  aspect  of  newspaper  pro¬ 
duction  and  personnel,  astutely  points  out  Robert  Obojski  in 
the  Christian  Science  Monitor.  Examples  he  lists  include  the 
1939  stamp  commemorating  the  tercentenary  of  printing  in 
America  and  depicting  Stephen  Dane’s  press  of  1639  and  the 
19.32  stamp  to  commemorate  the  .3(K)th  anniversarv  of  the  print¬ 
ing  of  the  Gutenberg’s  Bible,  the  first  book  from  movable  type. 
Famous  American  journalists  portrayed  on  stamps  have  included 
Joseph  Pulitzer,  William  Allen  White,  Will  Rogers,  Joel  Chandler 
Harris,  Benjamin  Franklin  (latest  of  many  was  in  1952  com¬ 
memorating  the  2-5()th  anniversary  of  his  birth  and  the  first  was 
in  1847).  Newspaperboys  were  honored  with  a  stamp  in  1952 
with  this  inscription:  “In  recognition  of  the  important  service 
rendered  their  communities  and  their  nation  by  America’s  news- 
paperboys.” 

— Writes  John  W.  Jarrell,  Washington  Bureau,  Omaha  World  Herald 
“1  have  maintained  over  the  years  a  scrapbook  of  typographical  bulls  and 
double  entendre  items.  Some  I  like  include:  Topeka  State  Journal  obitu 
ary;  ‘The  body  is  dying  in  state  at  the  mortuary.’  Topeka  Daily  Capita! 
story  about  a  family  that  ‘narrowly  escaped  serious  death  yesterday  it 
an  antomobile  accident.’  And  the  Long  Beach  Press-Telegram  story  oft 
woman  whom  an  intruder  tried  to  rape:  “She  told  officers  she  was  awak¬ 
ened  by  a  pair  of  hands  at  her  throat.  At  first  she  believed  it  was  her  hu.*- 
band.  but  then  remembered  he  wasn’t  expected  home.”  .  .  .  Observes  Loi 
Angeles  Herald-Express  columnist  Bill  Kennedy:  “Newspapermen  who  star 
in  television  series  never  seem  to  get  a  chance  to  file  a  story.”  .  .  .  S® 
Diego  Evening  Tribune  Neil  Morgan  columnist  came  up  with  a  wholt 
column  of  gems  selected  from  reports  of  probation  officers,  including  these 
“The  parents  of  this  child  have  enjoyed  marital  difficulties  for  several  years 
Miss  X  was  warned,  after  her  first  pregnancy,  not  to  place  herself  in  thir 
position  again.  The  defendant  has  been  a  crook  all  his  life,  and  is  still  ii 
the  restaurant  business.  The  child  does  not  seem  to  have  a  problem  of  sei 
— the  parents  have  done  little  in  this  area.” 

In  Memoriam 

Although  it’s  true  that  tramp  reporters. 

Like  dodo  birds,  are  obsolete— 

Likewise  the  ones  who  lived  on  snorters. 

Are  seldom  seen  on  any  beat  .  .  . 

Their  swan  song  rang,  but  this,  their  glory— 

They  nearly  always  got  the  story. 

— Guy  Fowler 

Eureka  (Calif.)  Humltoldt  Times 

R.  /.  P. 

Shell  a  tear  while  yet  you  may 
For  a  bit  of  yesterday^ 

.A  fixture  that  has  gone  too  soon 
—The  ed’s  bespattered  old  spittoon! 

Placed  on  floor,  or  maybe  rug. 

Ultimate  target  of  cut  plug — 

What  an  insanilarv  boon 
W  as  the  ed's  brass  rim  spittoon! 

Vi  hen  the  ed  took  casual  aim. 

What  was  cyclone,  hail  or  rain’f 
You  had  to  duck,  and  that  right  soon 
If  you  were  in  line  with  that  spittoon! 

— W.  Lowrie  Kay 

Pioneer  Publishing  Go.,  Chicago 

— Instructor  Joe  W.  Milner,  University  of  Wyoming,  LaraniK 
writes:  “Your  column  of  Oct.  17  should  read  ‘Carl  Estfr 
Longview  (Texas)  Daily  News  and  Journal  publisher,’  rathf^ 
than  Longview,  Wash.  I  have  known  Mr.  Estes  for  a  numbf' 
of  years,  and  I  find  his  sponsoring  the  trip  for  the  ])areiif 
of  Charlie  Neal  very  typical  of  him.  A  great  sports  fan. 
he  has  flown  his  huge  private  plane  to  take  Eiast  Texans  IJ 
the  Tangerine  Bowl  when  East  Texas  State  was  a  participant 
.  .  .  City  Editor  Guilbert  W.  Jarvis,  Austin  (Minn.)  D(^ 
Herald,  received  a  corrected  high  school  diploma — after  ^ 
years.  His  name  was  misspelled  “Gilbert”  on  the  original  one. 
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1959  NEWSPAPER 
READERSHIP  IN 
THE  FINEST  HOME 
COMMUNITIES  OF 
THE  NATION’S 
NO.  1  MARKET! 


Reading  habits  of  families  now  living  on  Long  Island*  and  Staten  Island 

have  undergone  drastic  changes!  Mostly  former  apartment  dwellers,  they  are  now 

home-owners  and  their  appetite  for  news  has  broadened  immensely  .  .  . 

In  addition  to  keeping  up  with  world  and  national  events, 

they  lend  mare  day-to-day  importance  to  LOCAL  happenings  af  civic, 

sacial,  educational  and  religious  affairs,  sports  events,  etc. 

Metropolitan  dailies  with  their  circulation  spread  over  22  counties 
find  it  physically  impossible  to  do  justice  to  this  important  LOCAL  news! 

Filling  their  home  community  news  needs  is  the  Long  Island  Daily  Press, 

the  Star-Journal  and  the  Staten  Island  Advance,  evidenced  by  the  fact  that  their 

cambined  circulation  has  now  soared  ta  438,666  daily, 

while  the  combined  circulation  of  other  New  York  City  newspapers 

has  declined  in  these  communities! 

Just  as  reading  habits  have  seen  drastic  changes,  so,  too,  has  the  pattern 
of  buying  habits.  “LOCAL"  retail  business  on  Long  Island*  and  Staten  Island  has 
reached  the  staggering  annual  figure  of  4%  billion  dollars. 

Yes!  it's  time  ta  revaluate  your  advertising  schedules  ta  receive  full  benefit 
of  the  vast  potential  sales  in  the  finest  home  communities 
of  the  nation's  #  1  market! 


‘Queens,  Nossou  &  Suffolk 


EDI 
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editorial 


Price  of  Honesty 


Tn  spite  of  the  coUmins  of  space  in  the  nation’s  newspapers  devoted 
to  televi'iion  stars  and  jjrograms,  some  members  of  tlie  TV  in¬ 
dustry  have  felt  they  have  not  been  reported  adequately  or,  in  some 
instances,  criticized  fairly.  News  coverage  of  the  cpiiz  show  scandal, 
which  was  not  of  the  newspapers’  making,  has  inci eased  this  feeling. 
Now  TV  is  getting  too  much  space  in  the  press  and  on  the  wrong 
subject  to  please  some  broadcasting  officials. 

The  thing  that  has  surprised  us,  however,  is  the  comparative  lack 
of  support  or  ajjjjlause  a  leader  in  the  TV  industry  received  when 
he  took  steps  to  avoid  a  repetition  of  the  scandal  and  to  clean  iq) 
other  (|nestionable  practices  on  his  network. 

Dr.  Frank  Stanton,  head  of  CBS.  not  only  announced  there  would 
be  no  (pii/  shows  but  also  stated  TV  shows  should  not  pretend  to 
be  what  thev  are  not.  In  other  words,  let  the  public  know  when  it 
is  watching  rehearsed,  prepared  in  advance,  etc.,  material. 

The  first  statement,  although  reported  in  the  press,  did  not  earn 
much  if  any  applause,  and  the  second  has  been  met  with  ridicule 
by  many  columnists.  One  of  them  called  it  a  “self-serving  statement.’’ 

It  seems  to  us  that,  regardless  of  the  competitive  factors  involved 
in  the  I  V  inelustry,  when  someone  sticks  his  neck  out  in  an  attempt 
to  elevate  the  standards  (which  newspaper  cohimnists  and  editorialists 
have  been  urging  for  years)  the  response  shoidd  be  more  than  deafen¬ 
ing  silence  or  ridicule. 


School  Board  Secrecy 


I^EWSPAftRs  have  had  so  many  difficulties  with  school  Iroards  con- 
ducting  the  public’s  business  in  private  that  it  is  news  when  a 
state  education  official  jniblicly  takes  the  side  of  the  press. 

\V^alter  R.  King,  special  assistant  to  the  New  York  .State  Education 
Commissioner,  told  the  annual  meeting  of  the  State  School  Boards 
.\ssociation  this  week:  “.\  few  sch(X)l  boards  create  suspicion,  criticism 
and  ill  will,  not  to  mention  poor  public  opinion,  for  their  school 
systems  by  insisting  on  ‘closed-door’  board  meetings  and  in  doing 
public  business  in  at  least  semi -secrecy.’’ 

He  said  the  Ixjards  must  spell  out  their  plans  and  philosophies  in 
greater  detail  and  take  the  jtnblic  and  the  jrress  into  full  partnership. 
If  the  public  is  misinformed  or  uniformed  about  school  affairs,  it  is 
the  fault  of  school  officials,  he  said. 

If  school  officials  in  other  states  woidd  take  the  same  attitude 
as  .Mr.  King,  there  might  be  an  end  to  school  board  secrecy  through¬ 
out  the  ccjuntry.  But  even  then  that  might  be  too  much  to  exiKct 
since  it  seems  to  be  an  occupational  disease  for  some  people  to  con¬ 
sider  as  a  private  matter  their  activities  in  ])Ositions  of  public  trust. 


Right  to  Know  Vs.  Copyright 


A  tot  RT  decision  this  week  iqdield  the  right  of  .\dmiral  Rickover 
to  copyiight  his  speedtes  thus  preventing  their  repnblication  by 
others  in  bcKjk  form.  Judge  Holt/off  admitted  the  case  falls  into  a 
twilight  zone.  It  did  not  involve  publication  of  the  purport  or  con¬ 
tent  of  the  sjjeech  in  a  news  report.  The  question  was  whether  some¬ 
one  else  coidd  publish  the  speeches  in  book  form  presumably  for 
profit  without  .\dmiral  Rickover’s  permission. 

If  this  decision  ever  Itecomes  the  basis  for  a  government  official,  or 
anyone  else,  denying  the  press  the  right  to  quote  from  copyrighted 
speeches  delivered  in  public  then  the  copyriglit  law  will  have  super¬ 
seded  the  First  .Amendment  to  the  Constitution.  That  cannot  be 
tolerated. 


Let  your  light  so  shine  before  men, 
that  they  may  see  your  good  works,  ani 
glorify  your  Father  which  is  in  hearen. 
——Matthew,  V ;  16. 
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Thanks  for  the  cards  and  taking  care 
of  my  wife  while  I  was  in  the  Hospital. 

—  Kiowa  (Colo.)  Divide  Review. 

• 

Lili  thinks  Dede  is  a  lovely  girl,  but 
feels  that  she  and  Sean  are  much  too 
young  to  rust  into  matrimony.  —  New 
York  Herald  Tribune. 

• 

One  agage  line  of  copy  in  every  daily 
newsjjaper  in  the  U.  S.  costs  $264.70.  — 
Fairbanks  (Alaska)  Daily  News-Miner. 

• 

It  appears  to  me  that  the  Supreme 
Court  has  opened  the  door  for  publishing 
and  distributing  phonographic  literature. 

—  Pittsburgh  (Pa.)  Sun-Telegraph. 

• 

It  was  awarded  to  him  on  the  basis  of 
his  outstanding  achievement  in  physics 
during  the  a  friendly,  helpful  attitude 
toward  the  people  in  his  organization, 
particularly  toward  other  wives?  —  Las 
Cntcc.s  (N.  M.)  Sun-News. 

CARTOON  IDEA  OF  THE  EEK 


letters 


STUDY  THE  OTHER  SIDE,  TOO 
Rosen,  Albany  (N.Y.)  Times-Unlon 


•MR.  JONES  APOLOGIZES 

Shortly  after  the  19.')9  national  conven¬ 
tion  of  the  Association  for  Education  in 
Journalism,  on  the  University  of  Oregon 
campus  in  August.  Jenkin  I.loyd  Jones, 
editor  of  the  Tulsa  Tribune,  wrote  an  edi¬ 
torial  which  began  as  follows: 

“A  convention  of  college  journalism 
teachers,  meeting  last  week  in  Eugene. 
Oregon,  timidly  rejected  a  proposal  that 
journalism  schools  should  go  in  for  more 
critical  analyses  of  .American  newspapers 
.  .  .  This  example  of  gutless  and  silly  rea¬ 
soning  will  cause  editors  to  be  even  more 
suspicious  of  journalism  schools  .  .  .” 

The  article  has  been  rather  widely  re¬ 
printed.  As  chairman  of  the  convention 
program  committee,  an  officer  of  the  AEJ 
and  dean  of  the  host  school.  I  am  most 
desirous  of  informing  all  editors  and  pub¬ 
lishers  and  others  who  may  have  read  or 
heard  of  Mr.  Jones’  charge  that  it  is  with¬ 
out  foundation  in  fact. 

No  proposal  of  the  kind  he  refers  to 
was  offered,  either  formally  or  tacitly,  by 
anyone  at  the  convention.  Hence,  obvious¬ 
ly.  no  proposal  could  have  been  “timidly 
rejected.”  There  was  a  panel  discussion  of 
the  subject  (“Journalism  Schools  as 
Critics  of  the  Media”),  in  which  both 
sides  of  the  question  were  examined,  na¬ 
turally.  Editor  &  Publisher’s  report  of 
the  convention  played  up  this  one  panel 
with  a  headline  which  reflected  only  one 
side.  Mr.  Jones  apparently  misinterpreted 
this  account.  He  has  acknowledged  as 
much  in  a  letter  to  the  undersigned,  dated 
Oct.  .S.  19.S9.  in  which  he  says: 

“If  my  inference  was  in  error,  and 
judging  hy  the  loud  cries  of  protest  it 
must  have  been.  I  apologize.” 

It  is  not  to  criticize  Mr.  Jones  that  this 
notice  is  being  sent  around.  He  made  a 
mistake,  admitted  it  and  has  apologized. 
The  sole  mission  of  this  note  is  to  help 
Truth  catch  up  with  Error.  Journalism 
education  received  an  undeserved  black 
eye  from  a  prominent  editor.  Many  people, 
journalists  and  non-journalists  alike,  have 
undoubtedly  been  impressed  by  this  out¬ 
spoken  criticism,  not  knowing  that  it  was 
ill-founded. 

Charles  T.  Di  ncan 

S<  hool  of  Journalism 
University  of  Oregon 


CARTOONISTS’  FREEDOM 

In  the  Octol)er  24th  issue  (Page  57)  it 
was  reported  that  I  had  said.  “Comic  strip 
artists  are  allowed  editorial  freedom.” 
This,  in  essence,  is  a  misquote.  What  I 
said,  in  effect,  is  as  follows: 

“G)mic  strip  artists  are  allowed  more 
editorial  freedom  today  than  ever  before. 
This  would  not  Iw  so.  if  it  weren’t  for  the 
brilliant  creativeness  and  superb  imagina¬ 
tions  of  Walt  Kellv  (POGO).  .\1  Capp 
(LIT.  ABNER),  and  Jules  Feiffer  (FEIF- 
FER).” 

I  would  also  like  to  add.  that  a  comic 
strip  artist  isn't  “.Allowed”  editorial  free¬ 
dom  anym«)re  than  an  employee  is 
“.Allowed”  to  call  his  boss  a  fatheaded 
moron!  Of  course,  there’s  a  definite  dis¬ 
tinction  l>etween  impractical  oppugnancy 
and  the  attainment  of  editorial  freedom 
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through  the  exploitation  of  that  rare 
quality  .  .  .  HONESTY,  compounded  with 
pure  creative  talent. 

The  alwve-mentioned  artists  possess  this 
rare  quality,  and  make  no  effort  to  dis¬ 
guise  the  fact  that  they  are,  in  the  fullest 
sense,  cartoonists! 

However,  there  are  some  editors  who 
are  unwilling  to  acknowledge  the  true 
function  of  the  carttmnist,  and  who  would 
prefer  to  look  upon  candid  satire  as  arro¬ 
gant  talent.  These  very  editors,  (A  minor¬ 
ity  report  on  parochial  academicism) 
bellow  indignantly  (While  laboring  under 
an  archaic  policy  of  “Press  Morality”  and 
insufficiency  of  understanding)  have  only 
succeeded  in  emphasizing  their  own  (un)- 
talented  arrogance.  Need  they  remind  us 
that  it  was  “THEY”  who  put  the  “us”  in 
Vulgus  Hominum? 

Then,  perhaps,  “THEY”  should  also  be 
reminded  that  it  was  “us”  who  helped  put 
the  “GO”  in  POGO,  LI’L  ABNER  and 
FEIFFER!  And  thanks  to  Messrs.  Kelly, 
Capp  and  Feiffer  .  .  .  “us”  is  “IN”  and 
“THEY”  (narrow-minded  conventional¬ 
ism)  is  “OUT”! 

“IN”  other  words,  a  comic  strip  artist 
isn't  “Allowed”  editorial  freedom.  .  .  .  HE 
CREATES  IT! 

Tom  Darcy 

Merrick,  N.  Y. 

*  «  « 

THE  CARTOONISTS 

Hurrah  for  Charles  Werner  and  his 
hard-hitting  letter  (Oct.  17)  in  defense  of 
our  American  editorial  cartoonists.  Mr. 
Werner’s  own  creations  are  vivid  testi¬ 
monials  to  the  tone  of  his  vigorous  stand. 

I  think  we  all  agree  that  on  the  question 
of  European  vs.  American  comic  strips 
...  NO  CONTEST! 

John  J.  Linley 

Huntingdon  Valley,  Pa. 

*  *  * 

I  feel  the  same  way  about  it  all  as  Mr. 
Werner.  After  all,  gin  doesn’t  necessarily 
make  a  better  cartoonist — but  it  probably 
helps  lM)th  sides. 

C.  B.  Chick  Jr. 

Montreal,  Quebec 

*  «  * 

Amen! 

William  S.  Sanderson 

Fort  ^ayne,  Ind. 

«  *  « 

GLiLD  LEADER 

As  .Arthur  Rosenstock’s  oldest  friend  in 
the  newspajier  profession,  may  I  comment 
on  your  observation  that  he  is  not  another 
Heywood  Broun. 

With  this  I  would  agree.  Heywood 
Brouns  don’t  come  along  very  often.  But 
let  me  assure  you  the  resemblance  between 
tbe  founder  of  the  American  Newspaper 
(iuild  and  its  new  President  goes  well  be¬ 
yond  the  fact  each  had  two  eyes,  hands, 
ears,  a  nose  and  mouth.  There  are  other 
characteristics  in  common. 

Like  Broun,  Rosenstock  is  a  man  of 
unimpeachable  integrity  and  intense  loy¬ 
alty.  He  is  a  reasonable  man  but  one  who 
never  will  compromise  with  principle  or 
sacrifice  it  to  expediency. 

Bert  Glmpert 

New  York,  N,  Y. 
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The  Troy  (N.Y)  Record  and  Times 
Record  use  consistent  advertising 
like  this  in  The  New  York  Times 
to  reach  the  executives— among 
advertisers  and  at  agencies— who 
make  advertising  media  decisions. 
Tell  the  story  of  your  market  and 
your  ability  to  sell  that  market  with 
your  advertising  in 

jjork  Eime^ 

first  in  media  advertising  among  all  U.S.  newspapers 


ONE  MARKET 
ONE  MEDIUM 
ONE  COST 

THE  MARKET  —  254,400 
well  above*avera3e  consum¬ 
ers  in  the  big  Troy,  N.  Y., 
Market;  136,400  in  the  nine- 
community  City  Zone  and 
1 1 8,000  in  the  five  -  county 
Trade  Zone. 

THE  MEDIUM— THE  REC¬ 
ORD  NEWSPAPERS  which 
provide  97%  coverage  of 
the  City  Zone  and  75%  cov- 
erage  of  the  City  and  Trade 
Zones.  Circulation  —  47,906 
(March  1959  Publ.  Statem. 
to  ABC). 

THE  COST  —  Only  22 
cents  a  line  for  publication 
in  both  newspapers.  See 
your  advertising  agency  or  * 
write  directly  for  more  de¬ 
tails. 

THE  TROY  RECORD 
THETIMES  RECORD 

TROY,  N.  Y. 

Your  promotion  messagethissize 
(70  lines)  in  TheNew  York  Times 
would  cost  you  only  $150.50  at 
the  open  rate,  much  less  on  con¬ 
tract  discount. 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Maier  Urges  Promotion  Men 
To  Sell  Dailies’  Positive  Side 


Avoid  Shock  Treatment  in  Ads, 
Drop  Gimmicks,  Publisher  Asks 

By  (ieorge  A.  Brandenburg 


He  suggested  that  newspapers 
interested  in  getting  more  class¬ 
room  use  of  newspapers  ap¬ 
proach  school  officials  with  an 
open  mind  and  not  with  a  set 
“package  program.” 


Milwaukee,  VVis. 

Promotion  managers  don’t 
need  to  study  so  much  what’s 
wrong  with  newspapers  as  what 
is  good  about  them  —  and  then 
sell  it  —  Irwin  Maier,  Milwau¬ 
kee  Journal  publisher,  told  the 
15th  annual  Central  Regional 
meeting  here  of  the  National 
Newspaper  Promotion  Associa¬ 
tion. 

Newspapers  need  and  deserve 
good  selling,  he  said  as  the  key¬ 
note  speaker  of  the  opening  ses¬ 
sion.  “No  organization  serves 
the  community  so  continuously 
and  so  much  as  the  newspaper,” 

*  he  added.  “It’s  the  one  institu¬ 
tion  that  everyone  in  the  com¬ 
munity  wants  the  support  of. 
We  must  tell  and  retell  that 
story.” 


F«»rBel  the  Negative 

Mr.  Maier  said  he  is  often 
dismayed  by  the  number  of 
speeches  given  by  invited  guests 
at  newspaper  association  meet¬ 
ings  at  which  they  are  asked  to 
‘‘come  and  tell  us  what’s  wrong 
with  the  newspaper  business.” 
Instead,  newspaper  organiza¬ 
tions  should  do  their  best  to 
promote  newspapers  construc¬ 
tively,  he  asserted. 

In  helping  promotion  man¬ 
agers  to  create  a  better  “image” 
of  the  newspaper  industry,  Mr. 
Maier  warned  against  the  tend¬ 
ency  to  try  to  shock  readers 
with  promotional  ads. 

“Advj-rtising  today  takes  more 
*tudy,  interpretation  and  under- 
|J^ndi;,g,”  he  said.  “Some  of  us 
have  ti  ied  to  keep  up  with  ra¬ 
dio  and  television  promotion.  I 
sometimes  think  we  are  trying 
io  ket  p  up  with  the  wrong 
things.” 

Hits  Puzzle  (iunlexls 

He  varned  promotion  men 
agains:  “the  superscientific  ap¬ 
proach”  to  simple  problems  in 
the  field  of  research.  “Too  often, 
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I  feel,  newspapers  indulge  in 
gimmicks.  There  is  no  substi¬ 
tute  for  covering  the  news.  Fea¬ 
tures  are  a  desirable  part  of 
a  newspaper,  but  we  should 
never  let  them  become  monsters 
that  dictate  how  we  run  the 
newspaper.” 

Puzzle  contests  should  cause 
“some”  of  us  to  search  our 
.souls,”  said  Mr.  Maier.  Such 
contests,  he  added,  do  not  create 
lasting  newspaper  circulation, 
but  only  “one  day  a  week”  cir¬ 
culation. 

Newell  Meyer,  manager  of 
Journal  consumer  research,  said 
results  of  consumer  surveys 
(previously  reported  in  E&P) 
showed  that  newspapers  led 
television  and  radio  “by  far” 
in  such  categories  as  credibility, 
reliability,  morality,  intelligence, 
courage  and  providing  the  most 
useful  information  to  the  buyer. 

“The  qualities  are  clear,  let’s 
promote  them,”  he  urged. 

Promotion  men  devoted  some 
time  to  the  importance  of  news¬ 
papers  in  classi’oom  work,  hear¬ 
ing  a  report  given  by  Robert 
Flahive,  curriculum  coordinator, 
Milwaukee  public  schools. 


Value  of  Newspaper  Week 

A  report  by  Harold  Fildey, 
Lansing  (Mich.)  State  Journal, 
on  the  image  created  by  Na¬ 
tional  Newspaper  Week  through 
a  special  awards  program  found 
some  promotion  men  question¬ 
ing  the  value  of  continuing  Na¬ 
tional  Newspaper  Week.  Some 
felt  it  had  nin  its  course. 

Howard  Wilcox,  Indianapolis 
(Ind.)  Star  and  News,  NNPA 
president,  said  that  Newspaper 
Week  had  many  merits  and  rep¬ 
resented  one  occasion  when  the 
entire  industry  had  an  oppor¬ 
tunity  to  present  a  favorable 
image  to  the  public.  Clarence 
Harding,  South  Bend  (Ind.) 
Tribune,  agreed,  pointing  out 
that  in  South  Bend  during 
Newspaper  Week,  the  Tribune 
showed  the  carrier  film,  “As  A 
Twig  Is  Bent”  to  14  civic  and 
seiwice  clubs. 

At  the  annual  dinner,  the 
Very  Reverend  Edward  J. 
O’Donnell,  president  of  Mar¬ 
quette  University,  called  on  re¬ 
sponsible  newspapermen  to  pre¬ 
sent  with  clarity  the  many  prob¬ 
lems  and  issues  now  confronting 
mankind.  Noting  how  enormous¬ 
ly  the  changing  times  have  af¬ 


NEW  OFFICERS  of  Central  Region,  National  Newspaper  Promotion 
Association,  elected  at  Milwaukee:  Left  to  right — Arthur  J.  Keeney, 
Canton  Repository,  president;  John  F.  Newman,  Battle  Creek  Enquirer 
&  News,  first  vicepresident;  Robert  J.  McBride,  Jr.,  Detroit  Free  Press, 
second  vicepresident,  and  Robert  N.  Weed,  Minneapolis  Star  and 
Tribune,  retiring  president.  Paul  Hirt,  Chicago  Sun-Times,  was  named 
secretary-treasurer. 

for  October  31,  1959 


fected  the  lives  of  newspaper¬ 
men  during  the  past  25  years. 
Father  O’Donnell  said,  “It  was 
a  world  in  which  you  were  pow¬ 
erful  and  numerous.  You  are 
powerful  still;  but  some  800  or 
more  papers  that  were  alive 
then  are  gone  now.  Twenty-five 
years  hence,  where  will  you  be? 

Two-Fold  Challenge 

“What  I  am  suggesting  is 
that  we  see  our  purposes  in  a 
broader  perspective  —  that  we 
greatly  enlarge  our  ways  of 
thinking  about  our  profession 
and  about  our  responsibilities. 
You  are  educators,  whether  you 
like  it  or  not.  You  make  the 
views  that  people  have  of  hu¬ 
man  affairs.  No  competition  can 
shake  you  from  that  position. 
You  will  lose  it  only  if  you 
neglect  or  abandon  it. 

“As  the  number  of  papers  per 
community  declines,  the  respon¬ 
sibility  of  each  one  that  remains 
increases.  This  a  responsibility 
that  is  discharged  by  being  a 
good  newspaper.  .  .  .  Our  con¬ 
cern  is  how  to  maintain  good 
newspapers  in  the  faith  and  how 
to  convert  others.  This  involves 
two  tasks:  (1)  an  avid,  cease¬ 
less,  sweating  pursuit  of  facts, 
and  this  primarily  the  business 
of  the  reporter;  (2)  considera¬ 
tion  of  the  reporter’s  facts  and 
the  relations  between  them  in 
the  light  of  other  facts,  in  the 
light  of  experience,  in  the  light 
of  eternity,  and  this  is  primarily 
the  business  of  the  editor.” 

He  added  that  promotion  man¬ 
agers  can  be  of  service  at  the 
public  opinion  level  in  fostering 
high  standards. 

Promotion  managers  turned 
to  the  challenge  of  competitive 
media  at  the  Tuesday  session, 
hearing  first  from  the  retail 
side,  with  Edward  Burgeson, 
Retail  Vicepresident,  Bureau  of 
Advertising,  ANPA,  pointing  to 
the  need  for  bigger  ad  budgets. 

For  $100  worth  of  retail  ad¬ 
vertising  in  1951,  today  it  takes 
$221  just  to  keep  pace,  he  said, 
showing  the  need  for  more 
money  to  cover  the  cost  of  the 
ad  itself,  increased  families  to 
be  reaches!,  together  with  in¬ 
creased  purchasing  power  and 
to  offset  competing  messages  of 
other  advertisers. 

Every  22,000  families  are 
bombarded  with  $26,840  of  out¬ 
door  advertising,  $106,920  of  TV 
advertising,  $159,000  of  radio 
advertising  and  $83,900  worth 

{Continued  on  page  48) 
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Jim  Butler 
E&Fs  D.C 


Dies  at  58; 
.  Aide 


Washington 
James  J.  Butler,  58,  for  the 
past  30  years  Washington  cor¬ 
respondent  for  Editor  &  Pub¬ 
lisher,  died  of  a  coronary  ail¬ 
ment  October  23.  He  was 
stricken  about  1:05  p.m.  and 
passed  away  an  hour  later.  A 
colleague  with  him  at  the  time 
of  the  attack  said  Mr.  Butler 
complained  of  indigestion. 

A  native  of  New  Britain, 
Conn.,  Mr.  Butler  was  educated 
in  the  public  schools  there  and 


James  J.  Butler 


entered  newspaper  work  as  a  re¬ 
porter  for  the  New  Britain  Her¬ 
ald.  While  working  in  that  ca¬ 
pacity  he  seiwed  as  chairman 
of  the  city’s  school  board  and 
chief  of  its  Fire  Depai'tment. 
He  also  was  a  captain  in  the 
Volunteer  Fire  Department  of 
Washington’s  suburban  Silver 
Spring  where  he  made  his 
home. 


Mr.  Butler  came  to  Washing¬ 
ton  in  the  late  1920s  and 
rounded  out  his  education  with 
a  law  degree  from  the  National 
Univei'sity  of  Law,  later  ob¬ 
taining  admission  to  practice  be¬ 
fore  the  Supreme  Court  of  the 
United  States.  His  legal  career 
was  brief  as  he  turned  hack  to 
journalism  to  work  for  George 
H.  Manning  in  the  General 
Press  Association  which  repre¬ 
sented  a  score  of  newspapers 
and  trade  journals,  including 
E&P. 


(,/  Wall  Street.  He  wrote  a 
Washington  column  for  the  New 
Britain  Herald. 

A  member  of  the  National 
Press  Club  since  1934,  Mr.  But¬ 
ler  was  its  financial  secretary 
for  several  years  when  the  club 
was  striving  to  get  out  of  debt. 
He  played  a  major  role  in  help¬ 
ing  with  the  financial  details  in¬ 
volved  in  the  erection  of  the 
club’s  huge  office  building  which 
also  contains  a  theater. 

He  was  a  member  of  Sigma 
Delta  Chi,  the  journalistic  fra- 
temity;  White  House  Corre¬ 
spondents  Association  and  Con¬ 
gressional  Press  Galleries. 

As  a  continuing  member  of 
the  District  of  Columbia  bar  he 
also  was  admitted  to  practice 
before  the  Federal  Communica¬ 
tion  Commission. 

His  funeral  services,  Oct.  27, 
at  St.  Michael’s  Church,  Silver 
Spring,  were  attended  by  scores 
of  Washington  newsmen.  Gov¬ 
ernment  press  relations  officers, 
and  a  representative  of  the 
White  House  Press  Office. 

National  Press  Club  Presi¬ 
dent  William  Lawnence,  New 
York  Times,  declared  Mr.  But¬ 
ler’s  passing  a  “distinct  per.sonal 
loss,’’  and  .said  the  Washington 
Press  Corps  and  Club  had  lost 
a  “sincere  friend  and  counsel¬ 
lor.’’ 

Sui-viving  Mr.  Butler  are  his 
wife,  the  former  Belle  Mohler; 
their  daughter,  Patricia,  a  Uni¬ 
versity  of  Maryland  sophomore; 
a  sister,  Mrs.  George  Rand,  of 
Bristol,  Conn.,  and  a  brother, 
John,  Bridgeport,  Conn,  news¬ 
paperman. 


Cuban  Mob 
Asks  Death 
For  Dubois 


A  mob  of  Cubans  shouted  de¬ 
mands  for  a  firing  squad  for 
Jules  Dubois,  Chicago  Tribune 
Latin  American  correspondent, 
Tuesday  night  as  he  filed  a  story 
in  a  telegraph  office  in  Havana. 

Police  surrounded  him  and  es¬ 
corted  him  to  his  hotel  to  pre¬ 
vent  members  of  the  mob  from 
harming  him. 

Mr.  Dulx)is  has  criticized  some 
of  the  policies  of  Dr.  Fidel  Ca.s- 
tro  and  some  government  offi¬ 
cials  have  denounced  him  as  a 
“traitor  and  FBI  spy.’’  A  Cuban 
barbers’  union  recently  declared 
its  members  would  not  serve 
him.  He  heads  the  Freedom  of 
Information  Committee  of  the 
Inter-American  Press  Associa¬ 
tion. 

Here  is  part  of  Mr.  Dubois’ 
own  stoiy  about  the  harrowing 
experience  sent  to  the  Tribune: 

“While  I  was  w’riting  in  the 
office  of  the  American  Cable  and 
Radio  Co.  the  office  was  filled 
with  demonstrators  shouting  for 
me  to  ‘get  out — leave.’ 

“Some  demanded  I  be  brought 
up  before  a  firing  squad. 

“Several  hundred  gathered  in¬ 
side  the  office,  which  is  in  down¬ 
town  Havana,  and  they  continu¬ 
ously  shouted  epithets  against 


Negro  News  Deinaiul 
Calle<l  AP  Problem 


When  Mr.  Manning  died  in 
1934  Mr.  Butler  took  charge  of 
Mr.  Manning’s  business,  later 
established  the  James  J.  Butler 
News  Bureau  with  offices  in  the 
National  Press  Building. 

In  recent  years  Mr.  Butler 
covered  Washington  affairs  and 
wrote  a  column,  “Washington 
Focus,’’  for  E&P,  and  also 
served  as  correspondent  for 
Film  Daily  and  the  Magazine 


Cleveland 

Southern  newspapers  are  de¬ 
manding  more  stories  from  the 
North  about  Negro  crimes  and 
this  is  one  of  the  big  problems 
the  Associated  Press  has  to  face, 
N.  R.  Howard  of  the  Cleveland 
News  told  members  of  the  As¬ 
sociated  Press  Society  of  Ohio. 

Mr.  Howard,  a  director  of  AP, 
said  the  Cleveland  AP  Bureau 
has  been  putting  out  more  stories 
about  Negro  crimes  than  ever 
before.  He  said  the  AP  was  un¬ 
happy  about  the  situation  but 
that  it  did  not  know  quite  w'hat 
to  do  about  it. 


“The  crowd  was  joined  by  the 
A.C.R.  employees  who  shouted 
with  them  and  then  added,  ‘he 
should  go,  he  should  go,  he 
should  go.’ 

“Then  a  delegation  of  A.C.R. 
employees  said  they  had  decided 
not  to  transmit  any  more  copy 
as  long  as  I  was  in  the  office. 

“I  decided  then  to  leave 
through  a  rear  exit.  The  mob  of 
several  hundred  rushed  around 
the  side  street  and  tried  to 
storm  the  dooi’.  A  rebel  ai'my 
lieutenant  accompanied  by  three 
soldiers  and  a  dozen  military 
police  threw  a  cordon  around  the 
exit  to  keep  the  crowd  back.’’ 

Wayne  Thomis  had  been  as¬ 
signed  to  cover  Cuba,  i-elieving 
Mr.  Dubois,  before  the  demon¬ 
stration  Tuesday  night. 

Mr.  Dubois  has  returned  to 
Miami  for  a  rest.  Later,  the 
Tribune  said,  he  will  continue 
as  Latin  American  correspond¬ 
ent. 


‘Hi-Fi’  in  Hawaii 


“The  southern  papers,  al¬ 
though  not  a  majority  of  AP 
members,’’  he  said,  “want  much 
more  than  any  others  and  make 
more  noise  about  their  wants.” 


Honolulu 
The  first  “High  Fidelity” 
newspaper  color  ad  ever  run  in 
a  newspaper  in  Hawaii  appeared 
in  the  Star-Bulletin  of  Oct.  15. 


Jules  Dubois 


Editor  Deplores 
‘Spot  News  Lie' 


EDITOR  8C  PU 


Dallas 

Newspapers  should  stop  a 
spreading  belief  that  television 
and  radio  are  now  providing  the 
“spot”  new’s  instead  of  the  news¬ 
papers,  George  Carmack,  editor 
of  the  Houston  Press,  said  this 
week. 

“We  ought  to  stop  this  lie,' 

Mr.  Carmack  said.  “It  is  the 
function  of  newspaper’s  to  pi’e- 
sent  spot  news  as  it  has  always 
been.  And  the  man  who  said  the 
new'spaper  ‘Extr’a’  is  dead  is 
missing  a  lot  of  thrills  in  the 
newspaper  business.” 

He  spoke  at  the  first  annual 
meeting  of  the  Texas  United 
Press  International  Editors  As 
sociation  at  which  23  editors  at 
tended. 

The  editors  set  up  a  sy.stem  of 
aw’ards  for  outstanding  per¬ 
formances  in  Texas  of  report¬ 
ing  and  writing. 

W.  R.  Beaumier  of  the  Liifkn  I  jjgi 
Daily  News,  is  president.  I  prc 


Roberts,  S.  F.  Chronicle 
CM,  Goes  to  Examiner 

San  Francisco 
Appointment  of  Edwin  H 
Roberts  as  San  Francisco  Ex 
aminer  circulation  manager  was 
announced  this  week  by  the 
publisher,  Charles  Mayer.  He 
succeeds  Frank  E.  Howard.  tjjj 

Mr.  Roberts  has  been  San 
Francisco  Chronicle  circulation  chs 

manager  since  1956.  His  23-  mi 

year  circulation  career  began  cig 

with  the  Portland  Oregonian.  Pe 

Kenneth  Hobson  was  nam*^  me 

acting  circulation  manager  of  tin 

the  Chronicle  by  publisher  Co 

Charles  de  Young  Thieriot.  rai 
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Jock  Whitney’s  Future  Plans 
In  Mass  Communications 


Top  Central  Staff  Seeking 
To  Improve  Media  Service 


through  Whitney  Communica- 

■  Irlim 

M.  Because  of  the  geographical 

separation,  the  different  entities 
i  •  in  the  group  are  not  immediately 

competitive,  even  though  they 
represent  the  big  contestants  in 
the  media  competition  for  busi- 
the  Corinthian  setup  are  WISH,  ness.  It  is  hoped,  however,  that 
Indianapolis,  and  WANE,  Fort  echelon  of  Whitneys 

Wayne.  Corinthian’s  TV  outlets  corporation  can  get  at  inside 


By  Philip  N.  Schuyler 

John  Hay  Whitney,  the  “Fab-  ual  corporations  to  which  the 
ulous  Jock,”  has  soldered  to-  Corinthian  television  and  radio 
gether  one  of  the  counti'y’s  larg-  stations  are  licensed.  Whitney 


est  privately  owmed  communica-  holdings  amount  to  control  in  "™^^^zine  propei-ties, 


.0  kOTV,  Tulsa;  KHOU-TV  facts  and  be, more  likely  to  bring 

Houston;  WISH-TV,  Indian-  reason  into  the  battle, 
apolis;  WANE-TV,  Fort  Mr.  Pete rsmeyer,  Corinthian’s 
Wayne;  and  KXTV,  Sacramen-  president,  compared  the  way  the 
i,-  1,  Whitney  holding  company  will 

ms  to  which  the  legally  on  operate  in  “sharing  strengths” 

evision  am  lac  lo  newspaper  or  to  the  “very  successful  line  and 

icens  .  *  macuzine  propei'ties.  staff  organization”  functioning 


no.u.ngs  amoun.  ro  conuo.  m  newspapers  in  his  broadcast  corixiration. 

each  of  the  station.s.  ,  •  o  ,*  »*  rri.  tt  u  -r.  i  u 

Other  board  members  are  ^  Tribune,^ 

Robert  M.  White  II,  president  asked. ‘And  the  same  holds  true  J,re  Mr.  W  h.te  took  over,  Mr. 

.  .  '  xm*  frrtnn  I  V  nnn  rjinm  cTatinn®  ctncraircw'i  M/»k  Ar 


tions  ventures  “in  the  sincere  each  of  the  stations, 
hope  he  can  make  a  lasting  Other  board  members  are 
contribution  to  society.”  Robert  M.  White  II,  president 

Whitney  Communications  Cor-  and  editor.  Herald  Tribune; 
poration,  announced  last  week  Arthur  H.  Motley,  president  and 
(E&P,  Oct.  24,  page  1.5)  as  the  publisher  of  Parade  Publica- 
new  holding  company  of  Mr.  tions,  Inc.;  Bernard  Kilgore, 
Whitney’s  interests  in  news-  president  and  publisher  of  the 


for  good  TV  and  radio  .stations. 
“What  we  now'  own  and  what 


Thayer  engagefi  McKinsey  & 
Co.,  management  consultants. 


(E&P,  Oct.  24,  page  1.5)  as  the  publisher ’of  PaPade  Publica-  may  acquire  are  going  to  be  for  some  special  work.  That  as- 
new  holding  company  of  Mr.  tions,  Inc.;  Bernard  Kilgore,  operated  as  separate  independ-  .signment  is  continuing.  E^o 
Whitney’s  interests  in  news-  president  and  publisher  of  the  alentitie^  Whitney  Com-  Kopm  mace  .survejs  a  r. 

papers,  radio,  TV  and  maga-  Wall  Street  Journal;  and  Martin  munications  Coriioration  is  not  White  is  evaluating, 
lines,  plus  his  15%  interest  in  Stone,  president  of  VIP  Radio.  ^  operating  “Never  have  I  known  a  man 

Great  Northem  Paper  Company,  “We  hope  and  intend  to  be  a  company.  like  Mr.  W’hitney'  with  such  wide 


a  step  toward  that  goal,  ac-  growing  concei-n. 


Thayer  “There  are  problems  of  com-  and  varied  interests,  partici- 


cording  to  the  four  men  who  said.  “But  our  important  im-  mon  interest,  however,  which  the  pating  in  all  of  them,”  Mr. 


will  bwome  its  chief  executives,  mediate  job  is  to  con.solidate  and  holding  company  can  and  will 


Mr.  Whitney  is  convinced  of  develop  what  we  have. 


handle.  Financial,  for  instance. 


Petersmeyer  .summefl  up,  tick¬ 
ing  them  off  on  his  fingers” — 


the  impoi'tance  of  good  commu-  “We  are  not  in  the  market  and  personnel,  to  name  just  two.  take  politic.s,  he’s  vitally  inter- 
nications  to  the  welfare  of  the  now  for  additional  properties.  You  can  be  sure  that  these  ested ;  sports,  a  keen  competitor ; 
nation  and  the  world.  W^hat  the  We  are  not  searching  for  any.  prosperous  TV  properties  in  the  art,  a  collector  and  active  in  the 


holding  company  will  seek,  with-  At  the  same  time,  we  are  always  same  alliance  will  not  be  a  Museum  of  Modem  Art;  busi- 
out  bridling  competition  between  interested  in  listening  to  pro-  drain  on  the  New  York  Herald  ness,  a  keen  exi)onent  of  the 
the  media  involved,  is  “improved  posals.”  Tribune.  free  enterprise  system  with  the 

service  to  the  public  by  each  Under  the  law,  Whitney  Com-  K  i  H  n  T  freedom  and  money  to  do  some¬ 
one  of  them  through  exchange  munications  could  add  one  more  *  ***  thing  about  it  as  he  has  in  the 

of  infoimation  to  a  small  cen-  to  its  six  radio  stations,  and  two  “The  newspaper,  the  broad-  Whitney  &  Co.;  education, 

tral  staff,”  is  what  Mr.  Whitney  more  TV,  one  UHF  and  one  cast  stations,  the  weekly  new.s-  helping  .secondary  schools 

has  decided.  VHF.  Four  of  the  radio  sta-  paper  and  the  magazine  will  through  his  foundation;  theatre. 

The  board  of  directors  is  the  tions  are  in  the  New  York  met-  continue  to  be  nin  with  their  Broadway  .shows  and  the  movies, 
nucleus  for  this  exchange.  Mr.  ropolitan  area  —  WVIP,  Mt.  own  management  teams.  But  “Furthei'more,  he  doesn  t  have 
Whitney  will  be  chairman  of  the  Kisco,  WGHQ,  Kingston,  they  will  have  more  than  mo.st  to  work  at  any  of  them  to  make 
hoard,  and  will  become  pub-  WVOX,  New  Rochelle,  and  similar  concerns.  They  will  bene-  n  living.  He  is  the  ideal  leader 
lisher  of  the  New  York  Herald  WFYI,  Minneola.  The  others,  in  fit  from  each  other’s  experience  {Continued  on  jutjie  50) 


the  media  involved,  is  “improved  posals.”  Tribune. 

service  to  the  public  by  each  Under  the  law,  Whitney  Com-  Fach  Has  Own  Team 

one  of  them  through  exchange  munications  could  add  one  more 

of  infoi-mation  to  a  small  cen-  to  its  six  radio  stations,  and  two  “The  newspaper,  the  broad- 
tral  staff,”  is  what  Mr.  Whitney  more  TV,  one  UHF  and  one  cast  stations,  the  weekly  new.s- 


has  decided. 


VHF.  Four  of  the  radio  sta-  paper  and  the  magazine  will 


The  board  of  directors  is  the  tions  are  in  the  New  York  met-  continue  to  be  i-un  with  their 
nucleus  for  this  exchange.  Mr.  ropolitan  area  —  WVIP,  Mt.  own  management  teams.  But 
Whitney  will  be  chairman  of  the  Kisco,  WGHQ,  Kingston,  they  will  have  more  than  mo.st 
hoard,  and  will  become  pub-  WVOX,  New  Rochelle,  and  similar  concerns.  They  will  bene- 
lisher  of  the  New  York  Herald  WFYI,  Minneola.  The  others,  in  fit  from  each  other’s  experience 
Tribune,  when  his  tei-m  expires 
as  Ambassador  to  the  Court  of 
St.  James’  in  1961. 

Meanwhile,  members  of  the  i 
hoard  are  holding  frequent  in¬ 
formal  meetings  with  Walter 
Nelson  Thayer,  who  will  be 
president.  As  soon  as  the  Fed¬ 
eral  Communications  Commis¬ 
sion  appi'oves  the  amalgamation 
of  the  properties,  considered  a 
certainty,  but  requiring  about 
two  months’  time,  Mr.  Thayer 
will  resign  his  present  post  of 
managing  partner  of  J.  H.  Whit¬ 
ney  &  Co. 

Otheis  to  resign  from  the 
same  firm  to  head  up  Whitney 
Communications  and  attending 
these  advanced  sessions  are: 

Samuel  C.  Park,  who  will  be 
chairman  of  the  finance  com- 
t^ttee;  Robei't  F.  Bryan,  finan¬ 
cial  vicf  president ;  and  C.  Wrede 
“etersn  eyer,  who  will  become  a 
membei  of  the  board,  but  con- 

^  president  of  the  EXECUTIVES  of  Whitney  Communications  Corporation:  Samuel  C.  Park,  chairman,  finance;  C.  Wrede  Peters- 

inthian  Broadcasting  Corpo-  meyer,  president  of  Corinthian  Broadcasting  Corporation;  Walter  N.  Thayer,  president;  and  Robert  F.  Bryan, 

ration  and  of  the  four  individ-  financial  vicepresident. 
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Loeb  Attorney  Ill, 
Haverhill  Trial  Off 


Boston 

Trial  of  the  Haverhill  news¬ 
papers’  anti-ti*ust  suits  wras  put 
over  to  Jan.  21  w’hen  Federal 
Judge  Charles  E.  Wysanski  Jr. 
was  infonned  this  w'eek  that  a 
principal  attorney  required  hos¬ 
pitalization. 

The  court  was  told  that  Robert 
Bloomberg,  counsel  for  William 
Loeb  and  the  Union-Leader  Cor¬ 
poration  of  Manchester,  N.  H., 
had  been  advised  to  undergo  a 
physical  checkup  at  the  Lahey 
Clinic. 

Union-Leader  Corp.  is  suing 
the  Newspapers  of  New  Eng¬ 
land,  Inc.  for  $1,500,000  dam¬ 
ages,  alleging  a  conspiracy  to 
put  the  Haverhill  Journal  out  of 
business.  The  Joumal  was  estab¬ 
lished  after  union  printers  went 
on  strike  against  the  Haverhill 
Gazette  two  years  ago. 

New  England  Newspapers  has 
biought  a  counter-suit  against 
Union- Leader,  charging  a  con¬ 
spiracy  with  merchants  to  ruin 
the  130-year-old  Haverhill  Ga¬ 
zette. 

At  a  pre-trail  hearing  Mr. 
Bloomberg  said  Union-Leader 
Corporation  had  lost  $425,000 
since  it  staiied  the  Jounial. 

Waving  a  jury,  the  two  parties 
stipulated  that  neither  news¬ 
paper  has  made  a  profit  since 
they  were  in  active  competition. 

Sto<-k  Purchased 

Newspapers  of  New  England 
purchased  the  stock  of  the 
Haverhill  Gazette  Co.,  for  $850,- 
000,  a  pre-trial  order  filed  by 
judge  Wyzanski  disclosed. 


In  addition,  the  corporation 
made  loans  of  $194,000  to  the 
Gazette  since  taking  over  con¬ 
trol,  but  $85,000  has  been  re¬ 
paid,  the  order  disclosed. 

The  order  listed  officers  of  the 
firm  as  Frank  Lawder  of  Lowell, 
president;  William  F.  Lucey  of 
Andover,  business  manager  of 
the  Lawrence  Tribune,  treas¬ 
urer;  and  Philip  S.  Weld  of 
Gloucester,  president  of  Essex 
County  New'spapers,  clerk. 

New'spapers  of  New  England, 
Inc.,  has  14,810  shares  of  stock 
outstanding.  The  papers  in  the 
case  list  the  larger  shareholders 
as:  Eagle-Tribune  Co.,  of  Law¬ 
rence,  2,400  shares;  Sidney  R. 
Cook,  comptroller  of  the  Repub¬ 
lican  Publishing  Co.,  Spring- 
field,  and  Mary  Gallagher,  as¬ 
sociated  with  the  same  concern, 
1,000  shares;  J.  Warren  Mc¬ 
Clure  of  the  Haverhill  Gazette 
Co.,  2,400  shares  and  the  Hol¬ 
yoke  Transcript  Publishing  Co., 
400  shares. 

• 

Mrs.  White  to  Write 
For  ISegro  Weekly 

Mrs.  Walter  White,  widow'  of 
the  executive  secretaiy  of  the 
National  Association  for  the  Ad¬ 
vancement  of  Colored  People, 
has  joined  the  New  York  Age, 
Negro  w'eekly,  as  a  columnist, 
it  w'as  announced  this  week  by 
editor.  Chuck  Stone. 

Known  as  Poppy  Cannon,  an 
authority  on  foods,  Mrs.  White 
will  tackle  every  topic  from 
Madame  Pandit  to  inter-mar¬ 
riage,  Mr.  Stone  said. 


WELL  DONE! — S+owell  Abbott,  left,  of  the  Boise  (Idaho)  Statesman, 
presents  an  award  of  the  International  Circulation  Managers'  Associa¬ 
tion  to  William  G.  Merritt,  Los  Angeles  Examiner,  for  outstanding 
achievement  in  drawing  public  attention  to  Newspaperboy  Day.  Mr. 
Merritt  was  ICMA's  chairman  for  the  event  this  year.  Mr.  Abbott  is 
ICMA  third  vicepresident. 


HONORED  —  Whitelaw  Reid, 
right,  president  of  the  Herald 
Tribune  Fresh  Air  Fund,  presents 
a  scroll  of  appreciation  to  a  friend 
— Mrs.  Ruth  Nash  Chalmers,  who 
retired  after  many  years  as  edi¬ 
tor  of  the  Scarsdale  (N.Y.)  In¬ 
quirer. 

Press  Rate 
Cut  Sought 
By  FIEJ 

Charles  F.  McCahill  and 
Cranston  Williams  have  re¬ 
turned  home  after  representing 
the  American  Newspaper  Pub¬ 
lishers  Association  at  a  meet¬ 
ing  of  the  Council  of  the  Inter¬ 
national  Federation  of  News¬ 
paper  Editors  and  Publishers 
(FIEJ)  in  Milan,  Italy. 

Mr.  McCahill  is  senior  vice- 
president  of  the  Forest  City 
Publishing  Co.,  publishers  of  the 
Cleveland  (Ohio)  Plain  Dealer 
and  News,  and  a  former  presi¬ 
dent  of  the  ANPA.  Mr.  Wil¬ 
liams  is  general  manager  of  the 
ANPA. 

Next  Congress 

Mr.  Williams  said  the  Coun¬ 
cil  made  plans  for  the  next 
Congress  of  the  FIEJ  in  New 
York  May  23-25,  1960.  There 
were  delegates  from  13  coun¬ 
tries  at  the  Milan  meeting. 

Reports  on  advertising  prac¬ 
tices  in  various  countries  w'ere 
given  at  the  Milan  meeting.  It 
w'as  brought  out  that  newsprint 
consumption  is  on  the  rise  and 
that  more  newsprint  mill  ca¬ 
pacity  will  be  needed  before 
long. 

“We  w'ant  telecommunications 
to  be  improved  and  press  rates 
to  be  cut,”  said  Claude  Bellan- 
ger  of  France,  secretary  of  the 
FIEJ,  dui-ing  the  sessions.  “We 
plan  to  marshal  our  forces  and 
impress  our  goveimments  on  this 
matter  prior  to  the  forthcom¬ 
ing  International  Telecommuni¬ 
cations  Conference  in  Geneva.” 
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School  Board 
Secrecy  Held 
Detrimental 

Syracuse,  N.  Y, 

Less  secrecy  and  more  open 
sessions  of  school  boards  were 
advised  this  week  by  Walter  R. 
King,  a  special  assistant  on  pub¬ 
lic  relations  for  the  State  Edu¬ 
cation  Department. 

He  told  the  annual  meeting  of 
the  State  School  Boards  Asso¬ 
ciation  that  the  public  is  mis- 
infomtied  or  uninformed  on 
school  matters  because  meetings 
often  are  held  in  private. 

“A  few  school  boards  create 
suspicion,  criticism  and  ill  will, 
not  to  mention  poor  public 
opinion,  for  their  school  systems 
by  insisting  on  ‘closed-door’ 
board  meetings  and  in  doing  pub¬ 
lic  business  in  at  least  semi¬ 
secrecy,”  he  asserted. 

“In  most  instances  there  is 
absolutely  no  evidence  of  mal¬ 
feasance  or  misfeasance,  just 
some  stupidity  and  unforgivable 
obstinance.” 

Spell  Out  Plans 

School  boards  must  “spell  out 
their  plans  and  philosophies  in 
greater  detail  and  take  the  pub¬ 
lic,  and  especially  the  pubUc 
press,  into  full  partnership  in 
maintaining  and  extending  our 
school  systems,”  Mr.  King  de¬ 
clared. 

All  too  often,  he  said,  Iwards 
realize  this  after  controversies 
have  arisen.  However,  he  went 
on,  some  circles  feel  that  school 
controversy,  even  when  it  may 
result  in  the  temporary  rejec¬ 
tion  of  a  school  budget,  “is  a 
good  sign  and  a  healthy  develop¬ 
ment  because  when  this  happens, 
or  comes  close  to  happening,  it 
shows  that  the  local  community 
is  coming  to  grips  wdth  educa¬ 
tion.” 

Hovv'ever,  when  public  senti¬ 
ment,  based  on  emotion  and  mis¬ 
understanding,  causes  unfortun¬ 
ate  school  economies,  he  said,  “it 
is  not  the  hard-pressed  nor  the 
misinfonned  taxpayers  who  are 
at  fault;  it  is  the  school  heads, 
the  administrators  and  the 
.school  boards.” 

Out  Politics! 

McPherson,  Kans- 

In  order  to  prevent  readers 
from  thinking  it  a  “partisan 
newspaper  in  politics”  the  name 
of  the  McPherson  Daily  Repul>' 
lican  has  been  changed  to  the 
McPherson  Sentinel.  Thi.«  is  the 
first  change  in  the  name  of  the 
publication  in  72  years.  K. 
Krehbiel  is  editor  and  publisher. 
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i  Quiz  Show  Frauds  Spur 
^  Crusade  by  Advertiser 


Head  of  Coty’s  Makes  a  Point 
Of  Profits  from  Immorality 


A  crusade  apainst  “immoral¬ 
ity  in  business,”  aimed  specific¬ 
ally  at  the  “shameful  TV  quiz 
hoax”  was  launched  this  week 
from  a  New  York  platform.  If 
is  beinp  extended  nationally  by 
newspaper  advertisinp. 

Philip  Cortney,  president  of 
Coty,  Inc.,  cosmetics  finn,  sipned 
the  advertisements  that  appear¬ 
ed  in  three  New  York  papers 
Oct.  27.  They  will  be  run  in  other 
cities  later.  He  proposed  that 
the  way  to  prevent  repetition  of 
the  TV  deception  was  to  let  the 
“networks  and  stations  be  re¬ 
sponsible  for  the  entertainment 
and  editorial  content.”  He  called 
it  a  “Hands-Off  Entertainment 
Code.” 

No  Control  of  Content 

“Businessmen  who  buy  adver- 
tisinp  in  newspapers  and  mapa- 
zines  exercise  no  control  over 
editorial  and  entertainment  sec¬ 
tions  of  these  media,”  the  900- 
line  ad  -stated.  “Let’s  adopt  the 
same  practice  for  radio  and 
television.” 

The  ad  is  heinp  placed  by 
Christopher  Cross,  president  of 
Pan-American  Public  Relations, 
Ltd. 

Mr.  Cortney  charped  that 
pressuies  were  broupht  to  bear 
to  prevent  him  from  holdinp  the 
press  conference  that  put  his 
crusade  into  the  news. 

The  conference  took  place  be¬ 
fore  the  weekly  luncheon  meet¬ 
ing  of  the  New  York  Sales  Ex¬ 
ecutives  Club,  at  which  Mr. 
Cortney  spoke.  Two  other  sched¬ 
uled  speakers  failed  to  show, 
claiming  illne.ss,  and  Douplas 
Leigh,  head  of  the  outdoor  spec¬ 
tacular  finn,  resipned  as  the 
club’s  propram  director.  Later 
he  said  pressure  of  business  dic¬ 
tated  the  move. 

“We  found  w’e  had  a  hot 
potato  in  our  hands,”  obseiwed 
Philip  ,J.  Kelly,  club  president, 
“although  all  we  thought  we 
were  doing  was  to  continue  the 
truth  in  advertising’  campaigns 
of  many  years  ago  sponsored 
hy  the  Advertising  F^eration 
of  America.” 

Mr.  Kelly  before  and  at  the 
press  conference  and  again  after 
the  luncheon  offered  the  plat¬ 
form  “to  those  who  feel  they 
are  b<  inp  injured  by  Mr.  Cort- 
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ney’s  remarks.”  There  were  no 
takers. 

2  .'speakers  Ab!>ent 

The  absent  speakers  were 
Rev.  Charles  “Stoney”  Jackson, 
Tennessee  minister  w’ho  exposed 
ripping  of  TV’s  “$64,000  Ques¬ 
tion,”  and  Mrs.  Louis  J.  Rob¬ 
bins,  vicepresident  of  the  Na¬ 
tional  Council  of  Women  of  the 
United  States. 

The  Rev.  Lawrence  McMaster 
Jr.,  director  of  broadcast  activi¬ 
ties  of  the  United  Presbyterian 
Church  in  the  United  States, 
joined  with  Mr.  Cortney  in  de¬ 
mands  for  a  TV  clean-up.  The 
clergyman  said  he  was  speaking 
as  an  individual.  He  said  he  had 
written  an  open  letter  to  heads 
of  the  networks  Oct.  9,  which 
w’as  in  effect  a  condemnation  of 
ratings  and  their  influence  on 
programming.  He  repeated  these 
charges. 

“Popularity  is  not  only  no 
criterion  of  quality,”  he  said, 
“it  is  also  not  a  method  of  dis¬ 
cerning  between  good  and  evil. 
By  defying  popularity  you  have 
permitted  yourselves  to  be  led 
so  far  from  integrity  that  you 
drag  the  innocent  with  you  and 
subvert  in  one  week  of  exposure 
several  years  of  image-building. 


Now  the  intellectual  heroes  of 
American  youth  are  suspect,  and 
you  have  relegated  them  to  the 
level  of  fight-fixers,  influence 
peddlei’s,  racketeers.” 

Doe>n't  Favor  Censorship 

Mr.  Cortney,  who  5a.id  he  will 
s{)eak  on  the  same  subject  in 
San  Francisco  Nov.  6,  declared 
that  “Busines.smen,  advertising 
and  TV  executives  must  clean 
up  their  own  house  or  the  public 
will  demand  government  action.” 

“Govemment  interference  in 
entertainment  is  not  the  answer. 
Censorship  is  not  the  American 
way,”  he  continued.  “It  is  not, 
however,  proper  for  business, 
through  its  sponsorship  of  tele¬ 
vision  programs,  to  control  the 
entertainment  on  television.” 

The  appeal  in  his  ad  was: 

“Let  the  businessmen  be  con¬ 
cerned  only  with  honestly  sell¬ 
ing  their  products  and  seiwices. 
Let  the  networks  and  stations 
be  responsible  for  the  entertain¬ 
ment  and  editorial  content.” 

In  his  speech  Mr.  Cortney 
made  the  suggestion  that  net¬ 
work  presidents  who  deteimine 
that  the  public  has  been  de¬ 
frauded  by  rigged  quiz  shows 
should  tum  over  profits,  if  any, 
to  charity. 

Morality  of  American  busi¬ 
ness  is  the  “heart  and  soul  of 
our  free  enterprise  system,”  he 
contended.  Crooked  practices 
kill  .sales,  but,  more  important 
destroy  the  confidence  of  the 
American  people. 


NBC  Postpones  Press  Tour 
To  Its  West  Coast  Studios 


The  Press  Relations  Depart¬ 
ment  of  the  National  Broad¬ 
casting  Company  has  decided 
to  postpone  indefinitely  its  third 
annual  press  tour  which  was 
scheduled  for  the  West  Coast  in 
January. 

Ellis  Moore,  manager  of  the 
department,  admitted  that  the 
change  in  plans  was  due,  in 
part,  to  the  quiz  show  investi¬ 
gations.  The  idea  of  putting 
off  the  week-long  “junket”  for 
TV  critics  to  Burbank,  Calif, 
had  been  discussed  two  or  three 
weeks  ago,  he  said,  because  the 
hearings  interferred  with  the 
task  of  arranging  the  tour. 

The  fact  that  a  decision  had 
been  made  to  wait  until  later  in 
the  new  year  became  public  a 
day  after  Jack  Gould,  New  York 
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Times  TV  columnist,  criticized 
the  press  for  participating  in 
free  trips  arranged  for  TV  pub¬ 
licity  purposes  and  for  accept¬ 
ing  handsome  gifts  from  show 
producei-s  and  others  in  the  busi¬ 
ness. 

Invitations  already  printed  set 
the  week  of  Jan.  9  for  the  West 
Coast  flight  by  about  80  news¬ 
men.  They  were  not  sent  out, 
but  the  postponement,  Mr.  Moore 
insisted,  was  wholly  unrelated 
to  Mr.  Gould’s  airing  of  the 
“junket”  practices. 

NBC’s  first  press  tour  was  to 
California  two  years  ago.  Last 
year  the  network  brought  the 
group  to  New  York  to  see  new 
.shows  and  to  intei-view  celebrit- 


SPECIAL  SERVICE  Department 
which  has  been  created  at  the 
Pittsburgh  (Pa.)  Press  is  headed 
by  Edward  P.  Kasun,  general  pro¬ 
motion  manager.  The  Press  plans 
to  expand  its  promotional  activ¬ 
ities. 

“Th  is  is  the  crux  of  the 
matter,”  he  said.  “The  people 
can  no  longer  believe  what  they 
hear  and  see.  .  .  .  Even  adver¬ 
tising  in  magazines  and  news¬ 
papers  is  becoming  suspect.” 

Need  for  $3,000,000 

Mr.  Cortney  maintained  that 
the  govemment  didn’t  give  “me 
or  business  in  general  the  right 
to  exploit  the  air.”  Franchuses 
are  given  to  the  stations  and  the 
FCC  should  be  empowered  to 
take  action  in  the  public  inter¬ 
est  when  that  right  is  violated, 
he  asserted. 

“It  is  a  fact  that  TV  adver¬ 
tising  is  very  costly,  has  become 
a  dangerous  force  for  abnormal 
power  or  even  monopoly,”  he 
continued.  “Therefore,  our  gov¬ 
ernment  must  be  extremely  vigil¬ 
ant  and  make  ceidain  that  this 
powerful  force  is  not  used  abu¬ 
sively,  and  particularly  that  it 
does  not  become  an  instrument 
for  fraudulent  gains  in  the 
hands  of  individuals  without 
scruples  and  without  conscience. 

“There  was  once  a  time  when 
$300,000  to  invest  in  advertising 
a  company  with  $200,000  to 
could  do  a  job  on  TV.  Now  a 
company  with  even  $1,000,000 
is  helpless.  It  takes  at  least 
$3,000,000.” 

'The  next  day  he  described 
the  response  from  the  “business 
community”  as  “heart-warm¬ 
ing.”  “Many  leading  business 
men  have  communicated  their 
interest  in  this  crusade,”  he 
said. 

.4d  .Agency  Ducks 

There  were  other  repercus¬ 
sions. 

Batten,  Barton,  Durstine  & 
Osborn,  Inc.  agency  of  record 
(Continued  on  page  48) 
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IN  DEAD  EARNEST 

Lawmaker  Proposes 
Reporter  Licensing 


Harrisburg,  Pa. 

A  proposal  for  a  study  of  the 
idea  that  reporters  be  licensed 
by  the  state — the  same  as  bar¬ 
bers  and  nurses — was  made  Oct. 
26  in  the  House  of  Representa¬ 
tives  in  floor  debate  about  a 
Philndelphia  Inquirer  columnist. 

At  the  same  time,  Rep.  Will¬ 
ard  F.  Agnew  (  R- Allegheny ) , 
branded  publishers  as  qualified 
only  by  money,  and  generally 
challenged  the  “intelligence”  of 
everyone  in  the  newspaper  jiro- 
fession. 

The  columnist,  .John  M.  Cum¬ 
mings,  in  a  piece  on  legislative 
action  in  the  House  designating 
the  Great  I>ane  as  the  official 
state  dog,  while  budget  and  fiscal 
matters  were  unsettlecl,  observed 
that  “down  through  the  years 
it  has  become  firmly  implanted 
in  the  public  mind  that  the  aver¬ 
age  of  intelligence  is  much 
higher  in  the  Senate  than  it  is 
in  the  House  or  lower  chamber.” 

Rep.  Agnew  Vjranded  this  as 
“a  ridiculous  statement  which 
libels  every  member  of  this 
House  with  the  possible  excep¬ 
tion  of  one.”  The  one  w'as  a 
member  who  spoke  against  the 
bill. 

Rep.  Agnew  turned  to  a  dis¬ 
cussion  of  the  “general  intelli¬ 
gence  level  of  leporters.”  His 


licensing  proposal  was  confined 
to  verbal  remarks. 

“I  have  a  lot  of  respect  and 
a  certain  friendship  for  many 
members  of  the  journalistic  pro¬ 
fession,”  he  said.  “However, 
there  have  been  times  when  I 
have  read  with  amazement  re- 
1)0 rts  in  the  public  press  of 
things  that  transpired  the  day 
before  in  my  presence.” 

For  .Signed  Editorials 

“Now,  let  us  examine  the  gen- 
eial  level  of  intelligence  of  pub¬ 
lishers,”  Rep  Agnew,  a  Republi¬ 
can  candidate  for  judge  in  Alle¬ 
gheny  County  (Pittsbuigh)  in 
the  Nov.  3  election,  continued. 

“It  seems  to  me  that  there  is 
only  one  qualification  required 
to  be  a  publisher  and  that  is  to 
have  enough  money  to  buy  a 
newspaper. 

“What  qualifications  in  mat¬ 
ters  of  intelligence  are  there  for 
those  who  are  employed  on  the 
editorial  staffs  of  newspapers?” 
Rep.  Agnew  asked. 

“How  many  times  have  we 
been  victimized  by  editorials 
written  by  journalistic  cowards 
who  hid  behind  the  editorial 
ma.sthead? 

“I  would  like  to  see,  and  I 
think  this  legislative  session 
might  give  some  consideration 


(to  require  that  editorials  be 
signed)  .  .  .  This  would  not  be 
tampering  with  the  freedom  of 
the  press. 

“The  General  (Joint)  State 
Government  Commission  might 
also  consider  the  possibility  of 
licensing  reporters  and  journal¬ 
ists.  After  all,  Mr.  Speaker,  this 
state  .  .  .  this  House,  this  legis¬ 
lature  ...  in  its  wisdom  in  times 
past  has  seen  fit  to  license  bar¬ 
bers,  nui’ses,  real  estate  sales¬ 
men  and  brokers,  beauty  shop 
operators,  all  of  whom  have  some 
slight  impact  upon  the  daily 
lives  of  the  people  we  represent. 

“Do  not  also  rei)orters  and 
journalists  have  some  more- 
than-slight  impact  upon  the 
minds  of  the  people  we  repre¬ 
sent? 

“I  say  this  in  all  seriousness. 
The  Joint  State  Government 
Commission  (research  arm  of 
the  Legislature)  could  profitably 
spend  some  time  between  this 
session  and  next  examining  into 
the  possibility  of  a  journalists 
division  in  the  Department  of 
Public  Instruction. 

“A  lot  of  what  I  have  said, 
of  course,  has  been  in  good  clean 
fun,  but  a  lot  of  it  is  in  dead 
earnest,  also.” 

Gillette  in  Comics 

Boston 

Gillette  Safety  Razor  Co.  will 
spend  more  than  $600,000  in 
advertising  to  support  its  1959 
Christmas  gift  line.  Campaign 
w’ill  include  a  full-color  half¬ 
page  comic  section  insertion  on 
Dec.  13  in  224  newspapers. 


90c  Dividend 
For  Enquirer 
Stockholders 

Cincinnati 

With  revenue  and  eaimingsof 
Cincinnati  Enquirer,  Inc.  for 
the  year  ended  September  30, 
showing  substantial  gain.s,  divi¬ 
dends  have  been  increasefi  from 
60  cents  to  90  cents  a  share. 

Roger  H.  Ferger,  jiresident, 
announced  after  the  quarterly 
board  meeting,  that  directors 
here  declared  a  60  cent  dividend 
on  common  stock,  payable  Nov. 
10  to  shareowners  of  record, 
Oct.  30,  and  also  voted  to  pay 
future  dividends  on  a  quarterly 
basis  at  30  cents  per  .share, 
starting  with  the  first  quarter 
of  the  new  fiscal  year  beginning 
Sept.  30.  This  will  be  payable 
Dec.  30  to  shai  eholders  of  record 
Dec.  11,  bringing  total  dividends 
for  1959  to  90  cents  a  share. 

Mr.  Ferger  said  net  earnings 
for  the  year  were  $773,248,  or 
$1.88  a  share,  against  $461,553, 
or  $1.12  a  share  last  year.  Earn¬ 
ings  before  federal  income  taxes 
for  the  year  amounted  to  $1,- 
676,198,  against  $969,053  last 
year  and  $1,336,975  two  years 
ago.  Provision  for  income  taxes 
was  $902,950  in  the  year  just 
ended,  $507,580  last  year,  $686,- 
000  two  years  ago. 

Total  income  for  the  year  was 
$17,787,114,  against  $16,239,381 
a  year  earlier.  Total  expenses 
were  $15,912,739,  up  $778,610 
over  last  year’s. 

• 

ITU  Again  Kills 
Westchester  Plan 

For  the  second  time  within  a 
few  months,  the  memliers  of 
International  Typographical 
Union  have  rejected  a  proposi¬ 
tion  to  assess  themselves  $1  a 
week  to  finance  a  newspaper  in 
Westchester  County.  Union 
printers  have  been  on  strike 
again.st  the  Macy  Westchester 
group  for  nearly  two  years. 

The  unofficial  tally  of  ballots 
on  the  Oct.  21  referendum  indi¬ 
cated  the  Westchester  levy  was 
defeated  by  a  narrow  margin. 

Union  members  voted  against 
a  proposal  to  transfer  remain¬ 
ing  assets  of  Unitypo,  Inc.  to 
general  funds. 

Lou  Shainmark,  foi-mer  Chi¬ 
cago  newspaper  executive  who 
has  been  serving  as  a  consultant 
said  the  outcome  of  the  West¬ 
chester  referendum  would  not 
affect  continuance  of  the  Pod 
Chester  (N.  Y.)  Citizeyi  as  > 
weekly.  Its  publisher,  Ja<* 
O’Donnell,  is  one  of  the  striking 
printers. 


HEADY  STUFF— U.S.  editors  on  a  visit  to  Denmark  to  study  the  climate  for  investment  listen  thoughtfully 
as  Prof.  Niels  Bohr,  atomic  fission  scientist,  talks  to  them  outside  his  residence  (the  Mansion  of  Honour  on 
the  grounds  of  the  Carlsberg  Brewery).  The  brewery,  which  donates  all  it  earns  to  sup|>ort  art,  science,  cul¬ 
ture,  is  conducting  its  "Quaffmanship"  ad  campaign  in  U.S.  newspapers.  Jack  Lind,  Chicago  Daily  News,  is  in 
left  forefront;  to  his  right,  in  grey  suit,  is  William  H.  Harrison,  Washington  Star.  Others  in  the  group  are: 

Laurence  C.  Ekiund,  Milwaukee  Journal;  Jalmar  Johnson,  Portland  Oregonian;  Oscar  Naumann,  Journal  of 
Commerce;  George  L.  Petterson,  Minneapolis  Star  and  Tribune;  Robert  Koehler,  Christian  Science  Monitor; 

Robert  J.  Sullivan,  Los  Angeles  Times;  and  William  E.  Taylor,  New  York  Herald  Tribune. 
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Tom  Wallace  Receives  A  Standing  Ovation 


Louisville,  Ky. 

Failing  health  prevented  Tom 
Wallace  from  making  more  than 
a  brief  appearance  at  a  testi¬ 
monial  dinner  here  Oct.  25,  but 
that  appearance  was  a  show- 
stopper.  He  received  a  standing 
ovation  by  the  more  than  100 
persons  present. 

The  event  was  sponsored  by 
the  Louisville  professional  chap¬ 
ter  of  Sigma  Delta  Chi.  Arthur 
Krock,  .Veto  York  Times  column¬ 
ist  and  member  of  the  Editorial 
Board,  came  back  home  to  de¬ 
liver  the  main  address  in  honor 
of  his  former  colleague,  the  edi¬ 
tor  emeritus  of  the  Louisville 
Times. 

Mr.  Krock  called  Mr.  Wallace 
“a  foremost  newspaperman  and 
a  great  gentleman,”  and  credited 
him  w'ith  saving  Cumberland 
Falls  for  the  people  of  Ken¬ 
tucky. 

Reverting  “to  the  distant 
years  when  Tom  Wallace  and  I 
were  ploughing  fields  not  so  rich 
and  green  as  now,”  Mr.  Krock 
told  of  early  stiaiggles  on  Louis¬ 
ville  newspapers,  of  competition, 
of  economy  drives,  and  of  bat¬ 
tles  for  control. 

Mr.  Krock,  a  native  of  Glas¬ 


gow,  Ky.,  worked  17  years  for 
ijouisville  newspapers.  Before 
leaving  for  New  York  in  1923, 
he  was  editor-in-chief  of  the 
Louisville  Times. 

The  principles  he  learned  here 
taught  him  that  disaster  can 


result  when  a  publisher  or  an 
editor  seeks  political  office  or 
control,  Mr.  Krock  said. 

He  also  warned  that  danger 
lurks  when  a  publisher  aspires 
to  be  prominent  in  fashionable 
society;  when  he  wants  more 


money  out  of  his  newspaper 
than  enlightened  management 
will  yield;  or  when  he  wishes  to 
be  accepted  as  a  national  figure. 

Mr.  Krock  also  laid  down 
some  journalistic  ground  rules. 
Interpretive  news  writing  is  im¬ 
portant  and  should  not  be  con¬ 
fused  with  editorializing,  he 
said,  and  it  is  important  that  a 
reporter  should  be  independent. 

But  before  trusting  reporters 
with  the  heavy  responsibility 
of  interpretation,  their  mettle 
should  be  thoroughly  tested,  he 
said. 

Editorial  writers,  who  deal  in 
opinion,  should  attempt  to  form 
conclusions  only  after  a  full 
survey  of  the  facts,  he  added. 

Regardless  of  the  writing 
area,  Mr.  Krock  said  public  con¬ 
fidence  would  be  severely  shaken 
by  any  affiliation  with  any  out¬ 
side  organization  economically 
concerned  in  trade  disputes  or 
other  public  controversy. 

Republican  Senator  John 
Sherman  Cooper  presented  Mr. 
Wallace  with  a  bound  volume  of 
letters  from  friends  and  col¬ 
leagues.  Senator  Cooper  praised 
Mr.  Wallace  as  a  symbol  of  the 
importance  of  natural  resources. 


Arthur  Krock  and  Tom  Wallace  read  memory  book. 


Retired  20  Years  Ago,  Tom  Still  Hammers  Away 


By  Howard  Bray  ami  Eugene  Keith 


Tom  Wallace  passed  retire¬ 
ment  age  on  the  Louisville  Times 
nearly  20  years  ago.  He  went 
on  past  the  “compulsory”  retire¬ 
ment  age  at  70,  under  a  full 
head  of  steam.  And  now,  at  85, 
the  editor  emeritus  is  in  the 
midst  of  his  eleventh  year  at 
turning  out  three  lively  columns 
a  week  for  the  editorial  page, 
without  missing  a  deadline. 

Tom  is  a  native  son  of  Ken¬ 
tucky  and  a  protege  of  the 
Courier-Joumars  famed  “Marse 
Henry”  Watterson.  Nowadays, 
his  columns  sometimes  are  sea¬ 
soned  with  a  touch  of  nostalgia, 
a  dash  of  venerable  wisdom  .  .  . 
but  their  outstanding  trait  is  the 
way  they  hammer  away  like 
Billy-be-damned  on  issues  of  to¬ 
day  and  tomorrow,  not  yester¬ 
day. 

He  actually  retired  to  the 
dignified  “emeritus”  title  at  age 
13.  But  the  decision  to  continue 
a  columnist  has  made  his  re¬ 
tirement  surely  one  of  the  liveli¬ 
est  in  American  journalistic  his¬ 
tory. 

ntly,  he  has  been  ham¬ 
mering  in  his  column  at  those 
who  would  build  a  concrete 


swathe  through  the  city  parks 
for  an  expressway.  Not  con¬ 
tent  to  fight  the  battle  from  be¬ 
hind  his  typewriter,  he  led  a 
delegation  which  went  to  the 
state  capitol  to  criticize  in  their 
ow'n  dens  Governor  A.  B.  “Hap¬ 
py”  Chandler  and  the  State 
Highway  Department.  It  was  an 
unnerving  experience  for  the 
state  officials. 

As  it  happened,  the  editorials 
on  the  same  page  with  Tom’s 
columns  have  been  vigorously 
supporting  the  plan  for  an  ex¬ 
pressway  through  the  parks. 
The  publisher,  Mark  Ethridge, 
is  chairman  of  the  Mayor’s  Com¬ 
mittee  on  Expressways. 

This  readiness  to  take  up  the 
cudgels,  whatever  the  odds,  has 
always  been  a  part  of  Mr.  Wal¬ 
lace’s  makeup.  He  long  ago  en¬ 
countered,  on  more  than  one 
occasion,  the  threat  of  imminent 
bodily  violence  when  he  was  cov¬ 
ering  internecine  feuds  in  the 
Kentucky  upcountry  and  rough- 
and-tumble  politics. 

Perhaps  the  greatest  odds 
against  him  came  on  an  issue 
in  the  1920’s.  A  national  figure, 
regarded  as  a  public  benefactor. 


wanted  to  establish  a  giant 
power  plant  in  Eastern  Ken¬ 
tucky.  It  would  be  a  Godsend; 
a  blessing  for  future  genera¬ 
tions,  .said  the  Governor,  the 
business  and  community  leaders 
of  Louisville,  and  (almost  unani¬ 
mously)  Kentucky’s  newspa¬ 
pers.  But  Tom  Wallace  said  it 
w'ould  be  a  crime  —  because  it 
would  “destroy”  Cumberland 
Falls. 

Defied  Threats 

He  wrote  hundreds  of  thou¬ 
sands  of  words  against  the 
power  plant  propo.sal.  He  was 
ostracized  socially.  A  delegation 
of  Louisvillians  made  a  formal 
visit  to  the  publisher,  begging 
that  Tom  be  “called  off.”  But 
he  kept  writing  —  and  deciding 
that  written  words  weren’t 
enough,  he  took  to  the  public 
platform,  paying  no  attention 
to  warnings  that  he’d  better 
stay  out  of  certain  counties 
where  feeling  w’as  running  “too 
mean.” 

He  won  the  fight,  and  lived 
to  be  honored  for  it. 

Tom  Wallace,  a  tall,  lean  fel¬ 
low,  has  been  a  working  news- 
papennan  since  he  surrendered 
a  business  career  at  23. 

His  twin  crusades  have  been 


conservation  of  America’s  nat¬ 
ural  beauty  and  better  relations 
with  the  other  Americas.  In  pur- 
.suance  of  the  second  interest, 
he  helped  establish  the  Inter- 
American  Press  Association,  and 
a  few  years  ago,  when  he  was 
apparently  at  death’s  door,  he 
successfully  defended  it  against 
a  torpedoing  effort  by  the  for¬ 
mer  Argentine  dictator,  Juan 
Peron. 

Happy  Wars 

Tom’s  interest  in  conserva¬ 
tion  came  naturally  to  him.  He 
was  born  on  the  banks  of  the 
Ohio  River  in  Western  Ken¬ 
tucky,  in  a  yesteryear  when  the 
river  was  still  beautiful,  blue, 
and  unpolluted.  Steamboats  oc¬ 
casionally  puffed  up  to  the  fam¬ 
ily  landing  to  unload  barrels  of 
molas.ses,  flour,  sugar,  and  other 
needs  of  the  Wallaces  and  their 
easy-going  neighbors. 

Tom  watched  the  dragon-flies 
darting  and  hovering;  he  lis¬ 
tened  to  the  lap-lap  of  the  river 
against  its  bank  on  lazy  sum¬ 
mer  afternoons;  he  scuffed 
along  barefooted  on  dusty  trails, 
and  spent  absorbed  hours  ex¬ 
ploring  the  depths  of  virgin 
(Continued  on  page  49) 
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4-A’S  GAMBLE  REPORTS: 


Agency  Profit  at  3% 
Of  Income  in  ’58 


for  the  sei'vices  of  a  limited 
number  of  highly  talented  crea¬ 
tive  and  technical  people,”  which 
pushed  salaries  up.  He  notes 
that  payrolls  and  employee  bene¬ 
fits  regularly  account  for  lO'/r 
of  all  agency  costs. 

Payroll  Up  Sliplilly 


906  Hours 
Of  Overtime 
To  Ex-Edilor 


The  average  profit  of  the  ad¬ 
vertising  agency  business  in 
1958  dropped  to  3.23%  of  gross 
income,  from  4.11%  in  1957,  ac¬ 
cording  to  Frederic  R.  Gamble, 
president,  American  Association 
of  Advertising  Agencies. 

Gross  income — not  to  be  con¬ 
fused  with  billings — is  the  total 
of  media  commissions  and  the 
agency’s  ovm  charges  and  fees. 

“In  terms  of  billing,”  he  writes 
in  the  forthcoming  November- 
December  issue  of  Harvard 
Business  Review,  “agency  profits 
in  the  past  few  years  have  aver¬ 
aged  little  over  ‘2  of  1%  .”  Bill¬ 
ings  are  total  sales,  including 
the  cost  of  space  and  air  time 
purchased  for  clients. 

The  average  profit  margin  for 
the  agency  business  has  been 
declining  since  the  peak  year  of 
1944  when  the  margin  on  gross 
income  reached  9.03%,  he  says, 
adding: 

“The  decline  of  profits  has 
run  counter  to  the  upward  trend 
of  national  advertising  volume, 
which  climbed  from  $2.97  billion 
in  1949  to  an  estimated  $6.33 
billion  last  year.” 

New  Media  Upped  Costs 

He  says  the  advent  and  growth 
of  new  media — of  which  tele¬ 


vision  is  the  latest  example — 
have  brought  a  train  of  new 
agency  activities  and  seiwices 
that  have  increased  costs.  “It  is 
hardly  happenstance  that  the 
slide  in  agency  profit  margins 
has  coincided  almost  exactly 
with  the  growth  of  this  new 
medium.” 

The  second  major  cause  of 
lower  profit  margins,  he  writes, 
is  the  rapid  growth  of  collateral 
sei'vices  in  recent  years.  Re¬ 
search,  counsel  on  marketing 
and  merchandising  problems, 
and  public  relations  have  be¬ 
come  regular  agency  services, 
often  w'ithout  adequate  reim¬ 
bursement  of  such  costs.  Some 
agencies  apparently  absorb  part 
of  the  cost  of  these  services  with 
a  depressing  effect  on  profits. 

But  short-tei'm  factors  have 
also  been  responsible  for  the 
sharp  dips  in  recent  years. 

In  1957,  for  instance,  agency 
net  earnings  as  a  percentage  of 
gross  income  dipped  more 
.sharply  than  in  any  yeare  since 
1949,  in  spite  of  a  5%  increase 
in  billings.  Two-thirds  of  that 
year’s  decline  was  accounted  for 
by  an  increase  in  agency  payrolls 
and  employee  benefits. 

Higher  payroll  costs  are  at¬ 
tributed  to  “severe  competition 


In  1958,  payroll  costs  rose 
only  slightly,  while  rent  and  de¬ 
preciation  made  an  appreciable 
jump  over  1957. 

In  this  first  comprehensive  dis¬ 
closure  of  agency  cost  and  profit 
figures,  Mr.  Gamble  deals  in 
detail  with  measures  that  agency 
managements  have  taken  to  com¬ 
bat  their  cost  problems. 

He  says  that  agencies  have 
been  “expanding  steadily”  the 
proportion  of  their  income  which 
fees  and  charges  (as  compared 
with  media  commissions)  l)ear  to 
total  income. 

The  Future 

Looking  into  the  future,  he 
says  the  agency  business  may 
reverse  the  downward  trend  of 
profit  margins,  especially  if  the 
next  few  years  show  at  least  a 
moderate  gain  in  the  gross  na¬ 
tional  product. 

“There  are  signs  here  and 
there  that  agencies  are  learning 
how  to  reduce  the  costs  of  pro¬ 
ducing  television  advertising,” 
he  says.  “And  certainly  any 
progress  achieved  this  year  and 
in  the  future  tow-ard  self-sup¬ 
porting  status  for  collateral 
sei'vices  will  contribute  to  the 
greater  financial  health  of  the 
agency  business.” 


Uniform  Ad  Rate  Format  Urged 


Chicago 

Publishers  were  told  last  w'eek 
that  if  national  advertising  rate 
structures  and  discounts  are  to 
achieve  maximum  results,  they 
must  be  presented  by  a  unifoi'm 
method,  readily  understood  and 
easily  used  by  space  buyers. 

“The  mention  of  uniform  rate 
structures  implies,  of  course, 
that  we  are  talking  about 
METHODS  of  presenting  rates,” 
explained  Dr.  Harold  P.  Als- 
paugh,  director  of  the  rate  and 
data  division  of  Standard  Rate 
&  Data  Service,  at  the  meeting 
of  the  Inland  Daily  Press  As¬ 
sociation. 

Uniform  Format  Essential 

“The  individual  rates  for  each 
paper  are  and  always  should  be 
a  prei-ogative  of  the  publisher,” 
he  added.  “However,  I  hope  I  am 
able  to  convince  you  that  uni¬ 
form  foi-mats  for  quoting  rates 
have  hidden  advantages  for  all 
publishers  in  selling  national  ad¬ 
vertising  space.” 


Dr.  Alspaugh  discussed  the 
need  for  unifoim  presentation 
of  rates  by  the  entire  news¬ 
paper  indust  I'y  so  that  such  in¬ 
formation  can  be  more  readily 
reduced  to  automatic  data  proc¬ 
essing  on  the  part  of  agency 
space  buyers.  In  noting  the  in¬ 
creasing  number  of  newspapers 
offering  frequency  and  volume 
discounts  to  national  advertisers, 
he  said: 

“Of  the  142  odd  newspapers 
offering  some  type  of  discount, 
there  is  already  a  great  varia¬ 
tion  in  methods  of  presentation, 
format,  clarity  and  completeness 
of  discount  information.  The 
projection  of  these  varied  dis¬ 
counts  to  an  expanding  number 
of  dailies  would  only  add  to  the 
complexities  of  buying  national 
space  in  newspapers.” 

He  asserted  that  until  the 
newspaper  industry  as  a  whole 
adopts  a  uniform  format  for 
rate  structures  and  other  allied 
information,  “there  is  little  to 
be  gained  by  individual  pub¬ 


lisher  action.  Until  many  of  the 
complexities  resulting  from 
w’ide  variations  in  rate  struc¬ 
tures  and  rate  formats  have 
been  removed,  you  w’ill  encoun¬ 
ter  barriers  to  national  space 
sales  during  the  expanding 
’60’s.” 

Incentive  Plans 

Inlanders  also  heard  a  panel 
discussion  on  bonuses  and  other 
incentive  plans  to  keep  ad  sales¬ 
men  on  their  toes.  Discussion  in¬ 
dicated  there  are  many  types  of 
incentive  plans,  geared  to  meet 
local  conditions,  usually  based 
on  monthly  revenue  or  linage 
quotas.  Robert  K.  Beck,  Center¬ 
ville  (Iowa)  lowegian,  outlined 
a  yearly  incentive  plan  based  on 
the  relation.ship  of  advertising 
income  to  local  retail  sales.  John 
A.  Scott,  Elkhart  (Ind.)  Truth, 
reported  on  a  monthly  incentive 
program  that  not  only  provides 
for  ad  employe  bonuses,  but  also 
for  non-advertising  employes  as 
well. 


Newark,  N.  J. 

A  jury  in  fedei-al  court  here 
last  week,  after  a  four-day  trial, 
awarded  a  judgment  for  90fi 
hours  of  overtime  pay  to  Jesse 
Friedlander,  a  former  editor  of 
the  weekly  Bergenfield  Times- 
Review. 

Joseph  H.  Daniels,  publisher 
of  the  Times-Review  and  two 
other  weeklies,  is  obliged  to  pay 
$2,718  to  the  foi-mer  editor,  at 
time  and  one-half  rates. 

The  period  of  overtime  claimed 
by  Mr.  Friedlander  was  18 
months.  In  his  testimony  he  said 
some  of  the  time  he  worked  be¬ 
yond  the  stated  40-hour  week 
was  spent  in  reading  proofs  at 
his  home  in  Greenwich  Village. 

In  court  Mr.  Friedlander 
went  over  back  copies  of  the 
newspaper  and  identified  stories 
which,  he  said,  involved  over¬ 
time  for  vai’ying  periods. 

Joseph  MacDonald,  counsel 
for  the  publisher,  had  conceded 
the  federal  court’s  jurisdiction 
for  purposes  of  the  Wage-Hour 
Law  in  respect  to  the  publish¬ 
ing  firm  but  had  cited  precedent 
cases  to  deny  jurisdiction  in  re¬ 
spect  to  the  individual  employee 
due  to  the  character  of  his  work. 

The  court  ovei'-ruled  this  lat¬ 
ter  point,  on  the  ground  that 
the  plaintiff’s  woi'k  consisted  of 
editing  and  processing  news  ma¬ 
terial  from  out-of-state.  The 
weekly  paper  did  not  receive 
wire  sei'vices  so  the  main  volume 
of  editorial  material  in  inter¬ 
state  transit  w’as  the  run  of 
publicity  new's  releases,  etc. 

It  was  also  contended  by  the 
defen.se  that  Mr.  Friedlander 
had  not  been  specifically  author¬ 
ized  to  work  overtime. 

He  received  a  salary  of  $80 
per  week,  plus  $10  exjienses 
Thus  he  was  not  exempt  under 
the  “executive  pay”  rulings  of 
the  Wage-Hour  Division. 

• 

Major  Sajje  Dies; 
Worked  with  Schools 

Hartford,  Conn 
Major  Walter  C.  Sa^,  TO- 
head  of  the  school  activities  s«- 
tion  of  the  Hartford  Times  pub¬ 
lic  sei'vice  department,  die<i 
Oct.  21. 

During  one  28-day  period,  he 
appeared  in  a  total  of  46  pw- 
grams,  occasionally  as  niany  *-* 
four  in  one  day,  at  Connecticut 
schools.  Major  Sage  had  been 
with  the  paper  since  1937. 
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Advertising  News 


SECTION 

Edited  by  Robert  B.  McIntyre 


ABC  Urged  to  Improve  Service  to  Ad  Buyers 


Chicago 

With  advertiser  and  agency  t 
membership  showing  a  decline  1 
for  the  first  time  since  1943,  1 
Audit  Bureau  of  Circulations’  1 
members  were  alerted  to  the 
need  for  improving  their  product 
ABC  reports — so  as  to  provide 
ever-increasing  service  to  buyers  | 
of  advertising. 

This  challenge  was  voiced  by  , 
Walter  P.  Lantz,  retiring  board 
chairman,  at  the  45th  annual 
ABC  convention  here  last  week. 
Mr.  Lantz  called  upon  newspa¬ 
pers  to  take  added  steps  to  up¬ 
date  information  in  their  re¬ 
ports.  Granting  that  agencies 
will  find  real  value  in  newspaper 
market  maps,  Mr.  Lantz  told 
publishers: 

Newspapers  Tackle  Bulk 

“Sooner  or  later,  you  will  have 
to  come  to  grips  with  the  prob¬ 
lem  of  updating  your  market 
definitions  and  with  this  comes 
the  problem  of  updating  popula¬ 
tion  and  occupation  and  dwell¬ 
ing  unit  figures.” 

Newspaper  members  tackled 
the  bulk  sales  problem  at  their 
divisional  meeting.  By  a  proxy 
vote  they  went  on  record  as  pro¬ 
posing  to  the  board  an  intense 
study  of  the  bulk  sale  nile,  and 
to  submit  a  recommendation  for 
a  change,  or  for  an  intense  edu¬ 
cational  program  to  be  carried 
out  with  c'rculation  managers 
and  publishers  on  the  present 
rule.  The  resolution  also  called 
for  this  study  to  be  made  by  a 
committee  of  newspaper  mem¬ 
bers  of  the  board.  (For  details 
on  bulk  rule  discussion  see  page 
41  this  issue). 

At  a  joint  meeting  of  adver¬ 
tiser  and  agency  members  that 
j?roup  adopted  a  resolution  stat¬ 
ing  it  was  the  unanimous  feeling 
that  itll  circulation  of  business 
publications  should  be  audited 
snd  classified  and  that  this  view 
be  transmitted  to  the  directors 
of  ABC  together  with  the  state¬ 
ments  made  at  the  meeting  by 
representatives  of  the  Associa¬ 
tion  of  National  Advertisers, 
National  Industrial  Advertisers 
Association  and  the  American 
Association  of  Advertising 
Agencies. 

The  magazine  division  recom¬ 
mend-  <1  to  the  board  that  an  in- 
restig  ition  be  made  to  see 
whethi  r  it  would  be  worthwhile 
to  p'epare  a  manual  of  opera¬ 
tions  for  compiling  ABC  records. 

editor  Si  PUBLISHER 


The  business  and  farm  publica¬ 
tion  divisional  meetings  called 
for  specific  changes  in  rales  re¬ 
lating  to  their  respective  Audit 
Reports. 

Farrell  New  ('.liairiiian 

William  F.  Farrell,  director  of 
marketing  services,  Monsanto 
Chemical  Co.,  St.  Louis,  was 
chosen  chairman  of  the  ABC 
board,  succeeding  Walter  P. 
Lantz,  Shulton,  Inc.,  New  York, 
who  has  completed  two  terms  as 
chairman. 

Mr.  Fan-ell,  52,  has  been  a 
member  of  the  ABC  board  since 
1955.  He  only  recently  assumed 
his  new  title  of  marketing  serv¬ 
ice  director  at  Monsanto,  having 
previously  been  advertising  di¬ 
rector. 

At  a  press  conference  follow¬ 
ing  his  election  as  board  chair¬ 
man.  Mr.  Farrell  said  that,  un¬ 
fortunately,  from  an  advertiser’s 
standpoint,  the  broadcast  indus¬ 
try  has  not  been  able  to  set  up 


standards  comparable  to  those 
of  ABC. 

He  seconded  the  challenge  to 
newspapei-s  as  voiced  by  his 
predecessor,  Mr.  Lantz,  adding 
that  newspapers  must  go  beyond 
the  present  optional  map  plan 
and  provide  more  market  data, 
including  the  updating  of  much 
information  already  in  ABC  re¬ 
ports. 

Other  ABC  officers  elected  at 
the  post-convention  board  meet¬ 
ing  were: 

E.  R.  Hatton,  Detroit,  (Mich.) 
Free  Press;  H.  H.  Rimmer,  Ca¬ 
nadian  General  Electric  Co.;  and 
William  H.  Ewen,  Borden  Co., 
vicechairmen;  S.  0.  Shapiro, 
Cowles  Magazines,  Inc.,  secre¬ 
tary;  and  E.  Ross  Gamble,  Leo 
Burnett  Co.,  Inc.,  treasurer. 

Two  new  board  members  were 
elected  at  the  annual  meeting. 
They  w'ere  Paul  Huey,  executive 
vicepresident.  Progressive 
Farmer,  succeeding  Leslie  A. 
Watt,  Poultry  Tribune,  in  the 


Don’t  Overlook  the 
Teen-Age  Market! 


Chicago 

Don’t  overlook  the  “Segre¬ 
gated  Generation”  of  teenagers 
in  your  circulation  and  adver¬ 
tising  promotion  plans  for  the 
’60’s! 

Such  warning  was  voiced  by 
Eugene  Gilbert,  president  of 
Gilbert  Youth  Research  Organi¬ 
zation  and  newspaper  columnist, 
at  the  closing  ABC  session  here 
last  week. 

Teen  Market  BooniN 

He  presented  statistics  on  the 
potential  of  the  youth  market, 
pointing  out  the  need  for  culti¬ 
vating  this  booming  market  as 
teenagers  rapidly  advance  into 
young  adulthood  and  become  es¬ 
tablished  customers  of  newspa¬ 
pers,  magazines  and  consumer 
products. 

He  showed,  for'  instance,  that 
today  the  peak  year  for  mar¬ 
riage  of  w'omen  in  the  U.  S.  is 
18,  that  the  median  age  of  first 
marriages  for  w-omen  is  20.1, 
and  that  one-third  of  the  first 
children  in  families  are  born 
to  mothers  20  years  of  age. 
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While  total  population  in  the 
U.  S.  w’ill  increase  25%  between 
1950-1965,  teen  size  population 
(12  to  19-year  olds)  will  jump 
70%,  while  the  young  adult  (25- 
39)  will  actually  decrease. 

With  the  major  population  in¬ 
creases  to  come  at  the  top  and 
bottom  —  vrith  young  adult 
population  destined  to  drop  6% 
—  Mr.  Gilbert  said  that  news¬ 
papers  and  magazines  must 
gear  their  circulation  and  ad¬ 
vertising  appeals  to  the  prime 
group  of  teenagers. 

“Teenagers  are  more  mature 
today,”  he  said.  “They  marry 
young,  have  high  incomes  rela¬ 
tively,  and  they  are  potentially 
long-time  readers  and  buyers  if 
cultivated. 

“If  you  have  an  improved 
product,  with  more  values  for 
young  people,  get  them  to  read 
your  paper  or  magazine.  They 
can  be  your  best  customers  in 
the  years  ahead.” 

He  estimated  there  are  ap¬ 
proximately  one  million  teen¬ 
agers  married  in  the  U.  S.  to¬ 
day. 


William  F.  Farrell 

farm  publication  division;  and 
William  Littleford,  publisher. 
Billboard  Publishing  Co.,  suc¬ 
ceeding  Stanley  R.  Clague,  Mod¬ 
ern  Hospital  Publishing  Co.,  in 
the  business  paper  division.  Mr. 
Clague  has  served  as  secretary 
of  the  board  for  several  terms. 
Sixteen  directors  were  re-elected 
to  the  board. 

ABC  members  heard  Earl  W. 
Kintner,  chaiiTnan,  Federal 
Trade  Commission,  warn  there 
w’ill  be  developments  “within  the 
month”  relative  to  FCC’s  inten¬ 
tion  to  press  enforcement  of  the 
Robinson-Patman  Act  against 
illegal  cooperative  advertising. 

Speaking  at  the  ABC  lunch¬ 
eon,  Mr.  Kintner  took  cogni¬ 
zance  of  the  rigged  TV  quiz 
shows,  saying  that  FTC  w’ould 
give  technical  assistance  in 
drafting  adequate  legislation,  if 
such  legislation  be  required. 

“I  would  like  to  believe  that 
the  broadcasting  industry  will 
clean  its  hou.se  and  keen  it  clean 
not  because  the  gun  of  govern¬ 
ment  is  aimed  at  its  head  but 
becau.se  it  will  react  to  the  shock 
of  its  own  carelessness  with 
solemn  detennination  that  such 
carelessness  —  or  indifference 
—  never  will  be  repeated.  .  .  • 
But  if  the  broadcasting  indus¬ 
try  fails  to  accept  its  obliga¬ 
tion,  the  Congress  —  with  the 
wholehearted  acquiescence  of 
the  regulatory  agencies,  includ¬ 
ing  my  own  —  can  be  expected 
to  do  whatever  needs  doing  in 
the  public  interest,” 
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Media  Men  Must  Learn 
Market  Mix  Or  Perish 

Media  planners  of  the  near  Ih*  achievetl  in  the  time  given  to 
future  must  become  familiar  do  the  job — ^with  the  funds  pro- 
with  all  the  elements  of  an  ad-  vided? 


vertiser’s  marketing  mix  or 
perish. 

This  “Fifty-four  forty  or 


Mr.  Nicholas  asketl  the  ques¬ 
tion,  “If  advertising  is  only  one 
l)art  of  the  marketing  mix,  what 


Ad  Volume  May  Hit 
$11^  Billion  in  ’59 

San  Francisco 
Total  advertising  volume  in 
the  U.  S.  seems  likely  to  reach 
a  new  record  of  $11%  billion 
in  1959,  Charles  T.  Lipscomb 
Jr.,  president.  Bureau  of  Ad¬ 
vertising,  ANPA,  said  last 
week. 


IvB  Exec 
Says  Papers 
Miss  Markel 


Denver,  Colo. 
Retailers  attending  an  all-day 
clinic  here  sponsored  by  the  Na- 


fight”  viewpoint  was  expressed  is  the  role  in  advertising  of  the 
last  week  at  the  monthly  meet-  media  man?” 
ing  of  the  New  York  Advertising 

M^ia  Planners  by  three  top  Ip  Through  Ranks 

agencv  executives — Ted  Leven-  •  .t 

son,  v'icepresident  and  manage-  ,  “Generally  my  answer  is  this, 
ment  supervisor,  Benton  &  into  your 


Bowles,  Inc.,  Peter  Nicholas, 
vicepresident  and  director  of  re¬ 
search,  Charles  W.  Hoyt  Co., 
Inc.,  and  Barry  McCarthy,  vice- 
president  and  management 


media  department  who  are  inter¬ 
ested  in  the  broad  aspects  of 
marketing.  See  that  they  receive 
every  opportunity  to  study  all 
aspects  of  the  agency  business. 


In  a  luncheon  meeting  at-  tional  Retail  Merchants  A.sso- 
tended  by  newspaper  and  ad-  ciation  and  the  Denver  Retail 
vertising  executives  of  the  Merchants  Association  were  told 
area,  Mr.  Lipscomb  noted  that  that  non-electronic  media  “un- 
both  newspapers  and  tele-  fortunately  do  not  reach  the  cus- 
vision  are  running  8  to  10%  tomers  you  want  and  need  in 
ahead  of  1958  and  that  other  order  to  meet  and  beat  your 
major  media  are  holding  at  ap-  year’s  figures.” 

proxiniately  their  1958  levels.  Howard  P.  Abrahams,  vice- 
Newspapers’  total  advertising  president.  Television  Bureau  of 
revenue  this  year,  he  said,  will  Advertising,  Inc.,  u.sed  the  Dav- 


supei-visor.  Batten,  Barton,  Dur-  Bring  them  uP  through  the  ranks 
Stine  &  Osboi-n,  Inc.  with  the  goal  of  be- 

,  ,  ,  coming  top  media  people — or  in 

The  mating  ^.-as  keyed  to  the  planners.” 

theme,  A  New  Role  for  Media  ,, 

Planners”  as  the  second  of  a  Mr.  Nichola.s  said  that  a  media 
four-part  series  on  the  general  must  have  understand- 

subject,  “What  Business  Man-  accounts  with 


be  about  $3%  billion. 

Booklet  Tells  How 
To  Evaluate  Ads 

What  constitutes  valid  adver- 


enport,  low’a  market  as  one  ex¬ 
ample.  “If  a  retailer  there 
wanted  to  reach  the  customers 
in  that  trading  area,  he  would 
have  to  use  29  daily  newspa¬ 
pers,”  he  said.  “This  is  a  lot 
of  work.  This  is  a  lot  of  effort. 


agemen’t  Expects  for  Its*  Ad-  ^  the  basic  advertisin^g 

■  ■  -  -  --  phases.  He  doesn  t  have  to  be  h*”**^*'^* 


o  .XT  able  to  do  all  these  things  but  he  ^oklet  “How  to  Measure  and 

NY AMP  President  Newman  understand  them  and  the  Evaluate  Advertising  Results, 

F-^cEvoy  senwv  vicepresident  produce  them _ ”  ^van  L  Ellis,  vicepresident 


tising  results?  The  sales  promo-  ^his  is  a  lot  of  money.  But  with 
tion  division  of  the  National  Re-  wqC-TV  the  entire  area  can 
tail  Merchants  Association  has  be  covered  because  electronic  TV 
provided  an  amn^-er  in  a  new 

tooklet  “How  to  Measure  and  boundarv  lines.  It  satu- 

Evaluate  Advertising  Results,”  ^he  air  instead.” 


an  aniTwer  in  a  new 


and  media  director,  Cunningham 
&  Walsh,  Inc.,  opened  the  meet¬ 
ing  by  displaying  a  blow-up  of 
12  elements  of  an  advertiser’s 


Sweeping  Changes  Needed 
The  viewpoint  that  agencies 


in  charge  of  store  promotion  for  28%  of  Circulation 

Mon tgomei*y-Roberts,  Bradenton 

and  Sarasota,  Fla.  Abrahams  also  cited  B^ir- 

,  1 1  i  j.  mingham,  Ala.  He  said  that 

The  20-page  Wklet,  according  44^^  ^be  customers  live 


marketing  mix  as  laid  down  by  must  make  sweeping  changes  in  to  Edward  F.  Engle,  manager  of  nau-cngiur 

Haiward  University’s  Graduate  their  operations— especially  in  the  NRMA  division,  is  the  first  o’f  Se 

School  of  Business  Administra-  media  planning— if  they  are  to  published  attempt  to  outline  the  oui  oo/r  01  me 


circulation  is,  “but  56%  of  the 

nn  ,  M.V  ■  j  1  •  1  X  -1  1  customers  are  out-of-tow’n  where 

on.  k^p  pace  with  growing  demands  requisites  of  valid  retell  adver-  newspapers  deliver  only  28%  of 

The  12  Elements  husm^s  management  was  tising  resulte.  Includ^  are  ^g-  their  circulation.  Stores  in  Char- 

1 9  •  w  ^^P^d  by  Mr  McCarthy.  pstmns  on  how,  what  and  when  C.,  find  that  their  news- 

I he  12  elements,  which  formed  He  urcred  media  nlanners  to  te  advertise  items.  1  i*  j  •  i  .*  t 

.1,.^  _ u.,  .V.  ,  uigt^  iiieuia  planners  10  paper  delivered  a  Circulation  of 

the  basis  of  discussion  by  the  under.stand  the  idea  of  the  In  addition,  the  booklet  also  77,920  in  the  close-in  trading 

contains  an  advertising  plan  area  while  their  TV  station  has 

PH^ino-.  41  rv,  ^  self-defense,  and  suggested  form,  advertising  copy  informa-  a  circulation  of  110,390.  In  the 

Fiicing,  3)  Branding’  4)  Chan-  that  the  agency  must  be  a  “deli-  tion  sheet,  three  examples  of  ad-  total  retail  tradinc-  area  the 

nels  of  Distribution^  5)  Person-  catessen  ”  offerincr  advertisers  vertisim^  I’e^nlt^i  nne  <siim  •  i  . 

gl  QaiiiTTo-.  71  catessen,  onering  aaveiiiseis  vertising  lesuits  lonns,  one  sum-  new’spaper  circulation  grows  to 

ProSons-^St^pIcW  nf:  Vi  counsel.  mary  .sheet  of  advertising  re-  113,075,  but  the  TV  circulation 

Disnlat”  McCarthy  presented  six  suits,  and  a  typical  “sales  is  97%  greater,  actually  224,- 

Display  10)  Servicing;  11  suggestions  for  learning  a  booster”  bulletin  for  sales  people.  .500  families.” 

Faef'^FindinJ’  '  client’s  business  and  special  Ian-  It  is  available  through  the  Sales  Comparing  newspaper  vs.  TV 

MaVket  Warcr  guage:  1)  Develop  and  demon-  Pramotion  Division,  NRMA,  at  ^osts  in  Charlotte,  Mr.  Abra- 

,  strate  perspective  by  job  rote-  $2.00  for  NRMA  members  and  hams  noted  that  a  54-line  ad  in 


Lead-off  speaker  Mr.  Leven-  tion;  put  TV  media  people  in  $4.00  for  non-members. 


son  defined  the  role  of  the  media 


print  media;  print  people  on  out-  •  .imiviit  - 

planner  within  this  framework  door  media,  etc.;  2)  Practice  ,  ,  $6.48  per  thousand, 

of  the  marketing  mix  as  being  dollar  diplomacy.  Learn  how  to  KllllS 

to  “carry  responsibility  for  re-  propose  a  budget  with  finesse  ‘Color  Spectacular’  “inef  dori’t  bnvp  tbp 

fleeting  other  elements  of  the  and  an  understanding  of  the  t,,  ,  i  i  i  fb-  ^ 

mix  into  meflia  planning  and  to  client’s  frame  of  reference  and  messages  ex- 

have  media  plans  benefit  other  frame  of  mind-  3)  Develop  a  claimed  a  “first”  for  a  17-  tolling  the  virtues  of  a  store, 

elements.”  He  said  a  key  respon-  sense  of  anticipation  Leara  to  column,  full-spread,  full-color  ad  TV,  however,  can  do  this 

sibility  is  to  appraise  marketing  think  of  client’s  most  in^iortant  f^turing  “Chicken  Sara  I^e,”  a  through  the  vehicle  of  real  peo- 

objectives  in  tei-ms  of  media  problem  in  June  earlv  in  Janu-  ready-prepared  chicken  pie.  Warmth  and  friendliness 


.uu  lor  non-mem ners.  print  i*uns  at  $21.30  per  thou- 

•  sand  whei-eas  a  TV  minute  is 

.1.  Press  Rims  thousand. 

’  i_  c  _  .  1  »  “Newspaper  readers,”  he  said, 

^olor  Spectacular  “just  don’t  have  the  time  these 

The  Long  Island  Press  this  days  to  read  long  messages  ex- 


.  ,  •  4  o\  TV  1  week  claimed  a  “first”  for  a  17-  tolling  the  virtues  of  a  store. 

;  e  ^  Develop  a  column,  full-spread,  full-color  ad  TV,  however,  can  do  this 


ability  to  achieve  them. 


ary;  4)  Translate  media  jargon 


Mr.  Levenson  noted  that  in-  into  basic  English,  and  then  -  -  a  4.-  #  *1,  *  i- 

creasing  media  co.sts  call  for  a  translate  this  into  business;  5)  inches  wide  by  21%  inches  deep,  ers  a  reflection  of  the  store, 
realistic  approach  to  media  Get  inside  your  client’s  office,  his  w-as  prepared  by  Cunningham  &  Mr.  Abrahams  noterl  a  num- 
scheduling  and  said  that  two  .stores;  and  6)  Police  promo-  WaLsh,  Inc.,  Chicago,  and  ap-  ber  of  .stores  using  TV  with 
main  que.stions  must  be  asked  by  tional  literature.  Too  little  is  peared  in  the  Press  Oct.  27.  “spectacular  results”  including 
the  media  planner  torlay  in  his  being  done  to  screen  it  before  the  agency  said  the  “color  spec-  Harvey’s  in  Nashville,  Tenn-. 
respon.sibility  to  company  man-  it’s  passed  along.  Too  many  tacular”  in  the  Press  was  the  Marston’s  in  San  Diego.  Knapp’s 
agement:  1)  Are  the  marketing  media  claims  are  taken  for  first  to  run  for  the  new  prod-  in  Lansing,  Mich.,  and  Wood- 


dinner. 

The  ad,  which  measured  28% 


can  be  projected  by  humans  so 
easily.  This  gives  your  custom- 


objectives  realistic?  2)  Can  they  granted. 


uct  in  any  paper  in  the  U.  S.  ward  &  Lothrop,  Washington. 
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NEWSPAPERS  W  ARNED: 


Don’t  Foul  Own  Nest 
With  False  Research 


Santa  Barbara,  Calif. 

In  meeting  the  challenges  of 
all  other  media,  the  newspaper 
industry  must  not  overlook  “the 
internal  challenge  that  comes 
from  the  sledge-hammer  blows 
of  careless  competitors  within 
our  own  industry,”  accoixling  to 
Charles  W.  Horn,  assistant  pub¬ 
lisher  and  advertising  director, 
Lok  Angeles  Examiner. 

Speaking  before  the  Califor¬ 
nia  Circulation  Managers  As¬ 
sociation  here,  Mr.  Horn  said 
newspapers  can  win  against  the 
competition  of  other  media  if, 
in  the  process,  “we  do  not  keep 
fouling  our  own  nest.” 

“I  am  referring  to  the  offen¬ 
sive  attrition  of  newspapers 
that  persist  in  a  comparative 
style  of  exploitation  and  attack 
that  has  blurred,  and  smeared, 
the  total  newspaper  image  in 
the  eyes  of  countless  readers 
and  advertisers,”  Mr.  Honi  ex¬ 
plained. 

Pointing  out  that  reliable  re¬ 
search  has  attained  a  high  de¬ 
gree  of  acceptance  among  such 


influential  opinion-leaders  and 
media  suppoi^rs  as  advertising 
agencies,  Mr.  Horn  said: 

“Because  authentic  suiaey 
findings  are  more  and  more 
being  relied  upon  by  space-buy¬ 
ers  —  national,  retail  and  classi¬ 
fied  —  special  vigilance  must  be 
exercised  to  keep  all  newspaper 
research  clean. 

Self-Serving  ‘Research’ 

“At  the  present  time,  much 
self-serving  newspaper  ‘re¬ 
search’  can  be  classed  with  the 
newspaper  circulation  claims 
that  proceeded,  and  brought  into 
existence,  the  Audit  Bureau  of 
Circulations.” 

Mr.  Horn  noted  that  every  re¬ 
putable  newspaper  publisher 
subscribes  without  question  to 
the  importance  of  maintaining 
the  highest  possible  integrity  in 
his  news,  editorial,  and  advertis¬ 
ing  columns. 

“Curiously  enough,”  he  said, 
“this  high  standard  of  vigilance 
and  behavior  does  not  always 
extend  to  his  own  promotional 


RCA  40TH  ANNIVERSARY  SECTION— The  New  York  Herald  Tribun. 
for  Sunday,  Nov.  I,  will  carry  a  40-page  color  gravure  section  designed 
to  present  a  composite  corporate  image  of  Radio  Corporation  of 
America  on  its  40th  anniversary.  Fifteen  of  the  40  pages  will  run  in  color. 
All  RCA  product  divisions  will  be  represented  in  25  pages  of  advertising 
including  ads  placed  by  banks  and  component  parts  manufacturer! 
Shown  above  checking  early  proofs  of  the  section  are  (left  to  right): 
Ralston  H.  CofRn,  vicepresident,  advertising,  RCA;  John  B.  Wine! 
national  ad  department  of  the  Tribune;  and  Robert  L.  Moora,  public 
relations  staff,  RCA. 


What's  cooking 
in  ALTOONA? 

Plenty! 


People  in  greater  Altoona  (Blair  Co.) 
are  setting  a  better  table  than  the  average, 
by  far.  $1,009  per  household  is  20.7%  better  than 
both  state  and  national  average  food 
sales,  and  mighty  good  eating! 

A  big  two-thirds  of  the  county’s 
$40-million  grocery  sales  comes  from 
Altoona  city  zone  markets,  too  — 
making  up  a  big  part  of  the  total 
retail  sales  of  $  138-million. 

Push  your  brand  to  these  Altoona 
families  with  the  big  appetites  and  long 
shopping  lists  —  through  the  paper  that 
reaches  3  out  of  4  Blair  County  families, 
and  gets  into  85%  of  Altoona  homes! 

SELL  GROWING  ALTOONA  WITH  THE 

Eltoona  SHttror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 


material.  without,  the  industry.” 

“Some  newspapers  under  the  Mr.  Horn  pointed  out  that  if 
umbrella  of  the  generous  ac-  newspaper  management  is  to  be 
ceptance  of  surv’ey  data  released  con.scientious  about  presening 
by  reliable  sources  —  conduct,  the  most  favorable  public  image 
'  or  subsidize,  reader  ‘studies’  of  newspapers  on  all  levels  of 
slanted  not  merely  to  emphasize  media  evaluation  and  appraisal, 
their  own  particular  ‘points  of  “derogation  of  one  newspap* 
value’,  but,  calculatedly  and  by  another  —  in  any  form  — 
pointedly,  to  smear,  abuse  and  somehow  should  he  discreditei 
I  downgrade  the  total  newspaper  iind  made  subject  to  industry 
image  in  their  communities.  disapproval.” 

I  “In  this  effort,”  Mr.  Hom  “The  press  can  ill-afford  to 
continued,  “the  use  of  decep-  ridicule  the  mystical  segmental 
tively  partial  and  fictional  —  if  ‘audience  ratings’  of  our  elec- 
not  spurious  —  data,  dlsparag-  tronic  competition  while  news- 
I  ing  competitive  newspapers,  is  papers  themselves  beat  each 
palmed  off  as  ‘factual’  on  un-  other  over  the  head  in  full  pub- 
!  suspecting  and  trusting  space-  He  view  with  the  same  type  of 
buyers.  ‘loaded’  black-jacks.” 

j  Fouls  Total  Image  Minimum  Standard 

“The  residual  net  effect  of  Mr.  Hom  suggested  that 
;  such  bombardment,  false-facing  ANPA,  the  ABC,  the  4- A,  and 
facts  to  serv'e  a  single  news-  reliable  research  and  public  re¬ 
paper’s  purposes,  fouls  the  total  lations  organizations,  “might 
newspaper  image.  This  resort  to  wisely  unite  in  insisting  on  ac- 
the  ‘fictional’  —  parading  in  the  ceptable  precise  minimum  stand- 
I  respectable  garments  of  the  ards  for  all  comparative  media- 
‘factual’  —  commands  the  con-  evaluation  promotion,  and  pur- 
cem  of  all  circulation  directors,  poiicd  audience  analyses.” 
advertising  managers,  and  pub-  He  said  that  the  whole  com- 
lishers,  as  another  phase  of  the  munications  industry  is  in  “a 
big  challenge  to  up-grade  the  period  of  ferment”  and  that  it 
total  newspaper  image;  to  pro-  behooves  all  levels  of  new.'^paper 
tect  that  image  from  careless,  management  to  keep  continually 
if  not  irresponsible,  distortion  informed  about  what  is  going  on 
from  within,  as  well  as  from  in  this  space-buying  age.  .  .  •" 
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From  its  very  inception,  the  color-matic*  was  designed  as  the 
first  business  machine  ever  to  be  built  for  modern  newspaper  production.  It  is  far  more  than  a  mere  cost-conscious 
newspaper  press  unit.  It  goes  even  far  beyond  being  a  real  money-maker  which  will  pay  for  itself  out  of  profits  .... 

It  is  a  newspaper  business  machine  which  truly  fits  the  computer  age ...  a  business  machine  capable 
of  building  business  for  your  newspaper  . . .  new  business  . . .  profitable  business  . . .  immediate  business  . . . 
in  increments  larger  than  you  have  heretofore  considered  possible,  except  in  long  term  growth. 

For  the  first  time,  the  color-matic  brings  down  to  everyday,  practical,  hard  fact  reality  a  whole  world  of  new 
and  colorful  editorial  and  advertising  attractions  . . .  which  will  provide  the  newspaper  using  color-matic  press  units  with 
powerful  new  competitive  tools  for  producing  profits  of  a  magnitude  not  comparable  with  standards  of  the  past. 

Why  not  look  into  the  vast  money-making  potential  of  this,  the  newest  of  America’s  modern  communications  mediums,  today? 

R.  HOE  &  CO.JIMO. 

910  East  138th  St.,  New  York  54,  N.Y./  Sales  Offices:  New  York,  Boston,  Chicago,  San  Francisco,  Oallas,  Miami 


how  to  build  a  continent 

Start  with  a  single  shovel  of  earth.  Add 
another  and  another  and  another.  Then 
you’ll  have  a  continent  ...  a  continuity  of 
earth.  You  need  continuity  for  success¬ 
ful  advertising,  too.  It’s  particularly  effec¬ 
tive  with  newspapers.  Newspapers  go  into 
the  same  homes  day  after  day,  w'eek  after 
week.  To  tell,  to  sell,  to  keep  sold.  Because 
we  believe  so  strongly  in  the  value  of 
continuity  in  advertising,  we  have  pio¬ 
neered  a  new  frequency-volume  discount 
plan  to  encourage  advertisers  to  take  ad¬ 
vantage  of  the  impact  of  continuity.  It 
offers  discounts  with  no  increase  in  exist¬ 
ing  rates.  The  Continuity-Impact-Diacount 
plan  makes  possible  the  most  effective  use 
of  newspapers. 

Let  your  Branham  representative  show  you 
how  C-I-D  will  get  increased  advertising 
impact  for  you  in  the  Louisville  market. 

QSbr  Courier -Journal 
The  Louisville  Times 


Space  Buyer,  ,.F,Y.  /. 

■SMAI.I.  CAK  TKF^ND-  The  fifth  biennial  Minnesota  and  ilenne- 
pin  eonnty  (Minneapolis)  anto  survey,  conducted  hy  the  Minneapo¬ 
lis  Star  and  Tribune's  Continuing  Survey  (*f  Minnesota  l.iviii}:.  in- 
ilicated  a  definite  small-car  trend  in  both  the  state  and  <  ounty. 
The  survey,  now  available  in  a  44~page  booklet,  was  made  of  .')% 
Hennepin  county  and  600  Minnesota  car  owner-operators. 

As  a  second  family  car.  the  small  car  was  favored  hy  more  than 
half  the  respondents  .  Minnesota:  Hennepin  county) 

for  reasons  of  economy  and  low  purchase  price.  When  asked  whether 
or  not  they  intend  buying  a  small  car  “within  the  next  two  years.” 
2Hr  of  the  Hennepin  county  respondents  said  they  thought  they 
might.  Of  this  group.  7^c  said  they  “definitely  planned  to  buy”  a 
small  car.  Based  on  an  estimated  total  of  867.00<)  car  owners,  there 
is  an  immediate  61.000  small-car  market  in  Hennepin  county. 

Multi-Car  ownership  has  nearly  doubled  in  Hennepin  county  since 
lO.SS.  Car-owning  families  with  two  or  more  cars  have  now  reached 
30' r  of  this  market:  while  in  Minnesota,  multi-car  ownership  is  up 
to  22^7 . 

Co|)ies  of  the  booklet  may  he  obtained  by  writing  William  A. 
Cordinglev.  national  advertising  manager.  Minneapolis  .Star  and 
Tribune.  Minneapolis  l.S.  Minnesota. 

* 

TRUE  PICTURE — One  of  Michigan's  most  powerful  newspaper 
groups  is  raising  its  voice  in  defense  of  that  state's  maligneil  eco¬ 
nomic  status.  Booth  Newspapers,  with  daily  newspapers  in  .Ann 
Arbor.  Bay  City.  Flint.  Grand  Rapids.  Jackson.  Kalamazoo.  Muskegon 
and  Saginaw,  are  running  a  series  of  24  advertisements  in  nationally 
influential  newspapers  to  “present  a  true  picture  of  the  state's  eco¬ 
nomic  climate.”  according  to  Harold  Utley.  Booth  vicepresident 
who  said.  “The  national  image  of  Michigan  as  a  depressed  state 
could  not  be  more  completely  in  error.  lA  hile  the  state  government 
did  have  difficulties  getting  the  tax  structure  straightened  out.  busi¬ 
ness  is  very  healthy  throughout  the  Michigan  community.'’ 

To  get  the  facts  first-hand.  Booth  and  its  advertising  agency.  The 
Fred  M.  Randall  Company.  Detroit,  interviewed  business  men  in  the 
markets  served  by  Booth. 

.A  12-page  booklet,  reproducing  all  tbe  ads  and  distributed  to 
agencies  and  advertisers  throughout  the  country,  gives  an  overall 
picture  of  great  prosperity  and  optimism  for  Michigan. 

*  *  * 

■AU  rO  SERVICE — -A  10  percent  increase  in  service  volume  was 
enjoyed  by  car  dealers  during  1%8.  according  to  the  lO.SO  Auto¬ 
motive  \eus  Car  Dealer  Market  Survey.  Returns  from  every  state 
and  every  size  community  throughout  the  country  show  the  average 
annual  service  volume  per  dealer  was  $112,300  for  i»arts  sales. 
$13,900  for  accessories  sales  and  $87,200  for  labor  sales. 

This  fourth  bi-annual  survey,  tabulated  and  certified  by  R.  L. 
Polk  &  Co.,  is  one  of  the  most  comprehensive  reports  on  the  car 
dealers  sales  and  service  operations,  including  detailed  information 
<»n  parts.  e(pii|)ment.  accessories,  size  of  dealerships,  buying  in¬ 
fluences  and  other  data. 

*  *  * 

WH.ATFAER  IT  IS  t(»  anylM>dy  else,  to  the  advertiser  New  \ork 
is  the  most  .  .  .  the  most  challenging  market,  the  most  rewarding 
market,  the  market  to  be  in. 

This  is  the  theme  of  a  60-page  book  being  mailed  by  the  .Acii 
York  Times  to  advertising  agency  executives,  leading  retailers. 

It  is  a  compilation  of  advertisements  run  by  the  Times  in  tradf 
publications,  intended  to  show  advertisers  the  variety  and  vitalit' 
of  the  New  York  market. 

*  *  « 

I'HE  AMERICAN  PEOPLE’S  EXPENDITURES  for  all  typf' 
of  reading  matter  continue  to  rise.  But  people  keep  on  spending 
more  for  their  daily  and  Sunday  newspajters  than  for  magazines  nf 
books.  For  19.S8.  says  the  Bureau  of  Advertising,  the  newspaper 
figure  is  almost  twice  the  expenditure  for  either  magazines  or  fnr 
books: 


Amount  Spent 

Per  Cent 

U.S.-1958 

of  Total 

Daily  &  Sunday  .Newspapers 

$1.4.S9,000.00() 

4“.irc 

Books 

755.000.000 

Magazines 

758.000.000 

2r.5ff 

Total 

$2,972,000,000 

lOt.Ofr 

'  '  r  -  .  'x-  ....  X/  imm 
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SAN  DIEGO  CALIFORNIA 


ANNUAL  RETAIL  SALES:  <1,170,045,000.00! 

With  1958  retail  sales  totaling  well  over$I  billion,  San  Diego  stands  24th  among  all 
the  nation’s  292  Metropolitan  County  Areas... outranking  such  markets  as  these: 

PORTLAND,  OREGON  ..$1,026,175,000  COLUMBUS,  OHIO . $893,467,000 

INDIANAPOLIS,  INDIANA.  $947,671,000  NEW  ORLEANS,  LOUISIANA  $888,440,000 

San  Diego  is  the  third  largest  market  in  the  western  states,  and  the  fastest 
growing  major  metropolitan  area  in  the  entire  country.  To  sell  it,  advertise  in 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation  exceeds 
200,000  (215,192  ABC  3/31/59).  Facts  Consolidated  surveys  show  84.4% 
readership,  unduplicated. 


SALES  EST  MATES  CO^YmCHT  T»5»  SALES  MANAGEMENT  SURVEY  OF  aUTING  FOWER. 


53icig0  ^nion 


Evening  Tribune 


“The  Ring  ^  of  Truth” 

COPLEY  NEWSPAPERS 


15  “Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  — and  Greater  Los  Angeles ...  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


editor  ac  PUBLISHER  for  October  31,  1959 


23 


Norfolk  Daily 
Creates  New 
Ad  Position 

Norfolk,  Va. 

The  creation  of  an  advertis¬ 
ing  sales  development  depart¬ 
ment  and  the  promotion  of  four 
members  of  the  advertising  staff 
of  the  Ledger-Star  and  Virgin¬ 
ian-Pilot  were  announced  this 
week  by  Ellis  L.  Loveless,  vice- 
president  and  advertising  direc¬ 
tor. 

Mr.  Loveless  said  that  effec¬ 
tive  Nov.  1  James  E.  Simmons 
will  become  advertising  sales 
development  director  and  head 
of  the  special  three-man  depail- 
ment. 

William  M.  Snider  will  be¬ 
come  assistant  retail  advertis¬ 
ing  manager  and  Ernest  Posey 
and  L.  M.  Pollander  will  become 
account  supervisors  working  un¬ 
der  the  direction  of  Mr.  Sim¬ 
mons. 

The  advertising  sales  develop¬ 
ment  department  will  handle 
large  accounts  such  as  depart¬ 
ment  stores  and  local  advertis¬ 
ing  agencies,  Mr.  Loveless  said. 
The  new  department  also  will 
assist  the  retail  and  general  ad- 


James  E.  Simmons 


vertising  departments  of  the 
two  papers  in  the  creation  of 
special  sales  events  such  as 
shopping  center  and  store  open¬ 
ings,  he  added. 

He  also  announced  that  Nor¬ 
man  T.  Matthews  will  be  added 
to  the  staff.  Mr.  Matthews  has 
been  on  the  advertising  staff  of 
the  newspapers  in  Portsmouth. 

Mr.  Simmons  has  been  assist¬ 
ant  to  the  advertising  director, 
while  Snider,  Posey  and  Pol¬ 
lander  have  been  members  of 
the  retail  advertising  sales  staff. 

Mr.  Snider  will  be  assistant 
to  Peter  B.  Bush,  retail  adver¬ 
tising  manager. 


Want  to  give  your  reps  real 
between-calls  support? 
Remember: 

Everywhere, 

men  who  authorize  and  influence 
the  buying  of  advertising 
read  The  Wall  Street  Journal 


The  Other  Media 

STUDY  FINDS  PUBLIC  LIKES  ADS— Results  of  national  study 
by  Gallup  Organization,  Inc.,  for  Redbook  magazine  reveal;  1) 
75G  of  American  public  likes  advertising,  and  65%  assert  things 
would  be  “more  difficult”  if  advertising  were  suddenly  to  vanish; 
2 1  Most  favorable  attitudes  toward  advertising  are  held  by  those  in 
highest  economic,  social,  and  educational  groups. 

Other  findings:  76%  of  public,  if  faced  with  choice  of  advertised 
or  un-advertised  product  that  cost  same,  would  choose  latter;  19% 
reported  personal  experiences  where  product  didn’t  live  up  to  adver¬ 
tised  claims. 

Large  majority  believes  advertising  helps  keep  country  prosperous 
by  creating  sales,  but  a  “clear  majority”  (57%)  believes  it  in¬ 
creases  cost  of  things  thev  buy. 

*  *  -)t 

‘TV  BEST  AVAILABLE  MEDIUM.’  SAYS  TV  MAN— “The  fast¬ 
est.  shortest,  most  efficient,  most  effective  route  from  the  advertiser 
to  his  customers  is  television.”  Edward  H.  Armsby,  director  of  sales 
promotion  and  presentation.  Television  Bureau  of  Advertising.  Inc., 
told  Chatanooga  Ad  Club  last  week.  While  other  media  “exist  and 
serve  a  function.”  there  is  no  question  that  TV  is  best  medium  of 
advertising,  he  said. 

Ix>uking  at  other  media,  Mr.  Armsby  said  “misleading  promo¬ 
tional  research”  done  by  magazines  has  done  them  and  advertising 
a  disservice.  “They  have,  however,  come  up  with  segmentized  circu¬ 
lation  plans  which  makes  them  virtually  regional,  glossy-stock  news¬ 
papers. 

“Outdoor,”  Mr.  Armsby  said,  “is  being  crowded  off  many  of  the 
best  highways  but,  like  radio,  has  adapted  itself  to  the  changing 
times  with  more  spectacular  means  of  presentation.”  And  research 
shows,  he  added,  “that  readers  feel  guilty  if  they  don’t  read  at  least 
one  newspaper  a  day,  with  circulation  rising  at  exactly  the  rate  of 
the  population. 

*  *  * 

BETTER  MEDIA  ADVERTISING  NEEDED— Creators  of  media 
advertising  were  urged  last  week  to  do  an  improved  joh  of  getting 
their  message  to  people  in  advertising.  Michael  J.  O’Neill,  ad  direc¬ 
tor  of  Tl  Guide  magazine,  told  San  Francisco  Ad  Quh  that  much 
of  media  advertising  does  not  contain  enough  facts.  “We  who  sell 
space  and  time  expect  the  professional  to  believe  an  endless  parade 
of  w  bo’s-on-first  fairy  tales.  Most  media  messages  so  garble  their 
message  that  invariably  they  lose  in  the  translation.  And  very  often 
what  is  lost  is  the  sale.  No  ad-man  worth  his  salt  believes  you  can 
fool  the  consumer  with  phoney  claims,  truth-straining  testimonials 
and  conflicting  statistics.”  Mr.  O’.Neill  .said.  “Yet  much  of  the  adver¬ 
tising  aimed  at  admen  themselves  does  attempt  to  do  just  that.’" 

*  *  « 

105  RETAILERS  BACK  ‘SEVENTEEN’  PROMOTION— Total  of 
105  department  stores  from  coast-to-coast  will  back  Seventeen  maga¬ 
zine's  November-December  “Santa  Fashions”  promotion.  Reflecting 
importance  of  fashion  items  for  teen-age  Christmas  gifts.  58  fashion 
and  accessories  advertisers  have  placed  60/2  pages  of  ads  in  the 
November  and  December  issues.  Magazine  will  support  program 
editorially  and  retailers  will  receive  special  kit  of  promotion  ma¬ 
terials. 

*  *  * 

NETWORKS  MUST  TAKE  RESPONSIBILITY  FOR  PRO- 
GRA.MS — Americ.a’s  three  TV  networks  must  assume  complete  re 
sponsibility  for  network  programming  agencies.  TV  producing  firms 
and  sponsors,  Merrill  Panitt,  editor  of  TF  Guide  magazine,  told 
Los  Angeles  Chapter  of  Television  Arts  and  Sciences.  “There’s  no 
more  reason  for  an  advertiser  to  control  the  program  that  surrounds 
his  commercials  on  TV  than  there  is  for  him  to  control  the  editorial 
matter  that  surrounds  his  ad  in  a  newspaper  or  magazine."  '  Mr. 
Panitt  added.  “Someone  has  to  take  control.  I  think  it  has  to  be 
the  networks.  They’ve  got  to  find  the  guts,  somewhere,  to  control 
what’s  on  the  air  during  network  time.” 

*  *  * 

POINT-OF-SALE  TILES  INVADE  SUPERMARKETS— Super¬ 
market  floor  surfaces  have  been  invaded  by  point-of-purcha.sc  tiles 
said  to  represent  a  “substantial  potential  source  of  income”  to  the 
supermarket  chain.  New  type  of  tile,  made,  sold  and  installed  by 
Point-of-Impact,  Inc.,  New  York,  consists  of  standard  nine-by-nine 
inch  tile  carrying  in  full  color  the  trademark  of  advertiser.  Tile  re¬ 
places  existing  tile  at  location  in  floor  adjacent  to  advertiser’s  prod¬ 
ucts  on  shelves. 
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For  newspaper  advertisers,  what  is  the 

Charlotte  market? . 

To  begin  with,  it’s  Metropolitan  Charlotte 
(Mecklenburg  County),  biggest  thing  in  both 
Carolinas.  But  that  /.v  only  the  beginning.  Charlotte’s 
newspapers,  I'he  Charlotte  Observer  and  The 
Charlotte  News, reach  much  further.  In  addition 
to  providing  saturation  coverage  of  Charlotte 
itself,  they  deliver  a  Zone  of  Influence*  that  includes 
39  Carolina  counties,  where  the  population  totals 
nearly  two  million  and  yearly  retail  volume  passes 
the  one-and-a-half  billion  dollar  markt. 


That  Represents  a  Population  Potential  More 
Than  Seven  Times  as  Great  as  Metropolitan 
Charlotte  Itself.  And  One  Media  Buy  Delivers  It  AH, 

As  a  newspaper  market,  then,  Charlotte  is  of 
major  national  importance . . .  biggest  in  the  Carolinas 
—and  then  some! 

There  are,  in  fact,  only  43  cities  in  the  entire  U.S. 
where  you  can  buy  more  circulation. 

•  Conliiiiious  counties  where  Obserser  —  News  daily  circulation 
(.I'.ll  AHC)  is  equal  to  at  least  20®,  ol  total  county 
households  (I9.S9  Sales  Manaitemeni)  or  20'/?  of  households  in 
one  or  more  principal  cities  in  the  county. 

1 1959  Sales  Management  Survey  of  buying  Power. 


THE  CHARLOTTE  OBSERVER  THE  CHARLOTTE  NEWS 


Represented  by 

Charlotte,  N.  C.  •  Daily  Circulation  over  222,000  The  Katz  Agency,  inc. 

Newspaper  Division 


Ad  Rates  Calculated 
By  Scientific  Method 


How  are  newspaper  advertis¬ 
ing  rates  determined? 

Many  advertisers  have  had  a 
notion  that  rate-setting  has  been 
a  haphazard  performance,  par¬ 
ticularly  in  the  matter  of  in¬ 
creases,  and  they  have  been 
right  to  a  large  extent. 

But  the  picture  is  changing. 
Scientific  bookkeeping  calcula¬ 
tions  are  the  order  of  the  day. 
In  a  paper  prepared  for  the 
Institute  of  Newspaper  Control¬ 
lers  and  Finance  Officers  recent¬ 
ly,  John  C.  Melville  of  the  Vic¬ 
toria  (B.  C.)  Colonist  and  Times 
described  what  is  happening  — 
how  the  controller  assists  the 
advertising  director  and  pub¬ 
lisher. 

Mr.  Melville  explained: 

“We  have  a  combined  opera¬ 
tion  from  which  we  produce  two 
separate  and  distinct  newspa¬ 
pers  —  one  morning  and  one 
evening.  At  the  time  we  went 
into  this  type  of  operation,  we 
established  individual  local  and 
classified  rates  for  both  news¬ 
papers,  based  on  their  respective 
circulations.  We  also  established 
combination  ad  rates  at  approxi¬ 


mately  one-third  off  the  sum  of 
the  two  individual  rates.  This 
was  in  1951. 

“Subsequent  rate  increases 
have  been  designed  to  close  the 
gap  between  the  individual  rates 
and  the  combination  rate,  thus 
encouraging  the  greater  use  of 
combination.  Today  we  run  95 
percent  local  display  in  combina¬ 
tion  ;  if  it  were  not  for  our 
heavy  transient  advertising  in 
our  Sunday  edition,  the  same 
percentage  would  apply  to  clas¬ 
sified. 

“Rate  conferences  at  our 
newspapers  are  a  cooperative 
effort  involving  the  publishers  of 
our  two  papers,  the  advertising 
director  and  the  controller. 
Much  emphasis  is  placed  on  our 
budget  projections  as  a  guide 
to  our  needs.  From  this  esti¬ 
mate  we  first  determine  what 
rate  increases  appear  to  be 
needed  in  the  foreseeable  fu¬ 
ture.  At  this  stage,  the  con¬ 
troller  has  considerable  voice, 
as  it  is  his  estimate  which  is 
being  used. 

“Up  to  now,  our  rate  in¬ 
creases  have  not  pretended  to 


We  Recommend  this  Man 

As  a  Member  of  the  Management  Team 

To  a  LOCAL  NEWS  Daily 

Resourceful,  well-rounded  and  experienced  man,  48, 
with  27  years  newspaper,  newspaper  association  and 
labor  relations  background.  Has  worked  with  people — 
selling  ideas  and  services,  writing  material  designed  to 
inform  or  influence,  and  negotiating  labor  contracts 
since  college  graduation. 

Active  in  civic  affairs,  professional  societies  and  or¬ 
ganizations;  numerous  commendations  by  industry. 
Married,  2  grown  sons.  Earnings  since  1950  in  progres¬ 
sive  five  figures.  Best  of  references  from  present  and 
former  employers. 

Employment  record  includes  three  years  labor  negotia¬ 
tions  for  metropolitan  newspapers;  7  years  as  directing 
head,  6  as  second  in  charge  of  a.ssociation  with  re¬ 
sponsibility  for  labor,  legislative,  advertising,  editorial 
and  general  management  consultations;  bulletin  and 
magazine  editing  and  directing  staff. 

Five  years  in  editorial  and  advertising  with  40,000 
circulation  daily  in  North;  one  year  as  national  adver¬ 
tising  manager  of  50,000  circulation  7-day  daily  in 
South;  five  years  metropolitan  daily  as  copy  service, 
advertising,  merchandising.  One  and  one-half  years 
government  ptiblic  relations. 

Available  within  30  days  for  challenging  assignment. 

For  additional  information,  write,  wire  or  phone 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY.  INC. 

400  Madison  Avnnue,  New  York  17.  N.  Y.  •  Plaza  5-1570 
William  Foster,  general  manager 


GUEST  SPEAKER  AND  HOSTS— Last  week  the  Detroit  Chapter  of  the 
American  Association  of  Newspaper  Representatives  sponsored  Ralph 
McGill  (second  from  left)  editor,  Atlanta  (Ga.)  Constitution,  at 
speaker  at  Adcraft  Club  of  Detroit  luncheon  marking  National  News¬ 
paper  Week.  Shown  chatting  with  Mr.  McGill  (left  to  right)  are;  Hobart 
Franks,  advertising  director  of  the  Constitution;  Martin  Hayden,  editor 
of  the  Detroit  News;  and  E.  S.  Stagg,  president  of  the  AANR  Detroit 
Chapter. 

be  a  scientific  calculation  and  came  the  decision  as  to  how 
have  largely  been  the  ‘feel’  of  much  editorial  coverage  we 
the  situation,  particularly  in  the  should  give.  This  determination 
mind  of  the  advertising  direc-  boiled  down  to  a  minimum  cov- 
tor.  However,  we  are  now  en-  erage  with  a  minimum-size  is- 
deavoring  to  put  the  INCFO  sue,  and  a  ratio  of  70  percent 
cost  analysis  system  to  work  advertising,  30  percent  editorial, 
as  a  guide  in  correcting  our  “Our  next  step  was  to  budget 
rate  weaknesses.  We  believe  it  our  marginal  cost  of  producing 


to  be  a  most  useful  tool. 


the  section.  This  boiled  down  to 


“In  our  set-up,  the  advertis-  building  the  expense  side  of  a 
ing  department  determines  the  profit  and  loss  statement.  We 
size  of  the  papers.  We  have  a  attempted  to  consider  only  the 
minimum  number  of  columns  of  various  factors  of  additional 
news  below  which  we  will  not  cost  attributable  to  the  sections 
drop,  regardless  of  the  size  of  themselves,  and  made  no  at- 


the  paper.” 

•Setting  Zone  Rate^ 


tempt  to  allocate  our  fixed  costs. 

“In  the  cost  determination  of 
our  first  zones,  no  consideration 


When  it  comes  to  establishing  was  given  for  bookkeeping  and 
ad  rates  for  a  zoned  edition,  credit  costs.  By  the  time  we  had 
it’s  even  more  of  a  scientific  cal-  f?otten  to  our  seventh  zone  it 
culation,  according  to  Milton  H.  become  necessary  to  in- 

Day,  controller  of  the  Los  An-  crease  our  staff,  and  cost  con- 
geles  (Calif.)  Mirror-News  and  sideration  was  also  given  to  this 


Times. 

Here’s  how  they  went  about 


service. 

“At  this  time  in  our  research- 


figuring  rates  that  would  apply  consideration  wre  are  down 
to  seven  zone  sections:  to  the  point  of  determining  what 

“The  zones  were  considered  tyP®  of  rate  structure  we  should 
by  the  Times  as  an  additional  employ  and  what  our  actual 
editorial  feature  in  our  Sunday  rates  should  be.  This  is  basically 
package.  Since  the  zones  were  ®  sales  consideration  and  must 
included  without  cost  to  the  sub-  b®  considered  in  light  of  the 
scriber,  we  wanted  the  zones  to  tyP®  and  size  of  advertisers  and 


be  .self-sustaining. 


the  geographic  areas  in  the  par- 


“Our  display  advertising  de-  ticular  zones, 
partments  made  a  complete  ap-  “A  further  and  most  impor- 
praisal  of  the  potential  of  the  tant  step  was  the  competition  of 
areas  to  determine  the  adver-  the  various  community  papers 
tising  possibilities.  With  this  within  the  geographic  limits  of 
survey  completed,  and  with  con-  the  zone  section.  A  researdi 
sideration  for  the  normal  shop-  study  showed  that  our  zone  see¬ 
ping  habits  of  the  residents  in  tion  would  be  serving  a  much 
the  suburban  areas,  geographic  wider  geographic  area  than 
limits  of  the  zones  were  estab-  that  of  any  of  the  community 
lished.  It  was  then  an  easy  mat-  papers,  and  that  therefore  we 
ter  to  determine  the  Sunday  cir-  would  be  able  to  offer  the  ad- 
culation  in  each  area.  vertisers,  in  one  package,  a  sub- 

“The  next  step  was  a  detailed  stantial  circulation  covering  an 
analysis  of  the  advertising  vol-  area  that  could  not  be  covered 
ume  that  could  be  expected  from  except  by  the  purchase  of  sev- 
the  areas  served,  and  after  that  eral  of  the  community  areas.” 
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Get  double  the  output 
from  your  present 
linecasting  machines 


and  save  with  TTS 


TTS  PERFORATOR  has  an  easily 
mastered  typewriter  keyboard  touch 
system.  Experienced  operators  can 
tape-set  400  or  more  12-pica  justi¬ 
fied  lines  per  hour. 


Operate  your  linecasting  machines  automatically  with  Fairchild  Teletype- 
setter*^  and  double  their  output  —  even  triple  it  on  high-speed  machines  — 
at  no  increase  in  operating  cost.  With  TTS,  your  linecasting  machines  can 
be  run  continuously  at  the  peak  of  their  rated  capacities.  Work-load  peaks 
and  valleys  are  evened  out,  and  overtime  reduced,  by  eliminating  stop-and- 
go  manual  operation. 

You  save  money  hour  after  hour  in  setting  straight  or  tabular  matter, 
classified,  run-arounds,  market  and  sports  tabulations,  tax  lists,  news  and 
editorials.  TTS  also  offers  unlimited  possibilities  for  setting  type  by  wire 
. . .  locally  or  across  the  country. 

TTS  equipment  is  precision-built  for  reliable,  low-cost  operation.  Time- 
tested  and  proven,  it  has  been  in  use  throughout  the  world  for  25  years. 
Get  the  facts  about  TTS.  Mail  coupon  now  for  24-page  descriptive  booklet 
“More  Type  in  Less  Time.” 


TTS  OPERATING  UNIT  is  easily 
attached  beneath  the  linecasting 
machine  keyboard;  does  not  inter¬ 
fere  with  manual  operation.  It  is 
mechonical  ond,  therefore,  easily 
mointained  by  your  present  personnel. 


Fairchild  Graphic  Equipment,  Dept.  16 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 

Please  send  me  "More  Type  in  Less  Time. 


'-nmoHiiLD  =«r 

Division  of  Foirchiid  Comera  end  Instrument  Cerp. 


Name. 


Company. 


District  Offices:  Eastchester,  N.  Y.;  Atlanta,  Ga. 
Chicago,  III.;  Los  Angeles,  Calif.;  Toronto,  Ont. 


Street. 


Stote. 
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Tulsa  Says  ‘Thanks’ 
For  Film  Ad  Cleanup 


Tulsa,  Okla.  forms  of  fraud  in  our  pages, 

Tulsa  newspapers — the  World  and  we  can’t  allow  the  movie 
(morning  and  Sunday)  and  the  ad  frauds  either. 

Tribune  (evening),  with  com-  “Cleaning  up  the  movie  pages 
bined  circulation  of  170,000  —  jg  a  matter  of  protection  for 
have  joined  with  other  news-  the  newspaper  also.  As  a  family 
papers  across  the  nation  in  a  newspaper  we  have  a  standard 
local  fight  to  keep  obscene,  sug-  which  we  feel  upholds  decency, 
gestive  and  smutty  advertise-  We  are  now  starting  to  enforce 
ments  from  the  movie  pages.  that  standard  on  our  movie 
In  biting  editorials  both  news-  pages.” 
papers  asserted  the  need  for  The  first  step  to  putting  into 
parental  screening  of  their  chil-  action  the  reforms  the  two 
dren’s  reading  matter,  and  at  newspapers  were  campaigning 
the  same  time  they  started  for  was  to  set  a  standard  for 
cleaning  the  “trash”  from  their  acceptance  of  movie  ads.  The 
back  yards  —  the  movie  adver-  newspapers’  managements  re- 
tisement  pages.  quested  from  Dallas,  Texas, 

Jenkin  Lloyd  Jones,  editor  of  newspapers,  which  recently  ads,  but  after  the  luncheon  all  “5.  Any  other  pictures  which 

the  Tribune,  became  so  “fed  up”  adopted  a  new  set  of  standards,  of  them  agreed  to  help.  They  poidray  conduct  generally  im- 

with  the  increasing  number  of  their  list  of  regulations  govern-  have  been  very  co-operative,  moral  or  contrary  to  established 

B-grade  movies  and  their  ad-  ing  mo\ie  ads  to  use  as  a  pat-  even  though  they  stand  to  lose  modes.  In  this  connection,  con- 

vertisements  depicting  sex,  tern.  if  they  can’t  attract  people  to  duct  and  dress  that  might  nor- 

crime,  violence,  alcoholic  bever-  hi-  p  their  theaters.”  mally  be  encountered  on  the 

age  consumption,  dope  addiction  p  r-  i  street  or  in  a  public  place  at  the 

and  other  forms  of  immorality  After  the  list  was  edited  and  Papers  (x>ngraiulated  portray^  by  the  picture 

that  he  decided  to  do  something  changes  made,  the  regulations  Many  religious  leaders,  lay-  will  be  used  as  the  standard  for 
about  it.  were  reproduced  and  sent  to  men  and  individual  citizens  have  judging  illustrations. 

“The  movie  moguls  still  pro-  local  theater  owner  and  man-  written  letters  to  the  news-  “Copy:  A.  No  copy  or  head- 

duce  a  few  fine,  sensitive,  artis-  agers  as  well  as  the  district  papers’  editors  congratulating  line  will  be  accepted  in  motion 

tic  pictures,”  Mr.  Jones  wrote  representatives  of  movie  them  for  their  uncompromising  picture  advertisements  which 

in  a  recent  editorial,  “(but)  .  .  .  studios.  stand  and  thanking  them  for  states,  implies  or  is  suggestive 

in  their  effort  to  lure  people  To  add  emphasis  to  the  list  of  the  changes  it  has  brought  of  conduct  which  by  noimal 

away  from  TV  shows  the  movie  regulations,  the  managers  were  about.  .standards  is  considered  to  be 

exhibitors  are  alternately  wor-  invited  to  a  luncheon  where  the  “A  lot  of  people  in  the  movie  morally  and/or  socially  unac- 
shipping  Minsky  and  Madame  new  policy  and  the  reasons  be-  industry  are  getting  fed  up  with  ceptable.  Specifically,  matter 
Tussaud.”  hind  it  were  explained.  the  lewd  advertisements  too,  as  such  as  the  following  w-ill  not 

.  ..  ..  .  “Theater  managers  receive  can  be  demonstrated  by  the  be  accepted : 

.  Viaiis  rraucl^  ‘clip  books’  produced  by  the  southwe.stern  representative  of  “1.  Copy  which  might  tend  to 

He  said  even  when  Hollywood  movie  studios  with  five  or  six  u  Hollywood  movie  studio  who  stimulate  an  unnatural  or  un¬ 
produces  a  high  class  drama,  the  types  of  ads  from  which  the  wrote  a  letter  to  us  thanking  us  wholesome  attitude  toward  or 

advertisements  “hint  at  wanton-  managers  can  select  to  publicize  foe  our  stand,”  Mr.  Jones  said,  interest  in  sex-violence,  alcohol 


NEWSPAPER  AD  AWARD — H.  R.  Fagerson  (right),  vicepresident  of 
the  Borden  Company,  Chicago,  accepts  first-place  award  in  national  ad 
contest  |E4P,  Oct.  24,  page  24)  from  Hubert  Garrecht,  president  of 
the  Milk  Industry  Foundation.  Full-page,  four-color  ad  was  selected  as 
best  newspaper  ad  of  fresh  milk  by-products  from  a  total  of  740  entries. 
Winning  ads,  which  ranked  high  in  recent  EDITOR  &  PUBLISHER  ROP 
color  award  judging,  are  shown  in  background. 


“Not  all  of  the  managers  have  “Art:  No  illustration  will  be 
been  guilty  of  using  the  dirty  accepted  in  motion  picture  ad- 

.  vei-tisements  which  states,  im- 
plies  or  suggests  conduct  which 
normal  standards  is  con- 
i  .  y'  sidered  to  be  morally  and/or 

B  ■  -■  socially  unacceptable.  Specific- 

^  ully,  illustrations  such  as  these 

y  ^  j  ■  V  ■  will  not  be  accepted: 

''  “1.  Pictui-es  of  persons  in  com- 

promising  positions. 

7  B  ^  ‘  i  *  ^  f^'^^fures  of  persons  shown 

in  a  state  of  dress  or  undress 
which  might  be  construed  as 
.suggestive. 

“3.  Pictures  showing  alcohol 
beverage  bottles  or  narcotic 
drags  or  narcotic  instruments 
along  with  persons  portrayed  in 
compromising  positions. 

“4.  Pictures  portraying  a  high 
state  of  violence. 


ADD  PROFITS  TO 
VOUR  BALANCE  SHEET 
BY  ADVERTISING 
IN  THE  HERALD 


^illiainrHfrald 


NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 
has  sponsored  advertising  messages  on  national  health  and  safety,  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Because  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 
ments.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series.  health  and  safety. 


The  Wonderful  World 


It’s  a  busy,  wonderful  world  for  children  6 
to  8  . . .  and  it  will  become  more  so  as  they 
“graduate”  from  home  and  begin  to  live  on 
their  own  as  primary  graders. 

The  transition  from  home  to  school .  .  . 
filled  as  it  is  with  new  friends,  new  chal¬ 
lenges...  brings  some  of  the  most  delightful 
moments  of  childhood. 

Yet,  the  wider  world  which  the  6  to  8- 
year-old  child  enters  isn’t  always  a  smooth 
one  .  .  .  and  the  guidance,  sympathy  and 
reassurance  of  “moms”  and  “dads”  can  be 
just  as  vital  as  when  your  child  was  only 
a  toddler. 

Those  early  years  at  school,  for  instance, 
are  often  difficult.  A  child  may  become 
shy,  timid,  or  worried  even  at  the  thought 
of  going  to  a  strange  place.  Such  behavior 
is  a  signal  to  give  reassurance  .  .  .  rather 
than  pushing  or  prodding.  With  the  right 
support,  both  at  home  and  in  school, 
youngsters  usually  make  a  good  adjust¬ 
ment  and  gain  in  courage  and  confidence. 


child  where  he  should  cross  the  street,  and 
emphasize  crossing  only  with  the  green 
light.  Teach  him  to  ride  his  bike  safely.  Ex¬ 
plain  why  he  should  wash  cuts  and  scratches 
promptly  and  apply  sterile  bandages. 

Should  your  youngster  have  special  dif¬ 
ficulties  with  any  of  his  studies,  an  exam¬ 
ination  should  be  made  of  the  eyes  and 
ears.  Defects  which  can  be  corrected  are 
often  the  cause  of  low  grades  and  ultimate 
dislike  of  school. 

VN'ould  you  like  to  know  more  about  how 
you  can  help  your  youngster  grow,  develop 
and  learn?  Then,  send  for  Metropolitan’s 
new  booklet  called  “6  to  8  — Years  of 
Discovery.” 


It’s  most  important  for  parents  to  show 
enthusiastic  interest  in  a  youngster’s  school 
work.  Take  time  to  listen,  to  praise  and  to 
encourage — children  thrive  on  it. 

Even  though  your  youngster  may  be  the 
picture  of  health,  don’t  neglect  those  safe¬ 
guards  that  mean  so  much  to  healthy 
physical  and  emotional  growth . . .  especial¬ 
ly  regular  medical  and  dental  check-ups. 

Be  sure  to  ask  your  child’s  physician 
about  any  “booster”  shots  that  may  be 
needed  to  renew  protection  against  polio, 
tetanus,  diphtheria  and  other  diseases. 

Since  your  youngster  will  be  away  from 
you  more  and  more,  re-emphasi/e  the  im¬ 
portance  of  safety.  Be  sure  to  show  your 
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PROMOTION 


Pittsburgh  Album 
In  Third  Printing 


collections  for  the  Farm  Secur-  visit  the  Times  cafeteria  for 
ity  Administration,  Standard  coffee  and  cake  as  guests  of  the 
Oil  Company  and  the  Pittsburgh  newspaper,  and  free  parking  is 


Photographic  Library. 

George  Plataz,  art  director  of 


A  community  venture  has 
turned  into  a  community  gain. 

Pittsburghers  of  every  age 
and  interest  are  talking  about 
and  buying  “A  Pittsburgh  Al¬ 
bum,  1758-1958,”  a  pictorial 
tribute  to  the  city’s  Bicentennial 
celebration  which  will  soon  go 
into  its  third  printing. 

Published  in  May,  the  Album 
is  the  joint  effort  of  the  Pitts¬ 
burgh  Post-Gazette,  W  W  S  W 
Radio,  WIIC-TV  and  the  Herb- 
ick  &  Held  Printing  Company. 
They  presented  this  unique 
chapter  in  Pittsburgh’s  200th 
anniversary  story  “not  as  a 
major,  studious  work  of  history, 
but  rather  as  an  inexpensive 
keepsake.”  It  comes  in  an  attrac¬ 
tively  decorated  envelope,  suit¬ 
able  for  mailing. 

Promotion  included  features 
and  house  ads  in  the  Post- 
Gazette,  radio  and  television 
spots  and  flyers  sent  to  Herbick 
&  Held’s  mailing  lists. 

Selling  for  $1.50,  the  book  en¬ 
joyed  a  quick  sell-out  of  the  fii*st 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARI.OTTE.  NORTH  CAIROLINA 


provided  all  visiting  groups. 
Tours  this  year  have  started 


edition,  in  department  stores, 
book  shops,  magazine  stands, 
drug  stores  and  supermarkets. 
The  second  printing  didn’t  la.st 
long,  either,  and  there  is  already 
a  waiting  list  for  copies  from 
the  third  batch. 

The  Album’s  96  pages  offer 
authentic  copy  and  art  on  Pitts¬ 
burgh’s  birth  and  notable  re¬ 
birth,  from  the  days  of  Indian 
raids  to  the  current  cultural  and 
industrial  renaissance. 

Mel  Seidenberg,  who  wrote 
the  3,500-word  text  for  the 
Album,  is  well-known  to  Post- 
Gazette  readers  for  his  many 
articles  on  —  fittingly  enough 
—  Pittsburgh’s  sociological  and 
building  progress.  He  served  as 
a  Navy  public  relations  man  in 
World  War  II,  and  has  received 
awards  from  the  American  In¬ 
stitute  of  Architects  and  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association. 

Collector  and  editor  of  the  Al¬ 
bum’s  270  photographs  was  Roy 
Stryker,  who  has  built  pictorial 


Herbick  &  Held’s  creative  de-  as  early  as  8:30  a.m.,  and  some 
partment,  served  in  a  similar  have  ended  after  11  p.m.  They 
capacity  for  the  book.  He  is  a  average  one  hour  in  length, 
member  of  the  American  In-  Mr.  Hunt  is  aided  by  part- 
stitute  of  Graphic  Arts  and  the  time  guides,  who  are  college  ( 
Art  Directors  Society  of  Pitts-  students  working  aftemoona 
burgh.  and  eveTiings.  When  necessary 

The  co-sponsors  will  tuiu  all  three  or  four  other  members  of  i 
sale  profits  over  to  the  Western  the  Times  promotion  depart- 
Pennsylvania  Historical  Society,  ment  share  the  tour-guiding 
«  «  «  load.  It  took  six  guides  early 

ui  Av  r  Trtiin.:  to  conduct  a  group  of  i 

KLA.>I  lULKS  Scouts  through  the 

The  Cub  Scout  invasion  is  building, 
over,  but  visitors  are  continuing  • 

to  pour  through  the  Los  Angeles 

Times’  newspaper  plant  in  Hclp  thc  PrCSS, 
record  numbers.  ^ 

By  mid-October,  the  count  Orflpr*i 

stood  at  15,635  visitors  touring  ilCl  n 

in  598  groups.  The  Cub  Scouts 

tramped  from  city  room  to  press  San  Fbancisct 

room  in  droves  early  in  the  year.  Commanders  of  all  ships  in 
During  January  and  February  the  U.  S.  Pacific  Fleet  Service 
the  Times  was  host  to  6,028  Force  are  now  enjoined  to  make 
Cubs  and  their  adult  leaders.  provision  for  the  prompt  release 
Guests  have  included  officials  of  information  on  newsworthy 
of  foreign  governments,  news-  events. 

paper  publishers,  school  and  Such  planning  is  as  essential 
church  groups,  social  clubs  and  os  drills  for  collision  and  fire, 
families  of  Times  readers.  Tours  Rear  Admiral  Robert  L.  Camp- 
ranged  in  size  from  one  stock-  bell,  force  commander,  advised 
holder  to  more  than  50  young-  'o  o  three-page  memorandum. 


sters. 

One  group  of  crippled  chil- 


This  need  has  been  shown  by 
his  investigation  of  the  North 


dren  toured  the  Times  in  wheel  Korean  attack  on  a  Navy  patrol 
chairs.  plane  over  international  waten 

In  addition  to  conducting  spe-  June,  Admiral  Campbell 

cial  groups  through  the  plant, 


the  Times  has  two  public  toui’s 
each  week. 


Newsworthy  happenings 
should  be  reported  accurately, 


Chief  guide  Lyman  Hunt  said  rapidly  and  conipletely  to  one 
youngsters  are  most  interested  responsible  commaiids 

in  machinery,  like  presses  and  Chief  of  Information 

folding  machines,  which  have  Washington,  D.  C.,  he  ad 
“lots  of  action.”  Adults,  he  re-  included  a  list- 

ported,  are  more  interested  f}’®  report  of  develop 

in  news  and  picture  machines.  whether  in  the  Wert 

The  usual  tour  starts  in  the  East  Pacific  or  in 

editorial  department  and  follows  H^’onan  ai^as. 


a  course  taken  by  news  stories 


Preparations  also  should  be 


through  the  composing  room,  to  press  interviews  when 

the  press  room,  the  mail  room  reaches  port.  These 

and  finally  to  the  loading  docks,  should  mclude  availability  of 

The  tour  bypasses  business  principal  in  the  news  event, 
offices  and  some  of  the  produc- 

tion  departments,  including  en-  Press  ramifies 

graving  and  the  proofroom,  but  incident  the  way  you 

visitors  may  visit  any  depart-  handle  the  operational  aspects 
ment  if  they  make  a  special  re-  squarely  and  i^ 

qygg^  telligently  and  take  the  most 

Each  visitor  receives  a  book-  sensible  course,”  he  advised, 
let  entitled,  “How  a  News  Stoi^^  • 

Gets  Into  The  Times.”  Press-  Hero  Honored 
man’s  caps  with  instructions 

how  to  fold  them  correctly,  are  San  Mateo,  Calif- 

given  to  children.  Michael  Ellis,  Oakland  Trxb- 


how  to  fold  them  correctly,  are  San  Mateo,  Calif- 

given  to  children.  Michael  Ellis,  Oakland  Trxb- 

Groups  of  youngsters  who  received  the  California 

made  advance  arrangements  are  Newspaperboy  Foundation’s  an- 
also  given  slugs  of  type  with  nnal  award  for  heroism.  He  r«- 
individual  names  on  them.  A  cued  two  women  swimmers  while 
logotype  of  The  Lord’s  Prayer  on  a  Catalina  outing  sponsored 
is  given  to  members  of  church  by  the  newspaper.  They  had 
groups.  been  tossed  into  the  Pacific  in 

Adult  groups  occasionally  a  boating  accident. 
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RCA  Electronics  creates  the  “501”  to  streamline  the  paper  work 
of  business— it  reads,  writes,  figures  and  remembers  on  tape 


Much  of  today’s  traffic  jam  in  paper 
work  is  being  eliminated  by  electronic 
data  processing.  But  to  build  a  system 
that  would  be  practical  and  economical 
for  even  medium-sized  organizations 
was  a  job  for  electronic  sjiecialists. 

To  solve  the  problem,  RCA  drew  on 
its  broad  experience  in  building  com¬ 


puters  for  military  applications  and 
combed  its  many  laboratories  for  the 
latest  electronic  advances  that  could 
help.  The  result  was  the  RCA  “501” 
high-speed  electronic  data  processing 
system— the  most  compact,  flexible,  and 
economical  ever  built.  It  is  a  pioneer  sys¬ 
tem  with  all-transistor  construction  for 
business  use. 

The  “501”  cuts  out  paper  work  bottle¬ 
necks  for  many  government  agencies 
dnd  businesses,  from  stock  brokerage 
firms  to  public  utilities,  banks,  insurance 
companies,  and  steel  mills. 


It  “remembers”  millions  of  letters, 
numbers,  and  symbols  that  are  “read” 
onto  its  magnetic  tapes  by  such  things 
as  punch  cards  and  paper  tapes.  In  a 
fraction  of  a  second,  it  can  do  thousands 
of  calculating,  sorting,  and  comparing 
operations— and  checks  each  step. 
Finally,  it  writes  such  things  as  bills,  re¬ 
ports,  payrolls  in  plain  English  at  72,000 
characters  per  minute. 

This  economical  and  practical  answer 
to  an  acute  business  problem  is  another 
wav  RCA  Electronics  is  helping  to  sim¬ 
plify  the  growing  complexity  of  business. 


RADIO  CORPORATION  OF  AMERICA 


FAIRCHILD 

n  e 


Stanley  Slom,  furniture  reporter 
in  the  Chicago  office  of  HOME 
FURNISHINGS  DAILY,  has  been 
named  furniture  editor  in  the  New 
York  office,  effective  Nov.  16.  Mr. 
Slom  has  been  a  member  of 
Fairchild’s  Chicago  news  staff 
since  June  1954. 


Manning  Greenberg,  who  has  been 
furniture  editor  of  HOME  FUR¬ 
NISHINGS  DAILY  since  1957,  has 
been  named  major  appliance 
editor.  Mr.  Greenberg  joined  the 
news  staff  of  the  paper  in  Septem¬ 
ber,  1951. 


Annual  luncheon  of  the  National 
Outerwear  and  Sportswear  Assn. 
Nov.  2,  at  the  Hotel  New  Yorker, 
will  feature  a  fashion  presentation 
of  new  outerwear  from  the  Euro¬ 
pean  continent  by  Perkins  H. 
Bailey,  executive  editor  and  fash¬ 
ion  analyst  of  MEN’S  WEAR 
Magazine.  Luncheon  will  be  held 
in  conjunction  with  the  convention 
of  the  National  Outerwear  & 
Sportswear  Assn.,  Nov.  1-4. 


New  additions  to  the  staff  of 
Fairchild  News  .Service  have  been 
made  known  by  Harriet  Mackin¬ 
tosh,  director  of  correspondents. 
They  are:  Barbara  Rausin.  who 
has  joined  the  staff  of  the  Los 
Angeles  bureau  as  a  fashion  re¬ 
porter  for  W'OMEN’S  WE.AR 
D.AILY;  Ronald  Kohls,  reporter 
for  the  Jackson  Citizen  Patriot, 
who  will  represent  all  Fairchild 
papers  in  Jackson,  Mich.;  George 
Wallis,  representing  Fairchild  in 
Springfield.  Mo.;  Frank  Orpe,  new 
correspondent  in  .Allentown,  Pa., 
who  also  is  a  reporter  for  the 
Allentown  Morning  Call;  Marcia 
Stevens,  serving  for  Fairchild  in 
Salem.  Ore.;  and  Mary  Prince, 
covering  in  Tuscumbia,  Florence 
and  Sheffield.  .Ala. 


WOMEN’S  WEAR  DAILY  colum¬ 
nist.  Samuel  Feinberg.  is  the 
author  of  a  comprehensive  series 
of  articles  analyzing  the  develop¬ 
ment  and  growth  of  suburban 
shopping  centers  in  the  United 
States.  Mr.  Feinberg  personally 
visited  more  than  40  centers  to 
gather  data  and  ideas  for  the  study 
which  is  currently  appearing  in  i 
WOMEN’S  WEAR  DAILY  in  more 
than  ,30  feature  articles. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publightn  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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Knowles  Feted 
By  Publisher 

Staunton,  Va. 

E.  Lewis  Knowles,  managing 
editor  of  the  Staunton  Leader 
and  Sunday  News-Leader  who 
has  just  rounded  out  25  years 
with  these  papers,  was  honored 
Oct.  16  at  a  dinner  given  by  the 
publisher,  Gen.  E.  W.  Opie  and 
Mrs.  Opie. 

Mr.  Knowles  has  been  a  news- 
paperboy,  a  reporter,  city  edi¬ 
tor,  editor  and  managing  edi¬ 
tor.  He  also  w’rites  a  column 
daily  under  the  caption,  “Fol¬ 
low  The  Leader,”  and  does  con¬ 
siderable  photography  and  fea¬ 
ture  writing. 

He  was  presented  with  a  check 
and  gifts,  one  of  which,  a  ster¬ 
ling  silver  tray,  was  appropri¬ 
ately  engraved. 

Mr.  Knowles  is  seiwing  on 
Staunton’s  Council.  When  elected 
several  years  ago  he  polled  the 
largest  vote  a  single  candidate 
had  ever  received. 

• 

APME  Treasurer 
Also  Secretary 

John  Colbum  of  the  Richmond 
(Va.)  Times-Dispatch,  presi¬ 
dent  of  the  Associated  Press 
Managing  Editors  Association, 
has  appointed  Mason  Walsh  of 
the  Dallas  (Tex.)  Times  Herald 
to  handle  duties  of  APME  sec¬ 
retary.  in  addition  to  his  re¬ 
sponsibilities  as  ti’easurer. 

Mr.  Walsh  will  seiwe  as  sec- 
retaiy-treasurer  until  the  board 
of  directors  elects  a  secretary 
to  succeed  the  late  Roderick  J. 
Watts  of  the  Houston  Chronicle. 
• 

Columus  iu  Book 

Cleveland 

The  World  Publishing  Co.  of 
New  York  and  Cleveland  has 
brought  out  “The  Best  of  Mc- 
Dei-mott,”  a  volume  of  the  best 
columns  of  the  late  William  F. 
McDeimott,  drama  critic  and 
columnist  of  the  Cleveland  Plain 
Dealer  for  many  years  before 
his  death  in  November,  1958. 
The  columns,  ranging  from  the 
theater  to  Paris  and  Bali,  were 
compiled  by  his  widow,  Mrs. 
Eva  McDermott  of  Cleveland. 

• 

New  Info  Officer 

Col.  A.  E.  McCoiTnick,  foi-mer 
Anny  Chief  of  Information  in 
San  Antonio,  Texas,  is  the  new 
Infoi-mation  Officer  for  United 
Nations  Command,  U.  S.  Forces 
Korea  and  Eighth  U.  S.  Armv 
in  Korea.  He  replaces  Lt.  Col. 
Paul  Kelly  who  remains  as 
Deputy  Info  Officer.  Col  Kelly  is 
a  foi-mer  Boston  (Mass.)  Post 
Staffer. 


SOCIAL  NOTE — Mrs.  Iris  Little 

Myers  marks  her  30th  year  as 

society  editor  of  the  Walla  Walla 
(Wash.)  Daily  Bulletin. 

Evans  Houoretl 

Chicago 

Arthur  M.  Evans,  former  Chi¬ 
cago  Tribune  political  writer, 
will  be  honored  as  the  Press 
Veteran  of  1959  at  the  21st  an¬ 
nual  dinner  of  the  Chicago  Press 
Veterans  Association  here  at  the 
La  Salle  Hotel,  Nov.  18. 

♦  *  * 

Bill  Maples,  columnist  for 
the  Nashville  Tennessean  — 
named  managing  editor  of  the 
Bristol  (Tenn.)  Herald-Courier. 
Mr.  Maples,  35,  has  been  with 
the  Tennessean  nine  years.  He 
has  been  a  reporter,  edited  spe¬ 
cial  sections,  and  seiwed  as  as¬ 
sistant  state  editor,  assistant 
city  editor  and  promotion  direc¬ 
tor.  He  is  a  native  of  Ozark, 
Mo.  During  World  War  II  he 
won  five  battle  stars  and  the 
bronze  star  medal  in  European 
combat  and  was  discharged  a 
first  sergeant. 

*  *  ♦ 

Dominic  Ozzello,  publisher 
of  the  Trinidad  (Colo.)  Chroni¬ 
cle-News  —  named  president  of 
the  Trinidad  Kiwanis  Club  for 
1960. 

4!  4: 

Richard  Lee  Kilham,  former 
reporter  for  the  Longview 
(Wash).  News — now  with  the 
San  Franci.sco  bureau  of  UPI. 
«  «  « 

Edward  P.  Boyle,  Oil  City 
Derrick  —  elected  president  of 
the  Pennsylvania  Associated 
Press  Association. 

♦  *  ♦ 

MAR.roRiE  Havican  —  new 
education  page  reporter  for  the 
Waterlmry  (Conn.)  Stinday  Re¬ 
publican,  succeeding  William  J. 
Pape  II  —  now  with  Eastern 
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ersonal 

Color  Printing  Co.  Joseph  Ste¬ 
phens,  general  news  rej^rter 
of  the  Waterbury  American  — 
transferred  from  the  Naugatuck 
office.  William  Leucher.s  — 
now  Naugatuck  correspondent 
♦  ♦  * 

Lora  Britt,  editor  of  the 
Delray  Beach  News-Journal  — 
new  president  of  Florida  Wom¬ 
en’s  Press  Club. 

* 

Robert  Chantland,  formerly 
on  Rochester  (N.  Y.)  Timet- 
Union  copy  desk  —  now  news 
editor  of  the  Madera  (Calif.) 
Daily  News-Tribune. 

* 

Glenn  H.  Coffey,  telegraph 
editor  of  the  .Milwaukee  (Wis.) 
Journal  for  31  years  and  a 
member  of  the  staff  since  1923 

—  retired,  to  Victoria,  B.  C. 

*  *  * 

Gilbert  Simon,  a  member  of 
the  display  ad  staff  for  11  years 

—  real  estate  editor  of  the  Los 
Angeles  (Calif.)  Mirror  News, 
replacing  Herbert  T.  Brown, 
resigned  to  enter  ad  agency  busi¬ 
ness. 

«  *  * 

John  Caldwell,  onetime  edi¬ 
torial  staffer  of  New  York  Mir¬ 
ror  and  King  Features  Syndi¬ 
cate  —  now  copy  chief  at  Allied 
Public  Relations,  New  York. 

♦  *  * 

Irving  Baker,  state  editor  of 
the  Omaha  (Nebr.)  World  Her¬ 
ald  —  elected  chainnan  of  Ne¬ 
braska  Associated  Press  Mem¬ 
bers. 

*  *  * 

Gordon  Harrison,  editorial 
writer  for  the  Detroit  (Mich.) 
News — to  the  U.  S.  Information 
Agency  as  London  press  attache. 
He  is  the  author  of  “Cros.'- 
Channel  Attack.”  the  Depart¬ 
ment  of  the  Army’s  official  his¬ 
tory  of  the  Normandy  invasion, 
and  “Road  to  the  Right,”  a 
volume  on  American  politics. 
Bora  in  New  York  City,  Harri¬ 
son  obtained  a  B.  A.  detjrw 
from  Columbia  University  in 
1935,  his  M.A.  from  Oxford  in 
1937,  and  his  Ph.  D.  from  Han- 
ard  in  1950. 

*  «  * 

William  B.  Jennings  Jb..  a 
member  of  the  Charlotte  (N.  C.) 
Observer’s  promotion  staff— t® 
director  of  community  services 
for  the  newspaper.  He  al-so  will 
.sei*ve  as  director  of  communit)' 
seiwices  for  the  Charlotte  Sews. 
*  ♦  * 

Aileen  Snoddy,  former  spoii' 
columnist  for  the  RiishvUlf 
(Ind.)  Republican  and  more 
cently  special  features  editor  o' 
NEA  Service — on  editorial  .staff 
of  Parade  Magazine. 
BLISHER  for  October  31, 


mention 


AT  OLD  DESK— John  P.  Wynne 
has  resi9ned  as  alderman  and 
Chamber  of  Commerce  secretary 
and  returned  to  h!s  old  desk  of 
news  editor  at  the  Lock  Haven 
(Pa.)  Express.  Peter  L.  Stevenson 
resigned  news  editorship  to  be 
city  editor  of  the  Warren  (Pa.) 

Times-Mirror. 

MARGARtrr  Watkins  Clai¬ 
borne,  who  was  woman’s  depaii.- 
ment  repoi-ter  and  copy  editor 
on  the  Charlotte  (N.  C.)  News 
—promoted  to  woman’s  editor, 
(not  editor  as  reported  E&P, 
Oct.  17). 


Robert  Locke,  ad  department 
staffer — to  manager  of  the  ad¬ 
vertising  seiwice  and  dispatch 
departments  of  Dayton  (Ohio) 
Newspapers. 

*  «  « 

Larry  Warshawsky  —  ap¬ 
pointed  public  relations  director 
of  Indiana  Lumber  and  Buildeis’ 
Supply  Association  and  editor 
of  the  house  organ.  He  is  a 
former  Indianapolis  News  re¬ 
porter. 

*  *  ♦ 

William  J.  Williamson  Jr. — 
from  manager  of  department 
store  advertising  to  state  ad¬ 
vertising  manager  of  the  Char¬ 
lotte  (N.  C.)  Observer. 

♦  ♦  * 

Robkjit  W.  Bone  —  from 
^liddlehiwn  (N.  Y.)  Record  to 
San  Jvan  (P.  R.)  Star  as  re¬ 
porter-  1 )  hotographer. 


Ted  Klemens,  fonnerly  with 
the  Son  Francisco  (Calif.) 
Chroniitp — sports  editor  of  San 
Jmn  Star;  Emilio  Carmona, 
formerly  of  the  Fort  Hood 

Editor  ac  publisher 


(Tex.)  Armored  Sentinel  —  as¬ 
sistant  sports  editor. 

V  «  * 

Tom  W  heeler,  advertising 
manager  of  Lakeview  (Ore.) 
Examiner  —  ad  manager  of 
Baker  (Ore.)  Democrat  Herald. 
He  succeeds  Dennis  Smith,  who 
resigned  to  start  a  weekly  at 
Caldwell,  Idaho. 

*  *  * 

Robert  E.  Harlan — from  Mil¬ 
waukee  bureau.  United  Press 

International,  to  director  of 
sports  publicity  at  Marquette 

University. 

•  *  * 

Herb  Glaettli,  news  division  \ 
of  National  Safety  Council  and 
fonnerly  UPI,  Chicago — to  city 
desk,  Dubuque  (la.)  Telegraph- 
Herald.  Also  to  T-H  city  desk, 
Katheryne  Harris,  a  1959 
graduate  of  the  University  of 
Iowa  journalism  school. 

*  *  ♦ 

Jack  Ramey,  columnist  on  the 
former  Cincinnati  (Ohio)  Times- 
Star — returned  to  the  Cincinnati 
Enquirer  as  a  copyreader. 

*  *  * 

John  A.  Worsley,  Pawtucket 
(R.  1.)  Times  repoiier  for  three 
years — to  assistant  to  chief  of 
publicity  and  recreation  division 
in  the  Rhode  Island  Develop¬ 
ment  Council. 

*  *  * 

Doyle  Hilton,  editor  of  the 
Lebanon  (Mo.)  Daily  Record — 
resigned  to  join  the  weekly 
Union  (Mo.)  Franklin  County 
Tribune,  in  the  management, 
editorial  and  advertising  divi¬ 
sions.  O.  R.  Wright,  president  of 
Lebanon  Publishing  Company — 
now  editor  of  the  Daily  Record. 

♦  *  « 

Emery  Huntikin,  foinier  pub¬ 
lisher  of  the  w'eekly  Sutherlin 
(Ore.)  Sun-Tribune  —  named 
editor  of  the  Oregon  Teamster. 

♦  *  ♦ 

‘  Robert  H.  Birdsall,  agricul¬ 
tural  news  specialist  at  Oregon 
State  College  —  granted  year’s 
leave  of  absence  to  serve  as  head 
.  of  Idaho  State  College’s  depart- 
t  ment  of  jouinalism. 

*  *  * 

Don  B.  Madden,  formerly 
with  the  Ft.  Wayne  (Ind.)  Jour¬ 
nal-Gazette  as  a  reporter  —  to 
the  Waukegan  (Ill.)  News-Sun 
'  copy  desk. 

>  ♦  ♦  * 

Stuart  Brown  —  switched 
from  rewrite  to  medical  and 
science  reporter  on  the  Phila- 
1  delphia  (Pa.)  Bulletin. 


CANADIAN  CORNER  at  controllers'  meeting  in  San  Diego:  Eric  B. 
Gardner,  Kitchener  (Ont.)  Record;  George  W.  Justice,  North  Bay 
(Ont.)  Nugget;  Frederick  W.  Pollard,  Brantford  (Ont.)  Expositor;  and 
Fane  Polley,  Calgary  (Alta  )  Herald. 


—  sworn  in  as  a  special  agent 
assigned  to  the  Oklahoma  City 
office  of  the  U.  S.  Secret  Seiw- 


JAMES  J.  Hart,  a  copy  editor 
at  the  Albany  (N.  Y.)  Knicker¬ 
bocker  Neu's  —  elected  presi¬ 
dent  of  the  Troy  Newswriters’ 
organization  of  which  he  has 
been  a  member  for  25  years. 


.\RTHUR  G.  Wild  Jr.  —  from 
assistant  slot  man  of  the  Long 
Beach  (Calif.)  Independent,  to 
city  editor,  succeeding  Don 
Hastings  —  resigned  to  become 
partner  in  San  Bemardino 
County  electrical  firm.  Bill 
Hunter  —  from  Wichita  Falls 
(Tex.)  Record  News  to  Inde¬ 
pendent  police  beat.  Thomas 
Mattson  —  to  Independent, 
Press-Telegram  news  staff  from 
Union  Theological  Seminary, 
New  York.  James  Phelan,  for¬ 
mer  I,  P-T  feature  writer  — 
back  in  United  States  after  year 
of  research  and  free-lancing  in 
Europe. 

*  *  * 

Ben  H.  Bagdikian,  Provi¬ 
dence  (R.  I.)  Journal-Bulletin 
special  w'riter  —  cited  by  Browm 
University  in  recognition  of 
notable  community  seiwice  and 
achievement. 


David  J.  Oestreicher — named 
Kansas-Missouri  news  editor  of 
United  Press  International  with 
headquarters  at  Kan.sas  City. 
He  succeeds  Jere  Cox  —  re¬ 
signed  to  enter  public  relations 
work  with  Braniff  Aii-ways  at 
Dallas.  Mr.  Oestreicher  joined 
UPI  on  May  24,  1958.  He  was 
manager  of  the  INS  Phoenix, 
Ariz.,  Bureau.  He  is  the  son  of 
the  late  J.  C.  Oestreicher,  INS 
byline  w'riter. 

«  *  * 

Jack  Ames  Jr.  —  named  man¬ 
ager  of  the  Rio  Grande  Valley 
United  Press  International  bu¬ 
reau  at  Edinburg,  Tex.,  former¬ 
ly  a  member  of  the  Kansas  City, 
Mo.,  staff,  he  succeeds  Darrell 
Mack  —  transferred  to  the  Lit¬ 
tle  Rock,  Ark.,  staff. 

*  *  * 

Frank  L.  Spencer,  day  news 
editor  in  Chicago  —  named  Illi¬ 
nois  News  Manager  for  UPI. 
He  worked  on  the  Carrollton 
(Mo.)  Republican-Record  be¬ 
fore  joining  United  Press  in 
1948. 

*  4t 

Elusworth  G.  Heiberger  — 
promoted  to  business  manager 
of  the  Sandusky  (Ohio)  Regis¬ 
ter.  He  has  been  an  executive 
in  the  circulation  classified  ad¬ 
vertising  and  production  depart¬ 
ments. 

(Continued  on  page  .34) 


James  R.  Cantrell,  former 
federal  court  reporter  for  the 
Oklahoma  City  (Okla.)  Times 
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Personal 

{Continued  from  page  33) 

Donald  W.  Stull,  executive 
director  of  the  tabloid  Columbus 
(Ohio)  Star  —  appointed  chief 
information  officer  of  the  Ohio 
State  Economic  and  Develop¬ 
ment  Department. 

♦  ♦  * 

Norris  Stettler,  advertising 
manager  of  the  Pendleton  East 
Oregonian  for  eight  years  — 
resigned  to  become  advertising 
director  of  the  Caldwell  (Idaho) 

News-Tribune. 

*  ♦  * 

Bert  Soderquist  —  f  rom  clas¬ 
sified  department  to  display  ad¬ 
vertising  manager  of  the  Whit¬ 
tier  (Calif.)  News.  Phil  Dut¬ 
ton  —  now  in  charge  of  classi¬ 
fied. 

*  *  « 

Dick  Rasmussen  —  from 

Clinton  (Mo.)  Daily  Democrat 
to  display  ad  staff  of  the  Pendle¬ 
ton  (Ore.)  Oregonian.  Bob  De 
Cecco  —  from  Crall  Neon  Co., 
Walla  Walla,  W*ash.  to  the  Ore¬ 
gonian’s  ad  staff. 

*  ♦  * 

March  Schwartz — promoted 
to  assistant  to  the  classified 
manager,  Los  Angeles  (Calif.) 
Mirror-News  on  special  sales 

assignments.  Peter  Laraway — 
now  outside  sales  div.  manager. 
• 

Northwest  Press 
Elects  Westman 

Minneapolis 

At  the  41st  annual  meeting  of 
the  Northwest  Daily  Press  As¬ 
sociation  Oct.  16  and  17  here, 
the  members  elected  Roy  H. 
Westman,  business  manager  of 
the  Mesabi  News,  Virginia, 
Minnesota,  president. 

Awards  were  given  to  the 
Virginia  Mesabi  News,  Austin 
Herald,  Winona  News,  Mason 
City  Globe  Gazette  and  Wausau 
Record  Herald  for  the  best  retail 
advertising  campaigns. 

MORE 

CUSTOMERS 

FOR  YOU! 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEV'EL.A.NID 

NEWS 

Represented  by  Kelly-Smith  Co 


PEACHES  AND  CREAM? — Marsh  Johnston,  advertising  manager  of  the 
Watertown  (S.  Dak.)  Public  Opinion,  turns  on  the  charm  as  he  meets 
Princess  Kay  of  the  Milky  Way  at  meeting  of  the  Northwest  Daily  Press 
Association.  Mrs.  Geraldine  Rasmussen,  board  chairman  of  NDPA, 
business  manager  of  the  Austin  (Minn.)  Herald,  nods  approval,  as  the 
caption  writers  always  say. 


Aviation  Writer 
Wins  Prize  Again 

Toronto 

James  Homick,  assignment 
editor  with  the  Toronto  Globe 
and  Mail,  has  won  fresh  writing 
honors — and  his  13th  citation — 
collecting  first  prize  in  the  News¬ 
paper  Articles  Category  of  Can¬ 
adian  Aviation  Writing  Awards 
contest. 

Mr.  Honiick’s  interview  last 
June  with  Sir  Roy  Dobson,  chair¬ 
man  of  the  board  of  A.  V.  Roe 
Canada  Ltd.,  and  the  subsequent 
story  in  the  Globe  and  Mail  was 
the  prize-winning  article. 

Mr.  Homick  is  the  only  per¬ 
son  to  have  been  cited  each  year 
since  the  contest  was  instituted 
by  AITA  in  1952.  In  1958  he 
carried  away  four  awards  and 
in  1955,  three. 

Mr.  Homick  has  been  with 
the  Globe  and  Mail  for  12  of  his 
20  years  in  the  newspaper  in¬ 
dustry.  Aviation  writing  has  be¬ 
come  his  principal  hobby. 


A  MUST! 


PETER  COUROPOULOS’ 

Weekly  Column  on 
World  Affairs 

FOREIGN  DESK  SERVICE 

3435  Drummond  Sir.  •  Montraal,  P.  Q. 


Hulbert  Taft’s 
Estate  Disclosed 

Cincinnati 

Hulbert  Taft  Sr.,  publisher  of 
the  former  Times-Star,  who  died 
at  81  last  January  20,  six 
months  after  that  paper  was 
purchased  by  E.  W.  Scripps  Co., 
left  an  estate  of  $3,409,122. 

His  will  provides  one-third 
goes  to  the  widow,  Mrs.  Eleanor 
Gholson  Taft;  the  remainder  in 
equal  parts  to  his  children,  Hul¬ 
bert  Taft  Jr.,  Mrs.  Katherine 
T.  Benedict,  Mrs.  Margo  T.  Ty- 
tus  and  David  G.  Taft. 

Chief  assets  were  2,000  shares 
of  Cincinnati  Times-Star  Co. 
(now  Taft-Ingalls  Co.),  ap¬ 
praised  at  $1,382,400.  Holdings 
in  Radio  Cincinnati,  Inc.  were 
listed  at  $525,317.  Real  estate 
was  valued  at  $1,155,350. 

• 

Jesse  deBoth  Estate 

Chicago 

Jessie  deBoth  Dreutzer, 
former  syndicated  newspaper 
cooking  columnist  and  director 
of  cooking  schools,  left  an  estate 
of  $750,000,  her  will  disclosed. 
She  was  the  widow  of  Carl 
Dreutzer,  an  attorney.  At  the 
time  of  her  death  last  Aug.  30 
she  was  consultant  to  a  restaur¬ 
ant  management  firm. 


A  Correction 

F.  L.  Yeager  of  the  San  Juan 
Imparcial  was  incorrectly  identi¬ 
fied  (Oct.  10)  as  a  former  pro¬ 
duction  manager  of  the  St.  Louis 
(Mo.)  Post-Dispatch.  He  was 
production  manager  of  the  Los 
Angeles  Times-Mirror  and  pre¬ 
viously  was  with  the  Bmsh- 
Moore  Newspapers. 

EDITOR  ac  PU 


NLRB  Info  Aide 
Moves  to  Tokyo 

Washington 

Louis  G.  Silverberg  who  be¬ 
came  a  messenger  for  the  Na¬ 
tional  Labor  Relations  Board  in 
1937  and  five  years  later  was 
appointed  to  head  its  informa¬ 
tion  office,  has  switched  to  the 
State  Department  with  assign 
ment  to  the  U.  S.  Embassy  at 
Tokyo  as  labor  attache. 

“Answer  the  telephone;  you’ve 
got  a  college  degree!”  was  the 
first  command  the  recent  gradu¬ 
ate  from  the  College  of  the  City 
of  New  York  recalls  receiving  as 
a  government  payroller.  Last 
year,  the  Moss  Committee  on 
government  information  cited 
Mr.  Silverberg’s  open-door  policy 
of  dealing  with  newsmen  and 
others  as  an  example  that  mi^t 
better  be  followed  by  federal 
agencies  accused  of  obstructing 
the  flow  of  news.  Between  “an 
swer  the  phone!”  and  “best  in 
formation  setup”  were  21  years 
of  interpreting  the  Wagner  Act 
and  the  Taft-Hartley  Act  to  a 
news-reading  public. 

• 

Weiss  Will  Serve 
NEA  Central  Area 

Cleveland 

The  appointment  of  James  M. 
Weiss  as  Central  States  busi 
ness  manager  for  NEA  Service 
Inc.,  was  announced  this  week 
by  William  H.  Borglund,  vice- 
president  and  sales  manager. 

Mr.  Weiss  will  contact  news¬ 
papers  in  a  new  seven-tate  ter 
ritory  set  up  by  NEA  to  pro¬ 
vide  more  extensive  personal 
service.  His  office  will  be  in 
Kansas  City,  Mo. 

1  During  the  past  five  years 
he  had  served  as  an  NEA  rep- 
;  resentative  in  the  east. 


INCFO’s  Award 

Coronado  Beach,  Calif 
Stephen  R.  Fliss,  controller 
and  business  manager,  Tam 
turn  (Pa.)  Valley  Daily  New* 
received  the  Walter  F.  Carley 
Award  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers  this  week.  It  was  given 
to  Mr.  Fliss  for  his  article  on 
“Processing  the  Fire  Insurance 
Claim:  a  Step-by-Step  Exam¬ 
ple,”  which  appeared  in  the 
June  1959  issue  of  the  Newt- 
paper  Controller. 

• 

Hitchcock  Scholar 

Allan  B.  Holbert,  former  Lie- 
coin  (Nebr.)  Star  staffer,  now 
attending  Columbia  University’s 
Graduate  School  of  Joumali® 
has  been  awarded  the  IL®®® 
Hitchcock  Scholarship  for  the 
1959-1960  academic  year. 
BLISHER  for  October  31,  195® 


^  •  1  T»  Throckmorton,  Tex.  Morrisette  Jr.,  Mr.  Sokol  has 

i  Ctnck  JjliyS  Joe  Hewitt,  Lima  (Ohio)  been  editor  and  manag^er  of  the 

News  copy  editor,  purchased  Advance  three  years  and  Mr. 

Vfl  weekly  Throckmorton  Trib-  Morrisette  is  editor  and  manager 

*  *  4  une.  He  had  been  with  the  News  of  the  Baldwin  County  Times. 

Keyser,  W.  Va.  *  *  * 

Sale  of  the  Mineral  Daily  *  *  *  m  Fort  Morgan,  Col^ 

News-Tribune  and  the  weekly  Newberg,  Ore.  The  Morgan  County  Herald 

Mountain  Echo,  both  of  this  Robert  McCain,  former  gen-  was  sold  by  Alonza  Petteys  to 
city,  was  announced  last  week  oral  advertising  manager  of  the  owner  of  the  Fort  Morgan 
by  John  W.  Barger.  The  pur-  Vancouver  (Wash.)  Columbuin  Times.  The  Tim^  has  a  daily 
chaser  is  Walter  D.  Tetrick  who  purchased  King  Cady’s  interest  circulation  of  3,400^ 

will  assume  control  November  1.  ^be  Newberg  Graphic.  He  is  pawwav  m  t 

Ha  Vins  hAAn  hncinAcc  manager  co-publisher  With  Paul  Dent.  k-amway,  iv.  j. 

.  ^7  a  ^  *  Bruce  F.  Elliott,  formerly 

of  the  Capitol  Ncios  and  Post  nwiriAvn  with  the  Washington  (N.  J.) 

Xra"  The  We,t  Shore  Calendar,  f '“’j,'"''  P“'^'>as^ 

Tha  Mmeral  Daily  Naws  was  suburban  Cla,aland,  bas  baan 
founded  in  1912  by  Mr.  Barger’S  sold  by  Publisher  Richard  T.  '‘®ber  of  the  Bahway  t\ews 
^  A,  Ai  i.A^  TT  _  4.^  X7»wxi^  ««/i  Kecora. 


Buys  Laurel 
Leader-Call 


iiauwaiu  AivLcviAit,  lAuunaiicia  Pp/wni'xr  Minn 

C.  E.  Folin,  pllisbar’of  the 
’  A  *  A  Brooten  Review  since  1919,  sold 

the  weekly  newspaper  to  Dwight 
Murphy,  N.  C.  Cowden,  former  city  editor  of 
Mr.  and  Mrs.  Jerue  Babb  the  Spencer  (Iowa)  Daily  Re- 
have  purchased  the  weekly  porter. 

Cherokee  Scout.  Mr.  Babb,  a  *  *  * 

native  of  South  Carolina  and  Edgemont,  S.  D. 

a  U.  of  South  Carolina  grad-  Lawrence  Kopriva,  publisher 
uate,  has  just  completed  three  of  the  Edgemont  Tribune  since 
yeai-s  in  the  U.  S.  Marine  Corps.  1939,  has  announced  the  sale 

•  *  ♦  of  the  newspaper  to  Herald  Pub- 

Atmore,  Ala.  lishing  Co.,  Edgemont,  owned 

Martin  L.  Ritchie,  owner  and  and  operated  by  Charles  Don- 
publisher  of  the  Atmore  Ad-  nelly.  Mr.  Donnelly  started  pub- 
vance  for  11  years,  sold  the  lishing  the  Edgemont  Herald  on 

weekly  to  Phillip  Sokol  and  E.  R.  April  1. 


viHUt  fif.  rBr*! 

i  A  KM  «  «0’iJrr«T)ei..  t*' 
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MODERNIZATIONS 


DCKWOOD 

GREENE 


EXTENSIONS 


ENGINEERS-ARCHITECTS 

N»«  York  17,  N.  Y..  ll  Emi  42nd  Sbsa) 
lotMn  16.  Mow..  316  $Hiar1  S«re«i 
Spadonburp,  S.  C.  Monlgoworv  Bidg. 
flfochofe  on  r9qij«ti 


Judge  Rules 
Prisoner  May 
See  Reporter 


Cleveland 

The  Cleveland  Press  went  to 
court  last  week  to  win  a  ruling 
that  a  prisoner  has  the  right  to 
talk  with  reporters. 

Cuyahoga  County  Prosecutor 
John  T.  Corrigan  had  denied 
Dallas  Milam  the  right  to  be 
inteniewed,  asserting  that  he 
“did  not  want  a  judge  or  a  jury 
to  be  influenced  by  what  they 
read  in  the  paper.” 

The  Press,  through  Attorney 
Ezra  K.  Bryan,  filed  a  petition 
challenging  Corrigan’s  action  on 
the  grounds  that: 

Anyone,  including  a  prisoner 
charged  with  murder,  has  the 
right  to  make  himself  heard  if 
he  wants  to, 

A  prisoner’s  right  to  speak 
out  should  not,  particularly,  be 
denied  by  a  prosecutor  whose 
job  it  is  to  try  to  convict  him. 

Judge  Samuel  H.  Silbert,  chief 
justice  of  Common  Pleas  Court, 
ruled  that  Corrigan  not  only  had 
exceeded  his  authority  but  that 
“some  very  serious  constitu¬ 
tional  rights  had  been  raised” 
by  the  prosecutor’s  action. 

He  said  the  matter  would  be 
discussed  at  the  next  meeting 
of  the  15  Common  Pleas  Court 
judges. 

“Newspapers  fulfill  a  very 
useful  function  as  guardians  of 
the  public  welfare,”  said  Judge 
Silbert.  “God  knows  what  would 
happen  in  some  places  if  we 
didn’t  have  them  as  our  guard¬ 
ians.” 

Milam  was  convicted  18 
months  ago  on  a  first-degree 
murder  charge,  but  a  court- 
appointed  lawyer  won  a  new 
trial.  The  Court  of  Appeals 
ruled  the  original  conviction  was 
not  substantiated  by  sufficient 
evidence. 


Mental  Illness  Federal  Law 


Help  Recognized 


CRUSADER — Earl  E.  Asbury,  edi¬ 
tor  of  the  Bent  County  Democrat 
at  Las  Animas,  Colo.,  holds  the 
community  service  trophy  awarded 
by  the  University  of  Colorado  to 
his  paper  for  leading  a  campaign 
for  creation  of  a  permanent  pool 
at  the  John  Martin  dam.  In  1955 
Mr.  Asbury  won  the  Crosman  edi¬ 
torial  award. 


Buffalo,  N.  Y. 

More  than  250  mental-hospital 
officials  proclaimed  the  nation’s 
newspapers  a  help.  The  vote 
Oct.  22  at  the  Mental  Hospital 
Institute  here  was  practically 
unanimous.  Only  three  officials 
raised  their  hands  to  declare  the 
Fourth  Estate  a  deterrent  in 
the  battle  against  mental  illness. 

The  victory  for  the  press  oc¬ 
curred  during  a  special  program 
on  mental  hospitals  and  the 
press,  headed  by  a  panel  of  three 
psychiatrists  and  three  news¬ 
paper  people.  The  press  repre¬ 
sentatives  were  Miss  Emma 
Harrison,  .Vcic  York  Times; 
Allen  Scheonfield,  Detroit  News; 
and  Earl  Ubell,  New  York  Her¬ 
ald  Tribune. 

A  handful  of  hospital  officials 
protested  the  interest  of  the 


Explained 


“No  Pictures,  Please!”  is  the 
title  of  a  new  20-page  booklet 
written  and  published  by  a  re¬ 
tired  official  of  the  United  States 
Secret  Service. 

The  booklet  succinctly  ex¬ 
plains  Federal  laws  about  mak¬ 
ing  photographs,  drawings  or 
other  illustrations  of  money,  im¬ 
migration  permits,  citizenship 
papers,  official  insignia,  postage 
stamps,  revenue  stamps.  Na¬ 
tional  Defense  documents,  na¬ 
turalization  certificates,  sea¬ 
men’s  papers,  and  other  docu¬ 
ments  protected  by  Federal  law. 

Federal  laws  governing  pic¬ 
tures  of  currency  and  stamps 
were  liberalized  in  1958  and  lat- 


press  in  the  sensational  rather  amendments  are  explained. 

rvd 4- o  1  M rvl in mi  i  i  i  >  * 


Canhan  Would  Aid 
Blighted  Countries 


Ann  Arbor,  Mich. 

Keeping  America  competitive 
on  the  world  market  and  helping 
the  developed  blight  spots  on  the 
globe  should  be  two  objectives 
of  U.  S.  economic  growth,  Erwin 
D.  Canhan  told  the  annual  meet¬ 
ing  of  the  University  Press  Club 
of  Michigan  here  Oct.  17. 

Mr.  Canhan,  who  is  president 
of  the  U.  S.  Chamber  of  Com¬ 
merce  and  editor  of  the  Chris¬ 
tian  Science  Monitor,  said:  “We 
cannot  continue  to  exist  a  man¬ 
sion  in  the  midst  of  a  slum.” 


than  the  educational,  “angling’ 
of  stories  and  use  of  the  word 
“insane.” 

The  newspaper  people  advised 
them  “to  be  frank”  with  re¬ 
porters  they  could  ti-ust  but,  if 
in  any  doubt  about  a  reporter’s 
integrity,  to  communicate  infor¬ 
mation  only  in  the  presence  of 
a  witness. 

“Not  evei*y  reporter  is  an 
angel,  just  as  every  superintend- 


The  booklet  represents  a  col¬ 
lection  of  legal  “don’ts”  for  ad¬ 
vertisers,  artists,  illustrators, 
photographers,  photostat  oper¬ 
ators,  printers,  publishers,  and 
others  in  the  graphic  arts  field. 

Copies  of  the  booklet  are 
available  only  from  the  author 
and  publisher,  Harry  E.  Neal, 
5616  Marengo  Road,  Washing¬ 
ton  16,  D.  C.  ($1.50  postpaid). 


ent  is  not  one  either,”  Mr.  Ubell 
asserteri.  “There  are  reporters  w  . 

as  well  as  hosnital  administra-  AntegrrallOU  Stones 


tors  who  will  be  ‘destnictive’  to 
advance  their  own  careers.” 


Cited  in  Libel  Suit 


Aufbau  Celebrates 
25th  Anniversary 


The  University  Press  Club 
elected  Arthur  Gallagher,  edi¬ 
tor  of  the  Ann  Arbor  News, 
new  president  to  succeed  Mere¬ 
dith  Clark,  publisher  of  the 
Vicksburg  Commercial. 


United  Press 
International 

NEWSPICTURES 
T#ll  the  Story 


KEEP  LOOKING 
TO  GOSS... 


where  better 
presses  are 
always  being 
designed  and  built 


Celebration  of  the  25th  year 
of  Aufbau  begins  Nov.  8  with 
a  meeting  planned  for  3,000  per¬ 
sons  at  Hunter  College  audi¬ 
torium  with  prominent  political 
speakers  and  Metropolitan 
Opera  stars  sharing  the  stage. 

At  an  anniversary  dinner  Nov. 
15  on  the  Starlight  Roof  of  the 
Waldorf-Astoria,  Aufbau’s 
Franklin  D.  Roosevelt  Awards 
will  be  presented  to  Senator 
Jacob  Javits  (R.-N.  Y.),  a  mem¬ 
ber  of  Aufbau’s  advisory  board ; 
Dr.  Nahum  Goldman,  president 
of  the  World  Jewish  Congress, 
and  to  Mrs.  Eleanor  Roosevelt, 
for  their  leadership  in  helping 
refugees  from  Nazi  Europe  re¬ 
build  their  lives.  The  award  win¬ 
ners  and  Mayor  Robert  F. 


Providencf.,  R.  I. 

A  $750,000  libel  suit  has  been 
filed  in  U.  S.  District  Court  here 
against  the  Providence  Journal 
Co.  by  a  Baltimore,  Md.,  man 
who  bases  his  action  on  three 
articles  published  in  1958  at  the 
time  of  the  integration  violence 
in  Georgia. 

Harold  Noel  Arrowsmith  Jr. 
complained  that  in  a  United 
Press  International  stor>’  pub¬ 
lished  Oct.  15,  1958,  and  two 
subsequent  articles  by  a  Provi 
dence  Journal-Bulletin  reporter 
written  from  Atlanta,  the 
stories  intended  to  identify  him 
with  “facist  fringe  groups  in 
the  United  States”  and  link  him 
with  the  terrorist  bombing  of 
a  Jewish  synagogue. 


Spwial  for  Mill 

Rock  Hill,  S.  C. 
A  108-page  special  edition  of 


Wagner  of  New  York  will  be  the  Rock  Hill  Evening  Herald 
speakers.  marked  what  was  to  be  the 

Aufbau  has  grown  from  a  formal  dedication  of  the  $3& 
monthly  club  sheet  into  a  world  000,000  Bowaters  sulphate  mill 
weekly  with  an  ABC  circulation  near  here  recently.  Dedication 
of  30,200  in  83  countries.  An  ceremonies  were  canceled  be 
average  issue  is  36  pages.  It  is  cause  of  a  strike  by  mill 
read  by  many  world  leaders.  workers. 
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Weeks  Heads  Unwelcome 


Herald  Trib 

Washington 
Attendance  of  newspaper 
J-J  Wl.  vF  IJC  women  at  the  National  Press 

Club  luncheon  for  Nikita 
Willet  Weeks  Jr.,  director  of  Khrushchev  marked  their  first 
the  European  Edition  of  the  admission  to  those  news-laden 
New  York  Herald  Tribune,  was  sessions,  and  it  may  be  their 
elected  president  and  general  last. 

manager  of  the  European  edi-  In  his  monthly  report  to  the 
tion  at  a  meeting  of  its  board  NPC  membership.  President 
of  directors  last  week.  William  H.  Lawrence  (New 

Mr.  Weeks  succeeds  Howard  York  Times)  made  these  com- 
D.  Brundage  w’ho,  temporarily,  mpots:  In  retrospect,  it  was  un¬ 
became  president  of  both  the  ^  agree  to  cooperate  with 

Herald  Tribune  and  the  Euro-  Women  s  National  Press 

pean  Edition  last  year  after  Club  and  Overseas  Writers. 

John  Hay  Whitney  assumed  con-  There  was  no  cooperation  from 
trol  of  the  newspapers.  Mr.  them,  and  the  women  never 

Brundage  has  returned  to  his  ceased  complaining  froni  the  or- 
partnership  in  J.  H.  Whitney  invitation  to  the  final 

&  Co.  gavel. 

.  “Women  without  accreditation 

In  another  action,  the  direc-  ,  ^  „  _ .  „„„„ 

.  -  were  so  anxious  to  come  that 

.  Euro^an  Edition  ^ 

emmental,  political  influence  to 
^  M.  White  II,  president  and  decisions  of  a  free  Press 

editor  of  the  Herald  Tribune  ^lub  and  move  the  luncheon 
succeeding  Mr.  Brundage  m  that  elsewhere.  Of  course  they  failed, 
capacity.  because  the  government  officials 


In  Press  Club 


capacity.  ^  because  the  government  officials 

Andre  Bing,  administrative  they  approached  were  not  silly 
assistant  to  Mr.  Weeks,  was  enough  to  try,  and  your  officers 
named  assistant  general  man-  were  not  likely  to  have  been  in- 
ager  of  the  European  Edition,  fluenced  in  any  event. 
Previously  technical  superin-  “It  is  an  experiment  that  is 
tendent  of  the  Paris  evening  not  likely  to  be  repeated  in  this 
newspaper  U Intransigeant,  Mr.  Club  for  many  years  to  come, 
Bing  joined  the  staff  of  the  if  ever.  And  I’ll  support  the 
European  Edition  in  1949.  ‘never’  boys.” 

Before  becoming  director  of  • 

the  European  Edition  in  Decern-  c.  i* 

her,  19.55,  Mr.  Weeks  was  man-  Reporter  Studies 
ager  of  the  Herald  Tribune  Syn-  Juvenile  Decency 
dicate  and  News  Service  for  PhiLadelphia 

more  than  five  years.  He  at-  -The  Good  Teens,”  a  series 
tended  Lehigh  University  and  ..^paiincr  the  bricrht  of  the 


ager  of  the  Herald  Tribune  Syn-  Juvenile  Decency 
dicate  and  News  Service  for  PhiLadelphia 

more  than  five  years.  He  at-  -The  Good  Teens,”  a  series 
tended  Lehigh  University  and  j-evealing  the  bright  side  of  the 
worked  as  roporter  for  news-  teen-age  picture,  appeared  in 
pa^.rs  in  Hackensack.  N.  J.,  the  Philadelphia  Evening  and 
and  Jersey  City  before  joining  Sunday  Bulletin  last  week, 
the  Herald  Tribune  in  1947.  ^he  series  was  written  by 

Mr.  Weeks  is  a  vicepresident  Adrian  Lee  following  weeks  of 
of  the  .\merican  Club  of  Paris,  observation  and  a  study  of  the 
and  a  director  of  the  American  achievements,  the  hobbies,  the 
ChamlHM-  of  Commerce  in  hopes  and  ambitions  of  teen 
r  ranee.  agers  who  never  get  into  trou- 


ChamlHM-  of  Commerce  in  hopes  and  ambitions  of  teen 
r  ranee.  agers  who  never  get  into  trou- 

The  European  Edition  of  the  ble.  Mr.  I^ee  interviewed  teen 
Herald  Tribune  w'as  established  agers  in  their  schools,  clubs  and 
as  the  Paris  Herald  in  1887  by  their  homes. 

James  Gordon  Bennett  Jr.  It  is  ^ 

sold  in  2.3  countries.  It  delivers 

113  copies  of  its  70,000  daily  to  Kcport  OU  Cauccr 
the  Soviet  Union.  Log  Angeu:s 

•  Los  Angeles  Times  readers 

rv  f  ^  o  are  being  given  information  on 

IJctciHlanl  Sues  cancer  research  through  the 

Minneapolis  painstaking  efforts  of  Harry 
One  of  three  men  charged  in  Nelson,  medical  editor,  who  in- 
a  murder  plot  to  collect  a  real  terviewed  approximately  50 
estate  man’s  insurance  has  filed  scientists  at  Southern  California 
a  liliel  suit  against  the  Minne-  research  centers.  The  series  con- 
apolis  Star  and  Tribune  Co.  sLsted  of  16  articles.  Tips  of  ob- 
William  Hancox,  44,  who  is  scure  but  important  research 
awaiting  trial,  seeks  $30,000  projects  continued  to  come  to 
damages  on  the  basis  of  stories  him  from  readers  and  from  ear- 
and  hi  adlines.  Her  contacts. 
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Want  to 
brush  up 
on  newspaper 
color  news? 


WATCH  FOR 
EDITOR  &  PUBLISHER'S 
COMPREHENSIVE  COVERAGE 
OF  THE  MID-AMERICA  j 

COLOR  CONFERENCE  I 


Newspaper  people  who  print  color 
and  benefit  from  color  linage,  ad¬ 
vertisers  who  run  color  and  agen¬ 
cies  that  prepare  and  buy  it,  manu¬ 
facturers  and  suppliers  of  color 
equipment  and  inks,  will  gather 
at  Chicago’s  Sheraton  Hotel  on 
November  17  for  the  Mid-America 
Color  Conference.  All  share  a  com¬ 
mon  interest,  COLOR.  Editor  & 
Publisher  will  be  there,  too.  E&P 
will  report  the  proceedings  and 
bring  them  to  its  readers  on  news¬ 
papers,  among  advertisers  and 
agencies,  and  to  newspaper  sup¬ 
pliers  and  equipment  people. 

If  you  want  to  find  out  what  hap¬ 
pened  at  the  conference,  read 
E&P’s  November  21  issue. 

If  you  have  a  message  concerning 
your  interest  in  color,  w’hether  you 
publish  it,  or  sell  the  makin’s  .  .  . 
tell  your  story  to  the  color-con¬ 
scious  readership  of  .  .  . 


Editor  &  Publisher 

Watch  for  Nov.  21st  issue! 
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CL.4SS1F1ED  CLINIC 

Newspaper  Ads  Best 
For  Hiring  Engineers 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


While  the  quest  for  engineers 
and  highly  specialized  scientific 
pei'sonnel  continues  at  a  feverish 
pace,  company  recruitei-s  will  re¬ 
ceive  a  green  light  for  the  con¬ 
tinuation  of  their  practice  of 
making  their  major  advertising 
effort  in  newspapei*s  from  of  all 
places — a  magazine. 

The  November  2nd  issue  of 
Product  Engineering,  a  McGraw 
Hill  publication,  will  feature  the 
conclusions  reached  in  an  ex¬ 
tensive  survey  by  that  publica¬ 
tion. 

“Firms  in  the  East,”  the 
magazine  finds,  “find  newspaper 
advertising  especially  effective.” 
Persistent  advertising  in  news¬ 
papers  keeps  the  company  in 
mind  and  creates  an  image,  so 
that  when  an  engineer  is  ready 
to  make  a  change,  the  company 
will  come  to  mind. 

Large  and  small  companies, 
nation-wide,  that  hire  engineers 
— as  well  as  placement  facilities 
of  engineering  societies,  engi¬ 
neering  consultants,  and  others 
were  questioned  by  the  maga¬ 
zine,  in  an  effort  to  pin  down 
widely  circulated  reports  of  a 
chaotic  situation  in  regard  to 
engineers. 

Specific  Job  Facts 

Because  only  one  engineer  in 
10  will  change  jobs  next  year 
(there  are  virtually  no  unem¬ 
ployed  engineers)  advertisers 
are  advised  to  carefully  note 
the  factors  that  will  attract  en¬ 
gineers.  Instead  of  talking  in 
glowing,  but  vague  terms,  the 
article  suggests,  specific  facts  be 
given:  job  description,  commu¬ 


nity  facilities,  schools,  etc.  A 
better  working  atmosphere  and 
a  more  challenging  assignment, 
it  says,  will  probably  hold  more 
allure  for  the  prospective  em¬ 
ployee  than  a  phenomenal  in¬ 
crease  in  salary  or  pie-in-the- 
sky  promises. 

More  Help  Wanted 

Proof  that  newspapers  are 
getting  the  lion’s  share  of  this 
business  may  be  gleaned  from 
the  current  B.  K.  Davis  Help 
Wanted  Trend  Report  which  re¬ 
veals  that  the  classified  columns 
of  the  leading  newspapers  car¬ 
ried  more  Help  Wanted  ads  in 
September  than  in  any  other 
month  since  October  1956.  Many 
of  these  ads  were  in  the  area 
of  engineering  and  technical 
help.  The  aggregate  ad  count  of 
981,455  in  the  114  newspapers 
surveyed  represent  a  gain  of 
41%  over  the  corresponding 
month  last  year. 

Despite  this  gain  in  help 
wanted  advertising.  Trend’s  sur¬ 
vey  disclosed  that  some  news¬ 
papers  are  now  definitely  feeling 
the  effects  of  the  three-month- 
old  steel  strike.  Newspapers  in 
Birmingham,  Gary,  Scranton, 
Baltimore,  Saginaw  and  Utica 
showed  losses  in  help  adver¬ 
tising  ranging  from  one  to  nine¬ 
teen  percent.  Other  cities  with 
small  gains — but  showing  defin¬ 
ite  downward  trends — included 
the  steel  toA^ms  of  Pittsburgh 
and  YoungstoAvn  as  well  as  other 
smaller  labor  markets  in  Penn¬ 
sylvania,  Ohio,  Indiana  and 
Michigan. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 


specialists  In  the  design  of 
newspaper  and  similar  type  plants 


s 


Cwndtn  Couritr  Port 
Philadtlpliia  Daily  Newt 
Paitaie  Horald  Newt 
W.  B.  Saundert 


Trenton  Timet 
Brittol  Daily  Courier 
New  Brunswick  Home  Newt 
Emteo 


PHILABELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7,  RiUenhouto  G-98B2 


RESULTS 

Fantastic  results  produced  by 
classifieds  continue  to  thrill  even 
the  professional  practitioners.  A 
striking  example  of  this  phe¬ 
nomenon  comes  from  F.  Dryden 
Moore,  CAM,  Santa  Romi 
(Calif.)  Press  Democrat,  who 
recently  put  a  gal  on  the  phone 
to  call,  at  random  50  advertisers 
to  ask  how  they  made  out  with 
their  classified  ads  in  his  news¬ 
paper.  The  results  of  this  casual 
survey  were  published  in  a  half¬ 
page  promotion  ad: 

50  advertisers  were  spot- 
checked  to  test  results. 

37  sold — 7.4  out  of  evei-y  10. 

49  had  response — the  doorbell 
or  telephone  rang.  This  means 
that 

98%  of  these  50  advertisers 
had  calls  from  people  ready  to 
buy. 

494  total  calls  were  received — 
an  average  of  9.88  calls  for  every 
advertiser. 

$21,574.00  worth  of  merchan¬ 
dise  was  SOLD  through  these 
ads. 

$583.08  was  the  AVERAGE 
amount  sold  by  each  of  the  37 
sellers. 

*  *  * 

REJECTION  SLIP 

In  nine  months  this  year, 
CAM  Guy  R.  Daniel  reports,  the 
San  Francisco  Examiner  re¬ 
jected  classified  ads  in  the 
amount  of  $5,880.  He  gives  ad¬ 
vertisers  a  monthly  bill  of  par¬ 
ticulars,  such  as  this  one  for 
August: 


Clasnified  Display 
Maiiiager  Named 

John  H.  Glass,  advertising 
manager  of  the  New  York  Newt, 
has  announced  the  appointment 
of  Roy  D.  Duckworth  Jr.  as 
classified  display  advertising 
manager  to  succeed  the  late 
Richard  S.  Tincher. 

Mr.  Duckworth  started  his 
News  career  in  January  1939 
and  became  a  member  of  the 
classified  staff,  March  1940. 
From  1942-46  he  served  as  a 
Lieutenant  in  the  U.  S.  Navy 
aboard  an  Attack  Tran.sport. 
Returaing  to  the  News,  Janu¬ 
ary  1946,  he  joined  the  national 
advertising  staff. 

Mr.  Glass  also  announced  the 
opening  of  a  Philadelphia  office 
of  the  advertising  department  of 
the  News.  Paul  E.  Eberhardt 
Jr.,  a  member  of  the  News  ad¬ 
vertising  staff  since  February, 
1952,  will  represent  the  News. 

Ray  Dowd,  who  in  recent 
years  represented  the  News  in 
the  Philadelphia  area,  has  re¬ 
turned  to  the  New  York  office 
to  take  over  National  accounts 
formerly  handled  by  Mr.  Duck¬ 
worth. 

• 

New  Car  Market  Grows 
At  Rate  of  2.8% 

The  market  for  new  cars  will 
continue  to  gi-ow  at  an  average 
annual  rate  of  2.8%,  a  Ford 
Motor  Company  market  re- 
.searcher  said  this  week. _ 

Amount 

exact  product  sold  in  a 

$  67.4f 


Reason  for  Rejection 


Advertisers  would  not  state  the 

helpwanted  sales  ad  . 

Help  Wanted  advertising  would  not  name  the  specific 

product  to  be  sold .  $  31.12 

Advertisement  from  a  school  with  record  of  complaints  $  22.24 

Advertiser  offered  an  unproven  reduction  plan .  $  54.46 

Help  wanted  adverti.sement  placed  by  an  employment 

agency  with  no  license  .  $204.80 

Wording  by  advertiser  could  lead  to  an  immoral  offer  ...  $  5.00 

Advertiser  offered  an  unproven  way  to  cure  alcoholism 

and  smoking .  $  23.34 

Help  wanted  advertiser  had  no  specific  job  to  offer .  $  4.53 

Help  wanted  advertiser  would  not  state  exact  nature 

of  the  job  offered .  $  21.76 

Advertiser  offered  method  of  beating  gambling  tables 
and  slot  machines  .  $  23.34 


TOTAL  .  $458.07 


Too  late  to  classify:  Felix 
Scapellati,  CAM  of  the  Perth 
Amboy  (N.  J.)  Evening  News, 
is  proud  of  the  fact  that  among 
other  honors  carried  off  by  his 
newspaper  in  the  recent  Better 
Newspaper  Contest  sponsored  by 
the  New  Jersey  Press  Institute 
for  newspapers  with  circulations 
between  20,000  and  40,000  was 
a  first  place  award  for  best  clas¬ 
sified  advertising  make-up  .  .  , 
the  San  Diego  (Calif.)  Union, 
on  October  16th,  rang  up  the 
charge  for  its  millionth  want 
ad  of  ’59 — a  month  earlier  than 
any  previous  year.  The  paper 


estimates  that  it  has  carried  2 
want  ads  for  every  man,  woman 
and  child  in  San  Diego  thus  far 
this  year  .  .  .  After  scoring  the 
greatest  September  in  its  history 
with  1,169,131  lines  and  128,660 
ads,  Minneapolis  Star  and  Trib¬ 
une  classified  advertising  is 
showing  a  16%  gain  in  linage 
and  10%%  gain  in  ad  count 
over  the  first  nine  months  of 
1958,  according  to  Warren 
Perry,  CAM.  The  nine-month 
totals  are  9,951,085  lin<‘S  and 
1,122,491  ads  —  1,370,955  lin« 
and  106,481  ads  greater  than  the 
same  period  during  1958. 
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WHEN  YOU  TALK  TO  YOUR  READERS  ABOUT  TRAFFIC  SAFETY,  k. .  i.. 

Ilf's  tlif  lll•i\fr  will)  lilam<‘>  Ini'  far  lor  f\frv  affithnil  ami  narrow  f>fa[if. 

I^>t  v<‘ai.  a'  in  f\fi\  \fur.  an  ovorwliflinin^  inajoritv  ol  \flnflf>  in  ai- 
fiil<-nls  wfic  in  liood  fomlilioii  lifloif  llif  affidfiit'  lia|i|if iifil.  I  In  sf  fra>lif> 
wfif  not  llif  lanll  ol  tin-  lirakfs  or  llif  li'ilils  or  llif  slffrin"  wliffl.  I  lif \ 
wfia*  tl)f  lanll  ol  llif  ilrixfi'. 

(laiflul  inainlfnaiiff  is  iin|)ortanl.  ol  fonr>f.  Hiil  rf^anllf>'  ol  llo  ir 
fomlition.  fail'  inn>t  lif  iimlfr  faiflul  fonlrol.  \utoi'  aif  not  iffklf". 
llionf;htlf>>.  or  inallfiilixf.  I)rivfr>  aif. 

AffidenI  |)rf\fiilion  liffiiiis — and  fiids  — wiili  drixfi-. 

l  lif  l'ia\flfi>  Insnraiift*  ('oin|Mnifi'  llartlord.  (ioniifftifnl 
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in  memory  of 


the  man  who  dared  defy 
a  despot  by  printing  the  truth 

who  ivas  arrested  and  tried 
for  ^seditious  libeV 

whose  jury  recognized  the 
principle  of  freedom  at  stake, 
and  returned  the  verdict: 

‘'Not  Guilty” 

His  triuynph  in  1731^  stands 
as  a  cornerstone  of  the 
fourth  estate— and  as  an 
inspiration  to  those  who  value 
this  hard-won  freedom. 


VISIT  THE  ZENGER  MEMORIAL  in  the  Federal  Hall 
Memorial  of  New  York  City’s  Sub-Treasury  Build¬ 
ing.  You’ll  see  copies  of  Zenger’s  newspaper,  the 
New- York  Weekly  Journal,  a  model  of  his  press 
and  original  documents  and  correspondence  relat¬ 
ing  to  the  trial. 

The  Zenger  Memorial  is  open  daily-Monday  thru 
Friday,  10  A.M.  to  4  P.M.,  closed  Sunday  and  holi¬ 
days.  Admission  is  free.  Entrance:  Old  Sub- 
Treasury  Building,  1.")  Pine  Street,  corner  of 
Nassau.  Take  anv  subway  to  Wall  Street  station. 


|iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiii  EDITORIAL  W  ORKSHOP  iiiniiiwi 

I  By  Roy  H.  Copperud  | 

I  Missing  Links  | 

J  Modifying  phrases  that  contain  present  participle 
I  often  become  .structural  atrocities  in  the  hands  of  in 
B  expert  writers.  There  can  be  no  gap  between  the  tim< 

S  of  such  a  phrase  and  that  of  the  main  part  of  the 
I  sentence.  The  timing  must  be  either  that  of  a  connected 
I  sequence,  or  simultaneous: 

M  “Going  to  the  door,  he  turned  the  key’’  (connected 
I  sequence) 

1  “Laughing  gaily,  she  turned  to  go”  (simultaneous 
M  occurience) 

B  If  there  is  an  inteival  between  what  happens  in  the 
1  participial  phrase  and  what  happens  in  the  main  part 

E  of  the  sentence,  a  pant  (rather  than  a  present)  parti- 

B  ciple  should  be  used,  or  some  other  change  should  be  made. 

S  “Joseph  Doakes  is  a  graduate  of  Columbia,  receivbiu 
g  his  degree  in  1958.”  This  is  inept  for  “haviny  receiveil 

I  his  degree  in  1958.”  The  linkage  of  events  is  not  clo.se 

B  enough  here  for  the  present  participle  to  fit  happily. 

S  Recasting  to  “who  received  his  degree  in  1958”  is,  of 

1  course,  another  solution. 

I  “The  mother  said  her  daughter  fell  out  of  the  car, 

1  apparently  opening  the  door  when  no  one  was  looking.” 

S  Here,  similarly,  itaving  opened  is  required  to  indicate 
I  the  sequence,  and  perhaps  even  the  agent. 

S  “Eriksson  has  been  a  resident  of  the  city  for  15  years, 

B  coming  here  during  the  war  as  a  naval  architect.” 

1  having  come. 

I  “He  has  been  in  the  service  since  1927,  starting  as  a 
S  clerk.”  having  started. 

1  Sometimes  a  participial  phrase  inadvisedly  subordi- 
I  nates  an  idea  that  is  of  equal  rank  with  the  main  i)art 
B  of  the  sentence. 

B  “The  Van  Gilders  were  married  on  Chiistmas  Day, 

E  1907,  in  Anabel,  Mo.,  moving  to  the  West  Coast  shortly 
1  aftei’wards.”  This  would  be  improved  by  being  put  “ami 
1  moved  to  the  W’est  Coast.  .  .”  A  phrase  containing  a 
S  present  participle  cannot  be  used  to  convey  a  time  after 
I  and  separate  from  that  of  the  main  clause. 
m  “By  1918  he  was  president,  moving  up  to  the  chair- 
I  manship  in  19-10.”  Same  trouble:  “and  he  moved  up 
E  to  .  .  .” 

I  “Miss  Jones  began  her  studies  at  the  college  in  Sejjtem- 
E  her,  1953,  receiving  her  degree  last  June.”  “and  received 
1  her  degree.  .  .” 

a  “This  is  one  of  the  most  sensational  of  the  many 
S  revelations  coming  from  behind  the  Iron  Curtain  in 
3  many  years.”  Better:  “that  have  come.  .  .” 

I  Lo,  the  Poor  Passive 

g  The  use  of  the  passive  voice  (“The  door  was  opened” 

=  rather  than  “Someone  opened  the  door”)  is  a  favorite 
=  object  of  excoriation  in  style  manuals,  usually  without 
j  qualification  or  explanation.  Sweeping  indictments  of 
I  this  kind  are  meaningless,  but  they  are  characteristic, 

E  nevertheless,  of  the  vaporings  of  self-appointed  styb‘- 
E  masters,  especially  on  newspapers. 

B  It  is  sometimes  said  that  the  passive  is  undesirable 
E  in  description  or  narration.  The  real  issue  is  whether 
B  the  subject  brought  into  prominence  by  use  of  the 
1  passive  voice  is  of  any  consequence.  “'The  door  was 
B  closed  quietly”  and  “The  issue  was  discussed  for  an 
E  hour”  are  hardly  objectionable  if  the  closer  of  the  dour 
E  and  the  discussers  of  the  issue  are  of  no  moment,  or 
E  already  identified. 

E  As  a  device  for  varying  sentence  structure,  however, 

E  the  passive  is  both  objectionable  and  conspicuous.  In 
I  the  course  of  a  biographical  sketch,  “Further  education 
I  was  receive<l  at  Brown  University”  is  absurd  becau  ;e 
B  it  places  an  unexplainable  emphasi.s  on  further  edur  t- 
1  tion.  “France  and  Germany  were  visited  next”  ilhis- 
I  trates  the  same  thing. 
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Chicago 

A  proposal  to  change  the  bulk 
sale  rule  of  the  Audit  Bureau  of 
Circulations  was  withdrawn  in 
favor  of  a  substitute  motion 
calling  for  an  intense  study  of 
the  present  l  ule  as  to  its  intent 
and  meaning,  which  was  ap¬ 
proved  by  a  proxy  vote  of  390 
to  212 at  the  newspaper  di¬ 
visional  meeting  of  ABC  here 
last  week. 

H.  Galt  Braxton,  Kin,<iton 
(N.  C.)  Daily  Free  Presn,  in¬ 
troduced  the  original  proposal 
calling  for  an  amendment  to 
the  present  ABC  bulk  sale  rule 
so  as  to  qualify  as  paid  circula¬ 
tion  all  copies  sold  through 
regular  distribution  channels  to 
hotels,  apartment  buildings,  mo¬ 
tels,  motor  courts,  hospitals,  con¬ 
valescent  homes,  railroads  for 
club  or  dining  cars,  or  airlines, 
and  paid  for  by  the  owners  or 
operators  at  not  less  than  the 
established  wholesale  rates  for 
dealers  or  carriers  in  the  com¬ 
munity  and  where  such  copies 
are  sold  or  distributed  to  or 
made  available  to  patrons  in 
connection  with  other  services 
included  in  rates. 

VrmiMl  willi  Proxies 

Mr.  Braxton  came  armed  with 
proxies  and  letters  from  South¬ 
ern  i)ublishers  anxious  to  see 
the  present  iiile  changer!. 

When  Mr.  Braxton  .seemed 
about  to  lose  his  initial  skirmi.sh 
for  lack  of  a  second  to  his 
original  motion,  R.  Earle  Greg¬ 
ory,  (Ireenville  (S.  C.)  Xeivu 
and  Piedmont  circulation  man¬ 
ager,  offei-ed  a  substitute  to  the 
original  proposal. 

M  r.  G  regory,  who  later  agreed 
with  other  circulation  managers 
present  that  a  change  in  the 
present  bulk  inile  might  open 
the  door  to  “buying  of  circula¬ 
tion,"  explained  that  he  was 
supporting  Mr.  Braxton  upon 
instnictions  from  his  publisher. 

Mr.  Gregory’s  substitute  mo¬ 
tion,  which  Mr.  Braxton  ac¬ 
cepted  in  lieu  of  his  original 
proposal,  called  for  “an  intense 
study  into  the  phra.seology  of 
t^he  bulk  rule,  the  meaning  be¬ 
hind  the  bulk  rule,  and  to  come 
up  with  a  recommendation  for 
a  change  or  a  recommendation 
for  an  intense  educational  pro¬ 
gram  to  be  conducted  among  cir¬ 
culation  managers  and  publi.sh- 


ers  as  to  the  intent  of  the  pres¬ 
ent  rule.” 

McFelridge  in  ()pp«>silion 

L.  \V\  McFetridge,  Tuha 
(Okla.)  World  and  Tribune, 
spoke  in  opposition  to  the  origi¬ 
nal  proposal,  asserting  the  sub¬ 
ject  of  bulk  sales  is  as  old  as 
the  ABC. 

“I  must  admit  that  in  my 
youth  as  an  inexperienced  cir¬ 
culation  manager  I  joined  with 
a  number  of  circulation  man¬ 
agers  in  an  effort  to  do  some¬ 
thing  about  the  bulk  sales  rule 
as  it  then  related  to  hotels,” 
said  Mr.  McFetridge.  “Mr. 
Braxton’s  approach  is  too 
broad.  It  would  open  the  door 
to  practices  which  we  don’t  ap¬ 
prove  because  they  are  contrary 
to  ABC  principles,  namely,  that 
the  recipient  of  the  paper  must 
pay  at  least  50%  of  the  estab¬ 
lished  price.  To  deviate,  you  de- 
■stroy  the  principles  of  ABC  and 
the  concept  of  paid  circulation.” 

Mr.  McFetridge  said  the 
ICMA  l)oard  had  considered  the 
Braxton  projwsal  and  was  nega¬ 
tive  to  the  proposition. 

.Appeals  l<»  CJiair 

The  original  vote  by  show  of 
hands  indicated  25  in  favor  of 
the  substitute  motion,  intro¬ 
duced  by  Mr.  Gregory  and  sup- 
porte<l  by  Mr.  Braxton,  with  29 
voting  against  it.  Mr.  Braxton, 
however,  appealed  to  the  chair 
that  he  should  have  a  right  to 
exercise  the  proxy  votes  he  had 
obtained  in  advance.  A  motion 
to  reconsider  was  introduced  by 
Buell  W.  Hudson,  Woonsorket 
(R.  I.)  Call,  and  the  resulting 
proxy  vote  showed  the  substi¬ 
tute  motion  had  canned. 

As  a  result,  C.  K.  .Jefferson, 
Des  Moineit  (Iowa)  Register 
and  Tribune,  moved  to  amend 
the  substitute  motion  by  adding 
it  was  the  desire  of  the  news¬ 
paper  division  that  study  of  the 
proposal  be  made  by  the  daily 
newspaper  directors  of  the  ABC 
board.  The  motion  carried. 

Earlier,  and  during  the  time 
when  the  proxy  votes  were  be¬ 
ing  counted,  newspaper  division 
members  engaged  in  an  “evan¬ 
gel  i.stic”  .session  on  the  impor¬ 
tance  of  getting  more  favorable 
acceptance  by  national  adv'ertis- 
ers  of  the  newspaper  as  a  pri¬ 


mary  advertising  medium. 

•  k»o|KT  Take.*.  Exception 

James  Cooper,  John  Budd  Co., 
opened  the  discussion  by  taking 
exception  to  a  chart  included 
in  the  talk  given  by  J.  Davis 
Danforth,  executive  vicepresi¬ 
dent,  Batten,  Barton,  Durstine 
&  Osboin,  at  the  opening  ses¬ 
sion. 

Mr.  Danforth  showed  a  pie 
chart,  according  to  Sindlinger, 
indicating  how  Americans  spent 
their  leisure  time  during  a  full 
week  in  April,  1959.  The  slide, 
accoiding  to  Mr.  Cooper,  showed 
that  people  looked  at  television 
four  times  as  much  as  they 
lead  newspapers.  Mr.  Cooper 
was  not  inclined  to  accept  this 
conclusion,  urging  newspapers 
to  refute  such  claims. 

Otto  S  i  1  h  a,  Minneapolis 
(Minn.)  Star  and  Tribune,  said 
that  actually  there  was  a  strong 
testimonial  for  newspapers  in 
Mr.  Danfoidh’s  talk.  The  latter 
had  said  that  newspapers  “have 
been  and  are  still  today  the 
basic  local  channel  for  reaching 
millions  of  people  quickly  and 
dependably.  There  has  been  lit¬ 
tle  success  on  the  part  of  other 
media  to  replace  newspapers  as 
the  major  advertising  medium 
for  local  retailers.” 

Newspapers  Strong  IxM-ally 

“No  media  can  ever  replace 
a  strong  local  newspaper  be¬ 
cause  it  is  truly  a  living  thing 
for  the  community,”  continued 
Mr.  Danforth.  “It  speaks  for  the 
people  in  a  community  and  it 
carries  the  advertising  of  the 
local  retail  merchant  and  for 
the  nationally  adverti.sed  brands 
sold  through  those  retailers.  .  .  . 
Within  the  framework  of  all 
media  available  today,  there 
doesn’t  seem  to  be  as  great  an 
appreciation  of  newspapers  as 
a  medium  by  national  advertis¬ 
ers.  For  example,  isn’t  it  gen¬ 
erally  ti-ue  that  newspapers  are 
almost  invariably  used  for  new 
product  introductions  and  in 
large  space  too?  But  what  hap¬ 
pens  to  the  newspaper  after  the 
product  is  in  orbit?  Have  news¬ 
papers  ever  really  done  a  job 
to  prove  a  case  or  continuity? 
What  are  the  relative  values  of 
various  size  ads?  What  about 
position?  What  about  the  reader 
impact  to  color?  What  about 
newspaper  readers  in  general? 

“There  seem  to  be  many  un¬ 
answered  questions  which  news¬ 
paper  reseai-ch  has  not  an¬ 
swered.  Personally,  I  think  it  is 
unfortunate  that  the  Continu¬ 
ing  Study  of  Newspaper  Read¬ 
ing  was  discontinued.  I  know' 
in  our  agency  an  analysis  of 
these  studies  transfei  red  to  IBM 
cards  was  an  invaluable  aid  to 
oui'  media  buyers. 


“It  is  certainly  true  that  there 
are  outstanding  pieces  of  news¬ 
paper  research  available  but 
these  represent  a  minority  of 
papers.  If  it  wei'en’t  for  the 
newspaper  ABC  statements,  we 
would,  frankly,  know  too  little 
about  the  medium.  This  is  the 
only  source  of  continuing  data 
which  has  the  necessai'y  depend¬ 
ability  and  validity  for  us.  .  .  . 
I  wonder  ^  newspapers  might 
be  getting  more  national  adver¬ 
tising  if  they  supplied  more  than 
only  the  required  ABC  data  in 
the  way  of  research.” 

Don  Coleman,  Af’eic  Orleans 
(La.)  T  i  m  e  s-Picayune  and 
States-Item,  agreed  that  new.s- 
papers  have  lagged  in  intelli¬ 
gent  effort  to  present  the  facts 
behind  their  readership. 

Hal  Shugard,  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch,  re- 
newf^d  his  plea  of  two  years  ago 
that  newspapers  have  failed  to 
make  use  of  ABC  figures  and 
symbols  as  a  mark  of  quality 
in  their  promotion  ads.  He 
urged  all  who  ai'e  engaged  in 
.selling  newspaper  advertising 
to  give  more  attention  to  the 
values  of  ABC  as  a  marketing 
tool. 

The  new'spaper  division  re¬ 
nominated  four  directors  w’hose 
terms  expired,  including  E.  R. 
Hatton,  Detroit  (Mich.)  Free 
Press;  Roy  A.  Brown,  San 
Rafael  (Calif.)  Independent- 
Journal;  Lester  A.  Walker,  Fre¬ 
mont  (Neh.)  Guide  &  Tribune; 
and  John  J.  Shinners,  Hartford 
(Wis.)  Times-Press,  represent¬ 
ing  weekly  newspapers. 


ABC  Map  Plan 
Rule  Revised 

Chicago 

The  recently  adopted  optional 
map  plan  for  newspaper  ABC 
reports  was  clarified  and  ex¬ 
panded  by  the  ABC  boanl  of  di¬ 
rectors  at  their  meeting  here 
during  the  45th  annual  conven¬ 
tion. 

The  map  plan,  now  adopted 
by  more  than  3.50  newspaper 
markets,  was  hailed  as  “biggest 
product  development  news”  dur¬ 
ing  the  pa.st  year  by  ABC.  In 
clarifying  the  rule,  the  board 
approv'ed  the  inclusion  of 
county,  town  or  town.ship  bound¬ 
aries,  the  including  of  portions 
of  adjacent  counties,  and  the 
portions  of  state  and  national 
boundaries  where  applicable  and 
warranted. 

A  new  section  also  provides 
that  a  map  page  including  any 
additional  inset  maps  necessary 
for  orientation  or  clarification 
is  to  appear  on  the  inside  cover 
page  of  the  Audit  Report. 
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Dailies  Vote  Study 
Of  ABC  Bulk  Sales 

By  Georjie  Brandenburg 
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PUBLIC  REL4TIONS 


Newspaper 
Helps  Sell 

Sminioff  Vodka,  product  of 
Heublein,  Inc.,  Hartford,  Conn., 
has  become  the  fastest  selling 
major  brand  of  distilled  spirits. 

Some  35%  of  all  vodka  sold 
today  carry  the  SmimofiF  label. 
Ten  years  ago  vodka  didn’t  ap¬ 
pear  on  tabulated  liquor  records. 
Now,  right  on  the  heels  of  gin, 
it  accounts  for  about  eight  per¬ 
cent  of  all  distilled  spirits  con¬ 
sumption. 

Ad  Campaign 

For  all  Heublein  products,  and 
there  are  scores  of  them, 
there  is  an  $8,000,000  annual 
advertising  campaign  and  a  pub¬ 
lic  relations  program  in  excess 
of  $100,000,  according  to  John 
Balch,  public  relations  director. 
The  largest  single  chunk  of  the 
total  paid  advertising  goes  for 
Smirnoff,  around  $3,000,000  a 
year.  It  is  place<l  by  Lawrence 
C.  Gumbinner  Advertising 
Agency,  which  handles  Smirnoff, 
Heublein  cocktails,  and  Bell’s 
Scotch.  Half  of  it  is  in  news¬ 
papers. 

“The  Smirnoff  PR  program 


Publicity 

Smirnoff 

handled  by  Ruder  &  Finn,  is 
based  primarily  on  aggressive 
efforts  to  keep  vodka  in  the 
news,’’  Mr.  Balch  said.  “It  is 
hard  to  conceive  of  any  success¬ 
ful  publicity  campaign  without 
newspapers.  The  day  of  the  free- 
loading  publicity  gimmick  is  al¬ 
most  entirely  a  thing  of  the 
past.  A  successful  newspaper 
publicity  campaign,  or  in  any 
medium,  must  provide  a  service 
to  the  medium. 

“Perhaps  40  to  50%  of  food 
editors  will  not  mention  brand 
names  in  their  columns.  But  we 
try  to  keep  Smiimoff  in  the  news 
in  other  sections  of  the  news¬ 
paper,  with  remarkable  success, 
because  its  fast  growth  is 
making  news  itself. 

“However,  we  consider  it  of 
some  value  to  get  a  general 
mention  of  vodka,  since  SmiiTioff 
automatically  gets  a  far  larger 
share.  Heublein  also  has  a  size¬ 
able  and  growing  food  business. 
Food  editors,  therefore,  are  vital 
to  our  program. 

“You  must  be  always  on  the 
alert  to  get  Smimoff  into  news 
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space.  For  example:  Ford  Kalil, 
liquor  store  owner  in  the  Na¬ 
tional  Press  Building,  Washing¬ 
ton,  D.  C.,  displayed  the  brand 
in  its  window  during  the  recent 
Khinishchev  visit.  Signs  in  both 
English  and  Russian  proclaimed 
Smirnoff  as  the  ‘world’s  be.st 
vodka,  made  in  the  U.S.A.’  A 
picture  of  the  display  was  sei*v- 
iced  to  syndicates  and  news¬ 
papers  by  Ruder  &  Finn  and  got 
good  pick-up. 

“Another  recent  example  was 
the  mid-October  opening  on 
Broadway  of  the  English  revue 
‘A  Drop  of  a  Hat’.  Alexander 
H.  Cohen,  the  American  pro¬ 
ducer,  adopted  the  British  cus¬ 
tom  of  sei-ving  refreshments  at 
intennission.  We  saw  to  it  he 
used  Heublein  pi'oducts,  such  as 
Huntley  &  Palmer  biscuits, 
Ming  tea,  and  Smimoff. 

“Brooks  Atkinson  of  the  Times 
mentioned  vodka  gimlets  in  his 
review  and  Robert  Coleman  of 
the  Miri’or  complimented  Mr. 
Cohen  on  serving  Harvey’s 
Shen-y  and  Smimoff  vodka, 
mentioning  both  by  brand  name. 

“But  a  major  target  were 
moi’e  than  a  score  of  food  edi¬ 
tors  invited  to  a  special  pre¬ 
view  as  Heublein’s  guests.’’ 

Vodku  Parties 

What  has  developetl  most  good 
will  and  news  for  Smimoff  this 
year  has  been  a  series  of  “Vodka 
Parties”,  which  Heublein  and 
R&F  hope  has  started  a  fad. 
One  at  the  St.  Regis  Hotel,  New 
York  Jan.  7,  attracted  nearly 
200  food  editors.  It  was  followed 
by  another  in  Stowe,  Vt.,  during 
the  Febmai'y  skiing  season,  and 
then  at  Luchow’s,  New  York, 
Mai’ch  4. 

One  big  vodka  party  thi-own 
by  Cobina  Wright  in  Beverly 
Hills  Feb.  14,  flopped.  This  af¬ 
fair  to  which  30  top  film  stars 
had  been  invited  was  aimed  di¬ 
rectly  at  a  major  magazine. 
Dozens  of  pictures  were  taken 
by  photographers.  The  PR  men 
licked  their  chops  in  anticipa¬ 
tion.  Then  two  days  before  press 
time  Debbie  Reynolds  and  Eddie 
Fisher  were  divorced.  Out  of  all 
the  parties  pictures  taken,  the 
magazine  went  to  press  with 
only  one — Eddie  Fisher  and  Liz 
Taylor  toasting  each  other  with 
vodka — but  with  no  mention  of 
the  liquor  and  no  Smimoff  labels 
.showing. 

Set  up  by  R&F  as  a  basic  for 
the  PR  program  is  the  “Heub¬ 
lein  Hospitality  House.”  This 
is  a  service  to  women’s  page, 
food  and  entertainment  editors. 
It  pi-ovides  entertainment  ideas, 
food  and  drink  recipes,  pictures 
and  table  settings  and  party 
suggestions. 

So  many  are  diet  conscious 
these  days,  that  the  seiwice  early 
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detemiinetl  that  there  were  onlj 
80  calories  in  an  ounce  of  vodka. 
Sugge.sted  for  the  Chiistmas 
and  New  Year’s  holidays  is  a 
Vodka  Punch  for  weight  watch¬ 
ers.  It  mixes  vodka  with  fruit 
juices. 

Rei'ipes  and  Diet  Tips 

Not  to  be  confused  with  Heub¬ 
lein  Hospitality  House,  which 
u.ses  the  R&F  New  York  address, 
is  the  four-page  monthly  news¬ 
letter  covering  other  Heublein 
products  issued  by  Mary  Pearl, 
director  of  the  company’s  homt 
economics  department.  It  is  call¬ 
ed  “New  England  Home  Fare," 
and  is  strong  on  recipes  ano 
diet  tips.  Distributed  nationally, 
the  material  is  frequently  us^ 
by  newspapers,  according  to  Mr 
Balch. 

To  get  publicity  on  TV  show; 
and  in  the  movies,  Mr.  Balch 
relies  on  Dick  Fishell  &  Associ¬ 
ates,  Beverly  Hills,  Cal.  Not 
long  ago  Danny  Thomas  on  ar, 
Ed  Sullivan  show  used  the  pif 
of  a  star’s  swinuning  pool  bein? 
filled  with  Smirnoff  vodka,  cir¬ 
culated  through  a  “drinkinf 
man’s  filter.” 

“It  got  a  good  laugh  and  na 
tional  expo.sure  for  us,”  Mi 
Balch  said. 

But  the  main  push  of  the 
product  publicity  campaign  for 
Smimoff  is  handled  by  R&F 
The  account  will  have  been  ir. 
the  hands  of  this  firm  two  yean 
in  January. 

“We  call  the  Smimoff  clipping 
books  the  ‘Hernia  Books’  because 
they  are  so  heavy,”  Alan  Eiser. 
R&F  account  executive  said  “Ore 
recent  ‘vodka  party’  pictured  by 
a  two-column  mat  brought  ii 
5,200  column-inches,  represent 
ing  over  2,000,000  circulation.’ 
• 

2  Weeklies  Started 
In  Wichita  Area 

Wichita.  Kan; 

Two  new  weekly  newspapers 
made  the  scene  Oct.  15  in  thf 
Wichita  area. 

The  Derby  News  is  a  ne^ 
venture  headed  by  W.  B.  Marti: 
.and  Millard  Ross.  Vol.  1,  No.  1 
was  an  8-page  8-column  issue 
with  a  press  run  of  2,500.  Circu¬ 
lation  will  be  controlled  for  the 
first  four  issues,  the  published 
announced,  and  then  go  on  > 
paid  basis. 

The  Kingman  Countian  made 
its  appearance  in  5-column  tab¬ 
loid  size,  16  pages,  at  Kingman, 
county  seat  41  miles  west  o' 
Wichita.  Ira  M.  Hart  Jr.  and 
Homer  B.  Kaufman  are  i)artners 
in  the  venture  which  is  the  out¬ 
growth  of  a  commercial  prinW 
operation.  Initial  controlled  cir¬ 
culation  was  said  to  be  in  exces-' 
of  4,500. 
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Rickover  Copyright 
Of  Speeches  Upheld 


Washington 

Vice  Admiral  Hyman  G.  Rick¬ 
over  has  the  right  to  place  copy¬ 
right  restrictions  on  his  public 
speeches,  Federal  Judge  Alex¬ 
ander  Holtzoff  ruled  Oct.  23. 

The  decision  was  made  in  a 
suit  instituted  against  .\dmiral 
Rickover  by  Public  Affairs  Press 
of  Washington,  D.  C.,  which  an- 
nouncefl  it  will  appeal  the  case 
“all  the  way.” 

M.  B.  Schnapper,  executive 
director  of  Public  Affairs  Press, 
made  this  comment  about  tbe 
court’s  decision : 

“If  .Admiral  Rickover  is  right 
then  the  nation’s  press  can 
quote  him  only  at  his  sufferance. 
If  a  public  official  can  sell  and 
restrict  his  speeches  as  he  sees 
fit  then,  obviously,  he  can  pre¬ 
vent  any  newspaper  —  or  any 
information  media,  for  that 
matter  —  from  quoting  what  he 
says  unless  he  chooses  to  let 
himself  be  quoted. 

“If  Admiral  Rickover  is  right 
then  the  patent  law’s  have  taken 
precedence  over  the  First 
.Amendment. 

“If  -Admiral  Rickover  is  right 
then,  in  effect,  every  govern¬ 
ment  servant  is  free  to  sell  and 
restrict  speeches  prepared,  de¬ 
livered,  and  disseminated  w’lth 
the  full  benefit  of  government 
intelligence,  facilities  and  aus¬ 
pices.” 

Mr.  Schnapper  added:  “The 
central  issue  is  w’hich  is  more 
important,  the  right  of  the 
people  to  know’  or  the  right  of 
the  admiral  to  sell.” 

Case’s  Background 

Admiral  Rickover  had  de¬ 
clined  to  give  the  publishing 
house  pei’mission  to  use  some 
of  his  speeches  about  the  atomic 
submarine  and  other  nuclear 
subjects,  which  he  planned  to 
integrate  into  a  book  of  his  ow’n, 
which  would  be  copyrighted,  of 
course.  He  copyrighted  his 
speeches  and  announced  that  he 
Would  mark  them  “No  permis¬ 
sion  needed  for  press  use.”  (E 
&P,  May  23,  page  54). 

Judge  Holtzoff’s  ruling  stated: 

“Although  government  officers 
and  employees  have  been  the 
authors  of  speeches,  articles,  ad- 
dresse.s,  pamphlets,  books,  and 
other  writings  on  numerous  sub¬ 
lets  at  different  times  from  tbe 
early  y  ars  of  tbe  Republic,  the 
nuestioa  here  presented  does  not 
appear  to  have  been  raised  in 
any  reported  case  decided  by 
editor  ac  PUBLISHER 
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any  appellate  court.  In  numer¬ 
ous  instances  the  author  secured 
a  copyright  on  his  literary  prod¬ 
uct  and  presumably  received 
either  royalties  or  other  com¬ 
pensation  in  connection  with  its 
circulation,  but  it  does  not  ap¬ 
pear  insofar  as  reported  cases 
are  concerned  that  any  publish¬ 
ing  house  has  ever  before  con¬ 
tended  that  it  is  free  to  re¬ 
publish  such  material  w’ithout 
any  compensation  to  the  author 
and  W’ithout  his  permission  or 
consent.” 

3  Categories 

The  court  said  publications 
emanating  from  government 
officers  and  employees  may  be 
divided  into  three  categories: 

“The  first  group  consists  of 
nublications  prepared  by  a  gov¬ 
ernment  officer  or  employee  as 
part  of  his  official  duties  and 
issued  by  tbe  government  as  a 
public  document. 

“The  second  category  involves 
literary  products  of  government 
officers  or  employees  that  have 
no  connection  whatever  w’ith  the 
official  activities  of  the  author. 

“The  third  class  lies  betw’een 
the  other  tw’o.  It  comprises 
literary  products  of  a  govern¬ 
ment  officer  or  employee  that 
have  some  bearing  on.  or  that 
arise  out  of  his  official  actions, 
although  w’riting  the  book  or 
delivering  the  address  in  ques¬ 
tion,  is  no  part  of  his  official 
duties.  The  defendant’s  literary 
products  involved  in  the  case 
are  in  this  group.” 

The  court  then  added: 

\  Free  .Agent 

“Every  government  officer  or 
employee  naturally  ow’es  the  ut¬ 
most  loyalty  to  his  employer. 
He  is  under  a  legal  and  moral 
obligation  to  use  his  best  en¬ 
deavors  in  the  performance  of 
his  functions  and  to  utilize  all  of 
his  abilities,  know’ledge  and  ex¬ 
perience  to  that  end.  On  the 
other  hand,  no  one  sells  or 
mortgages  all  the  products  of 
his  brain  to  his  employer  by  the 
mere  fact  of  employment.  The 
officer  or  employee  still  remains 
a  free  agent.  His  intellectual 
products  are  his  ow’n,  and  do 
not  automatically  become  the 
property  of  the  government.  The 
circumstance  that  the  ideas  for 
the  literary  product  may  have 
been  gained  in  w’hole  or  in  part 
as  a  result  or  in  the  course  of 
the  performance  of  his  official 
duties,  does  not  affect  the  situa¬ 
tion. 
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“It  is  not  in  the  public  in- 
tere.st  to  hamper  the  intellectual 
growth  of  any  one,  or  to  inter¬ 
fere  writh  the  development  of 
ideas,  merely  because  the  person 
who  is  uttering  them  happens 
to  be  employed  by  the  govern¬ 
ment  So,  too,  title  to  literary 
property  cannot  be  made  to  de¬ 
pend  on  such  minor  considera¬ 
tions,  whether  any  part  of  the 
work  was  done  during  office 
hours,  whether  a  government 
secretary  participated  in  getting 
the  manuscript  ready,  or 
w’hether  a  government  mimeo¬ 
graph  or  multigraph  machine 
was  used  in  preparing  copies. 
If  any  government  agency  ob¬ 
jects  to  such  a  course,  the  mat¬ 
ter  can  be  dealt  w’ith  by  regu¬ 
lations  or  other  intramural  ac¬ 
tion,  but  no  such  circumstances 
can  deprive  the  officer  or  em¬ 
ployee  of  title  to  property 
W’hich  otherw’ise  belongs  to 
him.” 

The  ruling  did  not  involve 
new’s  reporting  of  public 
speeches. 

Admiral  Rickover  had  this  to 
say  about  the  court’s  finding  in 
his  favor: 

“At  last  we  seem  to  recognize 
that  the  right  of  a  man  to  his 
ow'n  intellectual  w’orks  does  not 
have  to  be  denied  merely  be¬ 
cause  a  business  man  wants  to 
make  money  out  of  it.  Now’  the 
present  case  puts  the  mental 
w’orker  at  last  on  an  equal  basis 
with  the  business  man.” 

• 

Libel-Withiii-Libel 
Suit  Is  Thrown  Out 

Tucson,  Ariz. 

The  $60,000  libel  action  filed 
by  Frank  G.  Robles  against  the 
Citizen  Publishing  Co.  and  Tuc¬ 
son  (Ariz.)  Newspapers,  Inc., 
w’as  throw’n  out  of  court  Oct.  14 
by  Superior  Court  Judge  John 
F.  Molloy. 

A  summary  judgment  in  favor 
of  the  defendants  was  granted. 

Mr.  Robles,  a  former  state 
legislator  and  publi.sher  of  Ari¬ 
zona  PM,  sued  in  connection  with 
another  libel  action.  William  R. 
Mathews,  editor  and  publisher 
of  the  Arizona  Daily  Star,  had 
sued  Mr.  Robles  for  $30,000  for 
alleged  statements  in  his  Arizona 
PM. 


ConibincNl  Paper 

Falls  Church,  Va. 

The  Fairfax  Standard  took 
over  the  Fairfax  Journal  and 
is  publishing  a  combined  w’eekly 
paper.  The  King  Publish'ng  Co. 
purchased  the  Journal  for  $5,- 
000  fi-om  the  Northern  Virginia 
Publishing  Co.  The  new  paper  is 
called  the  Fairfax  Cnnn*y  Jour¬ 
nal-Standard. 


Peoria  Papers 
Sell  TV  Outlet 

Metropolitan  Broadcasting 
Corporation  announced  the  sign¬ 
ing  of  contracts  for  the  addition 
of  two  new  stations  —  one  in 
television  and  the  other  in  radio 
— to  its  growing  list  of  national 
operations. 

According'  to  the  announce¬ 
ment  by  John  W.  Kluge,  chair¬ 
man  and  president  of  Metropoli¬ 
tan,  the  corporation  has  ac¬ 
quired  WTVH-TV  in  Peoria, 
Illinois,  and  radio  station  WIP 
in  Philadelphia  in  transactions 
involving  more  than  $5  million. 
Both  are  subject  to  approval  by 
the  Federal  Communications 
Commission. 

Metropolitan  Broadcasting, 
W’hich  W’as  founded  in  Septem¬ 
ber,  1955,  operates  television 
stations  WNEW-TV  in  New 
York,  and  WTTG-TV  in  Wash¬ 
ington,  D.  C.,  and  radio  stations 
WNEW,  New’  York,  and  WHK, 
Cleveland. 


I'HF  Station 

Television  station  WTVH  in 
Peoria,  an  ultra-high  frequency 
outlet  includes  13  Illinois  coun¬ 
ties,  was  purchased  from  Hill¬ 
top  Broadcasting  Company,  a 
w’holly-ow’ned  subsidiary  of  the 
Peoria  Journal  Star,  for  over 
$600,000  in  cash. 

Radio  station  WIP,  one  of  the 
oldest  stations  in  America,  was 
purchased  from  56  shareholders 
of  WIP  Broadcasting  Company, 
Philadelphia,  in  a  transaction 
involving  150,000  shares  of 
Metropolitan  capital  stock  and 
the  assumption  of  $2  million  in 
WIP  liabilities.  This  transaction 
was  negotiated  by  Howard 
Stark,  New  York  broker. 

• 

Lawmaker  Hits 
At  ‘Strikebreakers’ 

Harrisburg,  Pa. 

A  resolution  has  been  intro¬ 
duced  in  the  Pennsylvania  House 
of  Representatives  urging  Gov. 
David  L.  Lawrence  to  probe  “the 
•strike-breaking  activities  of  the 
Bloor  Schleppey-Shirley  Klein 
organization”  at  the  Levittown 
(Pa.)  Times  and  Bristol  Courier 
plant  of  the  Bristol  Printing 
Company,  in  Bucks  County. 

Rep.  James  J.  A.  Gallagher 
(D-Bucks)  introduced  the  meas¬ 
ure,  which  alleged  that  Murray 
Hotchkiss,  employer  for  the  pul> 
lishing  company,  “imported 
strike-breakers”  of  the  Schep- 
pey-Klein  organization  to  re¬ 
place  striking  employees. 

The  resolution  referred  to  the 
recent  investigation  of  employ¬ 
ment  of  out-of-state  printers  by 
New  York  newspapers. 
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Newsprint 
Records  Fall; 


Use  Up  8% 


U.  S.  newsprint  consumption 
continued  to  set  new  lecoicis 
with  a  new  September  hiph  and 
a  record  hiijh  for  nine  months. 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  488,999 
tons  of  newsprint  in  September, 
an  increase  of  8.7%  over  the 
412,984  tons  for  September,  1958 
and  3.4%  over  the  September, 
1957  consumption  of  434,282 
tons.  There  were  four  Sundays 
in  each  September  1959  and  1958 
and  five  Sundays  in  September, 
1957. 


ANPA  reiMjrting  newsi)apers 
consumed  3,888,869  tons  of  news¬ 
print  in  first  nine  months  of 
1959,  an  increase  of  lA'’c  over 
the  3,620,533  tons  consumed  in 
first  nine  months  of  1958  and 
2.5%  over  the  3,794,390  tons 
used  in  corresponding  period 
1957. 


ments  totaled  716,172  tons  in 
September,  1959  and  were  12.8% 
greater  than  shipments  in  the 
comparable  month  of  1958. 

According  to  the  Newsprint 
Service  Bureau,  output  in  the 
United  States  of  149,184  tons 
rei)resent(>d  the  largest  volume 
of  any  September  on  record 
while  shipments  totaled  155,618 
tons,  and  respective  gains  over 
Seidemher,  1958  amounted  to 
8.7%  and  11.4%. 

Canadian  production  attained 
an  all-time  September  peak  of 
532,838  tons  while  shipments 
totaled  560,554  tons,  which  rep¬ 
resents  increases  from  Septem¬ 
ber  1958  of  8.6%  and  13.2% 
respectively. 

Production  of  newsprint  i)aper 
in  North  America  in  the  first 
nine  months  of  1959  amounted 
to  6,149,841  tons,  which  was 
286,966  tons  or  4.9%  above  the 
level  attained  in  the  same  period 
of  19.58. 


6  Dailies  Vie 
In  City  After 
Combination 


Sarat(k;a  Springs,  N.  Y. 
The  two-for-the-p r  i  c e-o  f-o n  e 
combining  the  with 

the  Knickerbocker  Xcivh  of  Al- 


combination,  the  Saratogian  took 
a  1K)11  of  readers,  asking  their 
opinions  alwut  getting  two  news¬ 
papers  for  the  price  of  one. 
Replies  varied,  some  saying  they 
liked  the  greater  supply  of  na¬ 
tional  and  world  news,  comics 
and  featuies  they  did  not  get 
before.  Some  said  there  was  too 
much  to  read. 

The  Schenectady  aftei  iioon 
Vnion-Star  also  has  a  keen  in¬ 
terest  in  circulation  in  some 


hany  finds  six  other  daily  new.s-  Saiatoga  County  aieas  clo.sei  to 
papers  comyieting  for  circula-  Schenectady.  It  has  a  lepoi  ter  in 


tion  in  this  city  of  alxiut  15,500.  Ballston  Spa  and  stringers  in 
The  Saratogian  and  the  •'^fveral  towns  and  villages  of 


Knickerbocker  News  (lioth  after- 


noon)  are  memtiers  of  the  Gan-  ^11  of  the  above  newspapers 
nett  Group.  The  Saratogian  is  maintain  home  delivery  and  mail 
the  only  daily  newspaper  in  st'i'vices. 

Saratoga  County.  It  has  branch  * 

news  and  adveilising  offices  in  Phone  Tape  ‘Reads’ 
Mechanicville,  on  the  east  and  Sightless 

Ballston  Spa,  on  the  southwest.  ^ 

Town  and  village  coverage  ex-  Hackensac!" 

tends  into  adjacent  Washington  Sightless  persons  canne 


News  to  Sightless 


Hackensack,  N.  J. 
Sightless  persons  cannot  read 


7 th  Brusli-Moore 
Paper  Adds  ‘FW 


County,  which  has  no  daily  the  news  about  their  commun- 
newspaper.  According  to  ABC  ities  which  appeal’s  in  the 


figures,  the  Saratogian’s  circu-  Bergen  Evening  Record  but, 


-Average  stocks  of  newsprint 
for  all  daily  newspapers  reiKirt- 
ing  to  ANPA  at  end  of  Septem¬ 
ber,  1959  was  38  days  supply  on 
hand  and  6  days  supply  in  tran¬ 
sit.  There  were  41  days  supply 
on  hand  and  6  days  supply  in 
transit  at  end  of  August,  1959; 
45  days  supply  on  hand  and  6 
days  supply  in  transit  at  end  of 
September,  1958;  and  47  days 
supply  on  hand  and  7  days 
supply  in  transit  at  end  of  Sep¬ 
tember  1957. 


Chicago 

The  Salittbnrjf  (Md.)  Times 
will  begin  distriliution  of  Familij 
Weekly  with  the  Nov.  1  issue, 
according  to  Leonard  S.  David- 
ow,  publisher  of  the  colorgrav- 
ure  magazine.  The  Times  is  the 
seventh  paper  to  add  Family 
Weekly  in  the  Brush-Moore 
Newspapers  group,  headed  by 
G.  Gordon  Strong,  president. 


lation  alone  was  about  11,700.  thanks  to  a  promotion  of  that 


A  short  time  prior  to  the  newspaper,  they  can  receive  a 
combining  of  the  local  and  Al-  daily  3-minute  digest  of  the  local 


bany  newspapers,  the  Schenec-  news. 


tody  Gazette  oiiened  a  branch  They  receive  it  merely  by 


office  with  a  full  time  reporter,  calling  a  telephone  at  the 
Then  the  Albany  Times-Vnion,  Record,  which  activates  tape- 


Hearst  morning  newspaper,  recording  equipment  on  which 


opened  a  news  office  and  an-  the  news  summai-y  has  been 


nounced  it  would  distribute  a  placed.  For  three  minutes  they 


125  for  Weekly 


Saratoga  Springs  edition. 

Now  the  Troy  Record  News- 
liapers,  morning  and  evening, 
have  assigned  a  reporter  to  this 


hear  a  Record  staffer  present 
the  chief  local  stories  of  the  day. 

The  idea  for  the  promotion 
originated  with  an  organization 


Production  of  newsprint  in 
North  America  during  Sejitem- 
ber,  1959  amounted  to  682,022 
tons — a  record  high  for  this 
month — and  was  8.6%-  above  the 
September,  1958  volume.  Ship- 


AUSTRALIA'S 

Expanding  )Vealtb 
Differs  Opporfunifies 


Great  B.arrington,  Mass. 

The  Berkshire  Courier,  a 
weekly,  obsei’ved  its  125th  an¬ 
niversary  Oct.  16.  The  paper 
was  founded  in  1834  by  .1.  B. 
Cushing.  Its  pre.sent  t*ditor  and 
l)ublisher  is  .John  M.  Francis, 
formerly  a  staffer  on  the  Louis- 
rille  (Ky.)  Courier-Journal.  The 
Courier’s  most  famous  editor, 
the  late  Marcus  Rogers,  was 
credited  \vith  being  the  first 
editor  in  the  country  to  employ 
the  county  corresjiondent. 


city,  which  besides  its  mineral  of  residents  known  as  Operation 
springs,  also  is  known  as  a  horse  Second  Sight. 


racing  center  during  August.  • 

The  jointly-published  Glens  501  Cover  UN 

Falls  morning  Post-Star  and  „  .  a-  -  ,  .  .  i 

?  ,  The  first  official  tabulation 

evening  Times  have  correspond-  ,  .  ,,  . 

ents  in  Saratoga  Springs.  Glens  "'ade  of  those  with  a  ‘  nose  for 
Falls  is  in  Warren  County,  but  operating  at  United  Na- 


its  neighbor  community  of  South  VoTo  I!;' 

Glens  Falls  is  in  Saratoga  1959  General  Assembly  puts  th 
Countv  press  corps  total  at  501  men  and 

’  ,  ‘ '  ,  women  from  52  countries,  rep- 

The  Troy  newspapers  long  j.psenting  .323  different  news 


have  had  a  local  reporter  m  120  ait 

Mechanicville  so  in  enter  ing  American,  including  newspapers. 
Saratoga  Sprmgs  it  is  extending  magazines,  radio  and  television 


Investigate  the  developments 
that  are  taking  place  —  In. 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  (SOO.OOO.OOO  invested 
In  Australia. 


,  PROPER  TIMING  IS 
{before  the  EVENT! 

Before  you’re  accused  of 


its  coverage  of  Saratop  County  stations  or  networks.  For  the 
The  Saratogmn  also  has  a  staff  Nikita  Khrushchev  of 


repoi-ter  in  Mechanicville. 


the  Soviet  Union  on  September 


LIBEL 


The  Saratogian,  folded  outside  yg,  accreditation  was  issued  to 
the  Knickerbocker  News,  con-  i,ii8  correspondents. 


To  http  In  touch  with  marktfina, 
odvffilslng.  pwbli&hing  nnd  graphic 
orti  in  AuiHalia  raad 


HEmPAPEKNEWS 


by  comment,  pkt«ire,i^  error  In  foct  for 
identity;  or  of  violating  Privacy  or 
Copyright,  Ptroey  of  matter  or  format 

FORTIFY 

ogoinst  emborrossing  Iom 
with  our  special  excess 

INSURANCE 

covering  these  h«ixards-~> 

,  unique,  effective,  mexpienstve 


centrales  on  its  local  news  area,  ^ 

but  carrie.5  on  Page  1  in  two- 

column  measure  “Late  News  Ollt-of-Coilllty  Afls 


Flashes’’  of  AP  stories  which 
have  broken  after  the  Knicker- 


Harrisburg,  Pa 
Gov.  David  L.  Lawrence  has 


lacker  News  two-star  Saratoga  J  by 


Edition  has  gone  to  press. 


the  legislature  authorizing  eoun- 


In  addition  to  its  recently  ties  to  advertise  their  audit  re¬ 
opened  Saratoga  Springs  office,  ports  in  out-of-county  news- 


EMPLOYERS  REINSURANCE 


PmhtUhmd  fortnightly 

Aoaual  Subocription  to  U.  S.  $8 

It  Homiltoa  Sf.,  Sydovy,  AutfroUa 


CORPORATION 


the  Schenectady  Gazette  has  a  papers  if  there  is  only  one  or 
rei»rter  in  Ballston  Spa  and  no  newspaper  published  in  thr 


21  W  Tenth.  Kansas  City  Mo 
New  York.  Chicago.  San  Irancisco. 
107  William  17SW  100  Bush 

St  Jackson  Sf 


stringers  in  other  sections  of  county.  Previous  law  nquitt^ 


Saratoga  County, 


that  the  reports  he  advi  ftis^ 


Soon  after  the  two  Gannett  in  two  newspapers  published  u 
six-day  dailies  were  issued  in  the  county. 
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^ 

St.  Louis  ^ 

A  damuge  against  the  J 

Globe-Democrat  Publishing  Co. 

here  Oct.  St. 

Louis  Typographical  Union 

behalf  members.  ^ 

. r®'’  AOVANCEMENT-Edqar  Scbnacl 

$280,000  to  those  union  members  ,,  business  manager  of  f 

in  severance  pay,  vacation  pay  W.  J.  Griffith,  center,  is  now  e 

and  money  due  for  compensat-  clerk  26  years  ago).  William  J.  P 

ing  days  off  and  sick  pay.  File<l  as  business  manager  to  same  pi 

by  union  attorneys  on  behalf  of  Hear 

the  individual  workers,  the  suit  _ 

alleges  the  money  is  owed  newspaper  repeatedly  had 

under  the  union  s  contract  with  agj^ed  the  union  to  submit  dif- 
the  company.  It  also  asks  $75,-  ferences  to  binding  arbitration. 


ADVANCEMENT — Edgar  Schnackenberg,  left,  formerly  chief  accountant, 
is  the  new  business  manager  of  the  Pittsburgh  (Pa.)  Sun-Telegraph  and 
W.  J.  Griffith,  center,  is  now  chief  accountant  (ho  began  as  a  mail 


Wants  Schools 
To  Be  Critical 

Minneapolis 
Louis  M.  Lyons,  curator  of 
the  Nieman  Foundation  at 
HaiA'ard  University,  called  on 
schools  of  journalism  to  take 
over  the  role  of  “professional 
critic,  appraiser  and  examiner 
of  newspaifiers.” 

Delivering  the  13th  annual 
Twin  Cities  Newspaper  Guild 
Memorial  lecture  at  the  Univer¬ 
sity  of  Minnesota  (Oct.  22),  Mr. 
Lyons  noted,  “It  seems  to  me 


clerk  26  years  ago).  William  J.  Poch,  at  right,  moves  from  the  Sun-Telly  that  the  responsibility  upon  our 


as  business  manager  to  same  post  at  New  York  Journal-American,  in 
Hearst  switches. 


000  punitive  damages. 


as  provided  in  the  contract,  but 


The  contract  became  effective  that  the  union  had  refused.  The 
last  Jan.  1,  the  petition  said,  publisher  said  the  union  also  has 
and  remains  in  effect  until  next  rejected  the  newspaper’s  offer 
Dec.  31.  Last  Feb.  27,  when  the  to  submit  the  dispute  to  a  court 
Comjiany  notified  the  union  its  of  equity. 

presses,  building  and  physical  -sir.  Amberg  said  further  that 
properties  had  been  sold  to  the  differences  between  the  G-D  and 
Pulitzer  Publishing  Co.,  (which  all  other  unions  have  either  been 
^blishes  the  afternoon  Pont-  settled  or  orderly  procedures  for 
DiKjmtrh)  it  also  notified  its  settlement  agreed  upon, 
mechanical  employees  and  their  ^ 

union  of  their  dismissal  and  of_.,-  - 

the  permanent  suspension  of  lipfense  r  lllld 

printing  by  the  G-D,  the  petition  Reaches  $350,000 
continued. 


Severance  (3aim.s 

Under  the  severance  pay  pro¬ 
vision  of  the  contract,  the  peti¬ 
tion  said,  employees  “shall  re¬ 
ceive  severance  pay”  in  the 
event  of  a  merger,  consolidation 
or  permanent  suspension  of  pub¬ 
lication.  Individual  claims  under 
this  count  range  from  $799  to 
$2067. 


Reaches  $350,000 

Washington 
The  American  Newspaper 
Guild’s  defense  fund  has  turned 
from  a  deficit  to  assets  of  $350,- 
000,  as  of  Oct.  15,  the  union  an¬ 
nounced  this  week. 


MOVES  UP— Charles  L.  Gould,  a 


schools  of  jouiTialism  to  .set  the 
standards  and  keep  score  on  per- 
foimance  is  apparent  and  will 
become  a  conspicuous  lapse  if  it 
is  not  soon  accepted.” 

He  said  such  a  function  can 
only  come  from  independence 
and  detachment.  “This,  I  think, 
w’e  have  a  right  to  expect  of  any 
part  of  a  university.” 

Mr.  Lyons  listed  three  factors 
as  posing  problems  to  the  com¬ 
petence  and  impartiality  of 
newspapers : 

•  The  trend  toward  press 
monopolies  and,  consequently  the 
decline  of  independent  joumal- 
ism. 

•  The  lack  of  an  effective 
professional  criticism  on  news¬ 
paper  performance. 

•  The  leveling  effects  of  guild 
contracts  which  gain  higher  pay 
for  all  but  leave  less  margin  for 


25-year  man  with  Ihe  New  York  talent  and  makes  it 


Journal-American,  is  now  its  gen¬ 
eral  manager,  in  addition  to  being 
assistant  to  the  publisher.  Mr. 
Gould  was  the  paper's  advertis¬ 
ing  director  for  several  years. 


increasingly  more  difficult  to 
weed  out  misfits. 


cveiii  in  a  merger,  consoiiaauon  ing  director  tor  several  years.  ip  J  -  Wallern 

or  permanent  suspension  of  pub-  >ew  York  Raises  Dues  _  ^  ^  , 

lication.  Individual  claims  under  lo  rPllllsylvania 

this  count  range  from  $799  to  Mernbers  of  the  New  York  Report  James  E.  Walters  of  the  As- 

$2067.  Guildhavejustvotedtoincrea.se  „  *  .  "  ,  „  „  i  n  i  • 

n  X-  .  -  •  their  monthlv  dues  from  5%  to  Oil  Newspaper  Rates  sociated  Press  General  Desk  in 

On  vacation  benefits,  it  was  mommy  aues  irom  o /c  to  e  t  York  transfers  to  Phila- 

alleged  that  if  an  employee  is  f  weekly  salary  until  the  The  Association  of  National  ,jeiphia  Nov.  9  to  become  AP 

discharged  or  in  any  other  way  ooo  ^h e^IIote^wat  Advertisers  has  released  a  new  pe^^agyUania  State  News  Editor 

severs  his  connection  with  the  T/'  ‘eport  on  “Newspaper  Circula-  Chief  of  Bureau  Joseph 

newspaper,  he  is  entitled  to  be  eligible  to  vote.  tion  and  Rate  Trends.”  The  113-  Snvder. 


On  vacation  benefits,  it  was 
alleged  that  if  an  employee  is  f 


ANA  Issues  Report 
On  Newspaper  Rates 


paid  in  full  for  all  vacation  due  New  York  Times  unit  page  report  shows  trends  for 

him.  Individual  claims  under  vote  was  642  yes  to  542  no  the  period  1946-1959  and  com- 
this  provision  ranged  from  $26  ^he  question  of  dues  increase,  bines  data  formerly  contained 
to  $58.5.  Members  of  the  Times  unit  re-  in  two  senarate  reports:  one 


under  Chief  of  Bureau  Joseph 
Snyder. 

Mr.  Walters  was  a  slot  wlitor 
on  the  overnight  staff  for  six 
years.  He  joine<l  AP  in  1947, 


to  $585.  Members  of  the  Times  unit  re-  in  two  separate  reports:  one  ^ if, 

The  G-D  told  the  union  and  work  through  the  19-  which  cover^  daily  newspapers  ^  ^  Sews-IHspaUh, 

its  memliers  it  would  place  any-  and  one  on  Sun^y  newspapers  d^d.)  Times  and 


Weekly  Goes  Daily 

Sparks,  Nev. 
The  weekly  Sparks  Tribune 


. .V  liciiir,,-  locf  xirinfoi*  J  o  J  njT  •  J  nummojiu  I  aiiu 

one  who  wanted  to  retire  on  wintei.  and  Sunday  Magazine  and 

its  in:ictive  retirement  list.  Some  Other  newspaper  units  voted  Comics  Groups.  , 

members  of  the  union  asked  to  follows:  Herald  Tribune,  453  The  study  includes  figures  on  „  Fk  *1  , 

he  placed  on  such  a  list  so  they  to  99;  Joumal  American,  464  to  net  paid  circulation,  the  line  weekly  t»oe«  Uaily 

Would  receive  $60  a  month,  get  Mirror,  382  to  95;  New’s,  rate  (5,000  lines)  and  line  rate  Sparks,  Nev. 

Blue  Cross  and  Blue  Shield  ^  203;  Post,  214  to  142;  per  million  circulation  individu-  The  weekly  Sparks  Tribune 

beneb's  and  be  members  of  a  World-Telegram  &  Sun,  194  to  ally  for  each  of  234  dailies  and  has  become  a  daily  tabloid  i.s- 

f^oup  insurance  policy,  the  pe-  tBl  Sunday  newspapers  with  sued  Mondays  through  Friday, 

tition  said.  Twelve  of  44  units  in  the  guild  50,000  and  more  circulation,  as  George  Lill  said  four-page  issues 

Th..  union  claims  the  company  ''eturned  majorities  against  the  well  as  the  average  for  all  would  test  intere.st  in  the  daily, 

has  not  pHccH  increase.  Most  of  them  were  dailies  combined  and  for  all  No  staff  additions  were  planned, 

on  sucii  a^list  inH  th  h  Sunday  newspapers  combined.  Mr.  Lill,  formerly  with  the  Oak- 

reroi,  ,1  fu  nave  not  assessment  the  It  also  includes  pertinent  circu-  land  (Calif.)  Tribune,  pur- 

'  the  promised  benefits.  ,.oiiincr  nn  Hnoo  «r;ii  lation  and  rate  trend  data  for  loof 


insurance  policy,  the  pe-  Sunday  new’spapers  with  sued  Mondays  through  Friday, 

ition  said.  Twelve  of  44  urrits  in  the  ^ild  50,000  and  more  circulation,  as  Georf^e  Lill  said  four-pa^e  issues 

Tho  union  claims  the  company  ''eturned  majorities  against  the  well  as  the  average  for  all  would  test  intere.st  in  the  daily, 

las  not  pIippH  increase.  Most  of  them  were  dailies  combined  and  for  all  No  staff  additions  were  planned. 

»n  sucii  a^list  snH  th  h  Sunday  newspapers  combined.  Mr.  Lill,  formerly  with  the  Oak- 

■ecei\  .1  tk  assessment  the  It  also  includes  pertinent  circu-  land  (Calif.)  Tribune,  pur- 

'  I  ine  promised  benefits,  ceiling  on  dues  payments  will  lation  and  rate  trend  data  for  chased  the  Sparks  Tribune  last 

icrard  H.  Amberg,  G-D  pub-  fie  raised  from  $10  to  $12  a  six  Sunday  Magazine  Groups  year.  He  reports  a  w’eekly  cir- 


lisher.  said  representatives  of  month,  effective  Dec.  1. 
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SYNDICATES 


Wall  St  Delight: 
‘Ticker  Toons’ 


By  James  L.  Collings 

Jud  Hurd,  who  runs  a  cartoon 
school  in  Cleveland  under  his 
name,  dropped  in  to  tell  about  a 
new  daily  feature  he’s  self- 
syndicatinp  Nov.  2. 

His  deep  panel,  “Ticker 
Toons,”  he  said,  has  been  de¬ 
signed  for  the  financial  pages. 
He  believes  the  timing  is  psycho¬ 
logically  right  because  “we  are 
just  at  the  Iteginning  of  an  era 
in  which  the  average  man,  for 
the  first  time,  has  begun  to  in¬ 
vest  in  stocks  and  bonds  and  is 
eager  for  information  on  the 
subject.  About  12,500,000  of  us 
are  now  in  this  inquisitive 
class.” 

TT  is  an  illustrated  tip  sheet, 
actually.  Examples:  Two  guys 
are  in  a  prize  ring.  One  is 
labeled  “defensive  industry.” 
He’s  landing  a  knockout  blow  on 
the  chin  of  a  bum  labeled  “de¬ 
pression.”  The  copy  reads:  “De¬ 
fensive  stocks  are  those  of  com¬ 
panies  which  have  a  constant 
business  regardless  of  depres¬ 
sion.  Tobacco  stocks  are  a  good 
example.  Apparently  people 
smoke  more  in  bad  times  than 
good.” 

Or:  “In  order  to  ti-ade  on  the 
floor  of  the  N.  Y.  Stock  Ex¬ 
change,  a  firm  must  buy  a  seat 
on  that  exchange.  At  the  pres¬ 
ent  time  the  price  of  such  a  seat 
is  around  $150,000.”  This  one 


hurrying  into  the  exchange  lug¬ 
ging  a  chair  with  a  $150,000 
price  tag  on  it. 

If  nothing  else  TT  takes  some 
of  the  grimness  out  of  the  finan¬ 
cial  pages.  Jud  is  assisted  in 
gathering  information  and 
checking  facts  by  Charles  Hos- 
kin,  senior  security  analyst  for 
McDonald  &  Co.,  members  of  the 
New'  York  Stock  Exchange. 

Jud  took  a  degree  in  economics 
from  Westera  Re.serve  Univer¬ 
sity  (’34),  and  has  since  been 
an  investor  in  the  market  him¬ 
self.  The  Jud  Hurd  Cai'toon 
Studio  produces  training  and 
sales  publication  cartoons  for 
industrial  firms  as  well  as  hand¬ 
books. 

“So  far,”  he  said,  “the  feature 
has  been  accepted  by  the  New 
York  Journal- American,  the  Chi¬ 
cago  Daily  Netcs  and,  the  Boston 
Globe." 

*  *  * 

SAWYER  PLANE 

King  Features  likes  the  story, 
told  by  Admiral  R.  E.  Dixon, 
that  has  been  reprinted  in  the 
Congressional  Record. 

“It  seems,”  says  the  syndi¬ 
cate,  “that  the  radios  on  a  Navy 
F4H  Phantom,  which  was  being 
ferried  from  the  West  Coast  to 
St.  Louis,  conked  out  somewhere 
over  Kansas. 

“The  pilot  saw  an  Air  Force 


St.  Louis  and  luckily  got  one 
radio  working  to  the  extent  that 
he  was  able  to  talk  to  but  not 
receive  from  the  B-47. 

“He  asked  permission  to  ac¬ 
company  it  to  St.  Louis  and  got 
the  crew’s  nodded  assent.  The 
St.  Louis  flight-control  tower 
was  told  by  the  B-47  pilot  that 
he  had  a  Navy  jet  in  tow'  with 
its  radios  out  which  wanted  to 
land  at  St.  Louis. 

“  ‘What  kind  of  Navy  plane  is 
it?’  the  tow'er  asked.  There  was 
a  pause,  then  the  Air  Force 
pilot  said:  ‘We  don’t  know  what 
the  heck  it  is,  but  it  looks  like 
the  one  Buz  Sawyer  flies.’  Per¬ 
mission  to  land  was  instantly 
granted.” 

*  *  * 

NC.S  SHOIT  ALK 

These  were  some  of  the  com¬ 
ments  on  the  art  of  caricature 
the  other  night  at  a  shoptalk 
session  of  the  National  Cartoon¬ 
ists  Society: 

William  Auerbach  Levy,  Na¬ 
tional  Academy  of  Design,  who 
does  caricatures  for  the  New 
Yorker:  (In  answer  to  the  ques¬ 
tion:  “Why  is  there  no  distinct 
American  school  of  carica¬ 
ture?”).  It’s  probably  due  to  a 
lack  of  outlets.  He  pointed  out 
that  40  years  ago  caricatures 
were  never  used. 

Answering  the  same  question, 
IiTna  Selz,  newspaper  cartoonist- 
caricaturist,  said  .she  believed 
there  might  be  a  lack  of  appre¬ 
ciation  for  satire  in  this  country. 

W.  A.  L.  again:  Caricature 
and  political  cai'tooning  overlap 
if  the  artist  is  good  enough. 
Caricature  is  a  specialized  talent, 
and  the  ability  to  do  well  in 
both  fields  is  unu.sual. 


.shows  a  fat  little  industrialist  B-47  headed  in  the  direction  of 


Yipe! 


use  "TAPSCO 


is  a  favorite  word  of  the  boss  —  and  his  beautiful 

secretary  gets  him  to  say  it  often!  Life  in  the  office 

is  never  routine  with  Mr.  Quimhy  and  his 

eye-filling  gal  Friday.  And  it  gets  less  so  when 

the  boss  is  called  before  the  Senate  Investigating  \ 

Committee  —  in  the  current  episode  of 


Lolly 


by  Pete  Hansen... who  thinks  comic  strips  ought  to  he  funny. 
The  hilarious  team  of  laugh-makers,  backstopped  by  “Junior” 
(Quimhy.  Hamlet,  \enus,  Granny  and  Pepper,  never  fails  to 
deliver  riotous  roars.  Seven  days,  including  Sundays,  they  build 
fans  and  following  in  all  neighborhoods  everywhere.  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicaffn  Trihune^JXew  Yark  JVeu\s 

Bulldlntt.  .\fir  York 
mWBCm  Tribune  Toir»r,  rhieaan 


Perforated  Typesetter  Tape  for 
all  I.eading  Features  &  Supple¬ 
ments. 

TT.S  Tape  rolls  for  local  Perfor¬ 
ators  &  Reperforators  in  8"  & 
14"  Rolls. 

TTS  Operator  Training 

SCHOOL 

TTS  Operator  Placement 

SERVICE 

TTS  Operator  Instructors 
for  In-Plant  Training 

WRITE  —  W'IRE  —  PHONE 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


450  World 

Cartoons 

Exhibited 


An  International  Political 
Cartoon  Exhibition,  “The  Great 
Challenge,”  consisting  of  450 
cartoons  from  nearly  50  coun¬ 
tries,  was  opened  Oct.  28  at 
Grand  Central  Terminal,  New 
York. 

Sponsors  are  the  International 
Federation  of  Free  Journalists, 
made  up  of  newspapermen  who 
have  been  victims  of  Nazi  and 
Communist  totalitarianism  and 
who  now  have  settled  in  the 
West,  and  the  Association  of 
American  Editorial  Cartoonists. 

About  100  of  the  cartoons  are 
from  the  Communist  press  of 
the  Soviet  Union  and  East  Eu¬ 
rope,  shown  under  the  title  “As 
Others  See  Us.” 

The  exhibition  opened  in 
Washington  in  April  in  the  pres¬ 
ence  of  Vice  President  Nixon 
and  then  was  sent  to  Milwau¬ 
kee,  Indianapolis,  St.  Paul,  Min¬ 
neapolis,  Toronto  and  London, 
Ont.  It  will  remain  in  New  York 
four  weeks  and  then  be  shown 
in  Chicago  by  the  Chicago  Trib¬ 
une,  after  which  it  will  be  sent 
to  Mexico. 

Gov.  Nelson  Rockefeller  of 
New  York,  who  was  to  have  at¬ 
tended,  could  not  do  so  because 
of  a  Civil  Defense  conference 
w'ith  the  President  at  the  White 
House.  His  secretary.  Dr.  Wil¬ 
liam  J.  Ronan,  read  a  statement 
for  him,  in  w'hich  he  pointed  out 
that  the  first  thing  dictators  do 
upon  acquiring  power  is  to  sup¬ 
press  cartoonists. 

Brief  talks  were  made  by  B. 
Wierabianski,  president  of  the 
International  Federation  of  Free 
Journalists;  Charles  Wemer, 
Indianapolis  (Ind.)  Star,  presi¬ 
dent  of  the  Association  of  Amer¬ 
ican  Editorial  Cartoonists;  Lord 
Birdwood,  a  member  of  the 
United  Kingdom  delegation  to 
the  United  Nations. 

Mr.  Wemer  had  drawn  a  car¬ 
toon  for  the  occasion  and  senf 
it  to  Gov.  Rockefeller.  The  gov¬ 
ernor  is  depicterd  as  .saying:  “I 
have  a  great  challenge  of  my 
own — how  to  raise  taxes  and  be 
popular  and  how  to  invade  Nix¬ 
on’s  territory.” 

• 

Business  Writer  Dies 

Detroit 

Earl  F.  Wegmann,  business 
,  writer  for  the  Detroit  Ne**' 
died  of  cancer  Oct.  20.  He 
45.  A  native  of  New  Orleans- 
I  he  began  his  newspaper  career 
in  1935  W'ith  the  New  Drlte»> 
Times-Picayune. 
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Puzzle  Fraud  Nipped, 
Prosecution  Stymied 

Detroit  by  a  ring  of  hirelings,  none  of 
The  Case  of  the  Newspaper  whom  apparently  knew  what 
Crossword  Puzzle  Cheats  has  wras  going  on  beyond  activities 
not  moved  very  far  since  indict-  in  his  own  city, 
ments  were  handed  down  by  a  The  Canadian  operation  un- 
Federal  grand  jury  here  last  doubtedly  went  far  beyond  those 
May.  named  in  the  indictments,  Mr. 

The  case  won  wide  attention  Woods  said.  Because  of  the  legal 
last  March  with  the  arrest  of  difficulties  of  reaching  across  the 
14  persons,  accused  of  being  in-  border,  there  is  .some  doubt  that 
volved  in  a  ring  that  was  taking  the  Canadian  plotters  can  ever 
prize  money  away  from  news-  be  brought  to  justice, 
papers  through  fraudulent  meth-  “We  have  nipped  the  opera- 
ods.  tion,  however,”  Mr.  Woods  said. 

As  the  story  developed,  fed-  “There  have  been  no  further  re- 
eral  authorities,  aided  by  news-  ports  of  trouble  since  the  ar- 
paper  reporters,  pieced  together  rests.” 
a  criminal  jigsaw  puzzle  of  their 

owTi,  showing  that  Detroit  ap-  Doubt  of  Extradition 

patently  was  the  U.  S.  center  of 

the  international  operation.  The  two  Canadians,  Dingman 
which  originated  in  Canada.  and  Dyson,  were  charged  in  the 

indictment  with  being  co-con- 
First  Indictment  spirators.  There  seems  to 

great  doubt  about  the  possibili- 
Two  indictments  came  out  of  ties  of  extradition  of  the  two  to 
the  flurry  of  investigations  last  face  the  charges. 

May.  One  named  four  people:  The  other  nine  persons  ar- 

two  Detroiters,  Walter  Rex  re.sted  when  authorities  first  set 
Johnston,  33,  a  free-lance  auto  out  to  clean  up  the  mess  could 
salesman;  his  wife,  Ann;  George  be  called  as  co-conspirators  or 
Dingman  Jr.,  34,  of  Port  Stan-  witnesses  if  and  when  a  trial 
ley,  Ont.,  son  of  a  newspaper  dxite  is  set,  Mr.  Woods  said, 
publisher,  and  Joseph  Dyson,  30,  For  the  record,  they  were: 
of  London,  Ont.  Meyer  Bloom,  27,  of  Harris- 

The  indictment  charged  that  burg.  Pa.,  who  is  Balk’s  brother- 
the  four  devised  a  scheme  be-  in-law.  He  won  $250  from  the 
tween  Sept.  1,  1958,  and  March  Harrisburg  Patriot. 

3,  1959,  to  defraud  the  Chicago  Lawrence  A.  Dyson,  32,  of 
American  by  supplying  answers  Philadelphia,  brother  of  Joseph 
in  advance  to  a  puzzle  called  Dyson.  He  won  $6,050  from  the 
“The  Baffler.”  Philadelphia  Bulletin. 

The  second  indictment  named  Ralph  Bass,  48,  of  Chicago, 
only  one  new  suspect,  Harry  an  entertainment  agent.  He 
Balk,  33,  of  20272  Braile,  De-  won  $1,100  from  the  Chicago 
troit,  but  included  the  names  of  American. 

Johnston  and  Dyson.  It  was  built  James  F.  Theodore,  operator 
around  an  alleged  plot  again.st  of  a  Milwaukee  dance  studio, 
the  Portland  Oregonian.  He  took  a  $2,710  prize  from  the 

To  date,  since  the  original  Milwaukee  Sentinel. 
arrests,  only  the  three  Detroit-  Hilly  R.  Taylor,  22,  of  Port¬ 
ers,  Mr.  and  Mrs.  Johnston  and  land.  Ore,  juke  Imx  service  man. 
Balk,  have  appeared  for  arraign-  Fitzgerald  Beaver,  40,  a  Port- 
ment.  Pleas  of  not  guilty  were  land  disc  jockey,  who  won  $1,700 
entered  for  them,  they  were  from  the  Oregonian, 
placed  on  bond  to  await  trial.  Royce  E.  Hubert,  41,  a  Port- 
But,  according  to  George  E.  land  finance  company  employee. 
Woods,  chief  assistant  United  Birches  Bird,  34,  a  Portland 
States  attorney,  no  date  has  alKlit  olub  owner. 
l>een  set  for  the  trials.  Theron  L.  Darling,  35,  Minne¬ 

apolis  dance  studio  manager.  He 
Centered  in  Cjinada  from  the  St.  Paul 

Pioneer  Press. 

Mr.  Woods  said  he  believes 

that  the  “brains”  of  the  opera-  r.heaie<l  of  $45,000 

tion  were  centered  in  Canada, 

for  all  the  evidence  points  to  At  the  time  of  their  arrest, 
the  fact  that  the  original  “leaks”  the  14  were  accused  of  being  in- 
of  puzzle  answers  were  ob-  volved  in  a  national  ring  which 
teined  at  London,  Ont.  The  in-  used  the  mails,  long-distance 
formation  was  then  passed  on  telephone  and  telegraph  to  com- 
m  Detioit,  from  w’here  it  was  mit  a  fraud, 
distributed  around  the  country  Although  only  the  Chicago 
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American  and  Portland  Oregon-  test  deadline  has  been  reached, 
ian  cases  were  mentioned  in  the  These  strict  precautions  have 
indictments,  evidence  was  col-  prevented  the  Free  Press  from 
lected  to  show'  that  seven  other  being  the  victim  of  the  ring, 
papers  had  been  in  the  group  although  there  is  on  record  a 
cheated  of  about  $45,000  by  the  case  in  which  the  alleged  ring¬ 
ring,  which  got  answers  to  leader,  Johnston,  in  November, 
puzzles  in  advance  of  the^papers  1958,  sought  collection  of  a  $900 
puzzle  deadlines  and  relayed  the  prize  in  the  Free  Press  “Bo- 
information  to  selected  stooges,  nanza  Bill”  puzzle  contest.  The 
The  stooges  turned  in  the  win-  Free  Press  ruled  his  entry  as 
ning  answers,  got  the  prizes  and  turned  in  after  deadline  and, 
turned  over  the  major  portions  claiming  the  postmark  “looked 
to  the  ringleaders.  Federal  in-  suspicious”,  turned  the  card 
vestigations  showed,  keeping  over  to  the  postal  inspectors  for 
only  a  .small  percentage  for  investigation, 
their  troubles. 

Evidence  collected  by  Mr.  Phone  Calls  Traced 

Woods^  through  the  FBI,  the  Federal  officials  have  traced 
postal  inspectors,  and  newspaper  ^  series  of  telephone  calls  and 
investigators  ^  in  the  various  telegraphed  money  orders  in 
cities  has  pointed  to  the  De-  Unking  the  nationwide  operation 
troiters,  Johnston  and  Balk  as  Detroit.  In  the  period  in  ques- 
key  operators  in  the  United  tion,  Johnston’s  home  phone  was 

frequently  used  in  talks  t*>  go- 
The  mystery  of  how  the  an-  betweens  in  Portland,  and  lalk 
sw'ers  to  puzzles  were  obtained  the  regular  recipient,  of 

by  the  ring  w'as  finally  solved,  nioney  orders. 

With  the  help  of  Canadian  ^  Portland  housewife  ad- 
postal  authorities  it  was  deter-  fitted  that  she  got  the  answers 
mined  that  a  dummy  newspaper,  ^  who  told  of  Detroit 

called  the  Suburban  Publish-  connections.  She  w'on  $2,600  and 
ing  Co.”  signed  up  for  the  use  j,ut  $200  over  to  the 

of  the  puzzles  last  November,  tipster. 

ordering  the  answera  sent  in  Another  winner  received 
trust  to  a  fictitious  bank.  The  ^2,950  and  sent  a  $2,000  money 
Middlesex  Trust  Co.  in  Byron,  order  to  a  “Harry  Valk”  in  care 
Ont.,  a  suburb  of  London.  Western  Union  in  Detroit. 

Two  feature  serv-ices— Super-  j^is  was  claimed  Jan.  8  by 
lor  Features  and  General  Fea-  ^.^o  showed  a  driv- 

tures— provided  the  puzzles  for  bis  ad- 

the  Oregon  papera.  The  Bell  20272  Braile. 

Syndicate  supplied  the  puzzle  ^bree  other  large  money  or- 
used  by  the  Chicago  American.  (jgj.g  were  telegraphed  to  Harry 

Balk  from  Portland,  one  from  a 
‘Ivcaks’  in  Security  (jjsc  jockey  who  later  admitted 

the  payoff  w’as  for  getting  the 
How  the  operators  got  around  answers  in  advance, 
the  “security”  measures  of  these  -pbe  Portland  Oregonian  an< 
syndicates  has  never  been  fully  tbe  Journal  dropped  the  puzzles 
explained,  but  Andre  L’Eveque  jjj  February  with  a  Page  One 
of  Superior  Features,  said  his  announcement  that  fraud  had 
firm  had  taken  steps  to  plug  been  discovered, 
all  such  “leaks.”  On  Dec.  21,  1958,  the  Chicago 

The  metho<l  of  operation  of  American  announced  that  the 
the  ring  was  pieced  together  by  winner  of  its  $4,400  crossword 
Mr.  Woods  as  follows:  award  was  Harry  Balk,  of  De- 

Joseph  Dyson  and  others  ob-  troit.  Emil  Garber,  promotion 
tained  the  answers  in  London,  manager  of  the  American,  later 
They  were  forwarded  to  Detroit,  saiu  that  the  entry  was  on  a 
Then  operators  in  the  various  postcard,  but  was  not  post¬ 
cities  found  the  stooges  to  enter  marked.  Balk  explained  that  he 
the  contests.  dropped  the  entry  at  the  Ameri- 

The  “weak  spot”  in  the  news-  office  while  on  a  Chicago 

papers’  own  procedure  was  the  trip, 
fact  that  they  accepterl  entries 

at  their  own  offices  right  up  to  Went  lo  Auihoriiies 

the  contest  deadline.  This  gave 

any  would-be  cheats  many  op-  The  basis  of  the  indictment 
portunities  to  sneak  in  late  en-  involving  the  Chicago  American 
tries  after  getting  the  set  of  contest  was  the  charge  that  on 
official  answers.  Dec.  13,  19.58,  the  defendants 

The  Detroit  Free  Press,  al-  a  postcard  entry  to  the 

though  it  used  the  Bell  Syndi-  American’s  postoffice  box.  The 
cate  puzzle  printed  by  the  Chi-  sent  in  the 

cago  American,  accepts  post-  Furstenl^rg,  of  High- 

card  entries  only  by  mail.  The  l^ind  Park,  Mich.,  who  won 
answers  are  sent  directly  to  , 

Manufacturers  National  Bank  Miss  Furstenberg  later  got 
and  held  there  until  after  the  con-  (Continued  on  page  48) 
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Positive  Side 
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of  miscellaneous  ads,  including 
direct  mail.  These  total  up  to 
$1,126,000,  as  compared  $1,045,- 
660  spent  for  newspaper  adver¬ 
tising  to  reach  the  same  22,000 
families,  said  Mr.  Burge.son. 

“The  need  for  greater  hudg<‘ts 
is  evident,”  he  said,  “but  in 
order  to  get  these  budgets,  news¬ 
papers  will  have  to  do  two 
things:  Sell  harder  and  more 
effectively;  help  make  ads  more 
productive  for  the  guy  who  pav-s 
the  bill.” 


‘Magazone'  ('.ompelilion 


Other  speakers  told  what 
their  newspapers  were  doing  to 
meet  the  competition  and  pene¬ 
tration  of  television,  spot  radio 
and  shopping  center  weeklies  in 
their  markets.  Each  had  man¬ 
aged  to  keep  this  kind  of  com¬ 
petition  in  check. 

J.  R.  Hudson,  Dest  Moinea 
(Iowa)  Regutter  and  Tribune, 
told  of  a  new  competitor  at  the 
local  level  —  national  maga¬ 
zines  with  regional  editions.  He 
suggested  newspapers  do  five 
things  to  offset  the  “maga- 
zones:” 

(1)  Show  advertisers  how 
weak  magazine  coverage  really 
is  in  comparison  with  newspa¬ 
per  circulations;  (2)  sell  and 
sell  hard  the  editorial  vitality 
of  the  newspaper;  (3)  stress 
the  flexibility  of  the  newspaper 
as  an  ad  medium;  (4)  make  use 
of  Audit  Bureau  of  Circulations’ 
reports  to  show  how  newspapers 
cover  their  retail  trading  zones; 
(5)  give  advertisers  magazine 
color  in  the  newspaper’s  own 
Sunday  magazine,  plus  the 
greater  coverage  provided. 

Wayne  Alexander,  F^lint 
(Mich.)  Journal  said  his  paper 
was  more  concerned  with  the 
growing  impact  of  the  “yellow 
pages”  in  the  telephone  direc¬ 
tory  than  with  spot  radio  in 
his  town. 

Arthur  .1.  Keeney,  Canton 
(Ohio)  Repository,  suggested 
that  newspapers  combat  the 
“yellow  pages”  with  hard-hit¬ 
ting  promotion  calling  for  “read 
it  in  the  white  pages.”  He  said 
newspapers  should  be  alert  to 
the  intensive  sale?  campaigns 
in  behalf  of  listings  in  local 
telephone  directories. 

Mr.  Keeney  read  a  paper  pre¬ 
pared  by  Sidney  Goldish,  re¬ 
search  director,  Minneapolis 
(Minn.)  Star  and  Tribune, 
chairman  of  the  NNPA  Advis¬ 
ory  Committee  to  the  Bureau 
of  the  Census.  Mr.  Goldish  out¬ 
lined  how  newspapers  stand 
with  the  Bureau  of  the  Census 
and  the  wealth  of  promotional 
material  coming  out  of  the  busi- 


Ad  Crusade 

{Continued  from  page  13) 


CANADIAN  AFFILIATE  of  NNPA  is  discussed  by  James  C.  Burns, 
London  (Ont.)  Free  Press,  with  NNPA  President  Howard  Wilcox,  Indian¬ 
apolis  Star  and  News.  Other  members  of  new  Canadian  group  seeking 
NNPA  affiliation  are  Gregor  Guthrie,  Ottawa  Citizen;  W.  S.  Eger, 
Montreal  Star;  Baz  Mason,  Toronto  Telegram;  and  Alf  Rubra,  Toronto 
Globe  &  Mail. 


ness  reports  and  the  upcoming 
population  and  household  census 
next  April. 


4  Out  of  .5  Hou?<eliol<ls 


A  pilot  study  of  statistics 
dealing  with  newspaper  house¬ 
holds,  although  not  yet  released, 
will  show  that  at  least  4  out  of 
5  U.  S.  households  make  regu¬ 
lar  purchases  of  daily  and  Sun¬ 
day  newspapers  and  that  the 
figures  on  delivery  of  daily  and 
Sunday  papers  to  households 
will,  when  released,  give  news¬ 
papers  authentic  information  on 
their  “mass  and  class  coverage.” 

New  ideas  in  retail  selling 
were  offered  by  ,Joel  Ii"w'in,  Cin¬ 
cinnati  (Ohio)  Enquirer,  who 
said  the  successful  newspaper 
space  salesman  can  no  longer 
rely  on  personality  alone. 

“We’ve  got  to  talk  to  retaileis 
in  their  own  language,”  he  said. 
“Much  more  important  to  a  re¬ 
tailer  than  a  special  section  we 
want  to  publish  is  the  kind  of 
mark-up  he  can  get  on  goods  he 
.sells  at  the  time.  Much  more  im- 
l)ortant  to  the  retailer  than  us¬ 
ing  co-op  allowances  when  the 
manufacturer  wants  to  sell  him 
merchandise  is  creating  sales 
when  consumer  buying  is  at  its 
peak.” 


service  and  sales,  the  value  of 
sampling  with  effective  follow 
through,  and  the  need  for  a 
good  all-around  “total  product” 
to  attract  new  readers  in  the 
fringe  areas. 

A  resolution  adopted  by  the 
group  called  on  directors  of  the 
National  Newspaper  Promotion 
Association  to  request  that  the 
Audit  Buieau  of  Circulations 
study  the  feasibility  of  a  change 
in  the  bulk  sales  rule  to  cover 
deliveries  to  hotels,  etc.  (Details 
on  Page  41,  this  issue). 


Puzzle  Fraud 

{Continued  from  page  47) 


)\’unl  Ad><  Build  Readers 


James  C.  Burns,  London 
(Ont.)  Free  Press,  urged  great¬ 
er  use  of  selling  the  individual 
through  classified  promotion.  He 
suggested  some  attention  be 
given  to  make  w'ant  ad  sections 
a  bit  more  attractive  to  the 
reader. 

Promotion  men  also  devoted 
a  session  to  circulation  promo¬ 
tion,  with  panelists  stressing 


worried  about  the  deal  and  went 
to  authorities  with  the  story  of 
how  she  kept  $300  and  paid  the 
defendants  in  the  case  $800  by 
personal  check.  The  amount  she 
kept  and  the  payment  by  check 
angered  the  Johstons,  she  said. 
Friends  convinced  her  she  should 
go  to  the  authorities,  and  she 
produced  a  canceled  check  to 
support  her  story. 

When  the  investigation  was 
under  way,  Bernard  Ridder,  of 
the  St.  Paul  Pioneer  Press  also 
canceled  the  crossword  contest 
his  paper  was  running,  and 
turned  his  records  over  to  the 
FBI. 

Last  but  not  least,  the  Senate 
Rackets  Committe  took  interest 
in  the  case  of  the  puzzle  cheats 
when  it  learned  that  a  com¬ 
mittee  witness  had  been  offered 
as  a  bribe  “the  chance  to  win 
a  newspaper  puzzle  contest.” 

All  in  all,  it  adds  up  to  a  real 
puzzle,  but  as  of  this  date  no 
one  seems  to  be  able  to  come  up 


at  the  time  Revlon,  Inc.,  was 
sponsoring  the  $64,000  Qufstion 
and  Challenge  shows,  now  (’oty’s 
agency,  declined  to  j)lace  Coty’s 
crusade  ads  in  the  newspapers. 

“If  we  placed  such  an  adver¬ 
tisement  it  would  imply  that 
we  thought  Revlon  was  guilty 
of  committing  a  fraud  against 
the  public,”  said  J.  Davis  Dan- 
forth,  executive  vicepresident  of 
BBDO.  “We  did  not  wish  to  be 
involved  in  anything  that  might 
embarrass  a  former  client.” 

Revlon  officers  have  not  yet 
appeared  before  the  committee. 

Mr.  Danforth  attended  the 
luncheon  and  heard  Mr.  Coty 
say  in  answer  to  a  question  that 
he  would  fire  his  agency  if  he 
found  out  they  were  implicated 
in  any  fraudulent  advertising. 

“They  would  have  every  right 
to  do  so,”  Mr.  Danforth  said 
afterwards. 

Others  in  the  luncheon  audi¬ 
ence  who  did  not  wish  their 
names  used  expressed  the 
opinion  the  whole  affair  was  a 
“lip.stick  smear”  —  a  business 
feud  between  Coty  and  Revlon. 

Asked  if  this  were  true,  Mr. 
Cortney  replied: 

“Cynicism  breeds  cynicism.  1 
do  not  accept  the  premise  that 
just  because  I  am  president  of 
Coty  I  cannot  as  a  citizen  speak 
out  on  a  subject  in  which  I  be¬ 
lieve,  if  the  shoe  might  fit  and 
pinch  one  or  more  business  men." 

A  call  to  Revlon  was  referred 
to  Carl  Erbe,  president  of  Carl 
Erbe  Associates,  public  relations 
finn.  Mr.  Erbe  was  not  avail¬ 
able.  Julia  Shawell,  the  account 
executive,  declared  she  had  been 
instiTicted  by  the  client  to  make 
no  comment. 

The  meeting  took  place  a  week 
after  the  Sales  Executives  Club 
had  obseiwed  Newspaper  Day 
At  that  luncheon  Fred  W 
Pitzer,  vicepresident  of  Jann  4 
Kelley,  Inc.,  and  president  of 
the  New'  Yor  k  Chapter,  Ameri¬ 
can  Association  of  Newspaper 
Representatives,  had  declared: 

“We  all  accept  the  fact  that 
the  independent  editorial  integ¬ 
rity  of  newspapers  is  a  major 
reason  for  the  believability  of 
newspaper  advertising  which 
makes  it  so  effective  for  .Ameri¬ 
can  business.  Not  as  well  known, 
but  equally  important,  are  the 
high  standards  of  advertising 
integrity  exercised  by  th<‘  Amer¬ 
ican  press  that  help  maintain 
this  believability  of  newspaper 
advertising.  Last  year  300  news¬ 
papers  rejected  $12,000,(Kh* 
worth  of  advertising  iiecausf 
the  advertising  did  not  meet  the 
newspaper  standards  of  truth¬ 
fulness  and  good  taste.’' 
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Tom  Wallace 

{Continued  from  page  15) 


timberlands  surrounding  his 
home.  His  young  years  were 
happy  ones. 

Then,  when  he  was  barely  a 
teen-ager,  his  family  moved  to 
the  Bluegrass,  and  the  pace  of 
life  picked  up  for  him.  But  he 
never  forgot  his  early  boyhood, 
and  he  never  ceased  wishing  and 
working  for  the  chance  for  other 
youngsters,  everywhere,  to  have 
the  joy  and  content  which  he 
himself  had  as  a  youth  in  an 
unspoiled  out-of-doors. 

He  went  to  school,  tried  busi¬ 
ness  and  turned  to  newspaper- 
ing,  working  at  first  for  nothing. 
He  wrote  a  column  called  “Lit¬ 
tle  Dramas  of  the  Police  Court” 
for  the  Times;  it  proved  popu¬ 
lar,  and  paid  jobs  followed  on 
the  old  Louisville  Dispatch  and 
the  Evening  Post;  the  Louisville 
Herald;  the  St.  Louis  Republic, 
and  finally  again,  the  Louisville 
,  Times. 

‘Voice  of  Youth' 

In  1905,  Henry  Watterson, 
one  of  the  mightiest  editorial 
I  voices  in  the  land,  brought  Tom 
j  to  the  Courier-Journal  to  pro- 
vide  a  “voice  of  youth”  for  its 
editorial  page.  Wallace  worked 
with  Watterson  for  19  years, 

!  writing  some  of  the  editorials 
'  which  were  w’idely  credited  to 
Watterson  himself.  When 
“Marse  Henry”  retired,  Tom 
I  asked  to  l)e  transferred  to  the 
Times.  His  request  was  granted, 
and  there  he  has  stayed  ever 
since.  He  was  at  first  chief  edi¬ 
torial  writer  for  the  Times;  in 
1930  he  stepped  up  to  editor. 

He  set  two  goals  for  the 
Times’  editorial  page:  It  must 
be  different  from  the  Courier- 
Journal’s,  and  it  must  be  one 
of  the  best-read  sections  of  the 
paper.  He  achieved  both. 

The  “different”  personality 
for  the  i)age  was  produced  main¬ 
ly  by  bievity.  Editorials  were 
to  be  “no  longer  than  a  pencil.” 
There  were  editorial  para¬ 
graphs.  even  briefer,  and  illus- 
tratefl  with  tiny  cartoons.  Some 
of  the  “short  shorts”  were  hu¬ 
morous  ;  some  were  epigram¬ 
matic  eilitorials  in  themselves. 
Because  Brevity  meant  that 
there  had  to  be  more  subjects 
to  fill  the  page,  the  Times  took 
more  editorial  stands  in  a  day 
than  many  metropolitan  news¬ 
papers  do  in  a  week. 

KdiloriaU  Read 

.  Wherever  possible,  the  sub¬ 
jects  for  the  Times  editorials 
^ore  state  or  local  and  they 
were  to  he  written  under  pres- 
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sure  of  deadline.  If  the  lack 
of  deliberation  caused  any  trou¬ 
ble  at  all,  at  least  it  never 
brought  a  libel  suit.  And  w’^h- 
out  doubt  the  page  had  spright¬ 
liness.  A  readership  survey 
showed  that  for  the  average 
Times  reader,  the  editorial  page 
w’as  the  next  reading  matter 
to  be  perused  after  the  front 
page.  (Editorials  over  sports!) 

It  was  in  1925,  only  two  years 
after  Tom  Wallace’s  unbroken 
career  with  the  Times  started, 
when  the  big  fight  over  Cumber¬ 
land  Falls  got  under  way.  It 
lasted  five  years.  The  “bene¬ 
factor”  was  Samuel  Insull, 
whose  reputation  was  destroyed 
seven  years  later  when  the 
American  investing  public  lost 
$700  million  on  him,  but  who 
in  1925  still  was  venerated  as 
a  great  American.  He  wanted 
to  “harness”  Cumberland  Falls. 

Wallace  said,  with  chai’acter- 
istic  directness: 

“In  Kentucky  we  have  an 
Anti-State  Park  Commission, 
headed  by  an  Anti-Park  Gover¬ 
nor,  which  is  under  agreement 
to  aid  a  power  company  to  de¬ 
stroy  Cumberland  Falls  as  a 
natural  cataract.  .  .  .  Cumber¬ 
land  Falls  should  be  saved,  not 
only  because  it  belongs  to  the 
people  of  Kentucky  and  Eastern 
America,  but  also  because  its 
revenues  to  Kentucky  would  be 
greater  annually  (as  a  tourist 
attraction)  in  the  near  future 
than  the  cost  of  building  the 
proposed  power  plant.” 

Gradually,  very  gradually, 
public  opinion  s^^’ung  to  Wal¬ 
lace’s  side.  Eventually,  the  idea 
he  battled  was  dropped,  and 
soon  thereafter  it  w’as  custom¬ 
ary  for  Kentuckians  to  hail  him 
proudly  as  “the  man  who  saved 
Cumberland  Falls.” 

It  was  as  a  young  reporter 
that  Tom  covered  feuds  in  East¬ 
ern  Kentucky  and  the  still-un¬ 
solved  assassination  of  Ken¬ 
tucky’s  Governor  William  Goebel 
in  1900.  During  his  coverage  of 
the  Goebel  case  trial,  he  faced 
death  on  the  main  street  of 
Georgetown,  Ky.,  when  an  ag- 
griev'ed  witness  came  there  to 
kill  him.  Tom  talked  him  out 
of  it,  admitted  an  error,  and 
wound  up  friends  with  his 
would-be  killer. 

.Sliolgun  Kewide  1)e>>k 

In  Frankfort,  a  public  official 
involved  in  the  story  met  Tom 
on  the  .street,  slugged  him,  and 
reached  for  a  gun.  Wallace 
locked  a  bear  hug  around  the 
man  and  kept  his  arms  pinioned 
to  his  sides  until  police  arrived. 

As  an  editor,  Tom,  in  the 
frontier  tradition,  had  the  ex¬ 
perience  of  writing  with  a  shot¬ 
gun  leaning  against  his  desk 
for  about  six  weeks.  It  was  no 
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idle  gesture.  He  was  urging  a 
change  in  county  government, 
and  an  official  who  stood  to  lose 
his  job  by  a  change  told  Tom 
violence  would  follow  any  more 
such  editorials.  (It  didn’t.) 

Tom  didn’t  tell  his  wife,  a 
native  Philadelphian,  about  the 
shotgun  business  until  much 
later.  “I  didn’t  want  to  shock 
her  gentle  sensibilities,”  he  said 
with  a  smile.  “But  when  I  final¬ 
ly  did  tell  her,  she  said:  ‘Any¬ 
body  in  my  family  who  had  a 
man  talk  to  him  like  that 
would’ve  shot  him.’  ” 

As  an  editor  too,  Tom  won 
honoi-s.  In  1940-41  he  was  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors,  and  in  1945, 
president  of  the  Inter- American 
Press  Association.  In  1944  he 
was  chairman  of  the  National 
Conference  on  State  Parks,  and 
he  is  a  former  president  of  the 
Izaak  Walton  League  of  Amer¬ 
ica. 

.\  Vibrant  Force 

When  retirement  of  a  sort 
was  finally  forced  upon  Tom 
Wallace  —  that  is,  when  he 
finally  gave  up  the  active  editor¬ 
ship  of  the  'Times — he  said  he 
was  reminded  of  the  old  farmer 
told  by  a  doctor  that  his  health 
wouldn’t  stand  any  more  days 
in  the  fields.  “Just  when  I’ve 
learned  something  about  it,  I 
have  to  quit,”  Tom  complained. 
But  his  column  demonstrated 
that  retiring  didn’t  mean  quit¬ 
ting,  and  the  nature  of  the  col¬ 
umn  showed  that  he  was  still  a 
force  to  be  reckoned  with  in 
Kentucky. 

A  conservationist  who  prac¬ 
tices  what  he  preaches,  Wallace 
built  up,  little  by  little,  a  sizable 
farm  outside  of  Louisville. 
There  he  plante<l  trees;  he  tilled 
the  .soil;  he  cut  a  road.  But 
mainly  he  did  what  he  advises 
all  America  to  do:  He  let  Na¬ 
ture  take  its  course  in  creating 
a  wild  woodland  beauty. 

A  few  years  ago,  a  crew  of 
Highway  Department  workers 
made  the  mistake  of  cutting 
down  some  trees  on  the  high¬ 
way  fringing  his  farm. 

A  city  editor  when  he  got 
the  news  said:  “My  God!  They’d 
have  done  l)etter  to  cut  down 
the  trees  on  the  Governor’s 
lawn.”  Tom  lit  into  the  High¬ 
way  Department  on  the  basis 
that  cutting  the  trees  was  an 
act  of  ignorance  spawned  by  the 
department’s  history  of  playing 
politics  and  ignoring  efficiency. 
The  department  trie<l  at  first  to 
maintain  dignity,  then  wound 
up  by  capitulating  complet<*ly, 
thankful  that  it  was  no  worse. 

With  the  cru.sty,  almost  bel¬ 
ligerent  forthrightne.s.s  of  the 
editor-journalist  is  combined  a 
courtliness,  at  times  a  gentle¬ 
ness. 


SIXTH  TIME— Royd  Merrill  holds 
the  Arthur  Parkhurst  trophy  for 
community  service  in  the  daily 
newspaper  field  which  his  paper, 
the  Greeley  (Colo.)  Tribune,  has 
won  for  six  years  straight.  The 
trophy  is  given  by  the  University 
of  Colorado. 


100  Fellowships 
Offered  Teachers 

The  Newspaper  Fund,  for  the 
second  year,  is  offering  fellow¬ 
ships  to  high  school  teachers 
who  wish  to  improve  their  pro¬ 
fessional  knowledge  of  jouimal- 
i.sm. 

Through  grants  provided  by 
the  Wall  Street  Journal,  the 
Fund  announceri  that  a  minimum 
of  100  fellowships  would  be  of- 
ferjnl  for  .summer  .study  in  1960. 
The  fellowships  have  a  maxi¬ 
mum  value  of  $1,000  each,  de- 
fKmding  upon  the  individual 
n{M*<is  of  the  applicant.  Teachers 
in  the  UniUKl  States  who  teach 
high  school  journalism  or  advi.se 
high  .school  publications  are  elig¬ 
ible  to  apply. 

During  1959,  the  Newspaper 
Fund  initially  offered  fellow¬ 
ships  to  25  teachers.  The  interest 
and  number  of  applications 
provwl  so  great  that  The  Wall 
Street  Journal  tripled  its  initial 
contribution  and  131  persons 
were  awarde<l  fellow.ships. 

Application  forms  may  be  ob- 
taine<l  by  writing  to  Don  Carter, 
The  Newspap<*r  Fund,  Inc.,  48 
Wall  Street,  New  York  5,  N.  Y. 


Whitney  Plans 
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for  improving  communications. 
This  new  company  offers  the 
idea!  vehicle  for  him  to  make 
the  lasting  contribution  to  soci¬ 
ety  he  desires  to  make.” 

Personal  Wealth 

Mr.  Park  in  the  past  has 
estimated  Mr.  Whitney’s  wealth 
at  $100,000,000,  “give  or  take 
$10,000,000.”  He  said  this  week 
he  hadn’t  figured  it  lately,  but 
that  is  close.  Mr.  Whitney  has 
been  in  the  TV  field  since  1955 
when  he  purchased  the  broad¬ 
casting  stations  that  now  make 
up  the  Corinthian  Corporation. 
Earlier,  the  Whitney  Company 
had  financed  several  ventures  in 
community-TV. 

Robert  Bryan,  Corinthian’s 
sec  retary-treasu  re  r,  estimated 
the  original  cost  of  the  TV 
properties  as  close  to  $25,000,- 
000. 

“They  are  worth  much  more 
than  that  now,”  he  said. 

Many  Whitney  millions  have 
gone  into  print  media.  He  was 
an  early  investor  in  PM,  New 
York  tabloid  newspaper  that 
failed.  He  also  invested  in 
shopping  throwaways  that  be¬ 
came  a  Los  Angeles  daily,  and  in 
a  half  a  dozen  magazines,  in¬ 
cluding  Outlook,  Polo,  \ews- 
leeek.  Scientific  American  and 
the  one  that  is  in  the  present 
corporation.  Interior  Design. 

Largest  W'hitney  print  circu¬ 
lation  today  is  represented  by 
Parade  that  counts  9,700,000  in 
distribution  with  newspapers. 

None  of  the  J.  H.  Whitney  & 
Co.  associates  who  are  resigning 
to  head  up  the  new  corporation 
have  had  newspaper  or  pub¬ 
lishing  experience,  unless  you 
count  the  fact  that  Mr.  Bryan 
was  editor  of  the  Oherlin  College 
Review,  a  semi-weekly. 

Mr.  Thayer,  49,  who  will  be 
president,  is  a  lawyer.  His  first 
contact  with  newspapers  was 
in  the  negotiations  starting  in 
May  1957  that  finally  led  up  to 
the  purchase  of  control  in  the 
Herald  Tribune. 

Introductions 

Through  friends,  Mr.  Thayer 
met  Mr.  Kilgore  of  the  Wall 
Street  Journal  in  July  1958.  It 
was  Mr.  Kilgore  who  introduced 
Mr.  White,  the  Mexico  (Mo.) 
editoi'  who  is  now  president  and 
editor  of  the  New  York  Herald 
Tribune,  to  Mr.  Thayer  when 
he  was  .searching  for  .someone 
to  handle  that  job. 

“The  newspaper  fraternity  is 
simply  wonderful,  unlike  any 
other  group  I  have  ever  known,” 
Mr.  Thayer  said.  “The  people  in 


it  are  keenly  interested  in  what 
others  are  trying  to  do;  they 
want  to  be  helpful  and  are.” 

Mr.  Thayer  was  graduated 
from  Colgate  in  1931,  fi*om  Yale 
Law  in  1935.  Immediately  after¬ 
wards  he  stai’ted  practicing  law 
in  New  York,  fonning  his  own 
law  finn  of  Thayer  and  Gilbert 
in  1946.  He  became  associated 
with  J.  H.  Whitney  &  Co.,  as 
managing  partner  in  1955. 

The  purjwse  of  J.  H.  W’hitney 
&  Co.,  is  to  pi'ovide  risk  capital 
to  small  growth  companies.  So 
far  some  60  companies  have  been 
helped.  To  fomi  the  firm  Mr. 
W’hitney  had  divided  his  then 
available  capital,  alx)ut  $40,000,- 
000,  into  four  parts.  One  part 
went  to  this  company;  one  part 
to  the  John  Hay  Whitney  Foun¬ 
dation;  and  two  parts  remain  in 
Whitney’s  peisonal  account. 

“We  hav'e  gathered  some  so¬ 
phistication  through  the  years 
and  the  firm  will  continue  in 
the  venture  capital  field,  except 
in  the  area  of  print  and  broad¬ 
cast  media,  which  now  becomes 
the  province  of  Whitney  Com¬ 
munications,”  Mr.  Thayer  said. 

The  man  on  the  new  firm  with 
the  longest  as.sociation  with  Mr. 
Whitney  is  Mr.  Park,  who  will 
become  chairman  of  the  finance 
committee.  He  was  a  year  ahead 
of  Jock  at  Yale,  Class  of  1925, 
and  knew  him  slightly  there. 
After  college  and  Harvard 
Graduate  School  of  Business  Ad¬ 
ministration,  Mr.  Pai’k  spent 
seven  years,  from  1927  to  1934, 
with  J.  P.  Morgan  &  Co.  He  left 
them  for  Baker,  Watts  &  Co.,  a 
Baltimore  investment  finn,  but 
had  not  been  with  them  long 
before  he  was  taken  ill.  For  six 
years  he  was  out  of  business. 

Had  Interest  in  PM 

In  1941,  recovered  from  his 
illness,  he  heard  of  an  opening 
at  Mr.  Whitney’s  New  York 
office.  He  applied  for  the  posi¬ 
tion  and  was  engaged  to  help 
Mr.  Whitney  with  his  invest¬ 
ments.  His  first  contact  with 
newspaper  publishing  was  when 
Jock  put  money  into  PM. 

They  were  more  .successful 
with  the  reorganizations  of 
Scientific  American  and  Interior 
Design.  Mr.  Whitney  put  about 
$44,000  into  the  latter  publica¬ 
tion  in  1949.  The  first  edition 
under  Mr.  Whitney’s  control 
totale<l  44  pages.  The  Octol)er 
1959  i.ssue  had  332  pages,  of 
which  206  were  advertising. 

“Now  an  operating  division  of 
Whitney  Communications,  it  is 
a  very  prosperous  property,”  Mr. 
Park  .said. 

Mr.  Park,  56,  is  a  native  of 
Salt  Lake  City,  Utah,  where  his 
father  was  in  the  banking  busi¬ 
ness,  and  one-time  mayor.  His 
grandfather  on  his  mother’s  side. 


Arthur  L.  Thomas,  was  the  last 
territorial  Govemor  of  Utah. 

“Newspapers  can  be  a  very 
profitable  investment,”  Mr.  Park 
said.  “The  profit  depends  on  the 
purpose  for  which  a  newspaper 
is  i-un.” 

Mr.  Petersmeyer,  40,  became 
acquainted  with  Mr.  Whitney 
after  World  War  II,  in  which  he 
served  first  in  the  Quarter¬ 
masters  Corps,  and  in  1945  and 
1946  on  the  General  Staff.  Born 
in  Los  Angeles,  he  was  gradu¬ 
ated  from  the  University  of 
California  and  the  Harvard 
Business  School.  Seeking  work 
in  California  after  the  war  he 
was  employed  by  McKinsey  & 
Co.,  the  management  consultants 
in  their  San  Francisco  office,  but 
was  shortly  sent  to  New  York. 

“Out  of  the  blue”  he  received 
a  telephone  call  one  day  from 
Mr.  Whitney.  This  was  in  1947, 
and  he  has  been  associated  with 
the  finn  ever  since. 

Mr.  Bryan,  46,  the  financial 
vicepresident  of  Whitney  Com¬ 
munications.  has  been  associated 
with  J.  H.  Whitney  &  Co.,  since 
1948,  and  has  been  a  partner 
since  1951.  He  is  an  economist 
bv  profession,  having  taken  his 
Ph.  P.  degree  in  that  subject  in 
Yale  in  1939.  Before  his  Whitney 
association,  he  was  an  economics 
insti-uctor  at  Yale  and  Prince¬ 
ton.  and  vicepresident  of  Lionel 
D.  Edie  &  Co.,  an  investment 
counsel  and  economic  consultant 
firm.  He  has  made  many  eco¬ 
nomic  studies  of  the  broadcast¬ 
ing  industry,  but  none  of  news¬ 
paper  publi.shing. 

“Now  I  expect  to  do  .so,”  he 
said. 


Jim  Pope  to  Start 
Memorial  Lectures 

Louisville,  Ky. 

James  S.  Pope  Sr.,  executive 
editor  of  the  Courier-Journal 
and  Louisville  Times,  will  give 
the  first  Harold  Cross  Memorial 
Lecture  at  the  University  of 
Missouri  School  of  Jounialism 
Nov.  6. 

The  series  of  annual  lectures 
has  been  established  by  the  uni¬ 
versity’s  Freedom  of  Informa¬ 
tion  Center  as  a  memorial  to  the 
late  Harold  L.  Cross,  lawyer, 
journali.st,  author,  and  fighter 
for  freedom  of  information. 


Rapid  Growth 
Attends  Hard 
News  Policy 

Quincy,  .Mass, 

How  a  newspaper  can  gain 
circulation  without  sensational 
crime  news,  publication  of  the 
treasury  balance,  or  racing 
charts  was  told  by  G.  Prescott 
Low,  publisher  of  the  Quincy 
Patriot  Ledger,  when  that  pa¬ 
per  was  awarded  a  citation  by 
the  Massachusetts  Committee 
for  the  United  Nations. 

Accepting  the  award,  Mr.  Low 
said  it  is  the  aim  of  the  Patriot 
Ledger  to  publish  a  newspaper 
that  gives  an  accurate,  balanced 
picture  of  the  community,  state 
country  and  the  world  in  proper 
perspective.  Suiweys  show  read- 
ei-s  approve  this  policy,  he  said. 

“The  Quincy  Patriot  Ledger 
has  had  the  greatest  circulation 
increase  of  any  newspaper  in 
Massachusetts  since  1934,”  he 
declared. 

“We  do  not  agree  with  those 
editors  who  maintain  that  even 
if  you  give  the  readers  the  im 
portant  news  of  the  world  they 
won’t  read  it.  These  .same  edi¬ 
tors  play  up  sex  and  crime  be¬ 
cause  they  believe  this  is  what 
the  people  want  and  this  is  the 
kind  of  news  that  will  sell  news¬ 
papers.  They  wdll  tell  you  that 
you  will  lose  circulation  if  you 
do  not  print  the  Tieasury  Bal¬ 
ance  each  day  so  that  those 
people  betting  their  nickels, 
dimes  and  quarters  on  the  num¬ 
bers  pool  can  check  their  daily 
losses.  Some  editors  carry  their 
justification  to  the  point  of 
ridiculousness  by  claiming  that 
the  Treasury  Balance  is  carried 
.so  readers  can  check  the  finan¬ 
cial  condition  of  their  govern¬ 
ment. 

“Some  editors  will  maintain 
that  racing  entries  and  results 
must  be  carried  to  maintain  cir 
culation. 

“Horse  race  entries  and  the 
Treasury  Balance  are  not  used 
by  the  Patriot  Ledger. 

“You  cannot  ignore  crime 
news  but  you  can  use  it  in  its 
proper  perspective  rather  than 
feature  it.” 


Haylilirsi  Eleoleil 

Quebec 

W.  P.  Hayhurst,  president,  F. 
H.  Hayhurst  Co.,  Ltd.,  Toronto, 
has  been  elected  president  of 
the  Canadian  As.sociation  of  Ad¬ 
vertising  Agencies.  He  succeeds 
I).  E.  Longmore,  president,  Mc- 
Kim  Advertising  Ltd.  Elections 
were  held  during  the  CAAA’s 
36th  annual  meeting  here. 

EDITOR  &  PUB 


Schultz  Shiiiple  Out 

Formation  of  Burt  Schultz  A 
Associates,  Inc.,  a  public  rein' 
tions  and  publicity  firm,  was  an¬ 
nounced  this  week.  Mr.  Schult* 
was  formerly  a  public  relations 
and  publicity  executive  for  Ben¬ 
ton  &  Bow'les,  Hill  &  Knowltoni 
and  National  Telefilm  Associ¬ 
ates. 
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Town  Hails  May  Case, 
Link  to  Frontier  Days 


Bv  Beriiarjl  A.  Shepard 


Clovis,  Calif. 
Townfolk  and  visitors  are 
easily  distinguished  in  this  rural 
central  California  community. 
The  fonner — all  of  them — know 
Mrs.  ^lay  L.  Case,  who  covers 
stories  from  births  to  police 
bookings  to  civic  events  for  the 
Clovis  Independent.  She  blank¬ 
ets  Main  Street  with  journalistic 
zest  and  writes  her  copy  on  a 
typewriter  that  has  survived 
hundrecls  of  movings  and  mil¬ 
lions  of  words. 

Recently  the  town  turned  out 
to  celebrate  May  Case  Day  — 
a  camival-like  tribute  to  a  pert, 
witty  and  sometimes  sassy  fav¬ 
orite  daughter.  She  rode  on  a 
buckboard  around  Clovis  streets, 
reigning  over  a  parade  replete 
with  marching  band,  mounted 
men,  placard  carriers  and  ap¬ 
plauding  citizens.  At  night  sev¬ 
eral  hundred  crowded  into  vet¬ 
erans  memorial  hall  to  eat  chuck 
wagon  dinners  and  share  a 
mammoth  cake  decorated  with 
scenes  of  the  wild  frontier. 

Vi  ild  Frontier  Days 

That’s  where  May  Case  got 
her  start  in  the  newspaper  field 
—on  the  wild  frontier  seventy 
years  ago.  She  is  the  country’s 
oldest  active  newspaperwoman, 
a  lively  octogenarian  who  pays 
no  attention  to  her  86  years. 
She  bridges  a  gap  between  an 
untamed  West  and  a  missile 
age. 

In  the  old  days  May  Case  got 
her  stories  from  hard-crusted 
United  States  marshals,  notori¬ 
ous  badmen  and  Indian  warriors. 
In  her  youth  she  played  with 
Indian  children  on  the  dirt 
streets  of  the  Oklahoma  terri¬ 
tory  and  mingled  with  squaws 
in  wigwam  and  camp.  She  won 
I  their  confidence  as  a  child,  she 
recalls,  because  she  stayed  quiet 
I  and  aiipreciated  their  ways  and 
,  their  loic.  In  fact,  she  picked  up 
the  dialect  of  the  plains  Indians 
and  can  still  spout  a  score  of 
their  words  today. 

Among  Her  Treasures 

A  wa.rrior  May  Case  remem- 
\ividly  was  the  famed 
with  whom  she 
dmed’  in  a  rough-hewn  hotel 
p  the  robust  territorial  town  of 
urccll.  .Among  the  treasures  in 
her  meinento-laden  home  is  a 
picture  which  the  colorful 
Apache  chief  presented  to  her. 
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May  also  cherishes  portraits  of 
the  Osage  Chief  Baconrind  and 
of  Chief  Lone  Wolf  of  the 
Kiowas. 

A  big  decision  for  May  Case 
in  the  midst  of  harsh  but  happy 
environment  came  in  1888,  w'hen 
she  eloped  with  a  ubiquitous 
pioneer  editor  named  Spurgeon 
Case.  She  became  a  vital  part 
of  his  new'spaper  world  until 
his  death  60  years  later.  May 
rode  her  pony  over  Indian  reser¬ 
vations  gathering  news  for  the 
paper  they  founded  in  Purcell, 
I.  T.  She  recalls  being  the  only 
“paleface  reporter”  allowed  to 
visit  the  Osage  Indians.  It  is 
plausible,  too,  that  no  other 
w’hite  woman  witnessed  the 
Ghost  Dance  of  the  mighty 
Osage  tribe.  May  Case,  in  quest 
of  news,  viewed  the  secret  dance 
which  w’hites  believed  w’as  a  call 
to  war,  but  w’hich  she  says  w’as 
merely  an  elaborate  invocation 
to  help  the  Osages  along  to  a 
Happy  Hunting  Ground. 

.Started  Papers 

The  Cases  stayed  to  hear  the 
pistol  shots  which  in  1889 
signalled  the  legal  stampede  of 
.settlers  into  the  Oklahoma  ter¬ 
ritory,  and  they  w'atched  mil¬ 
lions  of  families  stake  out  their 
claims.  In  fact.  Deputy  U.  S. 
Marshal  Charles  P.  (Two  Gun) 
Smith,  w'ho  did  some  of  the 
signaling,  was  among  May’s 
good  friends.  The  Cases  fought 
for  Oklahoma  statehood  and 
supported  campaigns  for  free 
public  .schools.  But  they  liked 
the  “ta.ste  of  fresh  ink”  and 
trekked  over  rough  routes  into 
bustling  and  often  boisterous 
towns.  They  started  papers  on 
shoestrings  as  they  moved 
across  the  West:  in  Colorado 
mining  camps,  in  the  Northwest 
country,  in  California,  where 
May  and  Spurgeon  Case  arrived 
in  1912. 

They  were  destined  to  become 
Californians  who  wrote  of  bur¬ 
geoning  growth  in  population, 
industry,  and  agriculture.  While 
Spurgeon  worked  on  a  paper  in 
Manteca  at  the  northern  end  of 
the  San  Joaquin  Valley,  May 
started  another  paper  in  River- 
bank,  a  division  point  for  the 
Santa  Fe  Railroad  some  twenty 
miles  off.  She  reached  the  town, 
she  reminisces,  with  a  type¬ 
writer,  little  cash  and  lots  of 
gall.  Yet,  she  produced  a  paper 
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APPRECIATION  —  William  J. 
Swank,  left,  music  editor  of  the 
Jackson  (Mich.)  Citizen  Patriot, 
receives  the  first  Cultural  Leader¬ 
ship  Award  of  the  Jackson  Sym¬ 
phony  Orchestra  Association  from 
Garrett  Gething,  right.  A.  H. 
Aymond  Jr.  of  the  award  com¬ 
mittee  is  in  the  center. 

by  dispatching  copy  to  Manteca, 
where  Spurgeon  set  the  type 
and  returned  the  sheets  for  dis¬ 
tribution.  After  six  weeks.  May 
Case  had  the  reputation  and  the 
credit  for  a  press.  The  paper 
was  successful.  Editor  Case  got 
her  news  —  and  her  share  of 
scoops  —  by  meeting  personally 
every  one  of  the  26  trains  which 
passed  through  Riverbank  every 
day. 

In  1919  the  Cases,  tired  of 
family  separations,  founded  the 
Clovis  Indepenilent  in  the  heart 
of  the  agriculturally  lush  San 
Joaquin  Valley  of  central  Cali¬ 
fornia.  The  paper  spurted  under 
their  guidance  until  they  sold 
the  prosperous  weekly  in  1937. 
Spurgeon  Case  died  in  1949. 

May  Case  decided  to  keep 
busy  with  newspapering  and  is 
now  Travel  Editor  of  the  1500- 
circulation  Independent. 

May  Case  has  been  an  in¬ 
spiration  to  Clovis.  When  the 
town  celebrated  May  Case  Day, 
she  received  a  U.  S.  Treasury 
Department  award.  T-men  dis¬ 
covered  that  May  had  not 
cashed  a  single  savings  bond 
since  she  purchased  the  first 
ones  made  available  to  the  pub¬ 
lic.  She  says  she  is  saving  them 
for  retirement.  But  she  adds 
with  a  quick  smile:  “I’m  not 
retiring  —  I’m  just  starting.” 

Publisher  Anthony  C.  Turano, 
who  took  over  the  Independent 
this  year,  gave  her  a  pair  of 
roller  skates  at  her  86th  birth¬ 
day  party.  A  gentleman  in  the 
audience  commented:  “.And  May 
Case  might  well  try  them  out.” 


Name  Change 

Che.stes,  Pa. 
The  name  of  the  Chester 
Times  will  be  changed  to  the 
Delaware  County  Daily  Times 
on  Nov.  2. 


Fire  Chief  Reports 
Newsman’s  Death 

Hartford,  Conn. 

Robert  E.  Ma.son  Jr.,  29,  news¬ 
man  employed  by  United  Press 
Intemational,  shot  himself  to 
death  Oct.  23  near  his  parkerl 
auto  in  Wallingford,  some  25 
miles  south  of  Hartford,  after 
writing  his  owm  obituary. 

First  news  of  the  death  was 
told  over  the  Fairchild  Fire  De¬ 
partment  radio  by  Chief  Josej)h 
Stopa,  who  had  been  haiUnl  by 
a  passer-by  who  discovered  the 
newsman’s  body. 

Mr.  Mason  had  been  on  a  leave 
of  absence  from  the  UPI  Pitts¬ 
burgh,  Pa.,  bureau.  Police  said 
he  had  been  undergoing  treat¬ 
ment  for  a  back  injury. 

Prior  to  joining  the  wire  serv¬ 
ice,  he  worked  for  the  \ewark 
Evening  News,  P(ussair  Herald 
News,  and  Bergen  Evening 
Record,  all  in  New  Jer.sey. 


Women’s  Cliih  Guiile 
Ill  40-Page  Seelioii 

I.NDIANAPOLIS 

A  40- page  tabloid  featuring 
the  story  of  Indianapolis 
Women’s  Clubs  was  publishe<l  as 
a  supplement  to  the  Indianapolis 
Sunday  Star  on  Oct.  25. 

Sparkling  with  art  of  women 
at  work  on  seiwice  projects,  the 
section  included  history  of  clubs, 
purpose,  philanth I'opies,  out¬ 
standing  achievements,  annual 
projects,  meeting  dates,  officers 
and  many  other  facts  of  interest 
to  clubwomen. 

Many  women  purchased  extra 
copies  of  the  Star  in  order  to 
file  several  copies  of  the  section 
for  use  as  a  guide  for  personnel 
and  activities  of  clubs. 

Miss  Polly  Cochran,  woman’s 
editor  of  the  Star,  and  her  staff 
(“dited  the  handy  guide.  An  index 
provided  convenient  refeience. 


ACTIVE  PEN— Managing  Editor 
Richard  J.  Hartford,  loft,  of  the 
Hartford  (Conn.)  Times  congratu¬ 
lates  Johnny  Anderson  on  reach¬ 
ing  his  40th  year  of  work  as  a 
staff  artist  and  cartoonist.  He  has 
done  a  Saturday  feature  on  the 
page  opposite  editorial  highlight¬ 
ing  local  events. 
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PRESS  AWARDS 

International 
Recognition 
For  Cartoons 

An  inteiTiational  award  that 
will  lecognize  the  contributions 
of  popular  artists  to  peace  and 
world  understanding  has  been 
established  by  the  Cartoonists 
Committee  of  the  People-to- 
People  program. 

The  prize,  announced  by  A1 
Capp  and  Milton  Canilf,  co- 
chainnen  of  the  Cartoonists 
Committee,  will  be  given  on  a 
regular  basis,  beginning  next 
year. 

Two  categories  have  been 
selected  by  the  sponsors.  The 
award  will  be  presented  to  edi¬ 
torial  cartoonists  in  newspapers 
and  magazines  and  to  creators 
of  newspaper  comic  sti-ips,  who 
have  done  the  most  through  their 
art  to  promote  lasting  two-way 
relationships  from  which  inter¬ 
national  friendship  and  under¬ 
standing  could  grow. 

A  panel  of  judges  has  been 
selected,  with  President  Dwight 
D.  Eisenhower  as  Honorary 
Chainnan.  The  judges  include 
Gardner  Cowles,  publisher  of 
Look  and  president  of  the  Dex 
Moines  (Iowa)  Register  and 
Tribune;  General  Alfred  M. 
Gruenther,  president  of  the 
American  Red  Cross;  William 
Randolph  Hearst  Jr.,  editor-in- 
chief,  Hearst  newspapers;  An¬ 
drew  Heiskell,  publisher  of  Life; 
Senator  Hubert  H.  Humphrey 
of  Minnesota;  Eric  Johnston, 
president  of  the  Motion  Picture 
Association  of  America;  Merle 
S.  Jones,  president  of  CBS-TV 
Stations;  Senator  John  F.  Ken¬ 
nedy  of  Massachusetts;  Dr. 
Margaret  Mead,  anthrojwlogist; 
Norman  Rockwell,  artist; 
William  P.  Steven,  executive  edi¬ 
tor,  the  Minneapolis  (Minn.) 


California  —  Large  market 
printing  plant-shopper  grossing  in 
excess  $600,000.00  with  healthy 
annual  net.  Sale  price;  $350,000.00 
with  $100,000.00  down  and  easy 
terms. 

HAMIITON-IANDIS 
&  ASSOCIATES.  Inc. 

BROKERS  •  NEWSPAPERS 
RADIO  AND  TELEVISION  STATIONS 

WASHINGTON.  D.  C. 

1737  DeSales  St.  N.W. 
Executive  3-3456 
CHICAGO  DALLAS 

1714  Tribune  Tower  1511  Bryan  Street 
DEIaware  7-2754  Riverside  8-1175 
SAN  FRANCISCO 
111  Sutter  Street 
EXbrook  2-5671 


Star  and  Tribune;  John  Walker, 
director  of  the  National  Gallery 
of  Art;  Charles  E.  Wilson, 
fonner  president  of  General 
Motors  Corporation,  and  Laur¬ 
ence  L.  Winship,  editor  of  the 
Boston  (Mass.)  Globe. 

Mr.  Capp  said  that  any  car¬ 
toonist  in  the  world,  including 
those  who  live  behind  the  Iron 
Curtain,  is  eligible  for  the 
award. 

The  works  of  cartoonists  will 
be  submitted  to  the  judges  by 
Feb.  29,  1960.  The  winners  will 
be  announced  in  late  March  and 
will  be  selected  on  the  basis  of 
continued  seiwices  in  the  direc¬ 
tion  of  achieving  peace  and 
world  understanding.  Specific 
prizes  will  include  cash  awards. 

The  People-to-People  program 
was  organized  to  improve  inter¬ 
national  understanding  on  a  pri¬ 
vate,  non-political  basis.  It  was 
launched  by  President  Eisen¬ 
hower  in  September,  1956. 

*  *  4: 

TOM  ax  ai.lact;  awakd.s 

Details  of  the  lAPA-Tom 
Wallace  Awards  for  contribu¬ 
tions  to  Inter-American  under¬ 
standing  and  friendship  have 
lyeen  announced.  The  awards 
were  established  at  the  recent 
meeting  of  the  Inter  American 
Press  Association  in  San  Fran¬ 
cisco. 

The  annual  honor  will  be  be¬ 
stowed  on  the  United  States  oi- 
Canadian  publication,  or  a  staff 
member  or  correspondent  of  such 
a  publication. 

In  establishing  the  awards  in 
the  name  of  the  editor  emeritus 
of  the  Louisville  (Ky,)  Times, 
the  lAPA  took  occasion  to  recog¬ 
nize  his  work  in  pioneering  the 
lAPA  and  in  inspiring  its  efforts 
toward  freedom  of  the  press  in 
the  Americas. 

Latin  America  publishers  w’ill 
finance  the  awards  through  vol¬ 
untary  contributions.  The  prizes 
will  consist  of  a  plaque  for  the 
publication,  and  a  scroll  and 
.$500  for  the  staff  member  or 
corresjxindent. 

Those  eligible  will  include  pub¬ 
lications  in  any  of  three  official 
lanpruages  of  lAPA  —  Spani.sh, 
Portuguese  or  English. 

Nominations  may  be  made  by 
any  lAPA  member  prior  to  July 
1,  each  year. 

lAPA-Mergenthaler  Awards, 
which  have  been  given  annually 
since  1953,  are  limited  to  news¬ 
papers  and  staff  members  or 
corresjiondents  outside  of  the 
United  States  and  Canada. 


Horsemanship  Col. 

Capt.  Eric  C.  Callings  of 
Hartford,  a  former  British 
Army  officer,  is  writing  a  new 
Wednesday  column  on  horseman¬ 
ship  in  the  Hartford  Times. 


BEST  OF  SHOW— Roy  A.  Brown, 
San  Rafael  (Calif.)  Independent- 
Journal  publisher,  receives  grand 
award  for  his  paper's  ad  in  the 
Audit  Bureau  of  Circulations  pro¬ 
motion  contest  from  Walter  P. 
Lantz,  retiring  ABC  board  chair¬ 
man  at  Chicago  convention. 


Swan  anti  Mason 
Atl  Ajjency  Formetl 

Formation  of  the  new  firm  of 
Swan  &  Mason  Advertising,  Inc. 
with  headquaiders  at  509  Madi¬ 
son  Avenue,  New^  York,  was  an¬ 
nounced  this  week. 

Robert  G.  Swan,  for  many 
years  vicepresident  of  the  Joseph 
Katz  Company  of  Baltimore  and 
New  York,  heads  the  agency  as 
president. 

W'illard  W.  Mason,  executive 
vicepresident  and  treasurer,  will 
be  in  charge  of  business  affairs 
and  supeivise  Swan  &  Mason 
offices  in  other  cities.  One  in 
Tulsa  already  is  functioning. 

Mr.  Swan  played  an  import¬ 
ant  role  in  the  emergence  of  the 
“Person  to  Person”  television 
program  to  national  prominence. 


SECOND  SECOND — Muriel  Sni¬ 
der,  financial  writer  of  the  Toronto 
Globe  and  Mail,  won  second  prize 
in  the  Bowater  Awards  for  the  sec¬ 
ond  year  in  a  row.  Her  series  on 
Canada's  marine  industries  was 
cited. 
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Statewide  Ad 
Seminar  Held 

San  Jose,  (’alif. 

A  faculty  of  advertising  ex¬ 
ecutives  from  throughout  Cali¬ 
fornia  presented  a  tight  schedule 
of  panel  discussions  marking 
the  CNPA  Advertising  Seminar 
at  San  Jose  State  College  here. 

The  79  registered  students  in¬ 
cluded  veteran  salesmen  desir¬ 
ing  refresher  courses  as  well  as 
staff  newcomers.  Keynote  mes¬ 
sages  wei-e  given  by  Carroll 
Parcher,  publisher,  Glendale 
News-Press  and  CNPA  presi¬ 
dent,  and  Di’.  Dwight  Bentel, 
San  Jose  State,  seminar  com¬ 
mittee  chainnan. 

Instructors  included  Ed 
Bauer,  general  manager,  Sunny¬ 
vale  Standard;  How’ard  Mellick, 
foreman.  King  City  Rustler- 
Herald;  Bill  Norton,  publi.sher, 
Cupertino  Courier,  and  Walter 
Smoldt,  Bureau  of  Advertising. 

Advertising  managers  turn¬ 
ing  instnictors  for  the  .seminar 
were:  A1  Horn,  Berkeley  Ga¬ 
zette;  Lou  Heindel,  San  Jose 
Mercury-News;  Rudy  Marcus, 
Riverside  P  r  e  s  s  -  Enterprise; 
Murray  Mead,  Peninsula  Liv¬ 
ing;  Clair  Otis,  Eureka  News¬ 
papers,  and  Glen  Wright,  for¬ 
merly  with  IJkiah  News. 

Advertising  managers  appear- 
pearing  as  panelists  included 
Max  Bales,  San  Mateo  Times; 
Frances  Cislini,  Salinas  Cali¬ 
fornian;  Walton  Doming,  Val¬ 
lejo  Times-Herald;  Bill  John¬ 
son,  Burlingame  Advance;  Bill 
Neylan,  Menlo  Park  Recorder, 
and  Norman  Rosenthal,  .Antioeh 
Ledger. 

• 

All  Mwlia  To  Back 
Nov.  Religion  Drive 

In  a  co-operative  effort  of 
American  business  and  adver¬ 
tising  concerns,  more  thsin  $8.- 
000,000  w'orth  of  time  and  .space 
will  be  contributed  this  fall  to 
the  11th  annual  Religion  In 
American  Life  campaign  to  in¬ 
crease  worship  attendance  at  all 
churches  and  .synagogues. 

Mo.st  of  the  advertising,  which 
will  appear  in  all  the  major 
media,  will  run  in  November. 
Religion  In  American  Life 
Month.  Advertising  suppoi  t,  con¬ 
tributed  through  The  .adver¬ 
tising  Council,  will  include  7,000 
billboards,  8,000  three- sheet 
jx).sters,  and  84,000  car  cards  in 
imses,  street  cars,  subway  and 
commuter  trains.  In  addition, 
there  will  be  several  thou.sand 
newspaper  and  magazine  adver¬ 
tisements,  and  tens  of  thousands 
of  s|K)t  announcements  on  radio- 
TV. 

JLISHER  for  October  31.  1959 


PHO 

‘( 

0 

B: 

Phi 
still 
Russ; 
side 
made 
time 
to  th 
Bo 
the  b 
ment 
Ta 
trans 
servi 
landl 
photi 
P.M. 
quar 
less 
TI 
in  ^ 
of  ti 
U1 
ing 
and 
fron 
phot 
“( 
the 
[  said 
}  ceivi 
thro 
for 
rece 
tele] 
cisci 
and 
Tok 
and 
tica 
5:2; 
T 

Ipoir 
witi 
Lor 
trih 
Uni 
rad 

i  abo 
\  tecl 
Pho 
use 
I  tori 
a  I 
35 
j  ma 
;  spa 
:  lini 

I  Pla 
the 
car 
de\ 
bri 
bei 


erj 

El 


52 


J 


PH0r(K;R4PH\ 


‘Other  Face  Shines’ 
On  Newspaper  Pages 


Bv  James  L.  (Pollings 


Photographic  information  is 
still  somewhat  hazy  on  those 
Russian  pictures  of  the  hidden 
side  of  the  moon,  but  it  was 
made  clear  this  week  that  no 
time  was  lost  transmitting  them 
to  this  country  and  elsewhere. 

Both  AP  and  UPI  reported 
the  big  picture  got  the  big  treat¬ 
ment. 

Tass,  the  AP  explained, 
transmitted  the  photos  to  the 
service’s  London  bureau  by 
landline.  London,  in  turn,  radio- 
photoed  the  first  picture  at  5:28 
P.M.  to  New  York  City  head¬ 
quarters  through  a  Press  Wire¬ 
less  hookup  on  Long  Island. 

Thus  the  picture  was  received 
in  New  York  without  any  loss 
of  time  at  Press  Wireless. 

UPI  said  it  started  monitor¬ 
ing  the  Tass  photocast  at  4:15, 
and  at  4:42  P.M.  transmission 
from  Moscow  of  the  first  moon 
photo  began. 

“Our  London  office  received 
the  Tass  signal,”  a  spokesman 
said.  “It  was  simultaneously  re¬ 
ceived  in  London  and  piped 
through  there  into  a  radiocast 
for  New  York,  where  it  was 
receivwl  and  also  piped  into  a 
telephone  circuit  to  San  Fran¬ 
cisco.  There  it  was  re-amplified 
and  piped  into  a  radiocast  to 
Tokyo,  where  it  was  received 
and  given  .smash  play.  Domes¬ 
tically,  tran.smission  staited  at 
5:22  P.M. 

Tokyo  reception,  it  was 
pointed  out,  was  simultaneous 
with  London  and  New  York. 
London  and  New  York  then  dis- 
tributwl  over  European  and 
United  States  networks  and 
radioed  to  South  America. 

This  much  has  been  revealed 
about  the  camera  equipment 
tcchni(|ue  and  film:  a  very  slow 
photo-transmitting  process  was 
used  to  guarantee  minimum  dis¬ 
tortion.  Radio  beams  .sent  back 
a^picture  from  an  unidentified 
35  mm.  film  that  was  auto¬ 
matically  developed  aboard  the 
space  -hip  at  the  rate  of  1000 
lines  a  frame. 

Automatic  devices,  it  was  ex¬ 
plained  })y  Moscow,  regulated 
the  lens  and  shutters  of  the 
earner:.  :iccording  to  light.  These 
device-  also  regulated  the 
brightness  of  the  film  as  it  was 
being  d'  veloped. 

The  I'ocket  carried  two  cam¬ 
eras  with  telephoto  lenses.  One 


had  a  500  mm.  lens  for  closeups 
of  the  moon.  Tass  said  the 
shots  were  made  at  a  distance 
of  37,000  to  43,000  miles,  the 
other  was  equipped  with  a  200 
mm.  lens.  The  photos,  taken 
over  a  40-minute  period,  cov¬ 
ered  only  70  percent  of  the  un¬ 
seen  side. 

According  to  Tass,  hundreds 
of  pictures  were  taken  of  the 
moon  but  only  a  few  were  re¬ 
leased  at  this  time. 

The  New'  York  Twien  com¬ 
mented  :  “An  expert  in  aerial 
photography  said  the  feat  of 
taking  the  picture  automatically 
and  processing  it  in  flight  was 
‘within  the  present  state  of  the 
art’.” 


.SHOOTIX;  Vt  EDDINGS 

.Joe  Engels  of  the  Netv  York 
HernUl  Tribune  is  as  good  a 
man  as  anyone  to  pass  along 
tips  on  shooting  w’eddings.  He’s 
done  more  than  100  of  them,  at 
a  $75 — 400  price  range  (the  lat¬ 
ter  figure  emphasizing  color). 

Younger  photographers  tell 
me  they’d  like  the  information, 
Joe,  becau.se  weddings  can  be 
a  profitable  sideline,  not  to  men¬ 
tion  the  fact  they  are  occasion¬ 
ally  assigned  to  them. 

“All  right,”  he  said,  “let’s 
start  at  the  beginning.  You  ap¬ 
proach  the  bride  first  u.sually 
and  make  the  arrangements 
through  her.  It’s  best  to  be  busi¬ 
nesslike  and  not  too  personal. 

“I  .say  that  because  I  made 
the  mistake  .several  times  of  get¬ 
ting  too  friendly.  It  ended  up 
by  my  feeling  I  wasn’t  giving 
them  enough  service  and  their 
feeling  they  weren’t  getting 
enough  pictures  for  the  price. 

“Which  leads  to  this  point: 
the  photographer  should  make 
sure  the  couple  understand  ju.st 
w’hat  to  expect  for  their  money. 


THE  NEW  FACE  burst  onto  front  pages  this  week  as  the  Russians 
released  pictures  which  they  said  had  been  made  by  their  lunar  rocket. 
This  diagram  in  the  Washington  Post  indicates  how  the  hidden  side  of 
the  moon  was  photographed  and  the  pictures  sent  back  to  earth. 


miss  highlights  or  get  yourself 
out  of  position. 

“I’ve  always  tried  to  avoid 
wedding-picture  cliches.  You’ll 
find  that  the  bride  has  seen  her 
friends’  albums  and  wants  the 
same  treatment.  Try  a  little 
variety  instead,  such  as  a  shot 
of  her  fixing  her  garter  and 
other  offbeat  photos. 

“But  whatever  you  do,  avoid 
the  trite  and  the  purely  senti¬ 
mental.  Make  your  pictures 
candid.  Make  them  tell  a  stoi  y. 

“Many  of  the  people  expect 
studio-.style  pictures,  but  the 
halls  you  work  in  don’t  have 
studio  facilities,  of  course.  To 
beat  this  I  carried  a  roll  of 
background  paper  in  my  station 
wagon. 

“The  photographer’s  appear¬ 
ance  is  important  too.  He  should 
dress  according  to  the  occasion 
and  maintain  a  sense  of  de¬ 
corum.  He  certainly  shouldn’t 
breeze  into  a  church  wearing  a 
flashy  sports  jacket. 

“As  for  equipment,  I  started 
out  with  a  Speed  Graphic.  I 
switched,  first  to  a  Rollei,  then 
a  Nikon.  But  no  matter  what 
the  camera,  I  found  fast  de¬ 
livery  was  very  important. 


ing  these  things  chronologically. 
Somewhere  along  the  line  the 
photographer  should  check  with 
the  headwaiter  or  whoever’s  in 
charge  of  the  reception.  It’s  a 
good  way  to  get  a  briefing  on 
what’s  going  to  happen.  Each 
wedding  is  a  little  different  from 
the  next. 


“Finally,  I  found  it  pays  off 
to  make  followup  gestures.  You 
know,  such  as  sending  the  cou¬ 
ple  a  card  on  their  first  anni- 
ver.sary.  They  may  invite  you 
over  for  baby  pictures. 

“Or  a  sister  may  be  planning 
a  wedding,  or  a  friend,  and 
you’ll  get  the  job  if  you  did  well 
the  first  time  around.” 


Russian  Editor  Dies 


Dr.  David  Z.  Krinkin,  editor 
of  RuuKky  Colon,  a  Russian- 
language  daily  publi.shed  in  New 
York,  died  in  Moscow  last  week 
while  on  a  visit  as  a  guest  of 
the  Soviet  Union  of  Joui'nali.sts. 
He  had  worke<l  on  Russian-lan¬ 
guage  newspapers  heie  since 
1914,  coming  from  Stalingrad. 


Quick  Service 


Knim  Your  ('.liiircli 

to  check 


“The  next  step 
with  the  church  for  pei'mission 
to  work  in  various  positions. 
Sometimes  you’ll  ’  be  asked  by 
the  priest  or  minister  not  to 
use  flash  during  certain  pha.ses 
of  the  ceremony.  The  bride  her¬ 
self  may  make  a  similar  request. 

“Incidentally,  it  helps  greatly 
to  have  a  knowledge  of  the  dif¬ 
ferent  religions  so  you  don’t 


“It  makes  a  hit  with  the  cou¬ 
ple  to  get  their  prints  right 
away  while  the  ceremony  is  still 
fresh  in  their  minds.  They’re 
very  eager  to  see  the  prints  and 
it  takes  the  edge  off  to  keep 
them  w'aiting  too  long. 

“I  think  it’s  equally  important 
to  make  your  proofs  high  qual¬ 
ity.  This  is  their  initial  impres¬ 
sion  of  your  job,  and  it  doesn’t 
help  any  to  have  to  explain  to 
them  that  the  finished  product 
will  be  a  touch  lighter  or  darker. 

“I’m  not  necessarily  mention- 
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Survey  Finds 
TV  News  Is 
Improving 

Los  Angeles 

“If  television  has  a  personal¬ 
ity  —  it’s  the  newscasters  who 
provide  it.”  This  was  the  con¬ 
clusion  of  a  sur\’ey  of  “Tele¬ 
vision  News  in  the  Los  Angeles 
Area,”  released  this  week  by  the 
University  of  California  at  Los 
Angeles. 

“Although  television  cannot 
hope  to  compete  with  news¬ 
papers  in  news  coverage,”  says 
the  report,  “its  news  shows  are 
vital  in  programming.  They 
show  all  too  clearly  the  network 
or  channel’s  character,  organi¬ 
zation,  and  attitude  toward  its 
viewers.” 

Compiled  by  William  Thomas 
of  the  William  F.  Taylor  Public 
Relations  organization,  Jane 
McEntire  Research  Assistant  at 
U.  C.  L.  A.,  and  U.  C.  L.  A.  Re¬ 
search  Director  Ann  Stanford 
White,  this  latest  television 
news  surv'ey,  56  pages  long,  is 
one  of  the  most  complete  statis¬ 
tical  reports  made  on  television 
news  in  one  large  metropolitan 


Survey  Note 

The  sur\’ey  noted  that  cur¬ 
rently  only  5.4  percent  of  L.  A. 
programming  is  devoted  to 
news.  How’ever,  due  to  competi¬ 
tion,  says  the  report,  “the  qual¬ 
ity  as  well  as  quantity  of  tele¬ 
vision  news  programming  is  on 
an  upward  trend.” 

The  report  emphasized  the 
difference  in  news  programming 
on  local  and  network  stations. 

It  is  the  local  stations  that  do 
the  best  on-the-spot  news  shows 
with  mobile  units,  the  survey 
finds.  One  local  station  in  Los 
Angeles  is  pioneering  with  ex¬ 
cellent  results  in  the  use  of  a 
helicopter  equipped  as  a  mobile 
unit. 


^lackbxwn 


^  RADIO-TV  ^ 
NEWSPAPCR  BROKERS 

Wothinqton,  D.  C. 

Washington  Bldg. 
STerling  3-4341 

Chicago,  III. 

333  N.  Mich.  Ava. 
Financial  6-6460 
Atlanta,  Ga. 

Healay  Bldg.,  JAckson  5- 1576 
Bavorly  Hillt,  Cal. 

Cal.  Bank  Bldg. 
CRaatvIaw  4-2770 


New  Department  ' 

Handles  Features  ] 

Pittsburgh  i 
David  Hall,  etlitorial  writer  i 
and  columni.st  on  the  Pittsburgh 
f‘ress  for  the  last  two  years, 
has  been  named  to  head  the 
newly  created  Features  Depart¬ 
ment  on  that  newspaper. 

The  new  department  will  com¬ 
bine  the  women’s  department 
with  amu.sements,  travel,  radio¬ 
television  and  the  Press’  three 
Sunday  magazines  —  Roto,  TV 
Graphic  and  Family. 

W.  W.  Forster,  editor  of  the 
Press,  .said  Peter  Clarke  will 
succeed  Mi’.  Hall  in  editorial 
and  column  writing.  Mr.  Clarke 
moved  to  the  editorial  desk  under 
Chief  Editorial  Writer  Robert 
Taylor,  from  the  Sunday  maga¬ 
zine  department. 

• 

Detroit  News  Plans 
Downtown  Plant 

Detroit 

Preliminary  plans  for  a  new 
newspaper  plant  in  a  six-block 
area  of  downtown  Detroit  have 
been  revealed  by  the  Evening 
News  Association,  publishers  of 
the  Detroit  News. 

The  company  has  petitioned 
city  council  to  close  all  streets 
and  alleys  in  the  area  to  permit 
construction  of  the  new’  plant. 

Warren  S.  Booth,  president 
and  publisher  of  the  News,  said: 
plans  for  the  plant  were  being 
prepared  by  the  architectural 
firms  of  Giffels  and  Rossetti, 
Detroit,  and  William  Ginsburg 
Associates,  New  York. 

The  present  News  building 
was  opened  Oct.  15,  1917.  It  has 
been  remodeled  and  enlarged. 

• 

Lew  in,  Mofful  Settle 
Diflferenees  Amicably 

Emil  Mogul,  speaking  for 
Mogul  Williams  &  Saylor,  Inc., 
and  A.  W.  Lewdn  this  week 
made  the  following  statement : 

“The  controversy  (E&P, 
June  27,  page  30)  between 
A.  W.  Lewin  and  Mogul 
Williams  &  Saylor,  Inc.,  has 
been  amicably  settled  to  their 
mutual  satisfaction  and  all 
proceedings  between  them 
have  been  discontinued.  All 
claims,  charges  and  counter 
charges  therein  have  been 
withdrawn.” 


Ad  Linage 
Gains  In 
September 

Total  advertising  linage  in 
newspapers  continued  at  a  high 
level  in  September.  The  52-Cities 
measurement  by  Media  Records 
showed  a  gain  of  9.9'y  over  the 
linage  for  September  1958  and  a 
gain  of  l.S'/c  over  that  for  nine 
months  of  last  year. 

General,  enjoying  a  9'/f  boost 
in  Septembei-,  is  running  even 
with  last  year’s  figure  at  this 
point.  Automotive  and  Classified 
had  the  best  gains.  (Details  in 
next  week’s  issue  of  E&P.) 

Except  for  Rambler  and  Lark, 
the  automobile  companies  have 
instructed  their  agencies  to 
defer  ads  scheduled  in  news¬ 
papers  until  the  steel  strike  is 
ended.  The  cutback  in  linage  in 
the  automotive  category  will  be 
noticeable  in  figures  for  Octo¬ 
ber. 


RECOGNITION— Charles  D.  Bj-. 
ton,  city  editor  of  the  Phoenii 
(Aril.)  Gazette,  was  singled  out 
by  the  Elks  Club  to  receive  Hi 
Newspaper  Week  plaque  for  com¬ 
munity  service.  He  has  been  wiit 
the  Gazette  25  years. 


tne  automotive  categoiT  Will  oe  Bermuda  Governor 
noticeable  in  figures  for  Octo-  i  y-.  i 

ber.  Lauds  Colony  s  Press 

•  Hamilton,  Beiniuda 

Business  Editor  On  the  eve  of  his  departUR 

Writes  Stock  Guide  Bei-muda,  following  th 

completion  of  four  years  as  Got- 
Indianapolis  ernor  of  the  colony,  Lieut.  Gen. 
Don  G.  Campbell,  business  Sir  John  Woodall  paid  hi^. 
editor  of  the  huliannpolis  Star,  tribute  to  the  press, 
is  the  author  of  a  new  book  He  thanked  the  newspaper 
“Let’s  Take  Stock.”  The  book,  for  “wonderful  coui'tesy  an! 
first  he  has  authored,  is  pub-  consideration  on  the  counties; 
lished  by  Bobbs-Merrill,  Inc.  occasions  when  they  have  re 
An  introduction  and  easy  ex-  corded  the  doings  of  my  wife,  I 


lished  by  Bobbs-Merrill,  Inc.  occasions  when  they  have  re 
An  introduction  and  easy  ex-  corded  the  doings  of  my  wife,  I 
planation  of  the  stock  market,  and  our  family.” 
it  is  written  in  the  light  style  “I  am  a  great  admirer  of  thi 
that  has  gained  for  Mr.  Camp-  press  here,”  he  added.  “It  is » 
bell  heavy  readership  of  his  clean  press  which  follows  no 
“Business  and  Industry”  column,  ‘witch  hunts’  merely  for  pub 
Mr.  Campbell  is  the  son  of  licity  purposes.  It  has  an  excel- 
George  Guy  Campbell,  foi’mer  lent  news  service,  its  comment' 
publisher  of  the  lirou'nshurg  are  dignified  and  at  times  very 
(Ind.)  Record.  He  attended  penetrating,  and  it  readily  print 
Butler  University  and  was  grad-  the  letters  sent  to  it  withou’. 
uated  from  Indiana  University  discrimination.” 
after  sei-vice  in  World  War  II,  a 

in  1946.  1,  I  ,  Sun  Cliemioul  Buvs 

He  was  on  the  editorial  staff  .  ,  w  i  r»i  ' 

of  the  St.  Petersburg  (Fla.)  AllOllier  lllk  Plant 
riwe-s,  edited  an  employee  maga-  As  the  latest  sten  in  one  of 


Times,  edited  an  employee  maga-  As  the  latest  step  in  one  of 
zine  in  East  Chicago  and  worked  largest  expansion  prograni-' 
in  public  relations.  in  the  history  of  printing  ^ 

•  manufacturing.  Sun  Chemict 

Faircllilll  Papers’  Corporation  has  acquired  the 

Editors  Promoted  ^to^-k  and  business  of  the  Stee: 

City  Printing  Ink  Company. 

Yancey  S.  Gilkerson  has  been  Pittsburgh,  Pa.,  for  cash, 
designated  editor  of  W omen's  John  S.  Thome,  vicepi  esident 
H  enr  Daily,  Louis  W.  Fairchild,  in  charge  of  Sun’s  Graphic  .4^5 


president  of  Fairchild  Publica-  Group,  said  that  acquisition  of 
tions,  announced.  Steel  City,  makes  a  total  of  3' 

Samuel  Levine,  foi’merly  city  ink  plants  now  being  oiieratod 
editor,  becomes  associate  ^itor.  by  Sun. 

Isadore  Barmash,  fonnerly  The  newly-acquired  company 
chief  of  the  combined  copy  desks  will  operate  as  a  unit  of  Gener»l 
of  Fairchild  Publications,  has  Printing  Ink  Company-Midwf^ 
been  named  managing  editor.  and  will  handle  a  complete  lu* 
Stanley  Siegelman,  fonnerly  of  inks,  precision  camera-,  plat*" 
assistant  city  editor,  will  be  as-  making  machinery,  and  otho- 
sistant  to  the  managing  editor,  lithographic  equipment. 
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Wage  Increase 
Waived  at  Mills 

Montreal 
Alxeut  6,000  paper  workers  of 
the  Canadian  International 
Paper  Company  group  will  get 
no  interim  pay  inci-ease  this 
year,  company  and  union  officials 
announced  here  this  week. 

The  negotiations  have  been 
on  a  re-ojvener  clause  in  the 
two-year  agreement.  Mutual 
consent  is  required  for  an  in¬ 
terim  increase,  and  in  the  talks 
CIP  took  the  position  that  no 
increase  was  justified. 

At  the  close  of  the  talks  both 
union  and  company  spokesmen 
expressed  “appreciation  for  the 
spirit  of  co-operation  which  pre¬ 
vailed  thioughout  the  discus¬ 
sions.” 

• 


Times-Mirror  Buys 
Loew’s  Stock  in  TV 

Los  Angeles 

Times-Mirror  Company  has 
purchased  from  Loew’s  Inc.  3,334 
shares  of  capital  stock  of  KTTV 
Inc.  which  Loew’s  bought  in 
1956,  it  was  jointly  announced 
by  Nonnan  Chandler  and  Joseph 
R.  Vogel,  presidents  of  the  re¬ 
spective  companies. 

The  price  was  stated  to  be  in 
exces  of  $1,625,000  which  Loew’s 
paid  for  the  stock.  Acquisition 
of  the  shares,  25  percent  of  out¬ 
standing  stock,  restores  to  the 
Times-Mirror  full  ownership  of 
the  television  company. 


Lou  Jaffe  Dies; 

Boxing  Authority 

Philadelphia 

Lou  Jaffe,  confidant  of  cham¬ 
pions  from  Jack  Johnson  to  Joe 
Louis,  and  one  of  the  country’s 
best  known  boxing  writers,  died 
recently  while  a  patient  at  the 
Veteran’s  Ho.spital  at  Phoenix, 
Arizona. 

Lou,  who  covered  the  boxing 
beat  from  the  day  of  the  birth 
of  the  Philadelphia  (Pa.)  Eve¬ 
ning  Ledger  in  1914  until  it  ex¬ 
pired  in  1942,  was  badly  crip¬ 
pled  with  arthritis  and  had  been 
living  at  Apache  Junction,  Ari¬ 
zona,  since  19.51. 


ANNOUNCEMENTS 


Publications  Wanted 


WEEKLY  WANTED.  Give  {rross.  net, 
m.ichinery  condition,  terms.  Krowth. 
Write  P.  O.  Box  854.  Beloit.  Wisconsin. 


Business  Opportunities 


I  SALES  PROBLEM  ? — Nationwide  Sales 
I  Oi-jfanization  is  seekinjr  additional  lines 
t<t  newspapers.  We  contact  editorial. 
!  mechanical  and  circulation  depart- 
I  ments.  Write  Box  4404,  Editor  &  Pub¬ 
lisher. 


NEW  SPECIALTY  PUBUCATION— 

I  Fellow  publishers  say  it’s  a  million 
!  dollar  idea.  Goinp;  b^ftinf?  because  1 
I  don’t  have  capital.  If  you  are  a  man 
I  with  money,  vision,  ideas,  perhaps 
I  time  on  your  hands — please  help  me. 

I  I  can’t  (rive  up  now.  Box  4506.  Editor 
!  &  Publisher. 


NEWSPAPER  SERVICES 


Newspaper  Artwork 


NEWSPAPER  ARTWORK 
Siimaturee,  Feature  Heads. 
Cartoons,  Spots.  Fast  service. 

CARL  JUNOT  STUDIOS. 

459  Gouaux,  Houma,  Louisiana. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


2  Exeoiilives  Name<l 
On  Phila.  Inquirer 

Philadelphia 
The  Philadelphia  Inquirer  has 
announced  the  appointment  of  j 
Fred  H.  Stapleford  as  business 
manager. 

Mr.  Stapleford,  a  graduate  of 
the  University  of  Pennsylvina, 
joined  Triangle  Publications, 
Inc.,  the  parent  company  of  the 
Inquirer,  as  director  of  Phila¬ 
delphia  Inquirer  Charities,  Inc. 
Later  he  became  promotion 
director  of  TV  Guide.  He  re¬ 
turned  to  the  Inquirer  about  a 
year  ago. 

The  newspaper  also  announced 
the  appointment  of  Morris  J. 
Schiffman  as  assistant  to  the 
general  manager  for  circula¬ 
tion.  He  had  been  circulation 
manager  for  the  Philadelphia 
Dnilg  \ewn  for  the  past  three 
years.  Dwight  Yellen  resigned 
as  circulation  director  recently 
to  head  Select  Magazines, 
Inc. 

• 

LuiImt  Hill  Sets 
RpliriMiieiil  Date 

Des  Moines,  la. 

Luther  L.  Hill  will  retire  at 
i  his  own  request  as  publisher  of 
I  the  Des  Aloines  Register  and 
j  Tribune  next  Feb.  i,  Gardner 
Cowle.s,  president  of  the  com¬ 
pany,  announced  this  week, 
i  Mr.  Hill  will  continue  as  a 
vicepi  ( .sident  of  Cowles  Broad¬ 
casting  Company. 

Mr.  Cow'les  will  resume  the 
I  title  of  publisher  of  the  new\s- 
1  Papeis  and  Kenneth  MacDon¬ 
ald,  nlitor  and  vicepresident, 
will  1„.  named  chief  operating 
officer. 

Ha'll  Kruidenier  Jr.,  vice- 
resident  in  charge  of  sales,  will 
he  named  general  manager 
under  ^Ir.  MacDonald. 


ANNOUNCEMENTS 


Newspaper  Brokers 


FT’S  NOT  tht  down  payment  that  \ 
buys  the  newspaper — it’s  the  person-  I 
ality  and  ability  of  the  buyer.  'This  I 
is  why  we  insist  on  i>ersonal  contact  j 
I  Kellinft.  I 

LEN  FEIGHNER  AGENCY 
’  Box  192  Mt.  Pleasant,  Mich. 

★  ★  30  YEARS  on  the  Pacific  Coa.-il.  I 
Arthur  W.  Styi>es,  625  Market  St.,  j 
San  Francisco  5.  California.  i 

I  WANT  A  CALII-XIRNIA  or  Arizona 
;  newspaper?  We  have  them  from  large  I 
I  dailies  to  small  weeklies.  GABBERT  , 
!  &  HANCOCK.  :r709-B  Arlington  Ave..  i 
Riverside.  California.  I 

!  WILL  NEGOTIATE  for  .vou  on  any  ' 
!  size  Southern  newspaiier.  Newspaper 
I  Service  Co..  6iil  Ga.  Savin(fs  Bank  ' 
,  BUIk..  .Atlanta.  Ga. 

WE  HANDLE  only  proven  properties 
in  flourishin(r  mid-west.  Herman  Koch. 
2923  Virginia  St.,  Sioux  City,  Iowa. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive.  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystonc  3-1361. 

THE  DIAL  AGENCY 
"America’s  No  1  Newrspai)er  Broker” 
15  Waverly,  Detroit,  Mich.  ’TO.  5-6864 

MOUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 
fidential  brokers.  RAY  E.  MOHLER  & 
ASSOCIATES  Suite  305,  828  Seven¬ 
teenth  St..  Denver  2,  Colorado. 


SALES-PURCHASES  handled  with  dis- 
cretion.  Write  Publiahers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 


Newspaper  Appraisers 


MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televis¬ 
ion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUTfSEN 
321  Fifth  Avenue  New  Rochelle.  N.  Y. 


Publications  for  Sale 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  *  ASSOCI- 
i  A’TES,  Suite  600-601,  6881  Hollywood 
Blvd.,  Loe  Angeles  28,  California. 


ANNOUNCEMENTS 


Publications  for  Sale 


FLORIDA  WEEKLIE.S.  4  in  Central 
Florida.  "Your  Florida  Broker’’  A.  C.  ' 
Santo.  742  N.  Mills  St.,  Orlando,  Fla.  > 

SOUTHERN  CALIFORNIA  weekly, 
grossing  385,000  only  $25,000  down.  . 
Long  established  in  choice,  high-income  i 
community. 

Controlled  circulation  paper  in  Los 
Angeles  area  with  owner  taking  out 
$85,000  annually.  Sale  price,  $350,000.  { 
Vernon  V.  Paine  with  L.  H.  Paine,  i 
P.O.  Box  265,  Upland,  California. 

WANT  TO  RETIRE,  sell  fine  New  Jer- 
sey  weekly,  no  plant,  growing  suburban 
area,  unlimited  potential.  6-year  aver¬ 
age  $43,000.  net  $14,000  ;  $15,000  down. 
Lifetime  op|)ortunity.  Give  financial 
proof.  Box  4426.  Editor  &  Publisher. 


EAST  Nat’l.  Trade  Journal  $  11, 000* 

.S.E.  Small  Weekly  &  Job  .55,oOO» 

FLA.  Small  Weekly  30.000* 

S.E.  2  SinnII  Weekli.-a  1.50.000* 

GA.  Mi-dium  Weekly  50,000* 

FLA.  Medium  Weekly  14,000* 

S.E.  M«l.  6  weeklies  &  job  425,000* 

FLA.  Met-Suburban  Wwkly  8.000* 

TENN.  Met-Suburhan  Weekly  2,8,0<t0* 

N.W.  Small  D.-iily  125,000* 

*Terms 

PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address: 

New  York  1182  W.  P<nchtrf-e 

San  Francisco  Atlanta  9.  Ga. 


CALIFORNIA  SUBURBAN  WEEKLY  i 
Complete  plant,  eolle(re  community,  I 
profitable,  good  climate,  rapid  (rrowth 
area.  $70.0no  with  $20,000  down.  J.  A.  ' 
Snyder.  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  California. 


ID.\HO  EXCLU.^IVE  WEEKLY  IN 
$25,000  (rross  class,  price  $25,000  on 
terms.  Bailey-Krehbiel,  Box  396,  Salina, 
Kansas. 


OPPORTUNITY  does  knock  (once  in 
awhile).  To  meet  outside  commitment 
promptly,  owner  will  (rive  somebody  a 
real  deal  here.  Unopposed  county-.seat 
weekly  Oiart  Area  2.  Lovely  growing 
town  of  5.000.  Gross  $70,000  to  $75,000. 
Big.  modem  plant  and  building.  Price? 

A  pleasant  surprise  for  promptness. 
Please  give  details  about  your  experi¬ 
ence,  finances.  Broker.  Box  4525,  Editor 
and  Publisher. 

WEinCLY  NEWSPAPER :  LOVELY 
Ba-stern  Suburban  Area,  3,000  ABC  cir-  , 
culation,  $67,000  gross  nets  man-wife 
team  $20,000  per  year.  $40,000  all  rash,  i 
no  offers,  no  terms.  Beautiful  oppor-  ' 
tunity.  Box  4.508,  Editor  &  Publisher.  I 


Special  Editions 


LET  US  HANDLE  your  8i)ecial  pages, 
editions,  or  other  special  features,  re¬ 
sults  guaranteed,  no  outlay  required. 
Write  or  wire  Box  4301,  Editor  A 
Publisher. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
&pert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 


UPECO.  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goes  Flatbeds 
Rotaries  -'Tubulars 
Cylinders. 

Lyndhurst.  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  <3ty 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  EACH  CONSECUTIVE 
lasertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  (3)  55e  per  line  each 
insertion;  3  times  (S)  70c:  2  <3  SOc: 
1  (»  95c.  Add  25c  (or  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  ®  S1.15;  2  times  (S  $1.30;  1 
time  (3)  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wodnesdoy,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Asate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Complete  Plants 

Press  Room 

Press  Room 

Press  Room 

COMPLETE  NEW^SPAPER  AND  JOB 
PLANT.  Two  model  268  with  saws 
and  nine  extra  magazines.  16  fonts  of 
mats.  Ludlow  (new),  mata  inch  72 
pt.,  near  new  Elrod,  13  molds.  Goss 
Comet.  10  turtles,  new  C&P  automatic 
platen,  rebuilt  Little  Giant,  i>ower  cut¬ 
ter.  radial  router,  planer,  job  folder, 
stitcher,  perforator  lots  of  misc.  equip¬ 
ment.  Price  $63.0fK),  $20,000  down,  up 
to  20  years  on  balance.  $.5,000  if  iK>st 
collateral.  J.  A.  Snyder.  22.34  E.  Rom- 
neya  Eh*.,  Anaheim,  California, 


COLOR ! ! ! 
3  UNIT  HOE 


IMMEDIATE  DELIVERY 


16-Pai;e  Duplex  Tubular  F^ill  Corapli- 
ment  Stereo  Elquipment.  22%  Cutoff. 


with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder 
— 22%" — on  Subetnicture  with 
Reels  and  Pasters — AC  Drive — 
Available  immediately. 


16-32  R.  Hoe  Unit  Tyi)e  Heavy  Quad. 
Auto.  Ink  Feed.  Color  Rails  in  Rear 
Unit— All  Stereo — Dual  Delivery  22% 
Cutoff. 


Compofinp  Room 


LIQUIDATION 


16-32  R.  Hoe  Double  Width  Deck  Type 
Dual  Delivery  %  Folder.  Capco  Color. 
All  stereo  22%  Cutoff. 


SCOTT  6  UNIT  PRESS 
22%  Reels 

HOE  .5  UNIT  PRESS 
22%  ROP  Color 
GOSS  4S  PAGE  PRESS 
2.3-9  16  AC  Motors 
DUPLEX  3  UNIT  PRESS 
22%  AC  Motors 


SPACEBAND  CLEANER  FOR  SALE. 
Used  less  than  3  years;  in  excellent 
condition.  Write  to  Hans  E.  Rosbertc, 
Production  Manatrer,  San  Jose  Mer¬ 
cury  &  News.  211  W.  Santa  Clara 
Street,  San  Jose,  California. 


Complete  Mechanical  Plant 
equipment  of  the 


30-DAY  DELIVERY 


JOHN  GRIFFITHS  CO.  INC. 

11.5  Lexington  Ave.  New  York  T 


CHARLOTTE  NEWS 


L.  &  B.  HEAVY  DUTY  Newspaixr 
Turtles  are  in  use  all  over  the  United 
States  and  foroirm  countries.  ‘‘Ask  the 
man  who  uses  them.”  $84.50  to  $97.50. 
none  better  .at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Co..  Box  560. 
Phones  27  and  96.  Elkin.  N.  C.  World’s 
lartrest  distributor  of  NewspaiK-r  Form 
Trucks. 


7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — Chases — Flat 
Stereo. 

6  Unit  Duplex  Metropolitan  Press. 
22%*  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


Model  AB  Duplex  Press  #583 
Model  A  Duplex  Press  #1.355 
Model  E  Duplex  Press  #1.503 
Twin  Model  Es  #1603  and  1604 


DUPLEX  PRESSES 


ISpirsprint 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  t  PAPER  CO. 

70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5675 


Press  Room 


21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run- 
nintr  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


GOSS  3-units,  arch  type,  double 
folder,  22%*  cut-off.  Color  Hump,  two 
CAPOO  color  fountains.  End  F«^.  75 
H.P.  AC,  C-W  drive.  Available  Feb¬ 
ruary  1960. 


SCOTT  PRESSES 


S  Identical  Octuple  Presses 


DUPLEX  tubular.  24-paires.  2  to  1 
model,  60  H.P.  AC.  C-E  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  December  1959. 


Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearinir  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors. 
8  Arm  Reels  and  Automatic  Ten¬ 
sions. 


GOtjS  4-units,  arch  type,  doublefolder, 
22%  *  cut-off.  Color  Hump,  4-CAPCO 
color  fountains.  End  Feed.  100  H.P. 
AC,  C-W  drive.  Available  March  1960. 


Trackaee  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 


Located:  BOSTON  HERALD- 
TRAVELER. 


DUPLEX  tubular,  16-pagee.  2  to  1 
model,  30  H.P.  AC,  C-W  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  July  1960. 


Available ;  Immediately. 


DUPLEX  flat  bed.  Model  “E"  No.  1049. 
10  H.P.  AC,  G.E.  drive.  Available  now. 


HOE  PRESS,  23  9/16' 


LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  "nMES 


Available:  Immediately 


DITPLEX  TUBULAR  PRESS 


24  page.  4  plates  wide,  complete  with 
stereo,  chases  &  Goss  45S  mat  roller.  | 
Located  Erlanger.  Kentucky.  Must  be 
moved  by  November  30th.  No  reason¬ 
able  offer  refused. 

iniNEST  PAYNE  CORPORATION 
82  Beekman  St..  N.  Y.  BEekman  3-1791 


DUPLEX  TUBULAR 
PRESSES 


24  Page — Delivered  new  1948-1953 
— Full  Color  Flexibility — Complete 
Stereo — AC  Solenoid  Drive — Avail¬ 
able  Now 


32-PAGE  4-color  Hoe:  full  stereo 
equipment:  as  is  f.o.b.  San  P’rancisco 
Bay  Area  whse.  $42,000  ;  installed  price 
500  mile  radius  (you  dig  pit)  $72,000. 
Terms.  Don  C.  Matchan,  c/o  W.  B. 
Krause.  Broker.  130  Main  St.,  Los 
Altos,  California. 


24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive — Stereo  —  Available 
Now 


16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960 


TWO  OR  MORE  Hoe  Z  type  Units 
with  single  or  double  folder,  web  width 
71  to  77  inches,  printing  cylinder  di¬ 
ameter  over  plates  15  inches  (2.3-9/16* 
cut-off)  plate  thickness  7/16th  inch. 
Box  4523,  Editor  and  Publisher. 


8  PAGE  FLATBEDS 


DUPLEX  A — Missouri 
DUPLEIX  AB — N.  Carolina — Utah 
DUPLEX  E — S.  Carolina 


EIGHT  PAGE  Duplex  flatbed,  every¬ 
thing  included.  $8,500  cash.  Available 
now.  The  Herald-News,  Fontana,  Calif, 


PRESS  MOTOR  DRIVES  of  25.  40. 
50,  60,  75,  100,  150  H.P.  AC.  George 
G.  Oxford,  Box  90$,  Boise,  Idaho. 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
Oxford  7.4590 


All  presses  complete.  Include  Motor — 
Controls — Rollers — Chases,  etc. 


HOE  3  UNIT  Rotary  Press  22%.  ii 
Philadelphia,  crated,  'The  Sun.  Waintt 
Creek.  California. 


Stereotype 


Will  deliver  and  install  with  guarantee. 


MATS  FOR  SALE 


UPECO,  INC. 


Lyndhurst,  N.  J. 


6  cases  of  pre>war  Blue  Streak  Wood 
Unconditioned  Dry  Mata.  32/lNI 
thickness.  Write  to  Hana  E.  Roaberc. 
deduction  Manager,  San  Joae  Her’ 
cury  &  News,  211  W.  Santa  Qtn 
Street,  San  Jose,  California. 


O  Hoe  .32  Pape  Miipazine  Rotary  Proas. 
Product  11x15%,  2  colors  one  side, 
1  color  reverse.  Additional  folds 
for  diK^^t  size  books. 

C  Modtd  S  Linoty|>e,  khs  |K>t.  A.(\ 

motor. 

O  Vandorcook  full  patro  proof  j»ross. 

O  Vand<*rcook  model  320,  size  20x27 
proof  press. 

O  Hill-Cuitis  full  pa^fe  saw,  router  & 
jigsaw. 

O  Haeker  plate  rectifier. 

O  51x75  Hamilton  steel  stone  on  metal 
frame  with  .398  8%xl3  (ralleys. 

O  Ho<*  double  plate  tail  cutter — 21 

O  Hoc  stereoty|>e  saw. 


!  8  TON  STERFX>  POT  with  new  extn 
I  crucible.  Wood  Jr.  Auto  plate  mA 
I  Auto  .Shaver,  (iood  condition.  Barjfiiii 
I  V.  L.  DeBolt  or  R.  M.  Cole.  TV 
'  Odessa  American,  Odessa,  Texas. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLBTTB  PLANTS 
MAT  ROLT.ERS 
STEREO  BX3UIPMHNT 


APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizalx'th  Strw't 
New  York  City  12  WO  6.(mi7o 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4»( 


T.inotypee—  Infertypen — Ludlow, 
PRINTCRAPT  REPRESBNTATIVKS 
277  Broadway  New  York  7,  N.  t- 


FOR  SALE.  Seven  units  of  Scott  Web 
Press  with  Cutler  Hammer  DC  con¬ 
trols,  14  start  stop  stations,  group 
driven  by  two  100  hp  motors.  2  double 
folders,  3  to  2  and  regular,  22% " 
cut  off.  3  arm  Cline  reels  on  each 
unit  with  belt  tensions.  One  pont 
(Wood)  available  with  pot. 

One  Goss  6  unit  press  1  reversible 
unit,  2  double  formers  double  delivery, 
one  balloon  former.  Two  motors  100 
hp  and  125  hp  AC  with  complete 
GE  controls,  angle  bars,  and  stand  fur 
paper  up  to  38"  roll. 

Both  presses  in  daily  use  and  avail¬ 
able  early  in  1961.  Both  presses  over 
30  years  old.  In  good  condition.  Ve.*y 
reasonable.  Contact  Girt  Cochrane. 
Newspaper  Agency  (ktrporation,  P.O. 
Box  2993,  Charleston,  West  Virginia. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBHETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Weat  8th  Kansas  City  5.  lb 


WANTED :  8-page  Duplex  or  Goss  HjJ 
bed.  Advise  serial  no.  and  when  av^ 
able.  Northern  Machine  Works.  »« 
N.  4th“St.,  Phila.  6.  Pa. 


GOSS-DUPLEX  Model  "E”.  serial 
1600's.  New  1951.  Web-perfecting  flat¬ 
bed  press.  Prints  up  to  6,000  copies 
per  hour.  In  4-6-8  standard  size  or 
8-12-16  tabloid  sizo  pages.  Roll  size  up 
to  77%*,  86*  diameter,  22%"  cut-off. 
Built-in  2  station  pushbutton  control, 
slitter  and  paper  roll  hoist.  15  HP 
AC  V-belt  motor  with  controls.  16-8  ar 
10  column  chases  included.  Available 
early  1960.  May  be  seen  in  operation 
in  New  York  by  appointment.  Box 
4239,  Editor  t  Publisher. 


CURVED  PLATE  ROUTER  for  Goa 
straightline  with  21%*  cutoff,  rod 
Publishing  Co.,  Rohbinsdale,  Minn. 


INTERTYPES  -  LINOTYPES  -  LUPWf 
E.  G.  Lindner  Co. 

612  E.  12th  St.,  Los  Angeles  IS,  CWn 


I  4-Unit,  64-Page  Goss  Highsi>epd  Pres.s. 
:  23-9/16*  rut  off.  double  folder,  all 


WANTED:  HI-SPEED  PRE.SS  sM 
'  make  3,  4,  or  5  units  straight  line  v™ 
I  full  color  by  reverse  unit.s  or  cw 
;  hump.  Equipment  must  be  in  KOw 
j  condition  and  available  to  see  in  ^ 
!  eration.  Send  full  particulars  inclw 
I  ing  price  and  location.  Ad<irees 
4597,  Editor  &  Publisher. 


J  controls.  75  H.P.  Motor  and  drive, 
conveyor.  2  ton  pot.  Pony  Autoplate 
and  ink  tank,  now  in  daily  production. 
Contact  V.  L.  DeBolt  or  R.  M.  Cole, 
The  Odessa  American,  Odessa,  Texas. 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 


TWO.  HOE  Z  TYPE  UNITS  with 
single  or  double  folder,  web  width  71 
I  to  77  inches,  printing  cylinder  diame- 
j  ter  over  plates  15%  inches  (23.942* 
I  cut-off),  plate  thickness  half-an-inch. 
Box  4523,  Erlitor  and  Publisher. 


USE  E&P 


MACHINERY  COLUMNS 


EDITOR  at  PUBLISHER  for  October  ih 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


PUBLISHER,  top  quality  established 
daily,  Krowing  upper  Midwest  area.  A 
record  of  aKPrressive  and  productive 
efforts  with  know-how  necessary.  Fi¬ 
nancial  interest  available.  Good  pay. 
Write  fully,  references.  Confidential. 
4400,  ^itor  &  Publisher. 

Classified  Advertising 

CLAS.SIP'IED  MANAGER  wanted  for  i 
IS.OOO  Midwest  daily.  Must  have  ex-  | 
perience  in  sales  and  promotion.  Real 
opportunity  in  non-competitive  field. 
Go^  salary,  pleasant  workinK  condi¬ 
tions.  many  benefits.  Write  Box  4528, 
Uitor  &  Publisher.  All  replies  will 
be  kept  ctinfidential. 

Display  Advertising 

SALESMAN  WANTED  for  small  a^- 
(Ttaive  fiwa-day  daily  in  Central  Cali¬ 
fornia  Reply  fuHy  with  experience 
and  roforeneas.  P.O.  Box  71.  Merced, 
Gblifomia. 


TWO  TOP  POSITIONS  OPEN 
OD  retail  staff  of  one  of  the  South’s 
bast  medium  sized  dailies.  Circulation 
56,000.  One  to  take  charpre  of  adver- 
tians  sales  on  Sunday  letterpress  mag¬ 
azine.  the  other  top  job  on  Retail 
itaff,  handling  some  accounts  and  to 
handle  and  spearhead  promotions.  If 
you  know  the  business  and  want  to  get 
ahead,  then  we  want  to  talk  to  you. 
Salary,  bonus  arrangement,  excellent 
InsDrance  and  hospitalization  plan. 
Write  in  detail  to  Retail  Advertising 
Manage.-,  Ledger  Enquirer  Newspapers, 
Goinmbus,  Gmrgia 

ADVERTISING  DIRECTOR:  Midwest 
inutll  daily.  Must  be  top  salesman,  idea 
man.  able  to  manage  efficiently.  Good 
producer  with  ability  to  advance  can 
to  part  ownership  and  to  pub- 
liiher’s  responsibilities.  Need  full  rec¬ 
ord  first  letter.  Write  fully.  References. 
Confidential.  Box  4401,  Editor  &  Pub¬ 
lisher. 


AMBITIOUS  YOUNG  MAN  for  num¬ 
ber  two  spot  on  growing  new  weekly. 
Must  know  photo,  how  to  write.  Must 
be  willing  to  spend  long  hours  when 
necessary.  Send  resume,  samples  to 
K.  B.  Meurlott,  Box  706,  Lake  Placid, 
Florida  Journal. 

CUPYREADER,  experienced;  top  pay 
midweet  afternoon  metropolitan ;  pen¬ 
sion  and  other  benefits.  Box  4206,  : 
i^itor  &  Publisher. 

SPORTS  EDITOR  or  court  reporter.  * 
Evening  daily  above  16.00U  circulation 
;  in  growing  southern  Ohio  city  of 
27,000.  Salary  depends  on  training,  ex-  , 
j  perience.  Good  chance  for  early  ad-  i 
^  vancement.  Chilllcothe  Gazette,  Chilli-  | 
'  cothe,  Ohio.  I 

COPY  DESK 

Immediate  opening  for  experienced  man 
seeking  permanent  spot  with  excellent 
working  conditions  on  evening  news¬ 
paper  located  in  Chart  Area  6. 

The  man  we  employ  must  be  alert,  | 
capable  of  fitting  into  fast  moving 
•taff.  Please  submit  particulars  in¬ 
cluding  salary  requirements.  Box  4322, 
Elditor  &  Publisher. 

;  BEGINNING  REPORTERS— Male  and 
I  Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer- 
I  ence,  availability  date.  Contact:  Bill 
;  McKee,  BIRCH  PERSONNEL.  67  E. 

I  Madison  St.,  Chicago  2,  Illinois. 

^  CE  6-S670. 

ALERT  AFTERNOON  DAILY  seeks 
experienced  wire  editor  who  is  fast  on 
heads  and  has  keen  sense  of  news 
values.  Consider  older  man  or  woman, 
r  Satisfactory  salary,  congenial  staff. 

I  Phone  7222,  Daily  News,  J.  B.  Robin- 
!  son,  Jacksonville,  North  Carolina. 

I 

GENEfflAL  ASSIGNMENT  REPORTER 
(male)  with  at  least  two  years  daily 
I  oxperience  for  California  daily.  Reply 
fully  giving  details,  references.  Box 
4329,  Editor  &  Publisher. 


ADVERTISING  SALESMAN  —  to  sell  REPORTER— General  assignment,  six-  i 
display  advertising  for  7,000  daily  in  -  afternoon  daily,  12,000  circulation, 
eastern  North  Carolina.  Must  be  ex-  Town  18.000,  growing,  agriculture-in- 
perienced  and  have  g«)d  record  of  |  dustry  balance,  near  cities.  Chart  Area 
servicing  old  and  new  accounts.  Above  Write  education,  experience,  refer- 
average  salary  and  bonus.  Give  com-  '  “"cee  soonest.  Box  4328,  Ekiitor  A 
plete  details,  experience,  age,  educa-  Publisher. 

tion,  references,  salary  and  phone  i  '  “  - 

number.  Box  4423,  Ekiitor  &  Publisher,  i  »,  ,  , 

_  j  WRITE3R-EDITOB.  National  profes- 

•  rseiT.-. . .  !  sicnal  healing  arte  association,  offices 

AMREs.slVE  DISPLAY  SALEiSMAN  j  midwest,  ne^s  editor-writer  for  month- 
with  at  least  five  _  years  experience  ly  journal,  bulletins,  news  releases,  de- 
iHust  know  conipetitiye  newspajwr  sell-  I  signing  pamphlets.  Degree  in  journal¬ 
ing.  isouthern  city.  Give  all  details  with  |  ism.  three  years  experience.  Box  4312, 
Mlary  rtouiranenta  first  letter.  Con-  i  Ekiitor  and  Publisher, 
ftfential.  Box  4409,  Editor  A  Pub-  1 

DESKMAN-FEATURE  WRITED  now 
—  -  j  needed  to  fill  newly  created  position 

AD  MEN.  including  classified,  for  daily  expanding  newigwper.  Assists  news 
newspai-  rs  in  Chart  Areas  6.  7,  and  8  |  editor  in  the  morning,  develops  fea- 
znd  Rocky  Mountain  states.  Write  turea  and  promotions  in  the  afternoon, 
fully.  Inland  Daily  Press  Association.  Ideal  step  forward  for  journalism  grad 
7  Soutl.  Dearborn,  Chicago,  Illinois.  ^ifli  ®  few  years  of  experience.  Photo 

_  _  ability  necessary.  State  experience, 

an  o....... ...  .  references,  and  salary  desired  in  first 

f®!"  Ghart  Area  1,  letter.  Write  Managing  ^itor,  Peru 
.  '5J.  1  i.dOO  to  20,0(10  circulation  I^ily  Tribune,  Peru.  Indiana, 

g*' ‘  'fopeiTunity  for  2nd  man  on  -  - 

ide^s."^  opportunity ’'°e“x‘cenent’  EXPERIENCED  REPORTER  wanted 

Box  4.'no,  Editor  ST  Publisher.'  ' 

_  Ability  to  use  camera  desirable.  Per- 

manent  position,  excellent  opportunity. 
."1(1  KVENING.  6  day  paper.  25,000  Write  or  phone  collect.  Vicksburg  EJve- 
circulatifii.  compact  market,  wants  a  ning  Poet.  Vicksburg,  Mississippi. 

m"***^!!  experienced  display  sales- - 

^  service,  develop  and  sell  |  GOOD  OPPORUNITY  for  man  with 
nenmn.  t  1  duslifications  and  copy  desk,  makeup  experience  to  grow 

Publish. -'  ****  ***  4510,  Ekiitor  and  .  with  progressive  daily  in  fast-growing 

'  '  ■  I  community  of  35,000.  Phone  or  write 

for  application  blank,  Chronicle-Trib- 
OPPORTUNITY  i  Marion,  Indiana. 

Need  aml  itious.  hard  driving  young  ad  ' 

■nan  m:  :  .gerial  capabilities.  Strong  on  I  NEWS  REPORTEIR  wanted  by  Cen- 
layout.  To  quarterback  hard  j  tral  coast  daily.  Camera  experience  de- 
workini.  -taffers.  programming  back-  j  airable  but  not  essential.  Excellent 
..nowletige  national,  classified.  ^  working  conditions,  climate  and  op- 
»^fer  soiithwestemer.  Personal  inter-  portunity.  Liberal  personnel  benefits. 
SfT  "”*  .(■  Need  by  November  15.  Matt  i  Give  full  details  first  letter.  Mr.  Jack 
ui  1 r  i'liblisher,  Greenville,  Texas,  '  Patton,  Managing  Ekiitor.  Salinas  Cali- 
"*rald-Hanner.  <  fomian.  P.O.  Box  1091,  Salinas,  Cklif. 
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Editorial 


FREE-LANCE  EDITOR 
EMPLOYED  OR  RETIRED 

Swamped  with  work.  I  need  help  in  ! 
editing  non-technical  vocational  manu¬ 
scripts  for  publication,  including  ad¬ 
herence  of  contents  of  MS  to  vocational 
aspects.  Manuscripts  average  50  pages,  j 
8%  X  11  double-spaced  typing  and  are  i 
on  vocational  subjects.  Pitched  to  high 
s<^ool  level.  Ekliting  u.sually  takes  seven  : 
hours.  Flat  rate  $a0  per  MS.  Can  be 
done  in  evenings  or  spare  time.  Must  be  ' 
experienced  editor,  forty  years  of  age 
or  over:  retired  editors  welcomed,  i 
Write  and  give  very  brief  outline  of  ! 
experience  and  in  what  fields.  Prefer  j 
those  who  have  also  had  some  experi-  \ 
ence  in  business.  | 

F.  G.  Knight 

Room  1301 

540  S.  Plymouth  Court 

Chicago  5,  Illinois 

OPENINGS  FOR  WOMAN  Social 
writer  and  male  general  reporter  in 
Bureau  of  45,000 — plus  Chart  Area  2  ' 
daily.  Prefer  recent  college  graduate  ; 
or  with  one  year  weekly  work  experi¬ 
ence.  Box  4420,  Ekiitor  A  Publisher. 

REPORTER  with  top  writing  ability, 
initiative  wanted  for  daily  in  50,000 
population  Chart  Area  6  community. 
Some  camera  ability.  Fine  working  con¬ 
ditions,  excellent  pay,  superior  bene¬ 
fits.  Send  resume,  references,  few  sam¬ 
ples  to  Box  4407,  Ekiitor  A  Publisher. 

SOUTH  AMEIRICA.  Long  established 
Ehiglish  language  weekly  needs  young 
newsman.  Moderate  salary  but  excel¬ 
lent  prospects.  Box  4405,  Editor  A 
Publisher. 

SPORTS  EDITOR  near  10.000  daily  in 
big  eight  conference  city,  home  of 
number  one  basketball  team.  Hard 
.  worker  desired.  Salary  open  but  In¬ 
clude  approximate  desire  in  applica¬ 
tion.  Box  4430,  Editor  &  Publisher, 

I  COMPETEHsT  -  REDORTEJR  deskman 
j  who  can  later  qualify  as  night  editor 
for  medium-size  Midwest  morning  daily. 
Complete  details,  salary  requirements 
in  first  letter  to  Box  4510,  Editor  & 
Publisher. 


WOMEN’S  EDITOR— A  REAL  CHAL- 
l.RNGF.  to  a  woman  with  ideas,  in¬ 
itiative  and  creative  ability.  Here  the 
Women’s  Department  operates  inde¬ 
pendently  with  full  range  of  features, 
color  and  layout.  Marion  (Indiana)  is 
a  fast  growing  city  of  35,000  i>opu- 
lation.  Phone  or  write  for  application 
blank.  Chronicle-Tribune,  Marion,  In¬ 
diana. 

AVAILABLE  IMMEDIA’TELY,  man¬ 
aging  editorship  of  two  trade  maga- 
i  zines.  Excellent  opportunity.  good 
starting  salary  for  man  with  magazine 
,  writing  and  production  experience. 

1  Send  resume  in  complete  confidence  to 
'  P.O.  Box  492,  Ithaca,  New  York. 

!  BRIGHT  COLLEGE  GRAD  with  some 
'  news,  darkroom  experience  needed  as 
iditor-photographer  of  Central  Cali¬ 
fornia  weekly  just  gone  offset.  Write, 
Coalinga  Record.  Coalinga,  California. 

'  COPY  EDITOR  —  Flxperienced  all 
I  phases.  Must  have  capacity  to  ateept 
larger  resiionsibilities.  Three-edition 
daily.  Chart  Area  4.  Eknployee  bene- 
!  fits.  Personal  interview  required.  Send 
full  details  to  Box  4518,  Editor  & 
Publisher. 

ENJOY  pleasant  living  in  Virginia, 
pleasant  working  conditions  with  a 
congenial  staff.  We  need  a  reporter 
with  at  least  2  years  experience  who 
can  turn  out  high-quality  general  news 
copy.  Camera  exi)erience  helpful.  Five- 
day  week,  hospitalization,  life  insur¬ 
ance.  pension.  Write  experience,  salary 
re<|uirement8  to  Charles  Rowe,  Free 
Lance-Star,  Fredericksburg,  Virginia. 

E^AMOUS  RESORT  has  position  for 
man,  preferably  married,  25-35,  to 
write  feature-travel  articles.  Newspa- 
l>er  or  related  experience  with  sports 
background  desirable.  Applicant  must 
bo  versatile  writer  with  enthusiasm, 
imagination  and  ability  to  dig  out_  fea¬ 
ture  material.  Position  requires  living 
outside  U.S.A.  Salary  up  to  $115  week¬ 
ly  no  income  ta-x-  xlepending  on  quali¬ 
fications  and  experience.  Excellent  op- 
i  i>ortunity  in  ideal  location.  Send  com¬ 
plete  record  of  education,  business  ex- 
(lerience,  refe.rences  and  date  available 
'  for  employment  to  Box  4538,  Editor 
A  Publisher. 


Clip  and  mail! 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for - 

insertions. 

CLASSIFICATION: _ _ 


I  I  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME _ 

ADDRESS _ — 

CITY,  STATE _ 

Authorized  BY _ 

(For  Situationi  Wanted  Adz,  Kindly  ancloM  remittance  with  order — 
tee  Clattified  Advertizing  Rate  Boz) 


HELP  WANTED 


Editorial 


EXPERIENCED  DESKMAN,  handle 
wire  news.  New  Jersey  daily.  Immedi* 
ate  opi>ortunity.  Box  45;U,  Editor  & 
Publisher. 


FLORIDA  P.M.  seeks  young  reiK)rter, 
Five-day  week,  good  salary  on  guar¬ 
anteed  contract.  Write  details  to 
4530,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  seasoned 
display  salesman  on  fa.st-growing  sub¬ 
urban  daily.  We  need  a  top  sales  per¬ 
sonality  strong  on  ideas,  copy  and 
layout.  Background  carefully  investi¬ 
gated.  Write  H.  Schonberger,  Palo  Alto 
(California)  Times. 


HELP  WANTED 


Editorial 


SMALL  WEEKLY  in  northem  New  1 
Elnsfland  needs  editor-rei>orter,  etc. ;  Ad-  i 
vancenient  chance  for  beKinner;  Box 
4526,  Editor  &  Publisher. 

SOMEWHERE  there  is  a  newsman 
with  1-2  years  ‘workinK  press’  exireri- 
ence.  i>erhaps  now  on  a  weekly  or  ‘ 
.small  daily,  who  would  like  to  step  up  : 
to  a  general  assignment  spot  on  a  me-  i 
dium-sized  Midwest  morning  daily.  He  j 
must  b*‘  intelligent,  have  nose  for  > 
news,  use  cjunera.  non-<irifting  and  no 
bottle  baby,  want  to  advance  and  can 
follow  instructions.  We  have  that  spot  i 
for  that  fellow  at  a  re.-isonable  salary,  j 
His  references  must  check  out  satis-  I 
factorily.  Write  ALL  in  letter  to  Elox 
4529.  Mitor  and  Publisher.  State  ask¬ 
ing  salary. 

WANTED ;  R«‘|K)rter  for  small  Indiana  i 
daily.  Cover  courthouse,  sheriff  and  ; 
•ity  hall  beat.  Camera  experience  help- 


HELP  WANTED 

Promotion— Public  Relations 

CREATIVE  INDIVIDUALIST 

We’ve  got  a  business  with  no  “beats” 
or  ruts.  We  need  top-talented  young 
men  to  help  us  grow.  Send  samples  of 
your  writing  (we’ll  return  them).  Tell 
us  where  you  want  to  live  and  how 
much  you  want  to  make.  WE  MEAN  i 
BUSINESS.  I 

Frank  Associates 
Box  637 

Tujunga,  California 


INSTRUCTION 

Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


TO  A  PROMOTION 
COPYWRITER  WHO 
WANTS  TO  MOVE  UP  .  .  . 

Career  opportunity  on  promotion  copy 
staff  of  ’I^e  Philadelphia  Bulletin  for 


ful  but  not  necessary.  Write  R.  I).  !  experienced  promotion  writer  who  can 


EDITOR 

For  large  Midwest 
metropolitan  news¬ 
paper,  A  wonderful 
opportunity  for  the 
right  man.  State 
all  Information 
first  letter. 

BOX  4533,  EDITOR  &  PUBLI.'^HER 


Maney.  Manager-Exiitor,  'IMpton  Daily 
Tribune.  Tipton.  Indiana.  P^one  Os¬ 
borne  5-2115  or  Nile  Osborne  5-4132 
if  necessary. 

WANTED  —  Re|K>i*ter,  knowledge  of 
photography.  Clean  accurate  writing, 
callable  features,  hard  news.  Some  desk 
helpful  not  necessary.  Prefer  South- 
westerner.  Matt  Sheley,  Publisher, 
Greenville,  Texas  Herald-Banner. 

WE  HAVE  an  opening  for  an  exi>eri- 
enced  Managing  Editor.  Staff  of  5. 
This  is  a  permanent  i>osition  for  the 
man  who  wisht^s  to  settle  in  a  small 
City.  Must  be  s-trong  on  local  news 
and  make-up.  Write  giving  exi>erience 
etc.  to  Publisher,  Oneida  Daily  Dis¬ 
patch.  Oneida,  New  York. 


produce  radio-TV  copy  as  well  as  print 
copy.  If  you  have  the  ability  and  de¬ 
sire  to  move  up,  let's  talk  about  it, 
confidentially.  Barry  Urdang,  Promo¬ 
tion  Manager,  The  Philadelphia  Bul¬ 
letin.  Pennsylvania. 


Free  Lance 


j  FREE  LANCERS  1  Sell  your  photos  to 
'  the  huge  house  organ  market.  4,000 
,  company  magazines  buy-  Payment  from 
{  $10  to  $100  for  single  pictures  and  cap- 
I  tions.  Free  information.  Gebbie  Press  i 


YOUNG  LADY  with  Southern  back¬ 
ground,  Southern  sentiments,  for  na¬ 
tional  headquarters  of  leading  conserva¬ 
tive  .States’  Rights  organization.  Duties 
include  writing,  editing  and  research 
for  newspaper;  promotion  of  TV-radio 
programs:  general  publicity  and  public 
relations.  Journalism  graduate  with 
some  experience  preferred ;  good  be¬ 
ginner  considered.  Plea.sant,  growing 
city  in  Chart  Area  5.  Opportunity  to 
progress  with  expanding  organization. 
Personal  interview  essential.  Write  full 
details,  background,  references.  Box 
4417,  Editor  &  Publisher. 


PUBLIC  RELATIONS 
MANAGER 


380  Newspapers  Have  Enrolled 
Salespeople  and  Eixecutives 
In  Parish  Sales-Training 
Course  in  Classified  Adverti.sing 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  personnel  how 
to  square  right  up  to,  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  salespeople  are  ex¬ 
pertly  trained  (at  home —  on  THEIR 
own  TIME),  developed  to  increase  theii 
individual  sales  production  and  cop; 
writing  skill  to  get  and  keep  mon 
business. 

The  famed  Parish  Course  (only  on. 
in  existence)  has  proved  since  19M 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  you  develop  more  Classified 
faster. 

Enroll  as  many  of  your  staff  as  yen 
want  to  have  these  benefits  NOW. 
Your  only  Investment  in  this  20-lessoD 
sales-boosting  Course  is  $66  each.  Send 
In  the  names  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 

Classified  Advertising  Development 

Services  for  Newspapers  Since  1938 

2900  N.W.  79th  St.,  Miami  47,  Florida 
Oxford  1-8331 


MEN  and  WOMEN  for  all  deitartments 
of  daily  newspapers  in  Chart  Areas  6, 
7,  8  and  Rocky  Mountain  states.  Write 
fully.  Inland  Daily  Press  Association, 
7  South  Dearborn,  Chicago,  Illinois. 

PRIZE-WINNING  New  Jersey  weekly 
newspaiMT  ha-s  immediate  opening  for 
young  reiHtrter.  Some  exi>erience  help¬ 
ful.  Initiative,  tact,  neat  appearance 
essential.  Pleasant,  interesting,  grow¬ 
ing  town.  E.xcellent  future.  Write  Box 
4515,  Etlitor  &  Publisher. 

REPORTER  Experienced.  Progressive, 
growing  medium-sized  daily.  Chart 
Area  4.  Premium  on  enterprise.  Per¬ 
sonal  interview  nt-et-ssary.  Send  full 
resume.  Box  4517,  Editor  &  Publisher. 

REPORTER- PHOTOGRAPHER  -  WIRE 
EDITOR  for  small  afternoon  daily  in 
western  Washington,  toi>  outdoor  rec¬ 
reational  area.  We  are  willing  to  train 
a  man  for  this  job,  but  applicant  must 
have  newspaper  experience  or  journal¬ 
ism  education.  Please  give  full  details 
first  letter.  Box  4512,  Editor  &  Pub- 
li.sher. 


Pictures,  151  W.  48th,  N.Y.C. 

Mechanical 


"TAPECO” 


TELETYPESETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  operators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Ila. 

EXPERIENCED  MEN  for  all  depart¬ 
ments,  small  dailies.  Chart  Areas  6,  7. 
8  and  Rocky  Mountain  states.  W’rite 
fully.  Inland  Daily  Pi-tos  Association. 
7  South  Dearborn,  Chicago,  Illinois. 


I  For  national  as.sociation  with  head-  i 
I  quarters  in  Dayton.  Ohio.  Prefer  man 
I  with  association  and/or  industrial  man¬ 
agement  exiierience,  skilled  in  planning 
and  conducting  Public  Relations  pro- 
I  gram.  Sn-nd  complete  resume,  salary  re- 
,  quirement  and  availability  in  first  let- 
i  ter.  Box  4534,  Editor  &  Publisher. 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer’s  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Administrative 


PUBLISHER’S  PROFIT  FORMULA 
“Sound  Administration  Resulting 


.STEREOTYPE  ASSISTANT  FORE¬ 
MAN  :  Southwest  daily,  top  pay.  Must 
he  under  4o,  alert,  wants  to  grow  with 

aggressive  company.  Not  afraid  of  i  ,  j  ■  r-  j  ts 

night  work.  Send  complete  pertinent  I  Advert^mg  Linage  and  Ex- 

information.  Box  4514,  Editor  &  Pub-  i  tra  Revenue  Produced  at  a  Profit 

!  Professional  management  of  your  ad¬ 
vertising  sales  departments  by  an  ex¬ 
perienced.  successful  advertising  execu- 
.  ,  ,  ,  I  tive  such  as  myself  always  adds  up  to 

to  take  charge  of  oomiHjsing  room  of  ^  publishing  profits.  I  can  prove  this  for- 
o-machine  shop  publishing  several 


REPORTER  with  1-2  years  practical 
working  exiierience  for  general  assign¬ 
ment  and  some  sports.  Camera  knowl¬ 
edge  necessary.  Tell  all  in  application,  j  ari-angMl. 
asking  salary.  Midwest  morning  paper. 

Write  Box  4511,  HMitor  and  Publisher. 


weekly  newspapers.  Exceptional  oppor¬ 
tunity  and  security  for  right  man. 
Write  all  first  letter  and  interview  will 


7,000  DAILY  Chart  Area  10  will  pay 
uj)  to  $90  for  topnotch  deskman.  Tell 
all  first  letter.  Box  4505,  Editor  & 
Publisher.  [ 

STATE  EDITOR  for  aggressive  25,000 
Ohio  p.m.  who  can  direct  a  staff  of  6  ‘ 
plus  30  correspondents.  The  man  we  i 
want  will  prob^ly  have  had  about  four  j 
years  exiierience  as  reiiorter  and/or 
editor,  he’ll  love  hard  work  and  he’ll 
be  a  leader.  Bo.x  4516,  Editor  and 
Publisher. 

’THE  SECOND  HALF  OF  THE  20TH 
CENTURY  BELONGS  TO  THE  SOUTH 
— Opiiortunity  for  young  but  tested 
news  executive  to  help  manage  a  grow¬ 
ing,  aggressive  news  department.  Me¬ 
dium-sized  daily.  Chart  Area  4.  Opix>r- 
tunity  and  challenge  rewarding.  Stand¬ 
ards  rigorous.  Bo.x  4519,  Editor  &  Pub¬ 
lisher. 


Curtiss  Johnson  Publications,  Inc. 
Derip  River,  Connecticut 


Promotion — Public  Relations 


FUND  RAISING 


MEN  experienced  in  newspaper 
porting,  public  relations  and  profes¬ 
sional  capital  fund  raising.  Must  be 
prepared  to  travel.  Opportunity  in 
principal  hospital  fund  raising  con¬ 
cern.  Applicants  over  45  considered. 
Send  resume  to  Box  4415,  Editor  and 
Publisher. 


publishing  profits.  1  can  prove 
mula  on  your  newspaper  as  I  have  in 
some  of  the  toughest  selling  situations 
in  the  country.  I  believe  that  a  quick 
glance  at  the  resume  of  my  background 
of  advertising  experience  will  convince 
you  of  my  competence  to  direct  all  oper¬ 
ations  of  your  advertising  department 
or,  as  a  starter,  manage  any  one  of 
them  to  your  entire  satisfaction.  You 
will  be  agreeably  surprised  at  the  depth 
of  my  experience  and  proof  of  my 
!  ability.  I  seek  the  intangible:  per.sonal 
I  satisfaction  from  recognized  iterform- 
j.g.  i  ance:  working  associates  of  honesty 
and  integrity  in  a  city  that  offers  some 
rewards  in  social  and  cultural  satisfac¬ 
tion.  Do  not  be  deterred  by  the  size 
of  your  operation.  We  can  decide  be¬ 
tween  us  about  what  we  can  do  for 
each  other  after  we  establish  a  mutual 


GENERAL  MANAGER— Can  increase 
profits  through  effective  advertising  and 
circulation  building  and  improve  read¬ 
ership  by  experienced  editorial  super¬ 
vision.  Skilled  in  labor  negotiations, 
all  unions.  Capable  in  personnel  ad¬ 
ministration  and  holding  down  costs. 
Experienced,  mature.  Confidential.  Box 
4219,  Editor  &  Publisher. 


SOUND.  AGGRESSIVE  PUBLI.SHB31 
now  operating  good  small  daily  on 
which  he  has  shown  59%  growth  in 
les.s  than  three  years,  tripled  profits. 
Majority  ownership  transfer  prompts 
change.  Ten  years  oi>erating  newsp^ 
I>er.  Degree,  ex-Air  Force  captain,  good 
tditorial,  ad  man.  Solid  busine-sman. 
good  record  of  promotions.  Excellent 
personnel,  community  relations.  F^- 
ily  man.  age  39.  Welcome  investiga¬ 
tion.  no  hurry  on  long-range  location. 
Prefer  to  make  substantial  investment, 
but  this  no  requirement.  Box  4509. 
Editor  and  Publisher. 


Artists  -  Cartoonists 


.  ,,  ..  _  „...  I  CARTOONIST — Versatile,  experiem^' 

44_5,  Editor  Desires  iiosition  on  metropolitan  dailf' 


REPORTER-PHOTOGRAPHER 
young,  single  preferred.  For  public 
relations  work  at  exclusive  resort  on 
tropical  island  near  U.  S.  mainland. 
Salary  plus  food  and  accommodations. 
Newspaper  background,  energy,  pleas¬ 
ing  personality  essential.  Go^  future. 
Reply  to  Box  4403,  Editor  &  Publisher, 


j  Box  4416,  Editor  &  Publisher. 

Corresponden  ts 


&  Publisher. 

SEEKING  OPPOR’TUNITY  in  produc¬ 
tion  management.  Age  34,  college _ 

trained,  analytical,  good  mechanical 

background  including  cold  type.  Expe-  I  WASHINGTON  CORRESPONDED 
rienced  in  advertising,  labor  relations,  i  seeks  clients  national,  state.  «>" 
personnel  problems.  George  H.  Hill,  stories,  radio  broadcasts  Congress,  go^ 
Jr.,  2038  West  Road,  Jacksonville  11,  ernment.  politics.  Box  4315,  Editor  • 
Florida.  1  Publisher. 
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Circulation 


CIRCULATION 

DIRECTOR 

AVAILABLE 

TO  a  General  ManaKer  who  knows  the 
necessity  of  building  a  solid  founda¬ 
tion.  Proirres.sive.  clear  thinking  execu¬ 
tive  with  result-getting  competence. 
Prefer  HIGHLY  COMPETITIVE  news¬ 
paper  seeking  50,0(10  plus  circulation. 
(New  Jersey,  New  York,  Pennsylvania, 
Connecticut.)  Proven  talent  for  in¬ 
creasing  circulation  at  a  cost-conscious 
level.  Exceptionally  strong  in  Home 
Delivery.  Will  train  and  administer  a 
top-flight  sales  organization.  Plan  and 
execute  own  award  winning  promo¬ 
tions.  Age  42.  Labor  Relations — Plant 
Maintenance  experience.  Box  4429,  Edi¬ 
tor  &  Publisher. 


TOP-NOTCH  REPORTER,  rewriteman 
5  years  experience,  including  Chicago 
daily.  Toured  Europe,  sold  stories  from 
Rome,  London.  Now  in  public  rela¬ 
tions.  Want  news  job.  Good  touch, 
fast.  Married,  30.  Relocate.  Box  4318, 
^itor  &  Publisher. 


!  COMPETENT  all-around  editor,  assist- 
i  ant  publisher,  editorial  writer  in  early 
i  40’s.  With  one  30.000-daily  12  years, 
now  with  larger  one  which  is  con- 
I  solidating.  Desire  place  with  oppor¬ 
tunity  to  use  abilities.  Able  to  buy  part 
intere.st.  Box  4408,  Editor  &  Publisher. 


Display  Advertising 

ADVERTISING  MANAGER  6-8,000 
daily,  with  15  years  diversified  news-  i 
paper  experience,  making  change  Janu-  . 
ary  1st  will  consider  advertising  man¬ 
ager  of  daily  over  7,000  or  good  posi¬ 
tion  on  large  daily.  Any  Chart  Area. 
Married,  family.  36,  college.  For  fur-  | 
fher  background  and  personal  history  : 
please  write  Box  4334,  Editor  &  Pul^ 
lisher. 

ADVERTISING  MANAGER  or  Assist-  i 
ant.  13  years  experience.  Age  38.  Mar-  , 
tied.  College.  (Jhart  Area  10-11-12.  i 
Box  4321,  ^itor  &  Publisher. 

AMBITIOUS  .  .  .  YET  CONSCTENTI- 
OUS  advertising  salesman  wishes  to  re-  i 
locate.  Chart  Arens  1.  2,  or  6.  Age  32.  1 
College  graduate.  9  years  display.  25-50 
thousand  newspaper  preferred.  Right 
man  for  right  opiwrtunity.  Box  4132, 
Editor  &  Publisher. 

Editorial 

SPORTS  WRITER— J-Grad,  Army  PIO 
fulfills  military  obligation  in  January, 
leeks  sports  job  in  Midwest  or  West. 
Family,  SDX.  Box  4235,  Editor  & 
Publisher. 

‘PROMOTED’  to  wire  desk,  too-.success- 
ful  reporter  wants  bust  back  to  beat. 
Prefer  Chart  Areas  6,  2,  1.  metro¬ 
politan  anywhere.  Box  4203,  Editor  & 
Publisher. 

-NEWS-EDITOR  of  Harlem  weekly.  5 
years  top  reporter,  some  radio  news. 
J-Grad.  New  York  City,  'TE  1-6970. 

OVERSEAS  ASSIGNMENT  wanted  by 
capable  newsman,  32,  now  with  news 
department,  major  network  station. 
Fluent  Portuguese,  Spanish,  Italian. 
French,  German.  Columbia  J-Grad. 
Take  pics,  still,  movies.  Previous  ex¬ 
perience  in  Latin  America,  Europe. 
P.O.  Box  312,  Detroit  31,  Michigan. 


♦♦EDITORS  &  REPORTERS^’’ 

National  clearing  house  for  comi>etent  , 
personnel  coast-to-coast  at  no  ^arge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency)  1 
6  E.  46  St.,  New  York.  OXford  7-6728  | 

EN’HRE  CITY  STAFF 
Looking  for  paper  or  papers  where  : 
quality  is  rewarded.  Four  reporter-pho-  | 
tographer.-*  currently  respected  by  j 
readers  of  40,000  Midwest,  two  edition  i 
daily.  Ages  25-32 ;  experience  to  8  ; 
years:  3  family  men.  Resumes  ready. 
Box  4411,  Editor  Sc  Publisher. 

OUTDOOR-BOATING  expert  —  But 
writes  all  sport-s.  Camera.  Loyal, 
imaginative.  Ex-AP,  12  years.  Seeks 
challenge,  security.  Write  Bo.x  4414. 
Editor  &  Publisher. 

JILL-OF-HAPPY-REAMS  of  newspa- 
I)er  reporting,  features,  publicity,  hou.se 
organs,  direirt  mail  seeks  part-time  joh 
I  with  FTJLL-TIME  challenge.  Denison 
‘  Ekins,  164  W.  79  St.,  New  York  City 
or  SC  4-4523. 

REPORTER.  26.  veteran,  17  months 
experience  as  |x>lice  and  city  hall  re¬ 
porter.  also  desk  and  feature  work, 
on  Chart  Area  1  daily,  J-school,  SDX, 
seeks  job  on  Southern  New  England 
daily.  References.  Box  4419,  Editor  & 
Publisher.  ‘ 

SPORTS  EDITOR  —  Columnist,  news 
features,  layout.  Now  on  metropolitan 
desk.  14  years  AP,  top  dailies.  Age 
38.  Seeks  active  writing  post,  sports 
or  news.  Box  4413,  Eiditor  Sc  Publisher. 


SITUATIONS  WANTED 


Editorial  I 


NO  FANCTY  PROMISES,  just  aggres¬ 
sive,  articulate,  creative.  College,  Army  i 
editor.  Daily  writer  now.  Prize  photos,  i 
too.  Single,  25.  Bo.x  4513,  ^itor  & 
Publisher. 

NEWS  EDITOR.  27,  B.A.,  2  years 
weekly.  Photo,  strong  on  features.  i 
Seeks  similar  post  semi-large  week-  ' 
ly.  small  daily.  Chart  Areas  3  and  4. 
Box  4.'>04.  Eklitor  &  Publisher. 

NEWSMAN,  35,  experienced  smaller  ' 
daily,  now  slot  man  on  big  city  paper, 
seeks  number  1  or  2  si>ot  on  small, 
mevlium  daily.  Family  man.  sober. 
Chart  Areas  6,  7,  8.  Box  4503,  Editor 
j  &  Publisher. 

REPORTER  AT  LARGE 
Seeking  general  assignment,  features 
and/or  rewrite  on  daily.  Three  years, 
all  desks,  B.S.J.  Call  Levin,  WY 
I  .3-2967 :  write  800  Grand  Concourse, 
j  New  York  51,  N.  Y. 

SCIENCE 

j  EDITOR-REPORTER 

I  Strong  on  me<lieine,  psychiatry, 
pharmacy,  chemistry,  seeks  maga¬ 
zine  or  newspaiier  staff  job.  33- 
B.A.,  B.S.,  M.A.  Vet.  Resume  on 
■  request.  Box  4532,  Editor  &  Pub¬ 
lisher, 


SPORTS  EDITOR 

12  years  experience  medium-size  dailies, 

now  employed.  All  sports,  outdrar,  '  CAPABLE,  mature  newspaperwoman 
camera.  Top  refer-  ■  wants  good  joh  on  good  newspaper, 
-.***’  '’'■®'"ne  on  request.  Will  relo-  ,  ^ood  pay.  New  England  preferred.  Box 
Pu'blisheJ"^*'^*’  '  <■>*».  Fxlitor  &  Publisher. 

—  WHITER— YOUNG  WOMAN,  5  years 

TELEGRAPH  OR  SPORTS  job  with  '  experience  editorial,  publicity,  book 
future  sought  in  diart  Areas  1  or  2.  publishing  and  advertising,  seeks  in- 
F-year  newsman  sick  and  tired  of  ■  teresting.  challengring  position.  Box 
‘‘turnover  mills.”  Box  4320,  Editor  Sc  i  <537,  Editor  &  Publisher. 

Publish!  r.  - —  -  -  - 

-  I  CHIEF  EDITORIAL  WRITER.  South- 

.  pv  •  r\ Califoi-nia  daily,  wants  change  af- 
i  OM  DAKOY  I  years  of  smog.  Age  37.  marrie<l. 

4  childien.  Experience  includes  maga- 

NATIONALLY  reprinted  editorial  P^' 

“rtooni-t-New  York  Timea-Editor  &  , 


.ALL-AROUND  man.  experienced  as 
managing-news-city-state  editor,  must 
relocate  for  family  reasons  within  com¬ 
muting  distance  Philadelphia.  Knows 
pictures,  wire,  makeup.  Now  employe<l. 
Box  4536.  Editor  &  Publisher. 

BKITAIN‘.S  BE-ST 

magazine  editor  steks  a  Stateside  break 
after  toil  jobs  in  UniUxl  Kingdom. 
Grad,  undt  r  3ft.  ten  y(>ars  exiierience 
best  newspapers,  magazines.  Speeily 
sparkling  writing,  rewriting,  layout 
and  buying.  Have  also  worked  in 
Europe. 

Write:  Mrs.  S.  Igi.vton 
7ft  Telia  Vista  .Avenue 
San  Francisco  15,  California 


WANTED  —  Indulgent  Eklitor  to  teach 
anxious  young  man  news  and  sports 
reporting  with  small  newspaper.  Mar- 
ri^.  26,  eager  to  work  and  learn. 
Previous  exiierience  with  high  school 
newspaper  and  N.I.A.  course.  Prefer 
Chart  Area  2.  Box  4502,  Eklitor  Sc 
Publisher. 

WRITER-EDITOR-NEW  YORK  OTY 
AREA  ONLY — 34,  B.A.,  years  of  met¬ 
ropolitan  newspaper  exix'rience.  Copy 
editing,  reiiorting,  rewrite :  penchant 
for  human  interest,  business  news. 
Apartment  AA,  655  Ea.st  228  St., 
New  York  66. 

Mechanical 


PRODUCTTION  MANAGER.  83.  union, 
with  15  years  e.\perience  in  comiiosing 
and  pressroom.  Presently  employed  at 
$10,000.  Seeks  position  in  New  York. 
Box  4217,  Editor  Sc  Publisher. 

MECHANICAL  SUPERINTENDENT 
With  sound  knowledge  newspaper  me¬ 
chanical  operation,  backed  by  15  years 
metroiKiIitan  experience.  Color,  new 
processes.  Cost  conscious,  efficient.  Box 
4428.  Eklitor  Sc  Publisher. 

PRESSROOM  FOREMAN  —  Available 
December  1.  24  years  experience  metro- 
liolitan  dailies.  Thorough  knowledge 
production  including  color.  Sober.  Mar¬ 
ried.  E.xcellent  references.  Box  4431, 
Eklitor  and  Publisher. 


SITUATIONS  WANTED 


Mechanical 


Have  you  an  opening  for  a 
young,  fully  experienced 

MECHANICAL  OR 
PRESSROOM 
SUPERINTENDENT 

I  am  now  connected  with  a 
large  midwestern  paper  and 
for  personal  rea-sons  would 
like  a  change.  Location  is  no 
problem  but  I  would  want  a 
fairly  sizable  newspaper  and 
one  that  offers  opportunities. 

I  can  furnish  the  best  of  ref¬ 
erences,  including  that  of  my 
present  employer  who  knows 
of  this  advertisement.  Address 
Bo.x  4410,  Editor  &  Publisher. 


Promotion— Public  Relations 

JOURNALISM-RADIO  ARTS  grad.  83, 
single,  seeks  public  relations  position 
in  sports,  travel  or  tourist  resort.  EJx- 
perience  in  photography,  reporting, 
editing,  feature  writing,  layout,  mail¬ 
ing,  coordination  of  publishing  of  me¬ 
dia.  office  and  personnel  administra¬ 
tion,  oral  and  written  communications, 
community  relations,  customer  rela¬ 
tions,  planning  and  coordinating  em¬ 
ployee,  church  and  community  social 
events  and  special  promotions  (includ¬ 
ing  arrangement  of  publicity,  facilities, 
luncheons,  dinners,  siieakers,  guests, 
program,  displays),  steady  churchgoer, 
active  in  community  affairs.  Write  Box 
4309,  Editor  Sc  Publisher. 

AGGRBS.'ilVE  YOUNG  VET  seeks 
Hou.se  Organ-Publicity  work.  Experi¬ 
ence  national  copywriting  :  Editor  10.- 
00ft  weekly  tabloid.  Missouri  J-Grad. 
Any  area.  Box  4418.  Eklitor  Sc  Pub¬ 
lisher. 

PUBLIC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  peopis 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 

.  Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2.  Illinois. 
CE  6-5670. 

EXPERIENCED  NEW.S.MAN.  large 
and  small  d:iili)-s.  Want  return  to  pub- 
'  lie  relations.  Marri<d  vet,  3ft,  J-Grad. 

Can  <xlit.  make-up.  meet  public,  write 
)  bright  news  and  features.  Government 
travel,  siiorts  a  specialty.  Box  4524, 
Editor  Sc  Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


j  TOM  DARCY 

f  nationally  reprinted  editorial 

■  York  Times — EMitor  & 

I  tTUHisher  -etc.,  desires  position  on 
[  w*troiK)luan  paper. 


■  GENERAL  A.SSIGNMENTS  5  years,  i 

Believe,  in  saying  something  worth  "O"’  <l»ily-  Seeks  challenging 

•tying.  chanjre.  Marru^.  vet,  31.  Box  4o0l,  t 

Editor  &  Publisher. 

Two  years  with  Pulitzer  Prize  winning  ' 

"  ly.  strong  in  style,  responsible  to  MR.  EDITOR  OR  PRODUCEIR :  Do  you 
18>hcy,  politically  astute,  and  possessing  i  need  a  young  woman,  experienced  fea- 
•o  adeptness  for  ideas.  Top  refer-  j  tures,  columns.  Administrative  abili-  i 
•"“—tear  sheets  on  request.  Your  ,  ties,  too!  With  opera  company.  Avail- 
mnfider.-e  respected.  Box  4218,  Editor  I  able  soon.  Box  4527,  Editor  Sc  Pub- 
*  Publisher.  1  lisher. 
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Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


THE  FOURTH  ESTATE 


Shop  Talk  at  Thirty 


By  Trent 


By  Roliert  U.  Brown 

The  Western  Region  meeting 
of  the  American  Association  of 
Advertising  Agencies  in  Santa 
Barbara,  Calif.,  last  week  was 
similar  to  many  conventions  we 
have  attended  where  the  sales¬ 
men  outnumbered  the  members. 
But  it  was  a  good  meeting  with 
a  stimulating  program.  The 
members  worked  hard  for  part 
of  the  day  and  played  hard  for 
the  remainder,  which  seems  to  be 
par  for  conventions  in  resort 
places. 

Newspapennen  who  are  inter¬ 
ested  in  w'ooing  advertising 
agencies  and  the  potential  linage 
they  control  will  be  interested  in 
a  breakdown  of  the  attendance 
as  revealed  in  the  advance  regis¬ 
tration  list. 

There  were  92  members  from 
advertising  agencies.  There  were 
181  representatives  of  media  and 
assorted  guests.  The  latter 
group  included: 

78  from  about  30  different 
magazines; 

31  from  the  newspaper  busi¬ 
ness  including  three  from  two 
Sunday  supplements,  2  from  the 
Ad  Bureau,  13  newspaper  rep¬ 
resentatives,  and  13  newspaper 
admen  representing  about  10 
papers ; 

22  from  the  broadcasting  in¬ 
dustry  ; 

11  from  outdoor  and  transit 
advertising  firms. 


Magazine  Boys 

The  magazine  boys,  who  were 
five  and  six  “deep”  from  some 
publications,  outnumbered  all 
those  from  the  other  media  men¬ 
tioned.  It  has  been  the  custom 
for  the  magazine  publishers  to 
give  a  big  cocktail  party  for  the 
agency  people  at  this  meeting, 
which  might  account  in  part  for 
the  large  number  present. 

If  there  is  any  advantage  in 
media  representatives  attending 
such  a  convention  to  become 
better  acquainted  with  agency 
people,  newspaper  salesmen  will 
be  interested  to  see  they  were 
outnumbere<l  more  than  two-to- 
one  by  the  magazine  fellows. 
Maybe  this  should  be  corrected 
in  the  future. 

*  *  * 

One  of  the  talks  at  the  4-A 
meeting  unreported  in  last 
week’s  issue  was  given  by  a 
noted  heart  specialist.  Dr.  Meyer 
Friedman.  For  the  agency  men, 
whose  occupation  has  been 
known  to  produce  more  than  its 
share  of  ulcers  and  heart  at¬ 
tacks,  Dr.  Friedman  portrayed 
the  type  of  man  “for  whom  not 
soon  the  bell  will  toll.” 

It  is  doubtful  that  the  audi- 

60 


ence  contained  one  man  who 
fittetl  Dr.  Freidman’s  descrip¬ 
tion  of  a  “man  who  will  not 
suffer  a  coronary  heaii;  attack 
early  in  the  prime  of  his  life.” 
He  .stated  that  medicine  does 
know  enough  now  to  set  certain 
conditions  which  if  adhered  to 
from  young  manhood  on  would 
make  a  heart  attack  in  anyone 
less  than  65  years  of  age  “as 
rare  an  event  as  that  of  leprosy.” 

The  man  described,  who  would 
escape  the  heart  attack,  does 
not  hold  any  particular  kind  of 
job  or  do  any  special  kind  of 
work;  amount  of  income  doesn’t 
make  any  difference;  family  life, 
taste  for  martinis  oi’  women 
does  not  appear  to  be  relevant. 

He  would  be  a  man  who: 

1.  Has  rarely  gone  to  sleep 
since  his  high  school  or  college 
days  without  having  spent  a  part 
of  the  day  —  45  minutes  —  in 
simple  physical  exercise.  In  so 
doing  he  “is  accomplishing  the 
feat  of  developing  accessory  new 
little  heai-t  vessels  to  substitute 
for  any  that  may  be  gradually 
closing.  He  has  been  fortunate 
in  not  tiiisting  in  just  weekend 
or  monthend  spurts  of  golfing, 
fishing,  hunting  or  skeet  shoot¬ 
ing.” 

Ealing  Habits 

2.  Has  eating  habits  that, 
while  not  resembling  those  of  his 
fellow  Americans,  do  resemble 
rather  exactly  those  of  the  major 
millions  of  non-Americans.  He 
rarely  eats  any  food  unless  it  is 
derived  from  something  that 
grew  out  of  the  ground,  flew 
through  the  sky  or  glided 
through  sea  or  stream.  He  will 
ingest  milk  if  it  is  defatted,  take 
an  egg  only  if  it  is  deyolked. 
The  pig  and  the  cow  and  all  of 
its  products,  including  the 
latters’  second  cousin  relations, 
cheese,  he  avoids.  Dr.  Friedman 
said  such  a  diet  likely  would 
keep  blood  cholesterol  somewhere 
between  100  and  150  mg.  per¬ 
cent.  He  doubted  that  more  than 
a  pair  in  the  audience  could  meet 
that  cholesterol  test.  Hog  and 
cattle  products  differ  at  least 
fi’om  alcohol  in  two  ways:  They 
are  not  truly  habit  forming  and 
they  may  be  more  lethal. 

3.  May  smoke  a  pipe,  sniff 
snuff,  chew'  tobacco,  but  never 
smokes  cigarettes.  It  is  guilt  by 
association,  he  admitted,  but 
heart  disease  strikes  twice  as 
frequently  at  the  pack-a-day 
man  as  the  man  who  totally 
abstains. 

4.  Avoids  worshipping  num¬ 
bers  and  haste. 

Dr.  Freidman  pointed  to  many 


"This  is  how  we  promote  JD — we  call  it  Juvenile  Decency." 


industrial  tycoons  today  past  65 
“who  have  learned  how  to  sub¬ 
stitute  analysis  for  preoccupa¬ 
tion  w'ith  the  trivial  and  evane.s- 
cent,  how  to  substitute  con¬ 
sidered  judgment  for  frenetic 
haste,  how  to  substitute  truly 
creative  thinking  for  repetitive 
urgency  and  how  also  to  hire 
other  men  who  will  frantically 
pace  themselves  to  perfoim  their 
chores.  Our  model  man  has  dis¬ 
covered  that  these  septuagen¬ 
arian  and  octogenarian  indus-  ■ 
trial  giants  in  learning  such  sub¬ 
stitutions  also  have  succeeded 
in  substituting  longevity  for 
early  heart  mortality.” 

There  aren’t  many  in  the 
new'spaper  business,  either,  who 
will  qualify  as  the  man  Dr. 
Friedman  described. 

It  is  difficult  enough  to  follow 
a  doctor’s  advice  even  when  de¬ 
livered  in  person  but  maybe  some 
readers  w'ill  take  heed.  We  don’t 
expect  to  see  all  the  steak  houses 
close  dowm  from  lack  of  business. 


William  R.  Evans, 
Iiitertype  Co.,  Dies 

Wilkes-Barre,  Pa. 

William  R.  Evans,  47,  Cleve¬ 
land  district  manager  for  the 
Intertype  Company,  a  division 
of  Harris-Intertype  Corporation, 
died  here  suddenly  Oct.  27. 

Mr.  Evans  was  employed  as 
composing  room  foreman  and  in 
other  capacities  by  the  Wilkes- 
Barre  Publishing  Co.  from  1929 
to  1953.  He  joined  Intertype  as 
sales  representative  in  western 
Pennsylvania  and  West  Virginia 
and  became  manager  of  the 
Cleveland  district  in  June,  1958. 
• 

.34  in  Pliotocomp 

ANPA’s  latest  count  of  news¬ 
papers  using  photocomposition 
or  planning  to  install  machines 
soon  is  34,  with  16  Fotosetter 
installations,  13  Photon  and  7 
Linofilm  (5  on  order).  Three 
shops  use  a  combination  of  ma¬ 
chines. 
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LINOTYPE 


iCOME 


At  the  Graphic  Arts  show  in  New 
York  Linotype  introduced  the  Comet 
3l)0  to  the  printing  world.  The  out¬ 
standing  performance  of  this  ma¬ 
chine  immediately  .  . . 

. . .  captured  the  interest  of  thousands,  because  , . . 


...  the  Comet  gives  a  true  speed  of  12  lines  per  minute,  and 
the  new  Mat-Glide  system  insures  top  production  with  longer 
life  for  matrices  and  machine.  L'lnoironic  controls  for  posi¬ 
tive  metal  temperature  regulation,  and  new  Airflow  transfer 
mechanisms  guarantee  smooth  operation  manually  or  by 
tape.  A  demonstration  will  convince  you  that .  . . 


, . .  its  superior  production  and  dependability  are  unique! 


A  \  your  Linotype  Production  Engineer  to  show  you 
f  the  Comet  300  will  speed  (and  economize),  yoi/r 
f  setting.  Or  write  to  Mergenthaler  Linotype  Com- 
F  <>'.  29  Ryerson  Street,  Brooklyn  5,  New  York. 


^  i  A 'r  '  ' 
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ScM’ipps- Howard  Ernie  Pyle  Memorial  Award 
for  Newspaper  Writing 

dtirinfi  the  year  1959  most  nedrly  eremplifi/hifr  the  style  and  rrafismunship 

of  ERNIE  PYLE 

( 'oinpct  it  ion  for  $1000  cash  award  and  nu'dallion  pla(|nc  op(*n  to  ncwspapernicn  on  all  I  .  S.  ncwspape 
lOot)  Entry  l)c;idliiu“  .  .  .  Dccf'inhcr  1.  Snlnnit  entries  .  .  .  elipjfings  or  tearsheets  of  work 
pnhlislied  during  |)lns  hiogrjipliieal  sketch  of  candidate  to: 


ERNIK  PYLE 
MEMORIAL 
AWARDS 


SCRIPPS-HOWARD  NEWSPAPERS 

230  Park  Avenue,  New  York  17,  N.  Y. 


